








This issue includes the monthly 


TRUCK SECTION 














Vol. XXVII, No. 3331 


DETROIT, MARCH 3, 1952 


$8 Per Year, 25c Per Copy 











Sparks 


State of the nation’s economy: 
Up 
Farm INcoME IN ’51 — Agricultur- 
ists last year received $14,900,000,- 
000, up 17 percent from the net 
income of the preceding year. 
Highest. year on record was 1947, 
with $17,000,000,000. 


Stree. Output-—+Operating rate for 
steel mills in U. S. last week was 
scheduled at 100.9 percent of ca- 
pacity, compafed with 100.6 in 
previous week and 99.8 percent for 
same 1951 week. 








Stocks on Curs Cuiimsp—Value of 
all stocks listed on the New York 
Curb Exchange at year-end was 
$17,361,237,336, an increase of 17 
percent over 1950. 


Business Barometer — Activity 
for week ended Feb. 16, as re- 
flected in New York Times indez, 
increased to 176.5 from 17538 a 
week earlier. Figure for a year 
ago was 173.8. 


Raw Freight — Latest weekly re- 
port shows that carloadings totaled 
737,609, higher than a week earlier 
by 0.5 percent, but 0.4 percent 
under like week a year ago. 


Bank Cuiearincs—Dun & Brad- 
street states bank clearings in 25 
leading cities rose 2.3 percent over 
same week last year to $18,469,453,- 
000. 


* * * 


Down 


Wor.p Tin Output— Estimated 
world tin production in December 
was 14,000 long tons, a drop of 300 
tons from November. 


Sotw Soap Sates —In 1951 they 
declined 7.9 percent from 1950. 
Liquid soaps and liquid deter- 
gents, however, gained 18 per- 
cent. 


Lire INsuraANce — Purchases last 
'year were off 5 percent from prior 
year to $29,148,000,000, according to 
Life Insurance Agency Manage- 
ment Assn. 





Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 


168,440 
110,196 
fi e 
Last Prev. 1951 
Week Week Week 


For complete production totals 
by makes, see table, page 58. 














/1,100,000 Possible for Second Quarter .. . 





Hike in Car Output Quota Due 


By William Ullman 
Washington Correspondent 
ASHINGTON. — Authorization 
of second-quarter production of 
at least 1,000,000 cars and 250,000 
trucks, with the possibility that 
these figures may be increased to 
1,100,000 and 275,000, appeared 
likely here last week following two 
auto industry meetings with Gov- 
ernment Officials. 

The higher figures had the back- 
ing of both the Defense Transport 
Administration and NPA’s Motor 
Vehicle division. 

Optimism among the auto 
makers that second-quarter pro- 
duction would be upped was 





based to some extent on the 
sympathetic interest of NPA Ad- 
ministrator Henry Fowler and 
the fact that he requested them 
to wire him by March 8 the quan- 
tities of steel, copper and alumi- 
num they would need in addition 
to their initial quarterly allot- 
ments to produce 1,000,000 cars 
for the second quarter, and the 
additional quantities needed for 

1,100,000 units. 

The auto manufacturers are now 
authorized to produce 930,000 cars 
in the second quarter, but have 
received initial steel allotments for 
900,000 and copper for 800,000. 


Truck makers are now authorized 
to produce 220,000 units for the 
second quarter. 
* * * 

OWLER told the car manufac- 

turers: “We are getting the 
exact figures on turnbacks from 
the Defense department of con- 
trolled materials allotted for the 
second quarter, which the services 
will not need because of reschedul- 
ing. 

“We are obtaining from the mills, 
through our controlled materials 
divisions, reports on any open 
space remaining. This capacity will 
be re-assessed against those allot- 








Restyling Job Performed on Henry J Corsair Series— 

Kaiser-Frazer reports extensive exterior and interior improvements in the 1952 Henry J Corsair models, which went on 
showroom display Friday. The Corsair is available with 68-horsepower fours or 80-horsepower sixes. Corsair grilles have been 
redesigned and new tail lamps are mounted in the crowns of the fenders. See story and pictures on page 8. 





By Bernie Thomas 
Associate Editor 


yaa production registered 

another new 1952 high in U. S. 
plants last week, but time was run- 
ning out on car makers’ hopes of 
building up to allowable production 
limits in the first quarter of this 
year. 

However, under a recent NPA 
ruling, those makers who do not 
build up to their individual quotas 
in the first quarter will be allowed 
to carry such production over to 








Car Output Rises Again; 
Vehicles Set ’52 High 


the subsequent quarter’s schedules. 

Built in U. S. plants last week, 
according to Automotive News 
estimates, were 85,027 cars and 
25,169 trucks for a total of 110,- 
196 vehicles. Saturday work at 
Ford made the past week’s effort 
easily the industry’s best so far 
in 1952. 

Production the previous week, 
according to revised tabulations, 
was made up of 80,084 cars and 
24,303 trucks—a total of 104,387 
units. That accounting was adverse- 

(Continued on Page 58, Col. 1) 








By Bob Gordon 
Associate Editor 


A DELICATE balance appears to 

exist nationally in the supply 
of and demand for new automo- 
biles. While some areas complain 
of a shortage of cars, others are 
afflicted with a shortage of cus- 
tomers. 

Early reports of February sales 
indicate the market picked up 
somewhat over January, but it’s 
doubtful if new-car sales in Feb- 
ruary came up to the month’s 


production total of about 330,000 
cars. 

High prices and strict credit 
terms are mentioned most often as 
the major barriers to greater vol- 
ume. Still, some areas have more 
customers than cars. 

x * * 


PHILADELPHIA, for instance, re- 

ports the market looking up. 
Several dealers there said demand 
was outstripping supply. In St. 
Louis, the majority of dealers said 
the market was brighter than it 
has been for some months. Miami 








Sales of New Cars Continue Spotty 


reported a “spotty” market — up 
one week and down the next. 
Interest in new models was de- 
scribed as “considerable,” but at 
the same time, dealers said heavy 
sales pressure is needed to move 
new cars. 

In Cleveland, the market has 
been up and down. New-car sales 

(Continued on Page 59, Col. 1) 
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OPS Opens Drive 
‘On Dealers, Lots; 
‘Rambler Price Up 


By Mac Gordon 
Associate Editor 
PERATION COURTROOM be- 
gan in earnest on the price 
front last week as OPS filed the 
first treble-damage suit against a 
new-car dealer accused of over- 
charges. 

An OPS announcement Wednes- 
day served notice on new and used- 
car dealers that additional non- 
compliance suits might be forth- 
coming. 

Implementing a nationwide in- 





vestigation of dealer violations, 
Justice department attorneys in 


| the field were authorized to go 


ahead with 
without 


legal proceedings 
getting clearance in 


| Washington. 


OPS, meanwhile, announced au- 
thorization for increases in whole- 
sale prices of 1951 Nash cars and 
1952 Willys station wagons. The 
OPS action brought nearer com- 
pletion of the Capehart price-in- 
crease cycle. Nash has applied 
for further hikes on its 1952 States- 
man and Ambassador models. 

Nash did not apply the increases 
to the 1951 Statesman and Ambas- 
sador. Increases in basic retail 
prices on the Rambler series in- 
clude $97.20 on the Super two-door 
Suburban, $101.75 on the Custom 
two-door Country Club sedan, and 





(Continued on Page 57, Col. 1) 





ments that have not as yet been 
placed on the mills. 

“With this information and an 
appraisal of outstanding CMP 
tickets, NPA will develop a bal- 
anced program to handle indus- 
try division claims for additional 
second - quarter material. Under 
the established procedure, any 
such balanced reprogramming 
would be presented to the De- 
fense Production Administration 
for its determination in the light 
of appeals from other claimant 
agencies and in the light of the 
current supply situation.” 

Optimism concerning increased 
copper allotments for the automo- 
tive industry is bolstered by reports 
that world copper market prices 
are declining sharply, and that 
Chile may soon be turning more of 
the metal over to the U. S. at the 
27% cents a pound agreement 
price. 

At present Chile is reported hold- 
ing back 80,000 tons for world 

(Continued oh Page 55, Col. 3) 


4 Million: Cars 
*52 Minimum, 


Mason Predicts 
By Pete Wemhoff 


Editor, Automotive News 
HICAGO.—A definite easing of 
the materials situation, which 
“should mean the production of at 
least four million new cars in 
1952,” was noted by President 
George Mason here Wednesday at 
a preview of the Golden Anniver- 
sary Nash cars. 

The 1952 Nash cars are entirely 





George Mason H. C. Doss 


new, stylewise, and represent an 
outlay of $16,000,000 for tools, 
said Mason, who is also president 
of AMA. The new cars were dis- 
(Continued on Page 54, Col. 1) 





Top Cars 


New-car registrations for 23 
states for January: 
1952 Pos. Make 

1— 29,436 Chev. 

2— 17,819 Plym. 
3— 17,638 Ford 
4— 10,574 Buick 
5— 9,926 Pontiac 
6— 17,057 Dodge 

7— 6,883 Olds. 

8— 6,256 Stude. 
9— 5,372 Mercury 
TO Nash 
11— Chrysler 
12— DeSoto 
13— Hudson 
14 Cadillac 
15— Packard 
16— Kaiser 
1j— Henry J 
13— Willys 
19— Lincoln 
20— Crosley 
21— Brit. Ford 
22— Austin 
23— Allstate 
Total All Makes 
131,779 195,026 

For further details see page 

46, today’s issue. 


1951 Pos. 
48,352— 1 
14,984— 5 
33,151— 2 
15,591— 3 
15,357— 4 


119—21 
68—22 
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Industry Can Buy Again in June... 





U.S. Removes Limits 


On Natural Rubber 


By Joseph Kuebler 


Staff Correspondent 


AKRON. With the nation’s 
stockpile of rubber at “safe levels,” 
the Federal Government has au- 
thorized private industry to begin 
buying and importing natural rub- 
ber for June delivery, it was an- 
nounced by Jess Larson, of the 
General Service Administration. 

The tire makers generally viewed 
the action as a step in the right 
direction. 

While it is not known what ef- 
fect this will have on rubber 
prices on the world market, spec- 
ulation is that the trend will be 
down, not up. 

While the move did not apply 
to federal control over the use of 
rubber, it was pointed out, however, 
that some modifications of these 
controls can be expected by May 1, 
including the possibility of lifting 
the year-old ban on white sidewall 
passenger tires. 

Only Jan. 1 NPA authorized tire 
producers to make all the tires 
they wanted as long as they didn’t 
chew up more natural rubber than 
their allotments. In other words, 
they could use all the synthetic 
they wanted. 

GSA became the sole American 





NADA Maps Drive 
For ‘W’ Repeal, 
Herlong Defense 


WASHINGTON.—Plans to defend 
the Herlong discount amendment, 
and to initiate “a vigorous fight” 
to have all credit restrictions on 
purchases of all passenger automo- 
biles removed, were drafted here 
last week at an emergency meeting 
of NADA’s National Affairs com- 
mittee. The meeting was called by 


Chairman Charles C. Freed, who 
presided. 
Participating in the conference 


were newly-elected NADA Presi- 
dent J. Saxton Lloyd and First 
Vice-President Robert Armacost. 

In a_ statement following the 
meeting, Lloyd said steps would be 
taken immediately to persuade the 
Federal Reserve Board to remove 
automobiles from credit control 
under Regulation W. 

“There are many steps involved 
and several factors to be resolved,” 
he said, “but we hope to show the 
FRB that Regulation W, in so far 
as it concerns automobiles, is a 
greater handicap than it is a bless- 
ing to the American people.” 

Freed said his committee had 
formulated plans to carry the deal- 
ers’ position, in so far as protecting 
the Herlong amendment and re- 
pealing Regulation W were con- 
cerned, to Congress, but that, at 
the same time, every effort will 
be made to solve problems these 
controls have created for dealers 
through negotiations with appro- 
priate administrative agencies of 
the government. 


|GSA_ emphasized 





| buyer and importer of natural rub- 


ber on Dec. 29, 1950, to speed up 
the building of a rubber stockpile 
for defense purposes and check 
runaway world prices. 

Rubber was selling at around 80 
cents a pound, the highest in 25 
years, when GSA stepped in. Five 
days later it agreed to sell the 
material to industry for 66 cents a 
pound. ; 

Almost immediately, the world 
price level began to recede, Last 
June the agency cut its selling 
price to 52 cents a pound and 
a month ago cut it to 50% cents. 


What the government had to pay 
for rubber was never revealed, but 
it was “not in 
the market to make money.” 

At present, rubber is selling for 
around 38 cents a pound in Singa- 
pore, or about 40 cents landed in 
New York. 


Akron tire men said GSA’s move 
would not have any effect on the 
public, at least for the present. 


“We are still dealing with a fair- 
ly high-priced commodity,” com- 
mented one official, “so there is no 
reason for a tire price reduction.” 


GSA already has announced 
that March rubber will sell for 
50% cents a pound. It is possible 
that the 35,000 tons which will be 
made available to industry both 
in April and May will be reduced 
slightly. 

GSA is to furnish 20,000 tons in 
June, the month manufacturers 
may import 15,000 tons and rubber 
dealers a like amount. 

Rubber was the first industry to 
be controlled by government after 
the Korean fighting began. 

“The present action shows that 
the administration is willing to re- 
lease such controls when the time 
is ripe,” an Akron executive com- 
mented. 

Even after the natural rubber 
buying ban is lifted, the govern- 
ment will still have these controls 
over industry: 

Fixing the amount of natural 
rubber that can be used in various 
products, such as the maximum of 
14 percent in smaller passenger 

tires, 20 percent in other passenger 
casings, etc. 

Owning and controlling synthetic 
rubber plants which are operated 

(See RUBBER, Page 50, Col. 3) 


Jordan Quits OPS, 
Auto Post Open 


WASHINGTON.—W. Leroy Jor- 





dan, chief of the OPS automotive | 
branch during the past year, re-| 
tired from that office last Friday. | 

During the 11 years before he} 


retired to Florida last year, Jor- 


dan was with the Rochester Prod-| 


ucts division of General Motors. 


At OPS no word could be had last | 


week as to who might succeed him. 


An appointment would be up to)! 


Murray Smith, head of the OPS 
Industrial division, which includes 
the Automotive branch. 








Youngstown Dealer Honors Athlete— 


James A. Henderson Co. (Chevrolet), Youngstown, O., was a co-sponsor of the 6th 
annual sportsman's banquet held in that city to honor the Youngstown area's outstand- 
ing sports personality of 1951—Frank McFee, a Princeton All-American, who was 
presented a trophy by Bill McColgan, radio sports announcer. Princeton Coach Charlie 
Caldwell was one of the speakers. Left to right: Caldwell, McFee, Bill McColgan, radio 
announcer, and Henderson. 
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WHY DOES THE GOVERNMENT INSIST ON PLACING PASSENGER CARS 
IM THE SAME CLASS FOR TAXATION AS JUKE BOXES, 
SLOT MACHINES AND A LOT OF OTHER NON-ESSENTIALS? 


Why when 3 out of 4 people 
use their cars for work! Surely, today, 
the automobile is a necessity! 


AN EXPANDING DEFENCE PROGRAM 
IS GOING TO REQUIRE MORE CARS 
FOR WORKERS...NOT LESS! 


LO) lt ha (at OLY 


AGAINST EXCESSIVE TAXATION 
ON PASSENGER CARS. 


Fill in the coupon. Send it in NOW. 





SS SESS S SSS HESSEN SEES SEES EEES 


FEDERATION OF AUTOMOBILE DEALER 
ASSOCIATIONS OF CANADA 
MS YONGE STREET, TORONTO 1 


IN MY OPINION TAXES ON PASSENGER CARS 
IN CANADA ARE EXCESSIVE, 
AND SHOULD BE REDUCED. 














How Canadian Dealers Fight— 


This is the first of a series of ads in daily newspapers by the Canadian Federation 
of Automobile Dealer Assns. to arouse public protest against high auto taxes in 


Canada. In addition to a 10 percent sales tax, there is a 25 percent excise tax on 
Canadian new-car prices, bringing the Canadian new-car price far above that of iis 
American namesake. Canadian dealers object that the car is placed in the same excise 
tax category as luxury items and non-essential merchandise. Campaign will stress the 
necessity of the auto in everyday life, especially in getting workers to and from 


defense plants. 





By Mac Gordon 


| Associate Editor 

| vitor forces pressing for a 
| +* larger copper dole stayed united 
last week in the midst of a bitter 
| falling-out over the issue of a 
| larger unemployment dole. 

| With such epithets as “political 
football” and “sellout” flying back 
and forth, representatives of De- 
troit business, labor and _ public 
were embroiled in what seemed to 
| many observers a purely academic 
debate. 

All hands were united on one 
cold fact: If more metals are 
made available for the second 
quarter, automotive unemploy- 
ment will be greatly reduced and 
the need for supplementary un- 
employment compensation will be 
| proportionately lessened. 
and uniter. The 
ing statements issued by the De- 


troit Board of Commerce, the 
UAW-CIO and Sen. Blair Moody, 


DeMartini Heads 
AMA Sales Unit 


DETROIT.—Walter P. deMartini, 
of Kaiser- 


sales vice - president 
Frazer, has been 
elected chairman 
of the Sales Man- 
agers committee 
of the Automo- 
bile Manufactur- 
ers Assn., it was 
announced last 
week. 

DeMartini, who 
has been a mem- 
ber of the com- i 
mittee since 1949, nt 
succeeds A. van-  W- P- deMartint 
derZee, sales vice-president of 
| Chrysler Corp. 








| Copper, the red metal, thus took | 
|}on the role of the great pacifier | 
peace-through- 
copper theme permeated the flam- | 


as well as the more sober pro- | 





Copper Hike Seen Answer 
To Jobless Pay Dispute 


nouncements of Chrysler Corp., | 
Ford and General Motors. 
*” * a 
HE BIG THREE’S entry into 


the unemployment clash was 
unique. Chrysler, Ford and GM all 
were responding to an appeal for 
help from UAW President Walter 

P. Reuther, who became incensed 
|after Detroit Board of Commerce 
| Secretary Willis H. Hall called De- 
| troit unemployment a “normal” 
| situation. Hall was testifying in 
|opposition to the Moody-Dingell 
| bill providing larger unemployment 
payments to workers idled for de- 
| fense reasons. 

To a man, the Big Three de- 
scribed the unemployment situa- 
| tion as “serious.” Chrysler, first to 
speak out, said its Detroit payroll 
was nearly 20,000 below the level a 
year ago and warned of further 


layoffs in April if second-quarter | 


| cutbacks are carried through. 
Executive vice-presidents Ern- 
est R. Breech and Harlow H. 
Curtice, in statements for Ford 
and GM, respectively, both called 
materials shortages “more sta- 
tistical than real.” 
Breech said 7,000 Ford employes 


in the Detroit area could be re- | 


called if additional metals are al- 
located. Ford has permitted its total 
employment force to decline by 17,- 
500 more jobs, however, by not 
replacing resigned, drafted and 


| pensioned workers. 


* * * 


Curtice, “and the workmen in 
it are being unfairly discriminated 
against. I am sure the workmen in 
the automotive industry want fair 
treatment, jobs and an opportunity 


|to earn a living—not unemploy- 


ment dole.” 
“In view of the cutback in the 


|military program, it is difficult to 
| justify not raising the ceiling on 
| allowable car and truck production | 
and at the same time providing 
| more material for such production.” 


Curtice said GM had 30,000 fewer 


(Continued on Page 12, Col, 1) 


“THE automotive industry,” said | 


NUCDA Fights 


Price Rollback 


New-Car Ceiling Rises 
Cited at OPS Parley 


WASHINGTON. An informa 
meeting to discuss problems which 
have arisen in the selling of used 
cars under CPR 94 was held her 
last week between a committee of 
used-car dealers and officials of 
the OPS Automotive branch. The 
meeting brought out used-car deal- 
er opposition to price rollbacks at 
this time. 

Representing the dealers were 
President James Downing of the 





Danzanski & Dickey 
Retained by NUCDA 

DETROIT. — The National 
Used Car Dealers Assn. has re- 
tained the Washington law firm 
of Danzanski & Dickey as gen- 
eral counsel, it was announced 
last week by J. C. Downing, 
NUCDA president. 





| NUCDA, former President Walter 
| Wilson and Louis Geller, Akron. 

Two prime problems discussed 
were said to be failure of OPS to 
have made provision for an al- 
lowance for all optional equip- 
ment in a used car, and the 2 
percent automatic reduction in 
used-car prices to become effec- 
tive Apr. 1, as required by CPR 94. 

Readjustment of used-car ceiling 
prices also came before the meet- 
ing. 

Downing pointed out that there 
have been substantial increases in 
new-car prices approved by OPS 
since the used-car regulation was 
written. These new-car price in- 
creases, he said, in turn, “auto- 
matically and historically” reflect 
themselves in enhanced used-car 
values. 

“To artificially reduce used-car 
prices at this time,” Downing de- 
clared, “would unfairly penalize 
persons who are trading in their 
present automobiles for new mod- 
|els on which there have been sub- 
| Stantial price increases.” 

Since it was not a scheduled 
meeting, and strictly informal, 
there was no indication on the 
part of OPS as to where and how 
the dealers’ complaint would be 
lodged. 

Downing, Wilson and Geller, how- 
ever, expressed themselves to AuTo- 
| MOTIVE News as pleased with the 
| understanding attitude of the gov- 
ernment officials and seemed con- 
fident their problems would receive 
prompt and sympathetic treatment. 

All three are members of the 
OPS Advisory Committee for the 
Retail Motor Vehicle Trade. They 
were appointed by OPS to repre- 
| sent the used-car section of the in- 
| dustry. 

OPS officials at the meeting in- 
| cluded Leroy Jordan, who has since 
resigned as chief of the Automo- 
tive branch; Kirk Metzerott, head 
of the passenger-car section; Ralph 
Orr, branch analyst for new cars; 
John B. Day, branch analyst for 
|}used cars, and Jack Sullivan, 
statistician. 


Timkey’s Estate $104,094 

LOCKPORT, N. Y.—A gross es- 
tate of $104,094 was left by George 
W. Timkey, Lockport auto dealer, 
who died Oct. 20, 1950, according 
to a state tax appraisal filed in 
| the surrogate’s office. 











| Dealer Rank at Chicago Show 


Movie starlet Mae Mundt and Wallace 
Rank, president of Rank and Son (Dodge- 
| Plymouth), Milwaukee, discussed the ease 
| of getting into the Dodge convertible at 
the Chicago auto show. 
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ATTENDED the sessions of the 

NADA Public Relations commit- 
tee in New York during the con- 
vention. I have been consulted on 
many occasions since it has been 
operating under the leadership of 
Eustace Wolfington. The commit- 
tee has an excellent program that 
is going to be referred to state and 
local associations, as well as area 
chairmen. I recommend that all 
dealers take an active part. 


For more than 40 years there has 
been a crying need for better public 
understanding of both our mer- 
chandise and of the importance of 
the automobile dealer to this indus- 
try. So I am happy indeed to have 
this national committee emphasize 
and promote the essentiality of the 
automobile and the importance of 
the automobile retailer. Work with 
this committee. 

I was more than delighted, too, 
that Sax Lloyd, the new presi- 
dent, in his statement of accept- 
ance, emphasized the contribu- 
tions the automobile and 
automobile dealers have and are 
making to the economy of the 
nation. His speech and news- 
paper and radio releases made at 
the time have blanketed this na- 
tion, and I am sure all of us 
already feel a lift in public esti- 
mation of us as a result. 

It is necessary, as revealed in the 
recent Roper Report, that we 
should attack this problem from 
the top at a national level. The 
NADA is doing a wonderful job. 
It’s important, too, at the state 
and community level. I am sure 
that all dealers will soon be organ- 
ized and accept the assignment on 
public relations committees locally. 

* ca * 


Dealer Responsible 


— the public better under- 
stands the functions of the 
automobile dealer and the import- 
ant part that he plays in delivering 
what the public really buys—satis- 
factory transportation, then all of 
us will find a more friendly market, 
a more understanding market. 
Then our profit opportunities will 
be improved. But we must remem- 
ber, too, that to use public accept- 
ance as a real sales tool, goodwill 
must not only be gained for the 
trade in general, but for the indi- 
vidual dealer in particular. 

No one but the dealer himself 
can be responsible for public ac- 
ceptance of his institution. He 
must deserve it, but deserving it 
is just not enough. Goodwill 
must be cultivated. In spite of all 
this effort to improve public 
understanding by our good deeds, 
I am appalled at the acts of in- 
dividual. dealers that can’t help 
but bring disrespect to them- 
selves as well as the industry. 
For instance, one dealer reports 
that a competitor, during the na- 
tional announcement time of the 
car he handles, hired 12 teen-age 
boys to walk around the town in 
a prison garb. On the back of each 
uniform was a sign, “Just Out,” fol- 
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Dealers tell me 


By John O. Munn 





lowed by the dealer's name. It 
seems to many dealers that this 
was a new low in building good 
public relations for a new and 
beautiful car and for the contribu- 
tion his own organization has made 
to the community. 

Aren’t we as automobile dealers 
also concerned about juvenile de- 
linquency? Should our acts in any 
way glorify ex-prisoners? Are pris- 
oners who are paroled so elated 
that they wear their prison uni- 
forms after they have been re- 
leased ? 

* + * 


Desire Publicity? 
— this method of intro- 
4 ducing a new line to a news- 
paper page I picked up the other 
day from Harry May, Chevrolet- 
Cadillac dealer of Monroe, Mich. 
He is a veteran, having been in 
business since 1925 and he has been 
very active in local and state trade 
affairs as well as in community 
projects. He takes the opportunity 
in a full-page ad to show his re- 
modeled building, a photograph of 
his staff and says this to his public: 

“Thanks a Million. We feel that 
this newly enlarged sales and 
service center is made possible by 
the thousands of Monroe County 
people through their generous 
patronage in the past. We sin- 
cerely appreciate their support 
and feel deeply indebted to them. 
This new and modern building, 
perfectly equipped, will enable us 
to render the driving public the 
finest in automotive services. We 
are most happy and extremely 
proud to display the new 1952 
Chevrolet lines to you and your 
family. We invite you to visit 
with us and convince yourself.” 

Of course, civic activity is a good 
way to build goodwill, but interest 
in civic affairs cannot be moti- 
vated by a desire to obtain pub- 
licity. The fact is, if one is sin- 
cerely and deeply interested in a 
community project and puts his 
thought and effort into it unselfish- 
ly, he does not desire publicity. If 
it comes, all right. 

* * * 


They Always Return 

OOD deeds are like bread cast 

upon the waters, they always 
return. One dealer tells me of a 
dealer who was solicited for $150 
to help outfit a boy’s baseball team. 
He immediately acceded to the re- 
quest, providing the local news- 
paper photographer would take a 
picture of him turning over the 
check. In other words, he was only 
interested in the boys as an inci- 
dental result of getting publicity 
in the paper. That kind of pub- 
licity is harmful, and the public is 
soon wise to it. 

Compare this to the actions of 
R. L. Holben, Chrysler dealer at 
Auburn, Ind. All during the war he 
stuck close to serving owners. After 
the war when cars were short he 
refused to take advantage of the 
public. As the result of this and 
without any effort on his part, he 
has recently received a half-column 
editorial in his local newspaper 
telling about his fair dealing, as 
well as a page article in a recent 
issue of “The Sample Case,” the 
official national publication of 
United Commercial Travelers Assn. 

Good publicity cannot be 
bought. It comes only from sin- 
cere conscientious effort to do a 
good job in managing your busi- 
ness and showing an interest in 
community affairs. 

So work with the Public Rela- 
tions committees now being or- 
ganized by Eustace Wolfington and 
NADA. Remember, the crying need 
is not only to be respected as a 
good citizen yourself, but to get 
your institution out in the lime- 
light. We can no longer afford to 
be classed by the public as just 
another place to buy cars, but 
rather as an important local insti- 
tution with a huge investment 
ready to serve the needs of people 





who buy, own or drive automobiles. 








Previous High of 100,000 


Due to Be Eclipsed .. . 





Capital Show Proves Hit at Gate 


By William Ullman 

Washington Correspondent 
WASHINGTON. — The National 
Capital’s 23rd automobile show, 
under the auspices of the Washing- 
ton Automotive Trade Assn., was 
still running in high gear as AvuTo- 


MOTIVE News went to press last 
Thursday. 
Breaking all local show records 


x * * 
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with an attendance of 23,000 on the | 
| opening day, Feb. 22, the box-office | 
|crush continued for the next two| 
days—Saturday and Sunday—for a} 
total of 64,460. 
In accordance with expecta- | 

| tions, attendance for the early 
days of last week dropped close | 

to the 10,000 mark with the out- 

look that the nine days of the 








Throngs See Capital Auto Show— 

The colorful auto show sponsored by new-car dealers of Washington drew crowds 
to the Washington armory last week. Above is a general view on opening day which 
set a local auto show record of 23,000 attendance. 





Syracuse Show Hailed 


Five-Day Exhibit Records 36,111 Attendance; 
Dealers Report Buyer Interest 


SYRACUSE, N. Y.-—-Billed as the 
nation’s oldest automobile show, 
the 1952 exposition of the new lines 
here Feb. 19-23 shattered all previ- 
ous records for size and attractive- 
ness. 

The 43rd Syracuse Automobile 
Show, staged in the basement 
exhibit center of the Onondaga 
County War Memorial, drew 36,- 

111 visitors in a five-day stand 
that surpassed the previous high 
of 1949, it was reported. 

Show Chairman Robert J. Pur- 
cell, said that it was “the greatest 
thing that ever happened to the 
Syracuse Automobile Dealers Assn.; 
our dealers made thousands of new 
friends, and everyone who attended 
the show seemed to enjoy it.” 

Two themes drew the crowds 
despite three snowstorms during 
the week. One was the contrast of 
the latest passenger cars, trucks 
and accessories alongside an ex- 
ceptional array of oldtime vehicles 
harking back to 1904 mixed with a 
“glamour” display of foreign and 
domestic custom cars. The other 
feature was to carry out the Auto 
Show’s slogan of “As Typically 
American as Freedom.” 

The exhibit contrasted Amer- 





Director Kelly 
Resigns in N.D. 


BISMARCK, N. D.—David Kelly, 
director of the board of the Auto- 
mobile Dealers Assn. of North 

— . Dakota for the 
past 18 years and 
a past president 
of NADA, has re- 
signed. 

The association 
said that tribute 
will be paid Kelly 





“for the 
service he 
rendered its mem- 
a bers.” 

Dave Kelly Nominating bal- 
lots to name a successor have been 
distributed to dealers, and the as- 
sociation is urging all members “to 
give this matter careful considera- 
tion before selecting a name.” 


great 








Missouri Ruling Holds 
Car Stocks Taxable 


JEFFERSON CITY, Mo. — Roy 
W. McGee jr., prosecutor of Wayne 
county, Missouri, told Jefferson 


City dealers that new cars in stock | 


are subject to taxation. 

McGee said the opinion was writ- 
ten for him by the state attorney- 
general, after he had told the 
attorney-general that car stocks 
were exempt from merchants taxes. 


at a later date) 


has | 


ican and European household 
appliances and emphasized that 
the Free World’s working-man 
may devote fewer hours to earn 
such luxuries than does the lIa- 
borer under Communism, 

It was announced that the ill- 
fated vessel, “The Flying Enter- 
prise,” had been carrying a pair of 
German automobiles destined for 
the Syracuse auditorium. Promo- 
tion achievements included crown- 
ing of a beauty queen, “Miss Auto- 
motive Progress of 1952.” 

Reactions of dealer-exhibitors 
were mixed. Some reported grati- 
fying orders for delivery of new 
models and others commented 
that they had never booked an 
order at an auto show yet. 

But, whether order-writing was 
on-the-spot, or only a hope for the 
future, dealers generally had every 
praise for the 1952 exposition, 
agreeing it was “the best ever.” 

Dealers whose experience has 
been that sales are an after-show 
occurrence manifested great impa- 
tience for what they called “the 
wave of orders built by the show.” 

Managing director of the show 
was the association’s executive sec- 
retary, Stuart C. Ballard. 

Two sidelight features of the 
show that proved popular with 
crowds were a “hot rod” car dis- 
play presented by an association of 
amateur motoring fans, and a tele- 
vision station’s exhibit in which a 
camera surveyed the scene and two 
large nearby screens showed the 





televised results. 


exhibition would reach a grand 
total of about 125,000. The best 
previous show attendance here 
was 100,000 in 1950. 

Staged in the huge District of 
Columbia National Guard armory, 
the show was by far the most 
attractive ever held here. The deco- 
rative motif was Hawaiian, with 
palm-lined streets bearing the 
names of the exhibitors’ products 
in the place of street markers. 


And, according to Chairman Tom 
Wheeler of the WATA show com- 
mittee, exhibitors not only were 
accumulating promising lists of 
prospects but also were making 
sales on the spot. A complete re- 
port on this phase of the exhibition 
will be given in the next issue of 
Automotive News, following final 
tabulation of the attendance, sales 
and such like by Show Manager 
Mike Murphy. 

Extra attractions for show vis- 
itors were five cars—a Chevrolet, 
a Hudson, a Mercury, a Nash and 
a Plymouth—to be given away to 
lucky ticket holders. 

Also there were three star enter- 
tainers in the persons of Denise 
Darcel, Rosemary Clooney and Lisa 
Kirk. It may be safely added by 
this reporter that these nifty mod- 
els gave plenty of competition to 
those produced by the automobile 
manufacturers. Top-level music and 
Ed Sullivan of TV renown were 
other attractions. 

The show covered 55,000 feet of 
actual exhibition space, displaying 
more than 100 cars of American 
make and several of foreign pro- 
duction. In addition, 15 firms dis- 
played accessories, equipment, tires, 
petroleum products and _ mobile 
homes. 

General Motors’ experimental 
Le Sabre was a special exhibit 
that drew large audiences. An 
information booth, conducted by 
the AAA, was located just inside 
the entrance to the armory. 

The show was open from 2 till 
11 p.m. each day. Admission was 
50 cents, including tax, up until 
6 p.m. Evening and Sunday admis- 
sion was set at 80 cents, tax in- 
cluded. 

The plentitude of white sidewall 
tires on the exhibits increased the 
betting odds that these pretties will 
be back in general circulation be- 
fore long. 

An NPA official viewing the show 
with this reporter said his guess 
would be “within the next few 
weeks.” 

The show’s opening day attend- 
ance of 23,000 broke two records, 
according to Manager Murphy. It 
was the largest opening day crowd 
ever recorded for a local auto show 
and also the largest of any day at 
any time. 





Up from the Deep 


GOLCONDA, Ill. —- Operations to 
salvage 150 new cars, which were 
dumped into the Ohio river here 
when a barge capsized on Dec. 18, 
are being resumed. Pontoons will 
be lowered, attached to the barge, 
and lifted to the surface, Salvage 
operations will begin then. 





On the House . 
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ists as vice versa 





Wemhoft 





\| man Mike Dallas of Hettinger... 
Charlie Henderson, manager, 


the factory-licensing bill 


Assemblyman Van Duzer . 
members, Pittsburgh three. 


Pinin Farina, Europe’s famed custom car body designer, believes 
|| the next 10 years will see new-car styling stress laid on (1) Sim- 


follow development of mechanical 
course, such as location of engine, etc. Farina, who 
had a hand in styling the new Nash-Healey sports 
car as well as the forthcoming 1952 Nash models, 
believes that European car designers have been 
influenced as much, if not more, by American styl- 


George Romney, 
makers have missed a big bet in postwar by not 
sponsoring a national auto show, consisting of 
displays, parades—and a forum, which would help 
point up the auto’s essentiality .. . 
dealers are planning to close at 6 p. 
Tuesday and Thursday ... 
ciation has reached its goal of 500 members, under aegis of Chair- 


emphasizes that the New York 
Automobile Dealers Assn. has not yet taken any official stand on 
(Automotive News, 
introduced in the N. Y. legislature by Senator Van Wiggeren and 
. . Texas association has added six new 


of parking. He said designing will 
changes, of 


Nash v.p., thinks the auto 


Milwaukee 
m. every 
North Dakota asso- 


Feb. 25), recently 


Pete WeMHorr, Editor, 
Automotive News 
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AUTOMOTIVE OUR PLATFORM: |. Fair and equitable contracts between manufacturers 
. and dealers in motor vehicles, parts and accessories. § 2. A fair profit to 
rs ™ the dealers on every used vehicle accepted in partial payment for a new 
A A car or truck. § 3. Every dollar of gasoline tax collected Pt state or federal 
t governments applied to the building and maintenance of highways. § 4. The 
t Fr elimination of government and bureaucratic controls over this industry. 
© 15. A return to the precepts of independence and the rewards of applied 

R energy and ability, which made America and gave more of her citizens 


News more of the better things of life than anywhere else in the world. 


What the Public Wants? 


hl gina sill an expert when it comes to telling what 
the public wants. 


The Potomac planners with slide rules—who are careful 
never to mingle with the “man in the street’’—can tell you 
with great assurance just what he wants. 

Take the case of cars. Auto makers spend millions 
trying to find out what most people want in cars. 


Their only chance for success is in being right on this 
point. Thousands of car makers have been wrong and are 
now a memory—if that. 





Yet the Potomac planners can glance at a slide rule and 


tell the makers they are all wet. 


NPA’s warning of diverting materials to higher-priced 
lines was the surface indication of this. Behind the scenes, 
NPA men have been yelling about deluxe models and the 
rise of higher-priced models. 


Rise in Cadillac’s share of the market since the war 
was cited as evidence. Anyone who knows anything 
about the auto market knows that there are more Cadil- 
lacs because more people want them and can pay for 
them. The NPA men should try to buy a Cadillac if they 
doubt that. 

Planners fail to understand the difference between what 
people say they want and what they do want and will buy. 

Nash offered a stripped version of its Rambler station 
wagon. Car buyers snubbed it and bought the deluxe job. 
K-F brought out the Henry J as a stripped job with wing 

windows that didn’t open and no rear trunk opening. Cus- 
tomers demanded these conveniences; forced K-F to add 


features. 
* e - 


For the Want of $10 


For the want of $10 worth of copper, a car is lost. 
For the want of a car, a nation’s economy may be lost. 

This paraphrase of an old proverb is all too true. Auto 
makers contend they can buy all the copper they need out- 
side the U. S. at about 50 cents a pound. But our government 
says we must abide by an international “cartel” agreement 
that apportions scarce metals throughout the world. Also 
no one in the U. S. is permitted to pay more than 25 cents a 
pound for copper. 

That $10 difference in the cost of a new car (the average 
auto contains 40 pounds of copper) is the difference between 
a scarcity of new cars and a supply sufficient to meet the 
needs of our nation—and keep our workers employed. 
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multiply rapidly, but can’t 








add.”—MiIcuHicaNn INVESTOR. 
* * * 


Expert’s Advice 
“Republicans should devote 
more time to getting into a 
position to win than deciding 
who is going to run for Presi- 
dent.”—Raymond Moley, colum- 
nist and educator. 


* * cad 
No Precedent? 
“A dozen nations can be 


named that, through neglect of 
their military defenses, have 
fallen to a conqueror. I have 
searched for evidence of 
even one nation that has spent 
itself into destruction through 
excessive armaments; but I can- 
not find such evidence.” — Gen. 
Hoyt Vandenberg, Air Force 
chief of staff. 

* 


* 


+. 
Donkey Facts 

According to the Chicago 
Tribune, in an informal break- 
fast talk to fellow Masons in 
Washington on Feb. 21, Presi- 
dent Truman erroneously stated: 
“When Lincoln made his 
(Gettysburg) speech, ‘which 
lasted about three and a half 
minutes, the editor of the New 
York Tribune and the editor 
of the Chicago Tribune said 














‘the President of the United 





States also spoke and made 
the usual ass out of himself.’ 
You didn’t know that, but that 
is a fact.” 

The Chicago Tribune says that 
on Nov. 20, 1863, the day after 
the Gettysburg speech, the Trib- 
une story said “the dedicatory 
remarks of President Lincoln 
will live long among the annals 
of the war.” The following day 
the Tribune printed the full text 
of Lincoln’s address. 
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No Waiting Game 
On being elected president 





—_— Letterbox 
‘Jet Problem? 


of the Fort Worth Safety 
Council, Albert J. Meek, Pack- 
ard dealer, had this to say: 
“Dealers are not men who 
sit rubbing their hands in 
anticipation of dented fenders 
and the like, and the public 


should be taught to realize used, if you so request. 





This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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this.” 


® * * 


Without a Shot Fired 


“If our economy should col- 
lapse, Stalin’s victory would be 
complete. We cannot take that 
risk.”—Herbert Hoover, only liv- 
ing U. S. ex-president. 

* * * 


Cadillac Exhaust 


Having just scanned the ’52 Cad- 
illac, I wonder how the jet-type 
exhaust opening is going to work 
out. Won’t this novel feature serve 
to tarnish the bumpers? One other 
thing comes to my mind, and that 
is omission of Hudson prices from 
your good publication. — Harry 
Marks, Waldwick, N. J. 

Eprtor’s Note: Cadillac says 
there was no discoloration of 
bumpers after long tests. Hud- 
son prices are back in the price 
listings. 


Short Supply 

“We are dangerously short 
of skilled (automotive) service 
personnel, and the flow of 
young, capable, industrious 
men is barely a_ trickle.’— 
—M. E. Str Avsin, GM Service 
director. - =e Ss 


Casual Sales 


I feel the article (on casual sales 
tax in Ohio) in your Jan. 16 issue 
should be answered. 

Here is our answer: The Clerk 
of Courts Assn. of Ohio must re- 
cently have had a meeting, because 
in the past few weeks articles have 
been published by different papers 
throughout the state of Ohio re 
the casual sales tax. 

The latest appeared in AvuTomo- 
tive News pointing out that the bill 
will only bring in $4,000,000 for 1951 
instead of the $10 to $18 million a 
year we predicted. This bill wasn’t 
effective until June 1, so it has 


7 * 


An Honor? 


Michigan was the only state 
in the union in which the gov- 
ernor asked for new taxation 
this year, according to the 
Federation of Tax Admini- 
strators. 

2 o + 
Ain’t Nize? 

Here’s what the GOP would 
like to do, in the opinion of 
Sen. Kerr (D-Okla): 

“Capehartize price controls, 
Taftize foreign policy, Brown- 
ize prosperity and capsize the 
whole economy.” 











10 Years Ago... 


The Big Story 


General Motors has announced that it will buy back any unused or 
undamaged 1942 models in the hands of dealers for the purpose of 
relieving unbalanced inventories, minimizing wild dealing by liquidat- 
ing dealers and preventing cars from falling into illegitimate hands. 
A similar move is being contemplated by other manufacturers .. . 
Tire and tube quotas were raised for March, and Defense Supplies 
Corp. has revealed a plan whereby dealers may sell tires back to 
makers and distributors on a cost plus 10 percent basis. The DSC will 
take the tires from distributors and manufacturers. 

—From the files of Automotive News. 

















only been in operation for six or 
seven months. 


The more articles that appear in 
newspapers such as the last, the 
weaker the bill will become, and 
the influence on public sentiment 
may be harmful. 

This bill was endorsed by new- 
car dealers as well as used-car deal- 
ers. Needless to say, neither all of 
the new or all of the used-car deal- 
ers wanted it. The bill was passed 
to put all dealers on an equal foot- 
ing. The Clerks association also 
pointed out it was a tax upon a tax. 
Just what is our present sales tax 
if it isn’t a tax upon a tax? 

I would like to acknowledge the 
work done by Gordon Jeffery of 
Lucas county and Leonard Fuerst 
of Cleveland for their fine job of 
collecting the tax, but the bill as 
written has many loopholes. These 
loopholes must be closed. 

The first month this bill was in 
effect, Lucas county averaged 
about one thousand dollars per day 
each day the office was open. One 
weak spot in the bill is the allow- 
ance of only 1 percent to the clerk 
of courts for collections. Actually, 
it costs him that much and more 
to do the job, because of the extra 
help required. 

It costs the state between 7 to 8 
cents for every dollar collected un- 
der the present sales tax law, and 
the clerk of courts is certainly en- 
titled to more than 1 percent for 
his handling of the money. This 
error should have been corrected 
by their representative, who was 
present in Columbus at the time 
this bill was passed. 

The committee to tax casual 
sales requested and recommended 
that there would be no gifts out- 
side the immediate family and this 
was agreed upon. We also recom- 
mended both seller and buyer sign 
the affidavit. This was rejected be- 
cause of the objections from a 

(Continued on Page 51, Col. 1) 
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AUTO-LITE-* 


UTO-LITE works to serve the nation’s 
needs in peace and in defense. In 28 
great Auto-Lite plants from coast to coast, 
Auto-Lite produces more than 400 prod- 
ucts which are original equipment on 
many makes of America’s finest cars, 











trucks, tractors, airplanes and boats. 
Their 40-year record of dependable per- 
formance is summed up in the phrase, 
“You’re Always Right with Auto-Lite.” 
THE ELECTRIC AUTO-LITE COMPANY 


Toledo 1, Ohio Toronto, Ontario 


Spark Plugs - Fuel Pumps - Batteries - Bumpers - Generators - Speedometers 
Horns - Switches - Moulded Plastics ; Speedometer Cable 


Starting Motors Ignition Units Instruments & Gauges Windshield Wipers 


Lighting Units Wire & Cable Gray Iron Castings 





Window Lifts - Metal Fabricated Assemblies - Zinc & Aluminum Base Die Castings: 
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‘with 18 as the minimum for occu- | 7 
pations designated hazardous by | 
the Secretary of Labor. 


W Employment of boys and girls 
; U. S. arns Dealers | of 14 and 15 years of age is per- * 
mitted in a few types of jobs— | 
e e such as office and sales work— | 
under strict restrictions on hours 
On Wage Policies iaas cee 
McComb declared that the viola- 
WASHINGTON.—Sixty-two per-,lishments—-17 percent of those in-|tions found last year were not rep- 
cent of the dealerships investigated | vestigated had failed to observe |Tesentative of the compliance 
during the past fiscal year were|this requirement when paying some | record of all employers whose em- 
pr Pn ee ae of the Fair) of their employes,” states MeComb. | Be the i within the provisions 
ee “Even more extensive were over- : ny —— 
This is reported by, the Labor time pay” violations, found In 98 investigations whben there is wees 
Sala Centease dive & year | Percent of the investigated estab-|son to believe that violations will 
after the amended Act raised min-|lishments. Employers should re-|probably be found, he said. 





Violations Reported Mounting... 

































































imum-wage payments from 40 to |member that the amended Act| “Moreover, experience demon- 
75 cents an hour, | continues to require payment of |strates that the great majority of 
“The 1951 record makes it clear|at least time and one-half the |employers intend to comply with 
that greater efforts on the part of |employe’s regular rate of pay for |the Act; in most cases, failures are 
some motor vehicle and equipment |all hours worked in excess of 40 in|@ue to misunderstandings about 
dealers would pay off in reduced|the work-week, except where the |*he statutory provisions,” McComb : 
liabilities for back wages owed em-| Act specifically provides otherwise, |229°4- ii Cadillac Dealers Ready for L.A. Show— 
loyes,” ints out William R : ‘| To assist dealers in attaining full — sh: ‘ , 
ployes, points 0 am ‘|What the amendments did was to li McComb invited Three sponsors of Cadillac's exhibit at the los Angeles automobile show, which 
McComb, the divisions’ administra-|gofne th egul te to includ ee a invite tes A opens March 7, discuss features of the event. Left to right: Fred H. Murra eneral 
tor. e the reguiar rate to include|employer who has questions about : _* ce j 
all remuneration for .employment manager of Los Angeles branch; Jack Hellestoe, general manager of Hillcrest Motor, 
h that total . : «\the Federal Wage and Hour Law : é . 
His report shows that a total |except certain specified payments.” |to inquire of the nearest regional |°"% Clarence Dixon, Clarence Dixon Cadillac, 
of $166,985 in back wages was Failure to comply with the Act’s|office of the divisions. These offices 
paid to 1,218 dealership employes, | child-labor provisions was disclosed |are located in the following cities: ° e 
as a result of the divisions’ activ- jin 5 percent of the investigated|Boston, New York, Philadelphia, ] M k OP, S D 
ities. This sum does not include par McComb noted. The|Birmingham, Cleveland, Chicago, ire a ers, ISCUSS 
amounts awarded by courts to |child-labor requirements set a/Kansas City, Dallas, San Francisco * * * 
employes who exercised their {minimum age of 16 for most jobs |and Nashville uantity Limit, Decontrol 
Martin “tory right to sue for back : ss 4 
pay and liquidated damages. : WASHINGTON. — Meeting here|ing industry at this time is uncer- 
“Although most employers know for the sixth time, members of the/tain as to the full impact of FTC’s 
that the amendments raised the Tire and Tube Manufacturers Ad-|quantity limit rule and therefore 
minimum wage to 75 cents an hour visory committee discussed with /feels unable to make any recom- 
from 40 cents, the divisions found OPS officials effects of the quantity |mendation for specific OPS action 
that a sizeable minority of estab- | limit rule issued by the Federal|in the circumstances. 
— | Trade Commission and the possi-| Considerable debate centered 
4 bility of a need for obtaining ad-|about proposed OPS reporting pro- 
NPA Kills Plan justments under the provisions of|visions in connection with the 
~|OPS General Overriding Order 18.|)establishment of ceiling prices for 
i ith | lines of tires and tubes, au- 
Ta Curb Output The committee also filed with |New. ; , 
OPS an industry proposal that all|thorized since Jan. 1, as a result 
; ~tteries tire prices be decontrolled in view|Of amendment of NPA orders. 
~ of the general softness currently a ee : | 
WASHING... *.<.—NPA last week ——s in the tire and tube _——~ Ft. Worth Dealers Plan 
revoked its Orde: M-93, which was market an e indication of in- ° : 
a measure to conserve lead by lim-| 4 $¢ep Nearer Finish of Olds Jet PI ventories adequate to meet demand Parade for AAA Birthday 
; , P sho 's Jet Plant— le ; ‘ = 
iting production of electric storage : é . ; ‘ , a replacement tires with the re-| FT. WORTH, Tex.—‘“Gasoline | 
batteries to models having life Oldsmobile officials watch the final steel girder being readied for swinging into sult that higher prices appear} buggies” of a bygone day will high- | 
expectancies of at least 18 months place at the new Olds jet engine parts plant in Lansing. They are T. C. Downey, works |unlikely in the foreseeable future.|light the Ft. Worth observance of | 
and by prohibiting output of high manager; Paul Stevens, superintendent of Jarvis Engineering Co., Lansing, which did|OPS took the decontrol proposal|the American Automobile Assn.’s 
ampere-hour “deluxe” models. the steel erection job; Philip E. Cartwright, plant maintenance superintendent for the | under advisement. 50th anniversary on March 4. The | 
: ‘ new plant, and John B. Dakin, Olds plant engineer. The FTC rule establishes a quan-|relic parade will be sponsored by | 
The order was issued in Decem- tity limit “ , i Ww, Pp y 3 
ber, when lead was an extremely y limit “as to replacement tires;the Ft. Worth New Car Dealers 
. ; li : and tubes for use on motor ve-/Assn., which has appointed Ernest 
critical material. The order limited: 6 s e e e . hicl 1 £ dity” : i 
(1) the manufacture of most six- | otalitarianism D — no as os ass of commo ity” to|Allen (Chevrolet), chairman of the 
volt, lead-acid storage batteries to ying ‘ , ’ —_ s ordered at one time | event. 7 ; 
minimum and maximum ampere- C oluti b 4 , : or delivery at one time. It be- The anniversary will be on March 
hour ratings within five specified ounterrevo ution by American Business SS Apr. 7. _ |4, but the parade won't be held 
battery classifications, and (2) Credited by U. _ Steel’s Austin the OPS : ssoned last Aug. $1, is/until the next day. The old-time 
monthly production of batteries of e vehicle for adjustment of | autos will rattle through the city to | 
a4 specific ampere-hour rating, By Pete Wemhoff demands of the consuming public ee in order to comply|the post office, where businessmen 
within the Hated classifications to ie ene ange : through lower prices. iqae tee regulations of the two} will pod the first local ogee 
the amount manufactured or re- y — orms of totali- A sai aa , 1es. ; new stamp commemorating s 
built in the same month of 1951. |tarianism are dying” because of Pg “it. yO gs ge E - Committee members pointed out |50th anniversary and its schoolboy 
The order was to have become|the counterrevolution by American! ovyer-extended in a slackenin —- that the tire and tube manufactur- | patrol program. 
effective March 1, and would have a. —— ny = ©! period, with a huge eoadentiee 
ogy | mem _ —. vice-president and sales chief of a aoe cpetaes nan a mat. || Usod-Cor Bulletin from Detroit --- 
ny cation te ea el a U. S. Steel, in an address before prey of nani annie os aoe. | 
——« Detroit's Aderaft Club. _| sult of high taxes.” | Latest Auction Prices 
Storage battery manufacturers ut, he emphasized, “we mus “T am also consci } > 
used about one-third of the lead|continue to expand our capacity |the internal der pg nie ad (Aptco Auto Auction. Sale every Wednesday) 
consumed in the U. S. during 1951./to produce” if we are to meet the | pusiness runs if it does not ai Feb. 27 Feb. 20 
= ~— ye ene be —, a Te ee ES ~|the requirements of the given situ- | ae 78 units out of 148 offer- (Market very good despite snow 
ons of lead would be saved an- “ ation,” he declared. “There is prob-|| BUICK—'s1 s . 2,- a oe a oo oe 
nually under M-93. Good ear Is First ably no better way to invite direct || 190°. 50 Special fdr §1-225°; Ril BUICK. "30 Super Riviera 4-dr., $1,- 
Since the order's issuance; the anit a |government intervention into priv- | Stee Ga tiers san ook oe soe"; EM 4-dr., $1.400°. "49 Super 
U. S. lead supply has improve To Top $1 Billion |ate business than to underestimate || per 2-dr. $1,105". eee 
substantially. jthe demands of the consuming || CADILLAC — ‘51 (62) 4-dr., $3,445*. CADILLAC ~~ "49 conv... $2,270*; (62) 
NPA revealed that Order M-38, For Tire Firms public...” '50 (61) 4-dr., $2,660". °47 (60) Spe- 4-dr., $2.075*. ‘48 (62) 4-dr., $1,387. 
which is a general limitation on the Pointing —— oiiiais il the | connvaciee o's: 2. te oe CHEVROLET "51 SL Deluxe club 
7 : LET - 51 SL Specia -dr., . $1,550. °'50 Bel-Air, 1,520, 
use of lead, would also be relaxed) AKRON.—Goodyear Tire & Rub-| postwar period, Austin said. “I be. || $1-400, $1,335; Bel-Air, $1,800. '50 $1,496; SL Special club coupe, ey 
this week. ber in 1951 became the first rubber th i : SL Deluxe 2-dr., $1,310*, $1,215; %-ton pickup, $800. ‘49 SL D 
; : lieve that faith in the system of Bel-Air, $1,520*, $1,505"; sedan de. 2 pickup, $800. ‘49 SL Deluxe 
company in history to cross the| centralized state planning has been livery, ‘$780. "49 FL Deluxe 2-dr.. $890. oT Pe tae wis755. $185; 
billion-dollar sales mark, it an-| weakened to the point where it can $1,060; SL Deluxe 4-dr., $1,065. '48 conv., $710. '46 SM club coupe, $580. 
Top Tracks nounced last week. FM 4-dr., $860. ‘41 club coupe, $270. CHRYSLER—'51 NY 4-dr., $2,115. 47 
A ; ‘ : never recover. And I contend that |] popGE—'50 Coronet 4-dr., $1.530*. ‘48 erage gl A at 7 
New-truck registrations for 23 P. W. Litchfield, chairman, an-|all forms of totalitarianism — in- Custom 4-dr., $915. ‘47 Deluxe club DeSOTO—'47 Sinkens 4-00. $830 
states for January: nounced that sales last year totaled|cluding communism, socialism and coupe, $485. San fig eae " e008 
ae om ’ an FORD—'51 Victoria, $1,772. ‘50 Crest- DODGE—’48 Custom club coupe, $825; 
1952 Pos. Make 1951 Pos. || $1,101,141,000, establishing an all-| other varieties of centrally planned liner, $1,280°. °4d Custom (6) 9-ér _conv., $825. "47 4-dr.. $545. 
1— 6,715 Chev. 9,516— 1 ||time record. The 1951 sales repre-|economies—are dying both as sale- $950; Deluxe (6) 2-dr., $815, $775: = Se Gee ee eee: 01.008: 
2— 4,734 Ford 6,818— 2 ||Sented an increase of 30 percent|able economic ideas and as work- Sa Ae) 2-0r.. O000; Detam (8) up, $975. "50 Custom (8) 2dr. $i. 
$— 2903 Dodge 3,510— 3 ||COmpared with the 1950 total of|able political concepts. The death |] $485) “46” Deine ese cine. chute’ 195, $1.180. '49 Custom (8) 4-dr., 
4— 2,502 Inter’l 2,856— 4 || $845,138,000. may be delayed, but I am wholly|| __ $400. $035, 900. $900. 48 BD (8) 2-dr., 
5— 1955 GMC 2,651— 5 Earnings also set a new high| convinced it is inevitable. . ri ooo ie. oe $590. "46 SD (8) 4-dr. $903. 
6— 706 Stude. 949— 6 ||record despite an unprecedented} “In its place, men of goodwill || KAISER -'51 2-dr.. $1,300". 49 4-dr., Fanon —'o Manhattan <r, $008. 
I— 516 Willys 748— 7 ||rise in taxes. Consolidated net in-| and good sense have rediscovered eee HUDSON—'49 Super (6) 4-dr., $700. 
8— 295 White 417— 8 ||come for the year amounted to/ that the economy of free enter- MENCURY. Ae _—. '50 club KAISER "51 Deluxe b= 31.420, $1. 
9— 163 Mack 295— 9 || $36,628,000, equivalent to $8.18 per| prise is one of the greatest forces coupe, $1,200. we 4 385; Henry J (6) 2-dr., $950*. 
10— 114 Divco 153—10 || share on 4,130,564 common shares| for good and for progress in our || N4SH—'50 Statesman 2-dr., $1,275. '47 See 40 D-de.. 61.000, GEO8. *48 
1i— 106 ~Diam.T —136—12 ||now outstanding after a 2-for-1| civilization. ec ee Se, 0. | RL cone) Sar. a ae 
12— 81 Reo 139—11 || stock split effected during the year.|  «'Ppj . : a te mae Ce” Gia $825. nite sik 
: - a his renewed faith has come , $2,215*; 4-dr., $2,200*. es uae 
13— 50 Autocar 60—14 || This compares with 1950 net income | about primarily because of the Pre ig ee $1,750*. '48 (78) ba yp gw -- (96) 9-Or.. 98,2%8° 
a -dr. 700; (98 -dr. 025". " 2-dr., .485. ’49 -dr.. 
14— 37. Brockway 78—13 || of $35,109,000, or $7.81 per share! phenomenal record free enterprise PACKARD—_"48 ig rh bs 4-dr.. $1,270", $1.240*, $1,205¢, $1,200°. waa 
15— 29 Pontiac 24—17 ||/on the same share basis. has made during the past decade $615. (98) 4-dr., $1,000. ‘47 (98) 4-dr 
16— 22 FWD 20—18 The firm’s tax bill last year|in contrast to the inhumanities, |} {39 °Sobriace ee Se. &.- PACKARD ‘50 4-ar.. $1,030 
a = ng a reached the record total of $152,-|stupidities and wretchedly low| ban, $1,610. ‘50 SD club coupe, §1.- PLYMOUTH — ‘50 Deluxe club coupe 
8— 7 -Ster. 20 || 332,000 compared with $120,362,000| standard of living of Russian- 205. 49 SD 4-dr., $1,030, $1.140; 4-dr. (taxi), $475. ‘49 SD 
19—- 9 Crosley 9—19 |/the year before. U. S. and foreign] style Communism. It has been as-|| "ONTIAC—’5! (8) Catalina, | $2,275°. d-dr., $1,035, $985. "48 SD 4-dr., | 
19— 9 Kenworth 47—15 income nd fi ‘ ‘ ieftain (8) 2-dr., $1,430*. °49 $775. i 
at 4 a excess profits taxes|sisted by the breakdown of Social- Chieftain (8) 2-dr., $1,225*; SL (8) PONTIAC—'51 (8) club coupe, $1,705 
z1— 4 wesc t 3—20 |} rose ~ $74,911,000, equal to $18.13/ist planning in Britain. We owe a 4-dr., y Sae., ig "48 (8) 49 (8) conv., $1,250*. '48 Torpedo | 
Total akes per share as compared with $48,-|number of recent debts to Mother TUDE! “8-55 . (8) 4-dr., $930°. '47 SL (6) 2-dr., 
21,127 28,539 894,000, or $11.84 per share in 1950.|England, but none so great as her La 1 coe Te Se: thy $650, $650. "46 2-dr., $570, | 
For further detail see page ae Cane, aenetiee to mcrae on, with our financial *Indicates automatic transmission or overdrive 
46, today’s issue. an e balance was represent-jaid, that centralized economic | s 
* is te seule Gavuelay Gamnen, Sibhaarde Gx emanate ancien” Other Auction reports are on Pages 42, 43, 44 
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for Buick exhaust replacements! 


SAVE YOUR TIME—because all parts fit “to a T,” with no bending or 
adjusting. 


ELIMINATE BACK PRESSURE and power loss— because of “straight- 
through” muffler design, with resonance chambers taking the place of the 
usual baffle plates. 


KEEP CUSTOMERS HAPPY—because Buick mufflers “sound right” to a i a 
Buick owner—they won't change his exhaust note. 


ENGINEER APPROVED ACCESSORIES 







“ 
4 


id 





LAST LONGER—because they are made of prime steel. Mufflers are zinc- 
coated to resist corrosion longer. FACTORY ENGINEERED PARTS 


PROFITABLE FOR YOU—FULL TRADE DISCOUNT from your nearest 
Buick dealer. Get al] your Buick parts from him! 





Better work with Buick parts / see your Buick dealer 
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Exterior Changes Feature 1952 Series .. . 





K-F Introduces New Henry Js 


ILLOW RUN.—Major refine- 
ments in exterior appearance 
and under the hood are announced 
for the 
ries, placed on showroom display by 
Kaiser-Frazer dealers Friday. 
The Corsairs complement the 
1952 Henry J Vagabond sport se- 


dans, which eras . continental | the Corsair introduction. 


| ii ) 


ors 
a 


» 


1952 Henry J Corsair se-| 


rear spare tire and wheel car- 
riage. Both Corsair and Vaga- 
bond two-door sedans are avail- 
able with four or six-cylinder 
engines in either standard or de- 
luxe trimmings. 

Grille, deck lid, dashboard and | 


upholstery all have been altered for 


Among 


* * * 





Interiors Redressed on Henry J Corsair— 


The new Henry J series offers upholstery 
patterns. 


New for 1952 are an instrument-panel glove compartment and 


combining vinyl plastic with Scottish tartan 
“rebound” 


shock absorbers. Steering and clutch linkage are also improved. 








BOSTON.—The 14th annual 
Washington's birthday “open 
house” along automobile row here 
this year was attended by large 
crowds, dealers reported, but their 
interest reflected the buyer uncer- 
tainty in the face of higher new- 
ear prices. 

As compared to last year, it 
was pointed out, this year was a 
paradox. In 1951, dealers were 

stocked up on used cars and 
short on new models. This year, 
there was plenty of new cars and 
a shortage of used models. 

It was the opinion of the Boston 


Chicago Show 
Draws 474,000, 
Close to Peak 


CHICAGO. — Attendance at the 
44th annual Chicago auto show for 
its nine-day run Feb. 16-24 and pre- 
view night Feb. 15 totaled 474,000, 
it was announced last week. 

The figure was 17,000 ahead of 
the 457,000 total for the 1951 show, 
and was only 4,000 short of the all- 
time peak of 478,000 set in 1950, 
when the classic under the Chi- 
cago Automobile Trade Assn. aus- 
pices was resumed after an interim 
of 10 years during and following 
World War II. 

A special ceremony was held at 
the final performance of “Motor 
Modes of 1952,” the central arena 
stage revue, when James F. Good- 
win, president of CATA, intro- 
duced Frank H. Yarnall, show 
chairman, to the audience. 

Yarnall in turn presented other 
members of his committee, as well 
as Edward L. Cleary, association 
and show manager; Sam Levy, 
president of Barnes - Carruthers 
Theatrical Enterprises, producer of 
the spectacle, and Dorothy Hild, 
director. 

On closing night each of the 20 
community and suburban “queens” 
received a bouquet of roses as she 
stepped from the 1952 model car to 
which she was assigned in the 
revue. 

Daily attendance figures were: 
19,000 on preview night; 54,000 on 
Feb. 16; an alltime daily high of 
67,000 on Feb. 17; 39,000 on Feb. 
18; 43,000 Feb. 19; 47,000 Feb. 20; 
49,000 Feb. 21; 63,000 on Washing- 
ton’s birthday; 52,000 on Feb. 23, 
and 41,000 on Feb. 24. 











Boston’s 14th Open House 


Dealers Report Large Crowds, but Declare 
Buyers Tend to Used Models 


dealers that 52 would be a good 
year for used-car sales, while new- 
car sales would fall off somewhat. 

One dealer explained it this way: 

“Customers come in with the idea 
of buying a new car. They see 
higher prices, their eyes pop out at 
the required down payments, and 
most of them drive away in used 
cars.” 

Frederick C. Chase, sales man- 
ager of Massachusetts Motor Car 
Co. (Dodge-Plymouth), said the 
company sold more used cars in 
1951 than in any other year since 
World War II. 

He reported a current inventory 
of 75 used cars, and said that if 
production is further curtailed, 
buyers would find a diminishing 
supply of used cars from which to 
choose. 

Alvan T. Fuller jr., president of 
the dealership, said that “never 
again in the foreseeable future will 
dealers be able to offer such a wide 
choice of new cars at current price 
levels.” 

Another dealer reported 160 used 
cars to display at open house last 
year, compared with 60 this year. 


The open house on Washington's 
birthday began as a bicycle deal- 
er’s efforts to set the stage for 
spring buying many years ago, it 
was reported. It has now become 
another Boston tradition, and has 
spread to outlying areas around 
the country. 

This year, while dealers showed 
their new models, the International 
Racing Enterprises of Boston put 
on a show at the Commonwealth 
armory. 

Models shown there included the 
Mercedes-Benz formerly owned by 
Adolph Hitler, a German Volks- 
wagen, and a Nash-Healey. 





Auto, Plane Parts Men 
Rename Organization 


DETROIT.—Automotive Parts 
Manufacturers Assn. (APMA) is 
the new name of the organiza- 
tion formerly called Automotive 
& Aviation Parts Manufactur- 
ers, Inc., Managing Director 
Frank Rising announced last 
week. 

Headquarters of the APMA is 
at 800 Michigan Bldg., Detroit 
26. A Washington office is main- 
tained at 1026 17th St., N. W. 





| the mechanical changes are a 


| 


trunk lid and new shock ab- 
steering and clutch con- 
ignition system and ra- 


up” 
sorbers, 
nections, 
diator. 
* o * 

BROADER double - bar grille, 

with built-in contour parking 
lights and a bronze “K” medallion, 
highlights the Corsair front styling 
treatment. New splash shields and 
wrap-around bumpers are other 
features. There also is a new lance- 
type chrome and plastic hood orna- 
ment, with “Corsair” appearing in 
chrome script on the fenders. 

Taillights have been moved from 
their former position in the body 
below the trunk lid to the crown 
of the rear fenders, and are visible 
from the side as well as from the 
rear of the car. 

Former tail lamp positions are 
ornamented with circle “K” me- 
dallions which provide removal 
receptacles for custom installa- 
tion of back-up lights, as acces- 
sory item. 

The “pop-up” trunk lid eliminates 
the need for a handle with which 
to raise the trunk cover. A turn of 
the key releases a spring latch 
which raises the lid to a more 
convenient height for easier open- 
ing. 

Interiors offer new door panel 
trim patterns and vinyl plastic 
fabrics in a selection of Scottish 
tartan plaids. The upholstery is 
washable and stain resistant. In- 
teriors harmonize with six new 
body colors developed in coopera- 
tion with home furnishings stylists 
of House and Garden magazine. 

* * * 


N=Ew also this year is an instru- 
ment-panel glove compartment 

In addition to the new front and 
rear shock absorbers which main- 
tain the Henry J’s cushioned ride 
but improve control by dampening 
“rebound” action, mechanical 
changes include new steering tie 
rods and clutch linkage designed to 
provide easier handling and shift- 
ing. 

scold weather starting efficiency 
has been increased through the 
installation of the new “follow- 
thru” ignition and starting mo- 
tor unit which engages the fly- 
wheel continuously until suffi- 
cient cranking speed is attained 
for engine operation. 

A new 4.27 to 1 rear axle, which 
increases the fuel economy rating 
of the four-cylinder Henry J en- 
gine, as well as adding to top 
speed, is standard in the Corsair. 

The new radiator with increased 

+ * 


. 





Corsair Insignia— 


The lance-type hood ornament, made of 
chrome and plastic, is an innovation for 
the 1952 Henry J Corsair series ‘‘Corsair"™ 
appears in chrome script on the fenders 
of the new two-door sedan models. 

* * * 


cooling capacity and new all-welded 
radiator shrouding are features of 
both the four and six-cylinder Cor- 
sair models. 

* * 

HE L-head 68-horsepower four 

and the 80-horsepower six both 
have counter-balanced crankshafts 
and more positive air cooling for 
the lubrication system. 

There are full 42 inches of leg 
room in the Henry J front com- 
partment. Head room is 37% inches 
|in front and 35 in the rear. Seats 
| are 54% inches wide in front and 
| 56 3/5 in back. 

Turning radius is 17% feet, and 
overall length is 178% inches. 

Both Henry J series feature coil 
springs in front and semi-elliptic 
{in rear. In conjunction with air- 
| plane-type shock absorbers, they 
|are balanced to cushion road shock 
and provide higher speed roadabil- 
ity. 

Henry J buyers have a choice of 
Corsair models with or without a 
conventional trunk lid opening. 
Without the trunk lid, the Henry 
J has a folding rear seat which 
makes available a cargo floor pro- 
viding 50.3 cubic feet of load space. 


* 
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Officers of Cleveland Willys Dealers— 


Willys-Overland dealers in the greater Cleveland area have elected officers for o 


new organization there. From left to right is John Wojtowich, 


of Michael's Motors, 


Inc., vice-president; J. Thomas Keller, of Keller and Chatterton, secretary; Thomas B. 


Martinet, Martinet Motors, 


Wemeerer. 


Inc., president, 


and Wade Stoffer, Stoffer Motors, Inc., 


NPA Will Grant Materials 


WASHINGTON. — Secretary of 
Commerce Charles Sawyer an- 
nounced last week that materials 
will be allocated for virtually all 
business and community projects 
on which work had begun when 
the government stop order was is- 
sued. 

Materials will be made available, 
the announcement said, for the pe- 
riod April through June, and that 
NPA will try to assure enough to 
keep construction going for the rest 
of the year. 

According to Sawyer, the relaxa- 
tion of material bans does not ap- 
ply to purely recreational or amuse- 
ment facilities, such as picture the- 
aters or bowling alleys. Such con- 
struction, even though begun be- 


fore the government stop order, | 


will not be granted materials to 
finish. 

The ban will also be continued on 
new construction, NPA said, unless 
urgently needed by the defense pro- 
gram. 

NPA officials said that the re- 
laxation had been made possible 





_ 
Duryeas Again 
Bills to Credit J. Frank 
Rejected Again 

BOSTON.—The legislature’s com- 
mittee on state administration re- 
ported unfavorably on two 
measures which would have given 
equal credit to both of the Duryea 
brothers for building the first 
American automobile in Springfield 
in 1893. 

The present plaque on the east 
steps to the state house honors 
only Charles E. Duryea. 

A letter from J. Frank Duryea, 
now living in Pasadena, Calif., 
asked the committee that his name 
also be included on the plaque. It 
was maintained that he did the 
actual mechanical work, while 
Charles did only the preliminary 
plans. 

The Charles Duryea faction 
maintains that the plans and whole 
drive behind the building of the 


first American car came from 
Charles. 
The bill was defeated by the 


legislature last year. 





Moran Promoted 


Joseph Moran has been named 
new-car sales manager of Davis 
Chevrolet Sales in Plymouth, Pa. 
Iie had been parts manager since 
1946. 





For Buildings Under Way 


by a growing supply of light struc- 
tural steel. 

The continuation of building al- 
ready started is scheduled to take 
effect in April, the announcement 
said. 

In a earlier announcement last 
week, NPA gave permission to build 
645 new “community” projects, 
such as churches, police stations 
and homes for the aged. This pro- 
gram will be given the go-ahead in 
July, NPA said. 


DeSmet Predicts 
Expanded Output 
Of °52 Crosley 


MARION, Ind. — Expanded pro- 
duction of automobiles in the 
Marion plant of Crosley Motors, 
Inc., was forecast by Cam DeSmet, 
general sales manager, last week. 

His prediction came after a sales 
meeting attended by 55 dealers 
from 13 midwestern states. They 
toured the plant and _ inspected 
1952 models of the midget car. 
More than 100 new cars were 
ordered by dealers during the meet- 
ing, DeSmet said. 

Displayed to dealers were cast- 
ings being processed under sub- 
contracts for the Caterpillar Trac- 
tor Co., Peoria, Ill., and Thompson 
Products Co., Cleveland, Improve- 
ments on 1952 Crosleys shown to 
dealers included: a new carburetor, 
hydraulic brakes and a redesigned 
engine. Jay Barney, midwestern re- 
gional sales director, had charge of 
the sessions. 








Hull-Dobbs Opens First 


Of Caribbean Network 


MEMPHIS. — Expanding the 
largest Ford dealership chain in 
the world, Hull-Dobbs Co. is 
opening a new agency in Puerto 
Rico which will be known as 
Dobbs Motors, Inc. 

Although this is Hull-Dobbs’ 
first branch to be opened outside 
of the continental U. S. within 
the next two years 10 other 
Carribean branches are planned. 
Charles H. Schwamm, of Bart- 
lett, Tenn., has been appointed 
to manage the new outlet at 
San Juan, P. R. 

James K. Dobbs sr. said the 
new agency will operate a cor- 
poration to finance the automo- 
biles sold, and will open a train- 
ing school for mechanics, 











Dodge Dealer Council Ad Committee— 


Oliver C. Joseph (right), 


Belleville (Ill.) dealer, 


was appointed chairman of the 


national advertising and merchandising committee of the Dodge Dealer Advisory 
Conference when the conference met in Detroit recently. Other members of the com- 


mittee, left to right, are: J. W. Hills, Carroll, 





la; A. Blair Antrim, Roanoke, Va.; Ben 


S. Handler, Cedar Rapids, Ia., and Clell S. Forsythe, Syracuse, N. Y. 














AUTOMOTIVE NEWS, MARCH 3, 1952 





PORCELAINIZ 


TRADE MARK REG. U.S. PAT. OFF. 














B..... PORCELAINIZE, appearance maintenance was a humble step- 
child often regarded by Dealers as a profitless nuisance. 

PORCELAINIZE, with the finest of materials and an exclusive New Car Dealer 
policy, has provided a cornerstone upon which every Dealer builds enduring 
service profits and exceptional customer satisfaction. 


In restricting application solely to New Car Dealers, PORCELAINIZE not 
only raised appearance maintenance to its present prestige, but dynamic 
PORCELAINIZE advertising in leading national magazines constantly tells 
millions of car owners that the only place they can get PORCELAINIZE is at 
their New Car Dealer's. 


PORCELAINIZE pioneered the way for maintaining year ‘round profits from 
appearance maintenance...profits which are especially welcome now when 
added service revenue is a first consideration —protected profits for every 
Dealer. 


@ Finest of materials. (Time-tested, time-proven.) 


(28 An exclusive New Car Dealer policy. 


© Complete specially designed equipment. 

@ Dynamic, dominant national advertising. 

@ National field force. (Blankets the nation.) 

© Complete dealer-designed merchandising program. 


FREEMAN & FREEMAN, Inc. benver 3, COLORADO 


sé. @ UNCHALLENGED IN MERIT 
@ UNMATCHED IN POLICY 


| @ UNEQUALLED IN PROGRAM 
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At Least One Sold in Every State During °51 .. . 





Foreign Cars Sell Better in U.S. 


By Bob Gordon previous year’s effort since their) climbed to 3,508 units, against 1,869 

\ssociate Editor combined total last year amounted in 1950, while Hillman jumped its 

oo almost all U. S. auto to 251 units, against 366 in 1950 total from 3,279 in ’50 to 3,787 last 
makers missed setting new-car English makers fared a good deal | year. Austin lost ground, slipping 


sales records last year, foreign-car 
dealers enjoyed a neat increase in 
business over 1950. 


last 
cars 


new-car market 
3ritish-built 
90 


better in the 
year, however. 


from 5,452 in 1950 to 3,800 in 1951 


NOTHER small British entry, 


A breakdown of foreign and | accounted for over percent of ; 
miscellaneous American - made |foreign-car sales in the U. S. in ©“ the Morris, also had mage peat wil 
new-car sales in 1951, released by 1951. sive increase, moving from 695 sales 
R. L. Polk & Co., shows 23,990 ae: in 1950 to 1,583 last year 
units were sold in ’51, against 18,- a bulk of the foreign-car mar- The midget French entry, the 
711 in ’50. ket in the U. S. went to four) Renault, suffered a decline, how- 
This was an increase of 5,279| English makes—-Austin, Hillman,)ever, sliding from 1,551 sales in 
units, or 28 percent over the 1950! MG and the British Ford. 1950 to 777 last year. Citroen, an- 
total. Sales of miscellaneous Amer- Sales of these four makes totaled |Other French make, _also ; lost 
ican-made units in 1951 amounted | 44895 units last year. This was a ground from 13 sales in 1950 to 


to 3,162, against 2,375 in 1950. New- 
car sales of foreign makes last year 


| gain of 2,709 units over their com- 
| bined total of 12,176 sales in 1950. 


only 5 sales in 1951. 
The U. S. market for British 





Birthday Cake for Studebaker— 





— ae, a ee The racy MG and the even “luxury” cars reflected no hard | Officers of Studebaker's Los Angeles Metropolitan Dealers Assn. took advantage of 
1950. : | more rapid (and expensive) Jag- times. Although Rolls-Royce sales | Studebaker's centennial, which started Feb. 16, to stage this colorful birthday-cake 
- truck| uar made impressive sales gains dropped from 18 in 1950 to 14 | cutting at the Lloyd Pearson showroom in Pasadena. Pearson (left), is president of " 


\V ISCELLANEOUS new 
! sales last year were almost | 
even with those in 1950. The total | 
for 1951 was 1,479 units, just eight | 
short of the 1,487 sold in 1950. 


last year and Bentley was off |the association. Paul G. Hoffman's son, Lathrop, now president of Hoffman-Carpenter 
from 18 to 12, Daimler sales in- | los Angeles, attended as association secretary-treasurer. The young lady is Nancy 
creased from 5 to 19 to more than | Thorne, 1952 queen of the Tournament of Roses. 

make up the difference. 

Some of the lesser-known British | 
1) 'TIVE NEWS gives you the entire story every week throughout the year 


last year. MG more than doubled 
its 1950 sales total of 1,576 by 
selling 3,790 units last year. 
Jaguar moved from 912 sales in 
1950 to 1,702 in 1951. 

British Ford sales 


Wondering how new-car and truck production and sales are making out? AUTOMO 


Only three foreign’ entries 
broke into the new-truck regis- 
trations list last year, all of them 
small British vehicles. Austin sold 
65 new trucks, 
registered 15 and Thames, 
English Ford offering, had 
sales. 

The three English-built trucks | 
suffered a shrinkage from their} 


New, U.C. Sales 
On Credit Show 
Year-End Drop 


WASHINGTON.—The volume of 
automotive vehicles sold at retail 
on the installment plan showed an- | 
other substantial decline in Decem- | 
ber, according to a report compiled | 
by the Federal Reserve Board. 

Declines ranged from 6 percent 
on new cars to 17 percent for 
both new and used trucks. Fi- 
nancing of used cars was off 10 
percent. 

Outstanding balances on retail | 
automotive installment paper at the | 
end of December were down for the 
third consecutive month, meaning | 

that sales finance firms were still | 
loaning out fewer dollars than they 
were taking in. 

Such a situation is not good busi- 
ness for a sales finance firm, which 
derives its profits principally from 
hiring out dollars. 

On the wholesale end of the auto- 
mobile business, where most finance 
companies say there is little or no 
profit, business was also down in 
December. 

In fact, the FRB report said, 
“floor-planning” of vehicles by 
dealers in December was down 
“considerably” from November. 
However, outstanding balances in 
this category showed a slight in- 
crease. 

The increase in outstanding bal- 
ances on wholesale accounts would 
seem to indicate that the bulk of 
what floor planning that was done 
in December was done by dealers 
handling higher priced lines, and 
that stocks of lower-priced lines 
showed shrinkage. 

Sales finance firms got some en- 
couragement in December when the 
volume of financing they did on 
goods other than automotive rose 
2 percent after having declined | 
somewhat in November. 

Decreases in installment paper | 
bought on the retail sale of furni- | 
ture, radios, television sets, etc., | 
were more than offset by sharp! 
gains in paper acquired on house- | 
hold appliances. 

Outstanding balances on retail 
credit accounts for goods other | 
than automotive showed an in- 
crease of 1 percent during Decem- 
ber. 

Purchases of wholesale paper on 
such goods was down in December 
and there was also a further de- 
crease in outstanding balances on 
this class of finance paper. 

Altogether, sales finance firms 
handled the retail sale on credit of 
233,967 vehicles during December, 
including 77,241 new cars, 10,552 
new trucks, 134,127 used cars and 
12,047 used trucks, 

At the same time, they put up 
the money to floor-plan 199,841 new 
cars and trucks and 41,964 used cars 
and trucks. Both categories were 
down from November, but new 
yehicles showed the biggest drop. 


last year (Continued on Page 35, Col 


while Hillman 
the 
171 





| 
| 
| 








DUMP 
BODIES | 


and | 


HOISTS 


Scientifically designed to help get 
the best performance out of your 
truck chassis, Gar Wood equip- 
ment is the logical answer to your 
* dump truck needs. Gar 
ood hoists and dump bodies are 
and more rigid ... they 
and require less 
maintenance. ies available in 
‘and heavy duty types 
with three different hoists to effi- 
meet all needs. Illustrated 
new Gar Wood D8R Hoist 
new MS! Body expressly 
for 17,000-21,000 gvw 
To profit most, sell the best 
... sell Gar Wood. 





—— 


ba 





1 





7 





: 


Gar Wood Industries, Inc. 
Executive Offices, Wayne, Michigan 






Please send information on how we can profit most 
by selling the Gar Wood equipment checked: 


[_] Dump Bodies and Hoists [] Elevating End-Gate 
[] Load-Packers [] Winches 


GAR WOOD 
INDUSTRIES, INC. 


EXECUTIVE OFFICES, WAYNE, MICH. 


TRUCK EQUIPMENT: Dump Truck Bodies & Hoists, Winches & Cranes, Refuse Collection 
Bodies, End-Gates. CONSTRUCTION EQUIPMENT: 





Wayne Division 2 Name____ 


Elevating Excavators, Scrapers Company . can = 


Dozers, Ditchers, Spreaders, Finegraders, Truck-Mounted Road Graders. 
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Chrysler Drive 
Nets 17 Million 
Pounds of Scrap 


DETROIT. -Chrysler Corp. deal- 
rs and parts depots pushed the 
ompany scrap collection total to 


FOR FACTORY 


Demand for Boron 








50 Times Greater 





early 17,000,000 pounds during Jan- 

iry, H. L. Weckler, vice-president Epiror’s Note: This is the fourth in a series of articles on boron steel, 
nd general manager, said last which is playing an unusual role in the defense period. Other articles 
veek in the series will appear from time to time 


The month's total, according to 
Weckler, was 6,328,269 pounds, 
vhich is in addition to 10,579,112 
pounds of extra scrap recovered 
ince the start of the campaign. 

The scrap submitted by the cor- 
poration’s 10,500 dealers includes 


SINGLE word — boron — is getting most of the steel 
headlines nowadays. This attention is well deserved. 
During the year 1951 usage of boron steel expanded more 
than 50 times. While the rate of expansion will be slowed 
|down during 1952, the application of boron steels will be 
much broader. All producers 


hard-to-get ferrous and pg es Wins Cincinnati Contest— \for the civilian economy will wee eae rng or 
metals, the ; company "i vewee ‘be called upon to use larger | oe pr Binge y Tne co 
scrap is being gathere through| winner of a new 1952 Chevrolet donated by the Chevrolet dealers of tare ee os of boron stele this year. Series srenath, entice. 
Hi ge nea or yond epee waaed wn | Cincinnati in the recent new-model announcement contest, Oval Chesnut of Sharon- | Sven ‘i pee wadin whieh Siatoe. | th ued caiwieitiion “ Soak Pe poe 
lave ee = cele 4 -4 7 . * ‘ * ‘ ie) yi : | . SIs ‘ s ‘ on 

flow to the aeet mills. |ville, ©. (right), looks on as C. E. McAllister, Cincinnati city manager for Chevrolet, ically resists downgrading of steel |alloy steels having the same ability 


i i i i Hamilton county sheriff, | rer. + as ie aa 
} January shipments from parts de- | {5te"s license tags to his prize car. At the left is Dan Tehan, Namiton county 'more stubbornly than any other |to harden on cooling, there is still 
i | 
pots, the company said, came from} 





who acted as chairman of the contest judges. considerable research work to be 


it aon sanaiiinaiacvamicin oe group, will be swept into boron 


two basic sources—parts ruined by| -_ ,. |steels this year, willingly or other- done. . 
the flood waters at Kansas City| obsolete tooling scrapped by the|and 5,157,375 pounds from vendor's | Vise. — - 

last year, and obsolete parts for|Chrysler drive, 5,439,737 pounds/plants who hold such company ; Fatigue Failures 
which there is no demand. Of the'were released by Chrysler plants,|equipment, it was announced. | Despite general agreement on the = 


cietnaeehcndenianctebtstieesensinets | piety properties have 

scarcely been investigated. This 
may not be as bad as it sounds. 
Fatigue failures, it is true, are 
common causes of failure in auto- 


mobile parts. Fatigue in gears, 

. axles, and steering systems was at 

- one time the most common cause of 

"A service failures in highly stressed 
| |automobile parts. 

.) 3S ee The interesting thing to re- 


member, however, is that design 
| and residual stresses seem to 
| have much more to do with 
fatigue failures than the chemi- 
P e cal composition of the steel. 
Gar Wood Dump Bodies and Hoists, Load-Packers, By making slight changes in de- 
tes Winches and Cranes. For \sign, to eliminate stress concen- 
' |tration points, and through the use 
. t. Wh ; Gar Wood “ 
truck equipment at lower pion are coming to further information, see your nearest ails. [ae 
truck users in increasing numbers distributor or branch — or use the coup recent years made tremendous 
i rformance they get from these dis progress in the elimination of fa- 
know the superior pe ° \tigue failures on the highway. This 
is One reason why the absence of 
jadequate data on fatigue has not 
been of too great concern. 
Distortion is a problem every 
auto manufacturer has to face 
| when a part requires liquid quench- 
ing. Like other steels, boron steels 
distort on quenching, This is a 
|plant problem. If the distortion is 
|uniform, cutting tools can be set 
|to counteract distortion resulting 


|from quenching. Up to the present 
; |time, distortion on quenching has 
been the biggest problem  con- 
fronted by the car producers who 


have attempted to use boron steels. 
The problem is being overcome, 


but progress has been rather slow 
in some plants 

Ca . Fo # 
Experience Ample 


‘THERE is considerable produc- 

tion experience to back up the 
favorable judgment on boron steels 
but new problems are continually 
coming up. Army Ordnance _ is 
using large quantities of boron 
steel. A boron steel tried for pinion 
gears at Buick has had to be de- 
veloped before satisfactory matched 
gear sets could be produced. 

Most of the unsolved metallurg- 
ical problems today involve the use 
of boron steels for the so-called 
carburized parts. Used widely for 
highly stressed gears, these steels 
have a high carbon case a few 
thousandths thick and a compara- 
tively soft, low carbon core. The 
problem of “marrying” a 1 percent 
steel to a 20 percent carbon steel 

which is, for all practical pur- 
poses, what is being done—presents 
some problems that do not offer a 
simple solution. 

Tests are being made in several 
plants to determine precisely the 
effect of boron on _ distortion. 
Once this test work is completed 
and a solution for the distortion 
problem is found, much of the 
opposition to boron steels will 
vanish quickly, in the opinion of 
informed metallurgists. 


; gis 
i, | A ble t snerally appre- 
Time and cost of truck pick up and delivery are greatly . eiehel to “the ‘outsider is Ten, fact 

| that achinability ams ofte 
arWwood WINCHES reduced. Operation is simple, positive and fool-proof. dovdep in & Geek Chenreer 6 Get 
Driver raises or lowers load with single easy-to-operate steel is introduced. Real or imagi- 


nary problems often arise simul- 


More work with greater safety because lever that controls hydraulic power. Fits standard trucks taneously with the introduction of 


of automatic safety brake, oversize la new steel. Boron steel is having 
drum shaft, flexible mounting and other and trailers one ton and larger. To profit most, sell the to meet this opposition Machin- 

» a lity o oron steels is good, ¢ - 
features. To profit most, sell the best best... . sell Gar Wood. | ~My ow 
... sell Gar Wood. iteiehed to tk, 











e Gar Wood 


; ell mor . 
Truck dealers consistently s y? Because Elevating End-Ga 











LOAD-PACKERS 


Faster loading, low loading hopper, 
push-button operation, larger loads 
with fewer trips, and many other fea- 
tures that substantially reduce refuse 
collection costs . . . and eliminate un- 
sanitary conditions. To profit most, sell 
the best . . . sell Gar Wood. 






























































B 4 = 
A Dole-ful Dilemma... 





Copper Boost Seen Key 


To Jobless Pay Row 


(Continued from Page 2) 


factory employes in Michigan than 
a year ago, with 7,300 of these in 
Detroit. 

Employed auto workers, mean- 
while, were reaping the benefit 
of a three-cent-an-hour increase 
in their spiralling cost-of-living 
pay bonuses. The Bureau of La- 
bor Statistics consumer price in- 
dex for Jan. 15 showed just 
enough of a gain to hike auto 
worker bonuses from 21 to 24 
cents an hour. 

The seventh consecutive cost-of- 
living raise under automotive esca- 
lator contracts, the March 1 adjust- 
ment swelled auto maker labor 
costs by an estimated $60,000,000 a 
vear. The three-cent raise followed 
two $20,000,000 outlays for one-cent 


advances on Sept. 1 and Dec. 1 of | 


last year. 

Quarterly cost-of-living cash al- 
lowances paid automotive “white 
collars” will climb from $105 to 
$120 for the April-June period in 
most automotive companies. 

* * * 


HAT touched off the unemploy- 

ment dole controversy was 
Hall’s statement, before the Senate 
Finance committee, that Detroit 
unemployment of 105,000 in Jan- 
uary, 1952, was comparable to the 
unemployment of 88,000 in January, 
1950, before the Korean war. Hall 
also observed that 21,000 of the un- 
employed Detroiters would be go- 
ing back to jobs upon completion 
of new-model changeovers. 

“If that is true, if the case you 
are making is true,’ Sen. Moody 
told Hall, “what you are saying is 
if the 21,000 people are going back 
to work after model changes, what 
you are saying now is that the town 
was better off without the copper 
than it was with the copper.” 

Hall maintained that while un- 
employment was of itself “seri- 
ous,” it was “not serious enough 
to call for the intervention of 
the Federal Government into the 
system of state employment com- 

pensation throughout the 48 
states.” 

Hall recommended use of state 
surplus funds, now totaling over 
eight billion dollars, for unemploy- 
ment emergencies. He also opposed 
increase of unemployment maxi- 


BFG Adds Patents 
On Tubeless Tires 


AKRON.—Patents covering basic 
features of tubeless tires have been 
issued to B. F. Goodrich Co. by 
the U. S. Patent Office, the com- 
pany announced last week. Inven- 
tion of tubeless tires, which are 
said to eliminate inner tubes, seal 
punctures on rolling wheels and 
protect against blowouts, was first 
announced publicly in May, 1947. 

Patents granted to the company 
last week cover the tires’ air-tight 
lining, the air sealing ridges that 
lock the tire to the wheel, and the 
sealant that heals punctures while 
tubeless tires are in actual service. 
Patents on other features of the 
new tire had _ been previously 
granted to B. F. Goodrich, the 
company said. 





mums in Michigan--a stand which 
drew him into a heated exchange 
with the Michigan senator over al- 
leged “politicking.” 


Hall and Harvey Campbell, ex- | : a : 
Dealer Hutton's Idea: Candy Stresses New Model— 


Pre-announcement ads of Hutton Chevrolet, Riverside, N. J., said that on the day 


ecutive vice-president of the De- 
| troit Board of Commerce, defended 
| their opposition to the unemploy- 
| ment bill in an appearance before 
| the Detroit common council. 

| Hall said the problem would be 
solved if auto makers were allowed 
to purchase copper in foreign mar- 
kets. Campbell estimated that pas- 
sage of the Moody unemployment 
compensation bill would add $1 bil- 
\lion or more to the nation’s tax 
load. 

“The next wave of unemploy- 
ment to hit Detroit is really going 
to be bad—when factories shut 
down completely because they 
will be priced out of business by 
heavy taxes,” Campbell said. 
“We are trying to make a town; 
we don’t want to see it torn down. 

We want to make jobs for people 
and not for them to ge begging 
for a dole.” 

* * * 


EUTHER called on the Big 

Three makers to “promptly and 
publicly repudiate Hall’s astound- 
ing testimony,” expressing fear that 
the drive for more materials would 
be “torpedoed.” 


“Never in the 15 years of the 
existence of the UAW-CIO has a 
selfish-interest group had its greed 
and inhumanity so nakedly re- 
vealed,” Reuther said. Hall and 
those of the Board of Commerce 
who support him have openly 
demonstrated their indifference to 
the fate of Detroit and its people.” 


In other labor developments, the 
Wage Stabilization Board panel in 
the Borg-Warner contract dispute 
was expected to issue its report in 
a few days. The UAW struck Borg- 
Warner last fall over demands for 
a companywide contract. 


The NLRB reported that Ta- 
coma (Wash.) auto salesmen gave 
the AFL International Assn. of 
Retail Clerks a bargaining-elec- 
tion majority of 85 to 16 over the 
AFL Teamsters union. The Ta- 
coma Automobile Dealers Assn., 
Inc., will handle the bargaining 
for the salesmen. 


Mechanics at Stratton Motors 
(Mercury), East Cleveland, voted 18 
to 6 against a representation bid 
by the AFL Machinists union. 


The collective labor agreement 
covering Montreal dealership work- 
ers was automatically renewed, 
with wage scales remaining the 
same. New demands are expected 








the Canadian Assn. of Automobile 
Workers. 


Dealers were advised that floor 
and “inside” salesmen are in the 
retail sales classification and fall 
under the jurisdiction of the Wage 
Stabilization Board. The Salary 
Stabilization Board disposes of eco- 
nomic adjustments affecting “out- 
side salesmen.” 











Darling Cited for Outstanding Service— 


Henry B. Darling jr. (second from left), Chevrolet dealer in Augusta, Ga., was given 
a citation in New York for outstanding service to the United Community Defense Serv- 


ices at the organization's annual banquet. 
B. Seltzer, editor of the Cleveland Press, 
the UCDS. 


Left to right are Mrs. Darling; Darling; Louis 
and John H. Moore, executive secretary of 


before year’s end, however, from | 


0 


the new models were shown there would 


treasurer, stated. 


SAN FRANCISCO. — More than 
1,200 new-car dealers and their 


business management forum and 
annual meeting sponsored by the 
San Francisco and northern Cali- 
fornia Motor Car Dealers Assns., 
according to Amos T, Crowl, man- 


Flint Dealership 
Plans Big Party 
For Parts Buyers 


FLINT.—Applegate Chevrolet Co. 
| here is expecting between 500 and 
| 1,000 guests to attend a stag party 
on March 14 for the parts custom- 
ers of the dealership, it was an- 
nounced last week by G. G. Spaul- 
ding, assistant general manager. 








“from time to time,’ Spaulding 
said, is principally for the fleet 
owners and independent garage- 
men who buy parts regularly from 
the company, but this year, he 
added, Chevrolet officials from the 
regional and local zones, and the 
central office, have been invited to 
come. 

Featured in the program will be 
the General Motors 
Progress,” a show which highlights 
many of the scientific marvels of 
tomorrow. 





nounced, and food and 


|be no “long-winded speeches,” 
|company declared. 

Tickets for the drawing are ob- 
tained through parts purchases 
from the company. Each drawing 
ticket will represent $10 in pur- 
chases from the parts department. 

The party will be held in the 
dealership’s new building, which 
has been opened for about a year. 


Ark. Shifts Dates 


For Convention 


LITTLE ROCK, Ark.—Originally 
scheduled for the early part of the 
year, the annual convention of the 
Arkansas Automobile Dealers Assn. 
will be held in fall instead, it is 
announced. 

The new dates set by the asso- 
ciation are Sept. 21-23 at the Arling- 
ton hotel in Hot Springs national 
park. 





N. Calif. Parley Expects 
Record Attendance 


wives are expected to attend a/| 


The party, which has been held 


“Previews of | 


| A $400 television set will be given | 
|away as a door prize, it was an-| 
refresh- | 
|ments will be served. There will} 
the | 





Dealer Picketed 2 Hours 


Over ‘Misunderstanding’ 


NEW YORK.—The UAW-AFL 
threw a picket line around Park 
Motor Sales (Lincoln-Mercury) 
in an effort to halt what the 
union contended was the feeding 
of new cars by Park Motor 
Sales to Surrey Motors in Brook- 
lyn, another Lincoln - Mercury 
dealer, where the UAW-AFL 
was maintaining a full-fledged 
walkout in the service depart- 
ment, 

However, officials of Park 
Motor Sales spoke to the heads 
of the union and explained why 
it was impossible to perform the 
alleged operations, and the pick- 
et line was pulled off the streets 
within two hours. 














be “Cotton candy for all the kids—cotton 


candy—the color of that sensational new Chevrolet shade, bittersweet."" Ads described 
the “Beach white over bittersweet," combination of the Bel-Air on display in the 
Hutton showroom. ‘‘The cones were so large that they made eye-catching displays 
wherever they were carried throughout the city,” 


Ann Hawkes Hutton, secretary and 





|ager. The meeting will be held in 
the Fairmont hotel, March 12-14. 

“The meeting will be the largest 
and most extensive of its type our 
associations have ever undertaken,” 
Crowl said. 
| Theme of the meeting will be 
“Operating at a Profit Under Pres- 
ent Conditions.” 

There will be four business clin- 
ics, each conducted by four recog- 
nized dealer experts. Subjects will 
cover business management, serv- 
ice, used cars and trucks and pub- 
lic relations. 
| Headlining the speakers program 
| are Charles Farrington, NADA’s as- 
| sistant to the president; Ray Cham- 
| berlain, NADA convention commit- 
| tee; Dr. William Hamilton Alexan- 
| der, one of the nation’s most color- 
ful pastors; C. P. Williams, and 
|L. H. Penney. 

Ferris Miles, Dodge-Plymouth 
| dealer from Redwood City, is gen- 
| eral chairman, and is assisted by 
| J. L. Shelburne, Fresno Chevrolet 
| dealer and president of the north- 
{ern California Assn., and Earle C. 
| Dahlem, San Francisco Ford dealer 
and president of the San Francisco 
| Assn. 
| Also on the agenda is a special 
| NADA regional directors’ meeting 
j}and the first gathering of the 
NADA convention committee. Han- 
ford A. Crockard, Berkeley Chevro- 
let dealer and NADA western re- 
gional manager, will head the for- 
mer, and Chamberlain will lead the 
discussion of plans for San Fran- 
cisco’s 1953 NADA convention. 





| 





Chicago Leaders Support 
Yarnall for Wright Post 


CHICAGO. — Officers of the Chi- 
cago Automobile Trade Assn. are 
recommending Frank H. Yarnall 
(Chevrolet), to fill the vacated post 
of NADA director for this region. 

The vacancy was caused by the 
retirement of Ben T. Wright, re- 
tired Evanston (Ill.), Lincoln-Mer- 
cury dealer and former NADA 
president. 

Yarnall is said to be thoroughly 
familiar with the workings of the 
national organization, since he has 
served on various committees. He 
is a past president of the CATA 
and was chairman of last week’s 
auto show. 








Crockard Leads 


{ NADA Convention 


Planners for 753 


WASHINGTON. NADA Presi 
dent Saxon Lloyd last week an 
nounced appointment of the asso 
ciation’s 1953 convention commit 
tee. Hanford A. Crockard, of Berke- 
ley, Calif., NADA director for north 
ern California, has been named 
chairman. 

The 1953 convention is scheduled 


ito be held in San Francisco, Feb 


14-18. These NADA directors, Lloyd 
said, will serve with Crockard on 
the committee: 


H. E. Majer, Spokane, Wash. 
G. B. Wallace, Portland, Ore 
Frank Dawson, Tucson, Ariz 


Spencer T. Honig, Los Angeles. 

Others on the committee are 
James L. Shelburne, Fresno, Calif.; 
W. L. Hughson, San Francisco; G 
O. Smalicomb, Burlingame, Calif.: 
Charles H. Elmendorf, secretary of 
the Motor Car Dealers Assn. of 
Southern California, and Amos T 
Crowl, manager of the Northern 
California Motor Car Dealers Assn. 

In addition, the following dealers 
from San Francisco and other Cali- 
fornia cities also will serve: 

Hillary T. Martin, Robert A. Wa- 
ters sr., Ernest Ingold, W. B. 
James, Earle C. Dahlem, Russell 
Lesher and J. L. Glikbarg, all of 
San Francisco.; M. J. Landy, Ala- 
meda.; V. J. Jelton, Oakland; 
Ralph S. Watkins, Chico; William 
Stahl, Monterey; John H. Eagal, 
Stockton, and Clarence Bullwinkel, 
Oakland. 


Firestone Picks 


Tire Sales Chiefs 


AKRON.—Promotion of Clyde S 
Gischel and Charles E. Erb to new 
positions is announced by Harold 
D. Tompkins, sales vice-president 
of Firestone. 

Gischel has been named manager 
of tire sales. Erb will take over 












ok 

C. 8. Gischel 

Gischel’s former duties as manager 
of passenger tire sales. 

Position of manager of tire sales 
formerly was held by V. D. Kniss, 
who recently was assigned new 
duties as general merchandising 
manager when Earl B. Hathaway 
was named sales manager of Fire- 
stone. 


Brooklyn Assn. 
Sets March Date 


BROOKLYN, N. Y.—The annual 
meeting and dinner of the Brook- 
lyn and Long Island Automobile 
Dealers Assn. will be held on March 
25 at the Hotel Granada here, the 
group has announced. 

As last year, the business session 
will be held in the afternoon, and 
a cocktail party and dinner will 
follow. A complete agenda will be 
sent to all members soon, the asso- 
ciation said. 


Cc, E. Erb 














Henry J Sealed for Economy Run— 





The first car to be earmarked and sealed for the 1952 Mobilgas Economy Run ws 
listed last week by J. E. Schipper (in car), member and regional director of t'2 
American Automobile Assn. contest board. The four-cylinder Henry J shown will 
entered along with a Henry J Six and a Kaiser sedan. Others in the picture are Jose: 
Kroll (left), K-F experimental engineer, and J. P. Snider, traffic manager. The cars © 2 
sealed by the AAA to prevent alteration of mechanical features. 
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The Philadelphia Inquirer publishes seven days a week. The 
second Philadelphia newspaper also publishes seven days a week. 


Every important metropolitan daily and Sunday newspaper 
reports seven-day advertising figures as a basis for analysis 
and comparison. 


The Philadelphia Inquirer conforms to this established practice. 


We are proud of THE INQUIRER every day of the week. We are 
proud of The Inquirer’s long record of total advertising leader- 
ship in America’s 3rd market. 


To increase sales in Philadelphia, be sure that your schedule is 
headed by the newspaper that stands first . . . THE INQUIRER. 






Now in its 19th 
Consecutive Year of Total 
Advertising Leadership 

in Philadelphia! . 



















THE ONLY PHILADELPHIA 
NEWSPAPER TO SHOW A GAIN 
IN 1951... 


...a gain of 875,000 lines of advertising. In 1951, 
THE INQUIRER carried the largest volume of adver- 
tising ever published by any Philadelphia news- 
paper in a similar period. 


ADVERTISING LINAGE YEAR 1951* 


Philadelphia Inquirer... .. 36,894,000 lines 
2nd Newspaper.......... 30,159,000 lines 
INQUIRER leadership..... 6,735,000 lines 


*Source: Media Records 


Che Philadelphia Mnguiver 


Philadelphia Prefers The Inquirer 


Exclusive Advertising Representatives: ROBERT T. DEVLIN, JR., Empire State Bldg., N.Y.C., Longacre 5-5232; EDWARD J. LYNCH, 20 N. Wacker Drive, Chicago, Andover 3-6270; GEORGE S. DIX, Penobscot Bidg., 
Detroit, Woodward 5-7260. West Coast Representatives: FITZPATRICK & CHAMEERLIN, 155 Montgomery St., San Francisco, Garfield 1-7946 © 1127 Wilshire Boulevard, Los Angeles, Michigan 0259 
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——— Coming Events== 

















. sponsorec otor Car Dealer ssn. | 
Dealer Conventions WE ge Beg Bg ee ee ae 
March 10-Il—Louisiana Automobile Deal um, Kansas City. | 
re $n + ew Orleans 
sack “Iehichotemette Gealere Aun March 15-18—Pittsburgh Automobile Deal | 
of Indiana, Claypool hotel, Indianapo! o ; A rf —" Armor East End | 
March 23—Brooklyn and Long Island Aut burgh, Pa 
Dealer n Hote sranada rook March 14-23—Mot show, Pacific Interna 
vr tiona Livestock Exposition Portland 
March 26—Rhode Island Automobile Dee sponsored by the Automobile Dealer 
ers Assr Sher stor B try re hote p- A r of Port ynd 
zence ' March 29-Apr. 6 eattle Auto Show 
March 28—Nebraska New Dealers A ponsered by Seattle Automobile Dea 
Omaha Reid Action  Abtaars 
March 31 - April 1 —lowa Autor pattle 
Dealers Assn., Des Moine + » 
April !—Mot Car Dealer Assn. S 
Calif., Ambassador hotel, Los Angeles. Aftermarket Shows “Sorry I slept in this morning, 
ees er ae, eae March 17-18—Canadian Automotive Whole Mr. Smith, but I figure it matters 


Assn., Muehlebach hotel, Kansas , 

April 7-8—Illinois Automotive Trade Assn 
Elks Club, Sprinafield, Ill. 

April 27-29 — North Carolina Automobile 
Dealers Assn. Pinehurst 


alers and fars. Assn., Mount Royal 


hotel, Mont ra) little whether I sell a prospect at 
March 20-23- Southwest Automotive show nine o’clock or sell him a couple 

} Sam Houston Coliseum, Houston, Texas of hours later!” 

| April 25-28—New England regional auto = 

show, Mechanics bldq., Boston 


Carolina hotel, 


| motive 


N.C 
April 28-29—Michigan Automobile Dealer 


onference, Asheville, N. ¢ 
Assn., Pantlind hotel, Grand Rapids. | * * 2 May 18-19—American Petroleum Institute 
May 13-14—Massachusetts State Automo | Pantin Maes mtn tt ‘ ‘ 
bile Dealers Assn. Statler hotel, Boston. | General paths wa ? ; ys 
May 22-24—Washington State Auto Dealers | March 3-7—American Society for Testing Sl aed 
Assn., Chinook hotel, Yakima, Wash Materials, serine meeting, Hotel Statler, | Engineering 
Lieveland, 10. . 
March 22 - Apr. 6— Chicago International | March 4-6—Society of Automotive Engi 
Dealer Auto Shows tee Ra gg Ma sgE raagy cian | neers meeting, Sheraton-Cadillac hote 
March 3-8 — Automobile show, Coliseum Apr. 7-9—National Truck Leasing System, Detroit. 


Denver, Sponsored by the Denver Auto Conrad Hilton hotel, Chicago. April 21-24—Society of Automotive Engi 


mobile Dealers Assn. April Motor neers meeting, Hotel Statler, New York 


23 - May 4 — Internationa! 


} 
March 7-16—Los Angeles Motor Car Deal Show. Turin, Italy. , City. } ; . 
ers Assn., Pan Pacific auditorium, Los May 5-7— Automotive Engine Rebuilders | June 1-6— Society of Automotive Engi- 
Anaeles. ssn., Plaza hotel, San Antonio, Tex. | neer summer meeting Ambassador 
1 
j 


Ass 
March 8-15— Kansas City Auto Show May 16-17 — Southeast Automotive Show 


THOUPWS 


and Ritz-Carlton, Atlantic City, N. J. 
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VYFeser Balanced Vane Type Hydraulic Pumps... 
designed to meet the most rigorous requirements of 
the automotive industry ... are now being delivered 
in high production volume to a number of auto- 
mobile manufacturers. Quantities are sufficient to the last 25 years. 


meet the total requirements of several major users 





of hydraulic power steering for passenger cars. 


These Vickers Pumps are hydraulically balanced of 


Division 


to eliminate pressure-induced bearing loads and 


4760 
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Seen Alternative to Compulsion .. . 





- Stronger Liability Act 


Asked in Many States 


[EW and more stringent motor- 
ists’ financial responsibility laws 
will be sought in a number of states 
this year as an alternative to pro- 
posals for outright compulsory in- 
surance, a survey discloses. 

Calling for revocation or suspen- 
sion of driving privileges of persons 
involved in accidents who are un- 
able to demonstrate their ability to 
settle financial damages arising 
from the accident, such laws were 
enacted or strengthened last year 
by the legislatures of at least a 
dozen states in extension of a trend 
which has spread steadily in the 


last 14 years. 


ad: Pump with integral 
volume contend 
valves. 7... 


are pressure compensated to maintain optimum 


Despite the continuing swing 
toward strong financial responsi- 
bility laws, however, proposals 
for outright compulsory insur- 
ance, such as adopted thus far 
only by Massachusetts, are at- 
tracting strong support in some 





Vickers Pump with integral 
volume control and relief valves 


and oil reservoir. 






wa 


running clearances. The result is exceptionally long 
life and high operating efficiency. Vickers has been 


building hydraulic power steering equipment for 


MICKERS Incorporated 


the Sperry Corporation 


1532 Oakman Bivd., Detroit 32, Mich. 


ENGINEERS AND BUILDERS OF OIL HYDRAULIC EQUIPMENT SINCE 1921 





states, notably New York state. 

Opponents of compulsory insur- 
ance, led by the insurance industry 
have been conducting an opposition 
campaign in anticipation of the 
| appearance of such proposals in th: 
|New York state legislature. 

As alternatives to compulsory in- 
|surance in New York and othei 
states, the insurance forces advo- 
cate tightening of financial respon- 
\sibility laws and other highway 
|safety measures, such as compul 
{sory motor vehicle inspection. 

In his annual message to the 
New York legislature, Gov, Dewey 
did not refer directly to compulsory 
insurance but said consideration 
was being given to inserting a 
question on automobile registration 
blanks requesting information “to 
procure an accurate survey of the 
number of uninsured motorists.” 

While the purpose of obtaining 
such data might be to support a 
compulsory insurance proposal, the 
governor's reference was consider- 
ably milder than direct advocacy of 
compulsory insurance which some 
observers had expected him to 
make. 

New York State Insurance 
Superintendent Alfred J. Boh- 
linger has estimated that 95 per- 
cent of all New York-registered 
vehicles now carry liability in- 
surance. It is compulsory in New 
York State for taxicab owners 
and for other vehicle owners who 
are less than 21 years old. 

Amendments being sought by in- 
surance forces to strengthen New 
York’s present motor vehicle safety 
responsibility law include an im- 
proved provision for reciprocal ar- 
rangements with the 35 other states 
having this type of statute, and 
more stringent control over trans- 
ferring the registration of a car 
following an accident. 

New Jersey lawmakers this year 
also will be confronted with the 
question of whether to enact a 
strong financial responsibility law 
or to turn to compulsory insurance. 

New Jersey now has a weak re- 
sponsibility law, which requires the 
guilty party in an accident, if un- 
insured, to take out insurance or 
deposit security for future acci- 
dents, but contains no methods of 
covering the first accident. 

Fhe 1952 Rhode Island legisla- 
ture also will receive a report 
from an interim committee which 
has been studying the question of 
motorists’ financial responsibility. 
Other states which have special 
legislative committees studying 
| the issue include Michigan, Mary- 

land, Wisconsin and Wyoming. 

A stringent financial responsibil- 
|ity measure is half way through the 
South Carolina legislature and is 
expected to be given final approval 
jthis year. A similar measure has 
|been introduced in the current 
| Mississippi legislature, with such 
|legislation also to be sought during 
jthe 1952 session of the Louisiana 
legislature. 

Virginia's legislature is consider 
ing a resolution proposing the cre- 
ation of a commission to study 
|means of strengthening the state’s 
present weak financial responsibil- 
\ity law to provide coverage of the 
\first accident, instead of applying 
,|merely to second and subsequen! 
accidents. 

While the issue of compulsory in 
surance versus strong financial re 
sponsibility laws is being consid- 
ered in many states, there appears 
to be little satisfaction with com- 
|pulsory insurance in Massachusetts 
the only state with such a statut« 








‘House Trailers 


Allotted Metals 


WASHINGTON. — The gover 
|ment last week announced allo 
ments of 10,051 tons of carbon ste: 
and 2,124,000 pounds of aluminu: 
| to the house trailer industry for th 
'second quarter of 1952. 

This allotment, NPA officials to! 
the manufacturers’ advisory con 
| mittee, should be adequate to pré 
|duce approximately 14,000 trailer 
In the first quarter the indust: 
was allotted 10,892 tons of carbo 
steel and 1,457,200 pounds of alun 
inum to make about 13,000 trailer 
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SOLD! Your Best Rural Customers. Advertising in Country SOLD! Customers Other Magazines Miss. Non-farm magazines 
Gentleman sells the better-income, bigger-buying rural families fail to reach Country Gentleman readers .. . 2 out of 3 women 
in your own trading area. It is the best-read magazine in do not read any leading women’s magazine—4 out of 5 men do 
2,300,000 rural homes throughout America. not read any leading weekly magazine. 


PROOF THAT ADS IN COUNTRY GENTLEMAN SELL GOODS FOR YOU 


1. READ THE ADVERTISING in Country Gentleman in 
96.2% of homes 


2. GET BUYING IDEAS from the advertising in 3 out 
of 4 homes 


A nationwide survey shows 
that men and women heads 


of Co ntry Gentleman homes 


DEALERS COAST-TO-COAST SAY: ‘‘COUNTRY GENTLEMAN 
HELPS ME MOST TO SELL MY BEST RURAL CUSTOMERS.”’ 


MANUFACTURERS PLACE MORE ADVERTISING IN COUNTRY 
GENTLEMAN THAN IN ANY OTHER FARM MAGAZINE! 
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$650 Plastic Car Body 


U.S. Rubber Cooperates in Production: 


Held Dent-Proof, Rust-Proof 


NEW YORK. First commercial 
production of a plastic automobile 
body is announced jointly by Glass- 
par Co., of Costa Mesa, Calif., and 
Naugatuck Chemical division, U. S. 
Rubber Co. 

The body, which the company 
claims is dent-proof and rust- 
proof, is constructed of Nauga- 
tuck Chemical’s Vibrin polyester 
plastic and layers of glass fiber, 
a combination which, for its 
weight, is said to be stronger 
than steel. 

Of custom sports car design, the 
body sells for $650. It is being pro- 
duced by Glasspar and is available 
to persons who want to mount it 
on a chassis purchased separately. 

Currently the body is available in 
one design which fits a frame with 
a 100-inch wheelbase. It is molded 
in one piece, is approximately two- 
tenths of an inch thick and weighs 
185 pounds. 

Because of its resiliency, the 
Vibrin-glass combination springs 
back to its original shape after 


impact, according to the manu- 

facturers, and it is claimed it will 

neither rust nor oxidize. 

For demonstration purposes, the 
|first body purchased has been 
mounted on a custom-built sports 
car consisting of a special frame 
and supercharged engine. 

To test the body’s strength, the 
car was driven deliberately into a 
tree at a speed of 25 miles per 
hour. The test resulted in a crack 
approximately 14 inches in length 
at the point of impact. The crack 
was repaired with a patch of glass 
fiber and plastic within one hour, 
the company said. 

The car will be shown to the 
public for the first time at the 
national plastics exposition in Phil- 
adelphia on March 11-14. 


Kirkland Promoted 


Dunn Buick Co., Kosciusko, Miss., 
has announced the appointment of 





J. D. Kirkland as service manager. 





“ 
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| Testing Plastic Auto Body— 


Four men stand on hood of new plastic auto body to demonstrate its strength. They 
| are four partners of Glasspar Co. of Costa Mesa, Calif., which is producing the body 








SAE to Examine 
Substitute Metals 
At 3-Day Parley 


DETROIT.—Members of the So- 
ciety of Automotive Engineers will 
delye deeper this week into the 
problems raised by critical passen- 
ger-car metals and their substi- 
tutes. 

Discussions of replacement ma- 
terials will feature a _ three-day 
national passenger-car, body and 
materials conference at the Shera- 
ton-Cadillac hotel, Detroit. 

Radiator material substitutes 
will be the subject of a panel dis- 
cussion Wednesday morning un- 
der the chairmanship of W. H. 
Graves, Packard engineering vice- 
president and chairman of the 
SAE Detroit section. Representa- 
tives from the Big Three auto 
makers, International Harvester 
and McCord will take part. 

The conference gets under way 
tomorrow morning (March 4) with 
a symposium on spark plug fouling 
| Ethyl, 





on a commercial scale. Left to right are Jerry Niger, William Tritt, body designer and | Viewpoints of Champion, 


| president of Glasspar, Otto Baeyer and Louis Solomon. 





| Wondering how new-car and truck production and sales are making out? 
| TIVE NEWS gives you the entire story every week throughout the year. 











BODIES AND HOISTS 


PAINE 








BODIES 


i 
PPE 


AND HOISTS 





As a truck dealer, many of the customers who look to you 


with confidence for guidance in the selection of their next 
truck—will also want your recommendations on hoist and 
body equipment. We sincerely feel you will STRENGTHEN 


your relationship with truck customers when you recommend 


Marion Bodies & Hoists. 


Here’s Why—Marion Hoists have sturdily-built, all-welded 


subframes for extra strength. Marion’s patented double- 


arm lift is designed and constructed to give maximum 
efficiency at extremely low oil pressure . . . an important factor 
for trouble-free operation of the pump and other moving parts. 


This is just part of the story, you owe it to yourself and 
your customers to get all the facts. See your nearby 
Marion Distributor or write direct . . . find out how 


Marion Bodies & Hoists are designed and built to add real 


value to your trucks. 


A handy Marion Dump Body 
Selector and Body Capacity 
Chart is yours for the asking. 
It's another Marion exclusive. 


METAL PRODUCTS CO. 
Marion, Ohio, U. S. A. 





Manufacturing a complete line of standard and special hydraulic hoists and dump bodies. 


| Ford, Oldsmobile and Shell Oil will 


——|be presented. 
AUTOMO- 


Aluminum Co, of America and 
|Dow Chemical engineers will dis- 
|cuss aluminum and magnesium al- 
|loys, respectively, at the Tuesday 
|afternoon meeting. The Tuesday 
|evening program will cover heating 
| and air conditioning of auto bodies, 
|with a Chrysler engineer’s paper 
| scheduled for presentation. 

Packard and Fisher Body engi- 
|neers will review body rigidity 
techniques, especially for converti- 
bles, Wednesday afternoon. The 
evening session will be concerned 
with future engine developments as 
seen by James C. Zeder, engineer- 
ing vice-president of Chrysler. 

Noises, tires, suspensions and 
torque converters will be consid- 
ered Thursday morning and after- 

noon by representatives of Alli- 
son, Armstrong Rubber, Chrysler 
and the University of Michigan. 

The meeting will close Thursday 
evening with a dinner. The guest 
speaker will be Gen. George C. 
Kenney, USAF, retired, whose sub- 
ject will be: “What’s with the 
| World?” 
| General chairman of the confer- 
ence is Robert Insley, of Contin- 
ental Aviation Engineering. 





Dealer Shops 
Regain Business 


In Milwaukee 


MILWAUKEE.—More auto own- 
ers are returning to their original 
dealers for major car repair work, 
according to advance figures from 
the Milwaukee Journal’s 1952 Con- 
; sumer Analysis. 

In 1948 about one-third of Mil- 
| waukee’s car owners returned to 
|the dealers where their cars were 
| bought. Now, nearly half go back 
|to the dealers, while about 10 per- 
| cent go to other new-car dealers, 
| the Journal finds. 

Filling stations are shown with 
a little better than 40 percent of 
the minor repair work, But even 
for minor repairs the car dealers 
show a substantial gain. In 1948, 
the car dealer who sold the auto 
originally got 20 percent of his 
customers back, while the figure 
has gone up to 26.4 percent in 1952, 
| according to the survey. 
| For both major and minor re- 
| pairs, repair shops and garages 
| show a decline. The number of men 
doing their own car repairing also 
shows a drop. 

The above information, reports 
the Journal, is based on a 5,000 
family sample. Detailed data on 
gasoline, motor oil, spark plugs and 
anti-freeze will be available in the 
complete survey, to be published in 
April. 


GM Tank Shifts 
Back for Changes 


INDIANAPOLIS. — Hundreds of 
automatic tank transmissions, sent 
to the Detroit Tank Arsenal by 
the Allison division of General Mo- 
tors here, are being shipped bac’ 
for modifications, it has been ar 
nounced. 

Lt.-Col. Miles Kinley, develoy 
ment and engineering officer a 
the Arsenal, said the shipment wa 
in no way a “black eye” to th 
Allison plant, 





























‘YNeil Outlines Problems of Selling .. . 
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Salesmen—‘Competition’s Soul’ 


INDIANAPOLIS. — Salesmen are 
he “soul of competition,” T. J. 
O'Neil, new and _ used-car sales 


manager of the Ford division, told 

i. meeting of the Indianapolis Sales 
Executive Council here last week. 

In a talk entitled “Plan, Pre- 
pare and Sell,” O’Neil said he re- 
gards the salesman as the soul of 
competition because “it’s his re- 
sponsibility and job to convince 
the public that his product—not 
his competitor’s—is the one to 
buy, and that his dealer or sales 
organization is the best one to do 
business with.” 

Good salesmanship, he declared, 
starts by selling teamwork to your 
own organization. The best prod- 
ucts and the best facilities for 
merchandising them are of smail 
benefit without a “good wide-awake 
organization imbued with team 
spirit to run things,’ O’Neil said. 

The way to build an aggressive 
organization, he declared, is to 
“avoid the negative thinkers and to 
find sales-minded people who will 
work as a team for a common 
purpose—that is, who will get out 
and get the business—then keep it. 

“I’ve found ... that an aggres- 
sive sales team is built only by 
proper employe relations. Like the 
measles, the employer’s attitude is 
catching. He should be minaful otf 
that fact, not only in his occasional 
meetings with employes, but in day 
to day practices. A sour face can 

spoil the whole day for the entire 
personnel.” 

In addition to cheerfulness, 
O'Neil said the efficient sales ex- 
ecutive must keep himself in- 
formed in order to plan the activ- 
ities of his sales organization, and 
he must know his market and 
the kind of economic conditions 
likely to face him. 

“The sales manager must have 
the courage of his convictions, con- 
fidence in his analysis of the econ- 
omy and have the aggressiveness 
to carry out his sales plan. 


“And if changing conditions throw 


his calculations out of kilter, he] 
must be able to roll with the punch| 4 
by having the creative imagination | ; 


necessary to draft new plans and 


put them into operation without || 


getting too far off the beat.” 


Another essential, O’Neil said, is 
the ability to delegate authority 
and keep it delegated. The success- 
ful sales executive, O’Neil pointed 
out, approaches every situation 
with broadminded realism, 

“That is,” he added, “he does 
not look at everything through 
rose-colored glasses, but instead 
he bases his final judgment on 
experience and cold facts. He 
should be a dreamer, but with his 
feet firmly on the ground.” 

O’Neil stressed that he had never 

seen a successful sales manager 
who did not possess a “strong in- 
ternal drive—that impelling urge 
that characterizes the ‘self-starter,’ 
the leader.” 

He told his audience that the 


Sports Show 


International Event Set 


For N. Y. ‘Palace’ 


NEW YORK. — An _ estimated 
crowd of more than 100,000 persons 
is expected to attend the Interna- 
tional Motor Sports Show here, 
March 29-Apr. 6, at the Grand 
Central Palace. 

Show visitors will see the first 
model of an American-made sports 
car, the committee said, which will 
be “put into limited production in 
1952 by a major auto manufactur- 
er in this country.” 

The show will include displays 
of imported and domestic autos, 
custom-built cars, specialized road- 
sters, “classics,” racing cars and 
the first flying auto, it was an- 
nounced. 

According to the committee, the 
show will contain exhibits in every 
sategory of motor sports, including 
aviation and motorcycling, with ac- | 
‘essories to match them. 








Capital Motor Forms 
Capital Motor Sales, Inc., Raleigh, 
N. C., has been organized with capi- 
tal stock of $100,000. Principals are | 
Juanita S. Sutton, T. L Sutton and 
Leon A. Roberts, all of Raleigh. 
































































“need in sales today is what it al-| is product information. “This is 





ways is—-brains—clear, fast think-| our first sales punch,” he said, 
ing. | “the story of how well our prod- 

Information is the salesman’s|; uct is made and the quality of 
weapon, O’Neil said. In his own! its material.” 


| 


company’s case, he declared, “our 
best source of information, of! tinued, “comes from the knowl- 
course, is the Ford dealer whose edge of what the product does and 
salesmen and mechanics have direct | the ability to tell the customer 
daily contact with the public and| what the feature or the product 
get first-hand reaction to our prod-| goes for him—what benefits he is 
ucts and policies.” | buying from us.” é 
ten lenient ten y= “any — Everybody in direct sales must MA 
i in any business MUSC| be able to demonstrate how to use | : 

include these three elements: A the product, O’Neil said adding | Service Industry's Show Plans Under Way— 
good product or service, efficient | “the quickest way to lose a custom- | 
cost control and a top-notch sales| er’s confi 
organization.” 


In the automobile business, 
O’Neil said, the prime sales tool 


“The real sales punch,” he con- 





: J. L. Wiggins (right), executive vice-president of the National Standard Parts Assn., 
dence and business is to| checks over plans for the 1952 Automotive Service Industries Show with Harold E. 
let him find out that you don’t | Baggs, vice-president and general manager of the Hotel Traymore in Atlantic City, 
know the product or how to use it !N. J. The exposition, sponsored by the NSPA, the Motor Equipment Wholesalers Assn. 
properly. jand the Motor Equipment Manufacturers Assn., will be held in Atlantic City, Dec. 10-13. 











MIDLAND 
VACUUM 
HY-POWER 













VACUUM 
HAND CONTROL 
VALVE 









SAFE BRAKING 
AT ALL GRADES 


Among the most trying road conditions 
are dangerously steep grades with hair- 
pin turns. On such roads—and under all 
other conditions — Midland Vacuum 
Power Brakes are a dependable safe- 
guard for truck and load. 


STOPS ANY LOAD 
SAFELY and QUICKLY 


When an emergency arises, Midland 
Vacuum Power Brakes bring even the 
biggest and heaviest trucks to a smooth 
stop almost instantly. 













Midland Vacuum Hy-Power brakes with 
new Hand Control Valve and New Relay 
Valve offer the ultimate in brake equip- 
ment—and dependable safety insurance. 








Your assurance that Midland equipment 
is best for your trucks and trailers lies in 
the fact that Midland Brakes have been 
proved in millions of miles of service. 








Get the facts from a Midland Distributor 
near you, or write or phone us in Detroit. 





VACUUM 
RELAY VALVE 


“WiIDL AND 


STEEL PRODUCTS COMPANY 
6660 Mt. Elliott Ave. - Detroit 11, Mich. 
















Those who know 
POWER BRAKES 
Choose MIDLAND 





—_ 
World’s Largest Manufacturer of 
| AUTOMOBILE and TRUCK FRAMES 


Air and Vacuum 
POWER BRAKES 
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AUTOMOTIVE WASHINGTON 


Drive for More Metals 
Reaches Crescendo 


By William Ullman 


Washington Correspondent 


N A LETTER to the Defense Production Administration 


the other day, Sen. Homer 


Ferguson, Michigan Republi- 


can, urged increased allocations of steel, copper and alumi- 
num to the automotive industry to permit production of 


1,100,000 cars and 275,000? 
trucks in the second quarter | 


of this year. 

At about the same time, 
num fabricators urged NPA to 
boost allotments of the metal to 
civilian users in the second quar- 
ter as a means of “taking up slack” 
in their industry. 

In a meeting with NPA officials, 
the aluminum fabricators stated 
they now have more than enough 
material in their plants to meet all 
the priority orders placed with| 
them. They pointed out that the) 
“surplus” of aluminum supply over| of 


alumi- | @ 


orders ‘placed for it is in sharp con- : Lol 
trast to the situ- * — 2 
ation only a| ford Cites Dealer Sandlin in Dunn, N. C.— 
month ago. 
Then, the 
planners were 
strongly la- 
menting the 
fact that they 
had handed out 


city devoted its lead editorial entiled ‘‘A Signal Honor," 


aluminum available. Officials ex- 
far more “ra- | pected huge backlogs of orders to at the mills. 
tion tickets” for | pile up on the books of aluminum ‘ © «© 


aluminumin | mills as a result. : ° 9 
the first and This, they said, has not been the Truman Contradictory: 


| 


William Ulman 


of this year than there would be greatly exceed — the supply, orders 


WV a THe) 


- FOR ‘SPRING CHANGEOVER 


Sone aS 


AFTER LUBRICATION AND 
YOU'LL GET THE SERVICE 


PRODUCTS OF AN INDEPENDENT REFINER... 
SOLD THROUGH INDEPENDENT DISTRIBUTORS 
BY INDEPENDENT DEALERS 


to Sandlin's achievement. 


| about short copper supplies and 
| just last week cut back copper for 
|many household appliances by an- 
other 14 percent. 

By a coincidence President Tru- 
|man only a few days before had 
|reported on a not unrelated copper 
situation to the Congress. The re- 
|port was called for under the La- 
bor-Management Relations Act of 
1947. That legislation is best known 
as the Taft-Hartley law. 

Apropos of that, there was a 
jrelated article in the Baltimore 
|Sun. According to the Sun: 
| “The thing the President was 
|telling the Congress about in this 
report was the way he used the 
Taft-Hartley Act last summer to 
get an injunction against a strike 
}in the copper industry. This strike 
|had been described by a govern- 
;}ment board as a “threat not only 


| 
| 
| 
} 


Henry H. Sandlin (right), president of Auto Sales & Service, Dunn, N. C., receives the | to the welfare of our domestic econ- 
Ford four-letter award from Fred Love, head of the truck and fleet department, at}qmy but also to our national de- 
Ford's Charlotte (N. C.), office. The dealership was established in 1936. R. I. Mclean! fense.” 
is vice-president of the firm and Maylon Parker, treasurer. The Daily Record in that} strike was the International Union 
; be: Mine, Mill and Smelter Work- 


The prime mover in the 


rs. This union was fired out of 


have simply failed to materialise | pons CIO in 1950 on the ground that 


|it was under Communist domina- 
| tion. 

| “There are other unions in the 
| copper industry, good sound 


second quarters | case. Though allotments on paper Nie the NPA h as been rortied Amesteen entens afffiated with 
the 


AFL and_ the 
brotherhoods. These unions, how- 

| ever, could not persuade their 

| members to pass the picket lines 

| 

| 


railroad 


thrown up by the left-wing union. 
The result was that the left- 
| wing union was able to halt 

practically the whole American 
copper industry.” 

It has been sometime now since 
the President called for the repeal 
of that “slave labor law,” the Taft- 
| Hartley act. 

“No wonder,” said the Sun, 
“without that law the copper cut 
announced by NPA last week might 
have been much deeper than 14 
percent.” 
| * * * 

A New ‘Big Bad Wolf 

AYS the U. S. Chamber of Com- 
merce: 

Not so many years ago “big busi- 
ness” was the target of those who 
|saw in bigness an inherent public 
danger. To protect the public in- 
terest, a legislative wall was built 
|around corporate operations. Laws 
were passed to insure fairness in 
|competition and to guarantee an 
even break for the small operator 

Now, not so much is_ heard 
about the “bigness” of business. 
| There is public acceptance of 

bigness in business as necessary 

for efficiency provided that ample 
safeguards against abuse exist. 

But meanwhile, bigness has ap- 

peared in another direction. 
| Today it is big government. And 
| people are uneasy over it. They do 
|not know where it will lead, or 
| where it will end. What are the 
| safeguards? 

D. A. Hulcy, president of the 
USCC, says he believes bigness in 
government is leading straight into 
socialism and that it must be 


| feared. 
| ” * * 


Extension of Powers 
RESIDENT TRUMAN has 
asked Congress to continue 

some 60 emergency Presidential 

powers which otherwise will ex- 
pire when the Japanese peace 
treaty is ratified. These include 
wartime power to take control of 
railroads, right of absentee armed 
force members to vote, right to 
reduce royalties on articles used 
in the defense program and ap- 
pointment of reserve officers 
above peacetime limitations. 

7 * * 

| Capital Perimeter 
HE U. S. Public Works Admin 
istration last week told the Sen 

|ate Public Works committee that 

it favored the building of a high 
| way circling the nation’s capital so 
as to permit destruction of ten 

| porary “firetrap” buildings and dis 

| persal of workers to outlying areas 

| Reynolds pointed out that the tem 
| porary buildings now in Washing 
| ton would be immediately destroye: 

jin case of a bombing and thei 
| wreckage would block vital high 
| ways running adjacent to them. 


Clarksburg-Mack 


| Clarksburg - Mack, Inc., Clarks 
burg, W. Va., has been organize: 
— capital stock of $100,000 t 
operate an automobile and trucl 
rental concern. Principals ar 
|Perdita S. McCallister, D. J. Sav 
lage and William T. Lively jr. 
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Ts is just a friendly open letter | 
to Mr. J. Saxton Lloyd, the new 
president of the National Automo- 
bile Dealers Assn. 

Congratulations Mr. Lloyd 

. you are now the head of one 
of the strongest trade groups in the 
nation, or, as you expressed it... 
“the last stronghold of independent 
merchants remaining on Main 
Street.” 

You are presently confronted 
with a situation which creates 
an opportunity . . perhaps I 
should say an obligation ... to | 
render a real service to over 50,- 
000,000 automobile owners and 
over 46,000 automobile dealers of 
America. 

I have complete confidence in the 
aggregate judgment of the major- | 
ity of the American people who} 
have the facts upon which to base} 
their opinions. You have mediums | 
through which you can _ present} 
those facts, without bias or preju-| 
dice, to your thousands of dealers, | 
who in turn will impress them uron | 
your millions of owners who are| 
now quite confused. 

If you are successful in this elec- | 
tion year every citizen will be| 
under obligation to you. If you fail | 
through no fault of your own, thou- 
sands of automobile dealers may | 
have nothing left to do except to 
“be polite to the sheriff.” 


* * * 





Basic Tax Facts | 
ERE are some _ fundamental | 
facts in recent headlines which | 

I shall explain later: 

“Income tax expected to rise up| 
to 33.7 percent by 1953” .. . the! 
New York Times. | 

“About 30 percent of the retail 
price of a motor vehicle is now 
taxes”... K. T. Keller, Chrysler. 

“Canadians being taxed out of 
market .. . start $100,000 fight for | 
tax relief” ... Automotive News. | 

“The politicians are putting one 
of the greatest necessities known 
to labor and industry in the same 
class with mink coats, gin bucks 
and juke boxes” .. . the opinion of | 
every automobile owner in New) 
York City. 

Take the Chrysler picture first 
... from the New York Times .. .| 
under the heading, “The Tax Im-| 
pact:” | 

Chrysler Corp.’s financial state- | 
ment for last year points up rather | 
graphically the finely honed teeth | 
contained in current tax laws. The | 
automotive company paid _ taxes | 
totaling $239,859,709 in 1951, equal | 
to two-thirds of wages paid and) 
nearly four times the dividends | 
paid to stockholders. | 

“As a charge against produc- 
tion the taxes represented $172 | 
per vehicle produced. But even 
more startling is this statement 
in the annual report: 

“When consideration is given to 
all taxes accumulated throughout 
the whole chain of production and 
distribution, it is estimated that 


GM Scrap Haul 
Equals Weight 
Of 31,994 Autos 


DETROIT.—With 8,136,953 pounds 
reported during January, General 
Motors’ plants, dealers and suppliers 
have collected a total of 101,645,- 
989 pounds of scrap, or more than 
45,377 gross tons of non-production 
Scrap metal since July 1, the com- 
pany said, 

The total tonnage, it was pointed 
out, is the weight equivalent to the 
Steel and iron in 31,994 average- 
weight automobiles. 

Non-production scrap is in addi- 
ton to production scrap which is 
regularly returned to the mills. 











|about 30 percent of the retail price 
of a motor vehicle is taxes.’” 
* * + 


The Women Force 

| R. LLOYD, it is not as if they 
were “soaking the rich,” hop- 
ling to catch the votes of the poor. 
|It’s the laboring man and his wife 
|who are “getting it in the neck,” 
jand don’t forget that there are two 
|million more women who are qual- 


lified to vote in November than | 


|there are men. 


Now take the income tax, which | ike 


paign to get tax relief. New car 
sales in Canada are subject to a| 
25 percent excise tax, plus a 10 per- | 
|}cent sales tax. 


campaign will be based on the con- | 
tention that automobiles are a} 
necessity and not a luxury. They | 
say automobile buyers are being | 
taxed out of the market. The test | 
| will come this spring, when the new | 
federal budget comes up in the | 
Canadian parliament. 
| Now, Mr. Lloyd, perhaps you'd! 
to know what actually 





applies to everyone, rich and poor|yrompted this open letter. 
* | 


alike. Again, let the New York | 
Times tell it briefly: 

“Taxpayers are writing to Con- 
gress and the Treasury complain- 


ing because they are taxed more 
| by the New Deal... 


than they were in 1950. Now they 
discover that they have to pay 
17.2 percent more than they did 
last year. Next year they are due 
for another shock as a result of 


the delayed impact of the 1951 | 


bill. The cumulative effect of both 
bills will be increases ranging up 
to 33.7 percent over the taxes 


| paid on 1949 incomes.” 


In Canada, where automobile 
taxes have risen 668 percent since 
1930, the Canadian Federation of 
Automobile Dealer Assns. has 
openly launched a _ $100,000 cam- 


* * 


| Politico Perturbance | 
ELL... I’m one of those boys 
who might never be annoyed 
or the Fair 
|Deal ... but... if someone starts 
|something that violates the rules of 
|“fair play,” then my hat’s in the} 
ring, and no foolin’. 
Mayor Impelliteri, who failed 
to get $200,000,000 from the state 
to run the City of New York, an- 
nounced that he would impose a 
new “use tax” on all automobile 
owners and a high levy on all 
who sell liquor at retail. 
Now we know how the mayor of 
the largest city in the world classi- 
|\fies the millions of people who he 








The Canadian dealers say the | 4 





L-M Establishes Dixie Service Schoo! — 


Here's a view of the permanent training school for service personnel in Lincoln- 
Mercury dealerships throughout the southern sales region. The recently-opened school 
is in the Ford assembly plant at Hapville, Ga. (an Atlanta suburb), which is also 
headquarters for the southern regional staff under W. A. Toms, sales manager. The 
school is under direction of O. L. Carlson, regional service manager, with D. J. Ken- 
nerly as instructor. For familiarization with the 1952 Mercurys and Lincolns, temporary 
service schools are being conducted in each sales district of the southern region. 








believes will “take anything lying} good to pass polite resolutions. The 

— — — jmen running for office have no 
e example of Mayor Impelli- a ” 

teri is followed by every other | fear of the Ides of March” as they 

politician in every other city which | did in Caesar's day. But they could 


needs more money to meet its|be scared speechless (sad outcome) 
budget, then all the vehicle owners |if the women ever get good and 
in America wiil simply be “holding | mad .. . then remember the “Ides 
the bag” for the boys we elect to | of November.” F 


public office. 
Mr. Lloyd, it won’t do you any| P.S. Good luck to you, SAX. 








| 
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TAPERED AND STRAIGHT ROLLER BEARINGS 





Spher-0-Honed 


QUALITY AND PRECISION 


et ‘em from your 














JOBBER 


Here’s convenience... quality 
... availability ... for every 
replacement roller bearing 
requirement! Both tapered and 
straight roller bearings in the 
Bower line—both the products 
of precision manufacture! 
Quickly available from your 
Federal-Mogul jobber—and 
he’s backed by Federal-Mogul 
Service branch stocks. A 
nation-wide service... anda 
service you can use every day. 
You get Bower roller bearings 
—and you get ’em when you 
need *°em—from your Federal- 
Mogul jobber! 


gtARing 


FEDERA 


Mogul 


Sepy ct 





SSSSTSSH CHES CHEESE SESE COOH SE OO OS OS SECS HOS SESS CEO SE OH OEEEESEOEES 


FEDERAL-MOGUL SERVICE 
(Division of Federal-Mogul Corporation) 


DETROIT 13, MICHIGAN 
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--- by Jack Weed 











T WAS inevitable that sooner or 
later some engineers would find | 
a use for that gas one sees burning | 
at the top of standpipes wherever 
gasoline is refined. Many have no} 
doubt wondered, just as I have, why | 
an industry that has made use of 
every by-product would continue to 
let millions of dollars worth of gas 
go to waste as has been done for | 
the past decade or more. } 
It took engineers, trying to find | 
a way out of the nutcracker of | 
constantly increasing costs and the | 
pressure of competition, to find a 
way. 
SO—within the past two weeks 
we find, not one but two truck | 
companies coming out with en- | 
gines designed to burn that gas | 
that has lighted up the neighbor- | 
hoods of gasoline refineries for | 
years. 
The announcement of butane-pro- | 
pane burning engines by both Har- | 


vester and Reo marks another step | 
in the progress of overland trans- | 
portation that puts safely in the) 
hands of thousands of operators a} 
lower cost fuel that up to a few} 
years ago was, with but a few ex- 
ceptions, a by-product. 

* + + 


Blazed a Trail 


IQUIFIED petroleum gas has 
4 been used to a limited extent on 
the west coast by pioneering and 
courageous operators. These pio- 
neers for years have been experi- 
menting with its use, not always 
successfully. But they have blazed 
a path that now will get national 
attention. 

I can remember back when Watt 
Moreland, I believe it was, who 
used to build trucks in Los An- 
geles brought out a truck to be 
powered by butane, and we all won- 
dered what that stuff was. But the 
development of an engine to burn 
this waste gas did not save Watt’s 
company. It took just a little more 
than that. 

It takes a combination of the 
type of engineering that the two 
Bills—Bill Reese of Harvester and 
Bill Walworth of Reo have put 
into their respective jobs, plus 
a national distribution for the 
product that has been built up 
through its use for farm and 
cottage cooking and heating pur- 
poses, plus the ever-increasing 
pressure to find some way to give 
the truck operator a lower cost 
of operation. 

This trail-blazing to obtain lower | 
cost of truck operation has taken | 
many angles over the years, In | 
the early days of the industry, 
Mack pioneered one phase with the | 





Demand Mounts for Route Deliveries 


ESPITE the fact that delivery 
costs on route trucks have 
more than tripled, sale of door-to- 
door delivery units has not kept 
pace with the need for such cost- 
saving units, according to efficiency 
men and engineers who are con-| 
tinually working with and studying | 
the retail delivery problem. 
This is due to the fact that the} 
modern forward control unit is a 
specialized vehicle requiring a dif- 
ferent type of merchandising than 
that required for a conventional | 
truck, it is pointed out. | 
Dealers and dealers’ salesmen | 
have not given the advantages | 
of the forward control vehicle 
sufficient study, and because most | 
forward controls cost a little 
more money than the standard 





Bulldog, which had a heavy long- 
stroke engine and which was de- 
signed to go for many miles with- 
out a “tear-down.” 

* * * 


No Longer Discarded 


HAT was in the days when en-| 
last for | 


gine bearings didn’t 


Analysis Shows Heavies Strong... 





a 


ePWSs 


Trucks. 


-Year’s Sales vs. Output 


HILE the truck market last 
year maintained what can now 
|be termed a historical percentage 


|of 65.99 percent of all sales in the | 


| 10,000 - pounds - and - under GVW 
weight class, domestic factory sales 
in this class fell off from this per- 
centage badly, doing 62.4 percent. 
This was indicated, too, in the 
loss to production of some 61,887 
units in the under-5,000 GVW 
class and a loss of 14,915 units 
in the 5,001-10,000 GVW weight 


50,000 or more miles without re- 
placement, as they do today. Cylin- 
ders used to be rebored and fitted 
with new rings every 10,000 to 15,- | 
000 miles or less. Valves were good | 


; - | Of 138,457 units. 
a a ” Registrations in the under-5,000 


The —" , |GVW size were 46.85 percent of all 

> amine —* 7 ta “they | Sales for the year while domestic 

a, eo. en ~ md factory sales in the same class hit 
could use light engines 


Chevrolet and throw -lgecd prs | only 43.3 percent of total. This indi- 
scrap heap in 60,000 miles and save 


| cates that there must have been a 
plenty of money over the mean cost | fairly high carry over of the pick- 
of overhaul of the heavy engines. | 


class, although total domestic 
sales showed a gain of 13,674 
units for 1951 as against 1950, 
the registrations showed a loss 


up type truck from the preceding 


Thus a trend toward using the light | — a 
trucks with auxiliary transmissions | 
or bogie rear ends came into the EGISTRATIONS in the 5,001- 


10,000 GVW class were 19.14 
percent of total. Factory domestic 
| sales in this class hit 19.1 percent 


picture. 
But since the end of the war, 
(Continued on Page 53, Col, 1) 
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Mobile Service Schools for Reo— 


Forward control and bus units lend themselves ideally to the type of unusual use 
as exemplified in this Reo bus, a traveling service shop, that has been developed as 
an educational exhibit for men and firms interested in the undermanned power mower 
service field. This unit, in use by the Lawn Mower division of Reo includes all of the 
equipment, approximately $600 worth, needed to set up a modern and complete 
power mower service station. Its calls in the field are aimed primarily at the inde- 
pendent automotive service stations. Truck salesmen can apply the same type of 
promotion to other lines with similar objectives that can be developed by “taking 
the shop to the prospect.” 











panel, they are afraid to ap- 
proach their prospects with the 
suggestion that they convert to 
this time-saving type of retail 
delivery unit. 

Yet, according to A. E. Friedgen, 
president of the organization of 
transportation engineers which 
bears his name, as much as $500 “Today’s 8 percent federal tax on | 
a year extra profit per route can/ trucks and parts is often materially 
be gained between expertly oper-|increased by sales taxes and in| 
ated fleets and those fleets that|some states by special road-use 
are not well controlled. |taxes. But the greater effect of | 

° # ¢ |increased taxes, higher income | 

| REVIEWING his firm’s experi- taxes, plus social security, pension 

ence in retail delivery transporta- | 
tion engineering, Friedgen claims: 

“Route trucks that used to cost 
$1,000 with body, painted and|]| Mud Slinging Trucks .........Page 22 
equipped for store-to-store and/] Truck New Products .. Page 25 
house-to-house deliveries, now cost | 


worked 60 to 70 hours a week and 
averaged about $35 a week wages 
or commissions, now make from | 
|$75 to $100 a week, and on a com- 
mission basis sometimes earn twice 
that much on good routes in only 
40 to 50 hours per week. 








Truck Highlights 











|of total which was not too far off 
| dealer sales. 

Both registrations and factory 
domestic sales in the 10,001-14,000 
| GVW weight class were 7 percent 

of total showing that dealers sold 

all of the trucks they received 
| from their factories in this light 
1%-ton class. 

From this class up, however, 

military orders began to show up in 
| the totals of factory sales as against 
| dealer sales. With a loss in domes- 


|tic factory sales of 76,802 units in| 
|the under 


10,000 GVW 
“heavies” 
units, the large gain showing up 


in the tonnage in which the 2'-ton, | 
In the) 
registra- | 
tions hit 16.95 percent, while output | 


6 by 6 military trucks fall. 
14,001-16,000 GVW class, 


hit 16.7 percent for the year. 


The 16,001-19,500 GVW classifica- 


tion accounted for 3.64 percent of 
total registrations, 


domestic sales represented 4.6 per- | 
cent. In the 19,501-26,000 GVW class | 


sales were 4.35 percent of total reg- 
istrations, while factory domestic 
sales comprised 6.0 of output and 


in the heavy-heavy class of over | 
factory sales were) 


26,000 GVW, 
about 50 percent greater than deal- 


er sales. Registrations were 2.1 per- | 
cent as against factory sales of 3.3 | 


percent. 
* * 7 


OMPARED with 1950, 


higher 


000 GVW class; 15,500 units ahead 
in the 16,001-19,5500 GVW class; 
34,044 ahead of the 19,501-26,000 
GVW class, and in the “over 26,000 
GVW” were some 13,000 units ahead 
of the previous yéar. 

December, 1951, hit a new five- 
year low in registrations with its 
62,596 new-truck sales. The previ- 
ous low was in January, 1947, 
when registrations hit but 62,477. 
The 88,318 factory domestic sales 
in December was also a new low 
for this category. 

October was the high registra- 
tion month of last year with 92,281 
dealer sales being recorded while 
the high month of the year for fac- 
tory domestic sales was May with 
121,461 sales to dealers and the gov- 


;}ernment rung up. 


Chevrolet again led in three out 
of the four weight classifications in 
which it builds vehicles—the 5,000- 
pounds-or-less GVW, the 5,001-10,000 
GVW class and the 14,001-16,000 
GVW. Chevrolet took second place 
in the 10,001-14,000 GVW class. 

* 7 * 


pronD took four seconds and one 
first in the six weight classes 


in which it builds. Ford was in sec- | 
|ond place in the 5,000-pounds-or- 


less GVW, 5,001-10,000 GVW, 14,001- 


as much as $3,000. Routemen who! demands and severance pay is con- | 


cealed in the resultant pyramiding 
cost of labor and materials. 

“An obvious fact today is the 
necessity of big routes and of 
doing more work in shorter time 
and at lower cost. Putting on a 
new route even at a cost of $3,000 
for the truck is only the begin- 
ning. Both the wartime and post- 
war conditions indicate the neces- 
sity of operating trucks for many 
years.” 

The forward control type of truck 

was developed in the late ’30s, al- 


|though Studebaker claims that it 


brought out its first forward con- 
trol job in 1936. International Har- 
vester, with the aid of the Metro- 


| politan Body Co., brought out what 


(Continued on Page 48, Col. 3) 


classes, | 
made a gain of 63,128) 


while factory | 


factory | 
domestic sales were 10,000-units 
in the 10,001-14,000 GVW! 
class as against the previous year; | 
58,272 units ahead of the 14,001-16,- | 


16,000 GVW and 19,501-26,000 GVW 
Ford took first in the 10,001-14,000 
GVW class and did not place 
among the first three in the 16,001- 
19,500 GVW. 

Dodge, which builds in all weight 
classes, took three third places and 
one second. Dodge came in second 
in the 16,001-19,500 GVW class and 
third in the under-5,000 GVW, 
5,001-10,000 GVW and 16,001-19,500 
|GVW class. 

International Harvester, which 
also builds in all sizes, too two 
first places, one second and one 
third while GMC, another all- 
sizes maker, took two _ third 
places. International was first in 
the 16,001-19,500 GVW and 19,501- 
26,000 GVW classes, second in 
the over-26,000 GVW category and 
third in the 14,001-16,000 GVW 
class. GMC took thirds in the 
16,001-19,500 GVW and the over- 
| 26,000 GVW classes. 

Among heavy - duty builders, 
Mack took first place in the regis- 
tration of over-26,000 GVW units, 
| while White took third place in the 
19,501-26,000 GVW classification. 


* ® * 


os truck companies and the 
Willys Jeep showed gains in 
registrations last year over the 
|previous year. Autocar, Dodge, 
|FWD, GMC and White were the 
truck producers. 


Ford dropped the largest num- 
ber (65,110) in registrations in 
1951 as against 1950, closely fol- 
lowed by Chevrolet with a 64,152- 


(Continued on Page 45, Col. 1) 


Record Output 
‘Of School Buses 


OK’d for Quarter 


WASHINGTON. — Production of 
6,000 school buses has been au- 
thorized by NPA for the second 
|quarter of this year, it was an- 
| nounced here last week following a 
| meeting of government officials and 
representatives of the bus manufac- 
| turing industry. 
| This was said to be the highest 
| quarterly output in the school-bus 
industry’s history. 
| NPA disclosed that the body 
| builders’ second quarter allotments 
|of controlled materials are based 
;on the following percentage-of- 
industry ranking: Wayne, 26.55: 
| Superior, 27.75; Blue Bird, 9.00; 
Oneida, 7.75; Hicks, 4.00; Carpenter, 
16.50; Thomas, 5.00; Ward, 4.50; 
Hackney, 2.40; Gillig, 1.25; Union 
| City, 3.00; Crown, .80; Kenworth, 
|.50; Excel, 1.00. 
| This is an extension of the allo- 
cation principle that has been used 
|in previous quarters for other seg- 
|ments of the motor vehicle indus- 
| try, NPA said. Under this system, 
companies are allotted metals for 
output of a specific number of vehi- 
cles, based on their percentage of 
total industry production during a 
| pre-Korean base period, with minor 
|adjustments for current competi- 
|tive positions. 

The 6,000 school bus program for 
jthe second quarter is an increase 
|over the 5,146 for the first quarter 
of 1952 and 5,623 for the fourth 
| quarter of 1951. Average quarterly 
| output of school buses in 1951 was 
14,845; in 1950, 4,278, and during 
| 1946-49, the base period upon which 
the percentage-of-industry ranki:g 
is primarily based, 4,829. 

NPA said that the Defene 
Transport Administration pressed 
for the increased school bus pr°- 
duction to meet new state law r:- 
quirements. Agency officials pr - 
dicted similar quarterly levels fcr 
| the rest of the year. 
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ennsylvania Governor’s Veto Biggest Blow to Haulers. . . 





States Stand Pat on Load Limits 


{PROPOSALS for changes in truck 
size and weight limits have 
en raised as issues in compara- 
vely few state legislatures thus 
far this year, with no significant 
ew enactments by mid-February, 
. survey discloses. 

Georgia’s House of Representa- 
tives rejected a senate-approved 
bill to liberalize truck size and} 
veight limits. The measure would | 
have raised per axle weight from | 
18,000 to 19,350 pounds, maximum | 
weight from 56,000 to 59,500 pounds, 
and length from 45 to 50 feet. 

Bills to liberalize truck size and | 
weight limits were introduced in 
both branches of the Virginia leg- 
islature. The proposed legislation 
would increase the overall maxi- 
mum length of a combination of 
vehicles from 45 to 50 feet and 
would set up a new formula for 
weight restrictions. 

Sponsors of the Virginia legisla- | 
tion said the proposed new for-| 
mula is being used in 22 states and | 
has the approval of the American} 
Assn. of Highway Officials as a} 
means of allowing maximum eco- 
nomic loads with a minimum of 
highway damage. 

Also pending in the Virginia leg- 
islature was a bill proposing sharp- 
ly increased penalties for operating 
overloaded vehicles on the state’s 
highways. For each pound of ex- 
cess gross weight over the limit 
authorized, the bill would impose a 
fine of 5 cents, provided the ex- 
cess does not top 5,000 pounds. 

Should the excess be more than 
5,000 pounds, the penalty would be 
10 cents per pound. Virginia’s pres- 
ent penalty is 2 cents a pound. 

* * . 


TMRUCK weight limits would be 


reduced under a bill introduced 
in the New York state legislature. 
It would cut the maximum weight 
of a combination of vehicles from 
11,200 to 9,000 pounds weight on 
any one wheel; from 22,400 to 18,- 


000 pounds on any one axle and) 
from 36,000 to 32,000 pounds on two} 


consecutive axles when spaced less 
than 14 feet from center to center. 
Prior to the start of the 1952, 
Kentucky legislative session, the 
Kentucky County Judges Assn. and 
the County Attorneys Assn. adopt- 
ed identical resolutions opposing 
any legislation to increase the 
state’s truck load limit. 

After a special session of leg- 
islature the Idaho state highway 
board agreed to study “the pos- 
sibilities of allowing overloads on 
certain sections” of state high- 
ways by the logging, lumber and 
mining industries. 

The trucking industry suffered | 
its biggest disappointment of the 
year when Gov. John S. Fine ve-| 


4 Awards Given 
At New York 


Truck Exposition 


NEW YORK.—The first national 
awards ever to be made to the 
trucking industry were presented 
last week by the public relations 
committee of the Automotive 
Transport Trades Council at the 
second annual National Transport 
Vehicle Show and Fleet Mainte- | 
nance Exposition held here. | 

Those who won the distinguished- 
service awards were C. Eugene 
Johnson, executive vice-president of 
Pacific Intermountain Express Co., 
Oakland, Calif.; Malcolm P. Mc- 
Lean jr., president .of McLean 
Trucking Co., Winston-Salem, N. 
C.; Hugh E. Sheridan, president of 
Sheridan and Duncan New York, 
and Gail H. Crawford, president of 
United Motor Transport Lines, 
Ine., Fresno, Calif. 

In announcing the awards, H. 
Franklin Turner, president of the 
exposition, said that the basic pur- 
pose of the exposition “is to im- 
prove efficiency and safety 
throughout the industry. It follows, 
therefore, that our organization 
take cognizance of those in the in- 





‘ustry who encourage and inspire.” 





Progressive Motor Sales 
Robert P. Young, Meraux, La., 
1as received a Dodge-Plymouth 
ranchise. He is owner of Progres- 
sive Motor Sales there. 


toed a bill which would have lib- 
eralized Pennsylvania truck weight 
limits. 

The measure, long sought by the 
‘ndustry, would have increased the 
maximum weight limit for tandem 
axle semi-trailers from 45,000 to 
69,000 pounds, and boosted the sin- 
gle axle semi-trailer permissible 
load from 45,000 to 48,000 pounds. 


* * * 
INNESOTA’S state railroad and 
+" warehouse commission has 


started hearings on a petition seek- 
ing a 22 percent increase in intra- 
State truck freight rates. 

Filed in the name of the Witte | 
Transportation Co., St. Paul, with | 
other major common carriers | 
joining in the action, the peti- 
tion asks: 

That the minimum charge for} 
each shipment be increased from 
$1.65 to $2. 

That a surcharge of 75 cents per) 
shipment be allowed in addition to| 
all other charges, including the} 
minimums. 

That the rate per hundredweight ! 





THE “STEERING ENGINEERS” at Thompson’s Detroit 
Division had a big part in bringing to the automotive 


on class-rated freight shipments of 
6,000 pounds or less he increased 
from 40 to 65 cents, with a propor- 


tionate increase for heavier ship- 
ments. 

The petition also asked an emer- 
gency surcharge of 50 cents per 
shipment. 

* ‘ * 
AINE'S state public utilities 


N commission canceled increased 
minimum rates for handling small 
intrastate shipments by truck after 


jthey had been in effect more than 


four months. 


The state motor rate bureau was | 


authorized by the commission, how- 
ever, to file new rates which would 
continue part of the increase. 

The commission said a hearing 
Oct. 25 and subsequent investiga- 
tion showed that the common 


| carriers’ costs for handling small 


shipments were not as high as 
the rate bureau claimed. The bu- 
reau represented 49 carriers in 
this case, the commission said. 

The original increase, which went 


industry the first improvement in front wheel 


suspension to be introduced in 20 years. 


The benefits are many. 


Cuts assembly 


SNOW YH = 


More space under the hood for wider engines. 
. Eliminates front suspension bind. 

Gives better steering and handling. 

Increases service life many times. 

Greatly reduces front end overhaul time. 

- Reduces lubrication points from 12 to 4 per car. 


time—on production line or garage. 


Eliminates removing front wheels, bushings, 


draining brakes and realigning wheels when 


servicing the 


front end. 


9. Lengthens tire mileage. 


You. COM cowl On Thompoon THOMPSON BALL JOINT SUSPENSION 


FOR “ENGINEERED STEERING” 


The new Thompson Ball Joint Suspension places 
the steering pivot and the suspension action bearing 
surfaces at one location on the king-pin line. : 
The upper and lower standard threaded bearings, 
king-pin and its bushings and the knuckle support 
have been eliminated. Replacing the king-pin and bushings 
are an upper and lower ball joint. A one-piece spindle . 


support replaces the knuckle support and spindle. 


Investigate this Thompson development. 
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CINCINNATI POLICE 





| Cincinnati Police Promote Safety— 


This van, loaned by Trailmobile to the police department in Cincinnati was equipped 
with devices for testing driver reaction. It is pictured with visitors on Government 
Square in that city. 





into effect last Oct. 8, varied from lthe increases were needed to cover 


25 to 50 percent. Roscoe Halliday, |€xisting costs of pickup and deliv- 


‘ Nae lery service. 
rate engineer for the commission, | y 


: : , , | The commission said, however 
s > i w e | , ’ 
eee <a maak aes ee the study reflected a higher 

figure for costs than the hearing 
October charges. land investigation showed, although 

The carriers had contended that |there was evidence of some _ in- 

special studies they made showed!creases in expense to the carriers. 











. 





iY 





Let us help you solve your steering problems. 


Our research, experience and manufacturing facilities are 


always at the disposal of a// automobile manufacturers. 


- 


STANDARD KING-PIN TYPE SUSPENSION 


(hompson o Products, Inc. 
DETROIT DIVISION 


7881 Conant Avenue, Detroit, Michigan 
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More States Requielos Flaps or Fenders .. . 





Mud-Slinging Trucks on Way Out 


More states are joining the eight 
states which have already made it 
mandatory that trucks be equipped 
with mud flaps or fenders to pre- 
vent mud, snow and gravel from 
being thrown against 
vehicles. 

Generally, dealers and oper- 
ators alike are confused as to 
just what the legislation in their 
respective states require. 

California, Oklahoma, Pennsyl- 

vania, Oregon and Washington re- 
quire such protection from 
trucks and truck-trailers. Ohio re- 
quires it of all trucks and truck- 
trailers of more than  three-ton 
capacity, 

Texas requires flaps or fenders 
on all rear axles that have four or 
more tires. 

Illinois will require such equip- 
ment after July 1, this year. A 
similar measure takes effect in 
New York State on Jan. 1, 1953. 

Proposals to make flaps or 
fenders required equipment are 
pending in the legislatures of 
Kentucky, Missouri, Massachu- 
setts, Georgia, Michigan, New 
Jersey, Mississippi and Virginia. 

Because of the confusion among 


following | 


all | 


dealers and truck owners in Penn-| 


sylvania over that state’s rules, the 
Pennsylvania Automotive Assn. has 
compiled a question and answer 
summary of the Pennsylvania law. 

Inasmuch as the 
requirements of other states are 
patterned after those embodied in 
the Pennsylvania legislation, the 
PAA summary 
erie as follows: 


| -Q. When does law become} 


| effective? 

A. The first day of the registra- 
tion year commencing in 1952. 
2—Q. What vehicles does 

include? 

A. Every commercial motor ve- 
hicle and every combination of a 
commercial motor vehicle and 
trailer or of a truck tractor and 
semi-trailer (except fire equip- 


ment and government owned 
vehicles) when used on a high- 
way. 


3—Q. Does this include the 
smaller type commercial motor ve- 
hicles such as “R” and “S” regis- 
trations? 

A. Yes. 
4—Q. Are school buses included? 








Creating 





NEW YORK.—How Mack Truck 
developed its diesel marketing pro- 


gram following World War II and | 
the important part the service pro- | 
gram played in it was told here by | 


A. G. Crockett, assistant to the ex- 
ecutive vice-president of Mack 
Trucks, 


can Management Assn. 

“In mid-1948, after working | 
through our backlog of orders in| 
the lush postwar years, we found | 
that, 
we had to go back to selling,” 
Crockett said. 

“To maintain our productive 
rate we had to considerably in- 
crease the percentage of the 
heavy truck market we were then 
attaining. One way to do this 
was to develop a market for die- 
sels and thus cash in on our 20 
years of costly development work. 

Crockett recalled that one of the 
main obstacles that faced the com- 
pany at that time was buyers’| 
reluctance to risk money on what 
seemed to them a “speculative 
product.” “This stemmed from the 
misunderstanding of the diesel en- 
gine.” 

“Added to this skepticism was 
opposition of service and mainte- 
nance personnel because diesels 
were something new which they 
didn’t understand,” Crockett de-| 


, 


clared. 
“However, since the _ diesel 
market was still undeveloped, 


The following advertised-delivered prices 
are based on factory retail prices at the 
factories, as established by the Office of 
Price Stabilization, These prices include 
federal excise taxes and factory handling 
charges, and dealer delivery-and-handling 
charges, They do NOT include transpor- 
tation charges, state and local taxes or 
optional equipment. 

ALLSTATE — Four 2-dr. sed., 
Six—2-dr. sed., $1,593.68. (Sold only 
Sears stores.) 

AUSTIN—A-40—Devon 4-dr. sed., $1,- 
595; conv., $2,195; Countryman stat. wag., 
$1,865. A-90—hardtop, $3,295. (Delivered 

at U. 8. ports.) 

BUICK—Special—4-dr 
2-dr. sed., 


$1,395. 
by 


sed., $2,192.92; 
cpe., $2,099.50; 
ial Del , 


viera, $2,278.95; conv., 
4-dr. sed., $2,545.16; Riviera, $2, 460.16; 
conv., $2,848.38; stat. wag., $3,272.47. 

master—4-dr. sed., $3,177.88; Riviera, 
$3,282.83; conv., $3,428.29; stat. wag., 
$3,948.70. (Dynaflow standard on Road- 
master, optional at $192.50 on Special and 
Super. GM power steering optional 
$198.90 on Roadmaster.) 


CADILLAO—Series 62—4-dr. 
683.70; cl. cpe., $3,587.20; Coupe de’ Ville, 
$4,012. ‘97; conv., $4,162. 68 Serles 60 Spe- 
cial—4-dr. sed. $4,323.38. Serles 75—8- 
pass. sed., $5,427.89; Imperial sed.. $5,- 
642.94. (Hydra-Matic standard on 62 and 
60 Special, optional at $199.66 on 75. GM 
power steering optional at $198.43 on all 
Hydra-Matic models.) 

CHEVROLET — Styleline Special — 4-dr. 
sed., $1,674.03; 2-dr. sed., $1,617.11; cl. 
cpe., $1,623.77; bus. cpe., $1,532.92. Style- 
line Deluxe—4-dr. sed., $1,764.94; 2-dr. 
sed., $1,710.96; cl. cpe., $1,729.94; Bel-Air, 
$2,010.16; conv., 
301.67. Fieetline Deluxe—2-dr. sed., 
710.96. (Powerglide optional] 
Deluxe models.) 


sed., $3,- 


$1,- 
at $178.35 on 


in an address before the | 
marketing conference of the Ameri- | h 


like many another industry, | 


a Market 


Mack’s Crockett Tells How Company 
Developed Diesel Selling Program 


competition was weak. Also, an- 
| other advantage was that our en- 
| gine was exclusively designed for 
| truck and buses.” 

With these factors on its side, 
the company in 1948 reviewed what 
it considered “sound capital goods 
marketing principles,” Crockett 
said. These included the following, 
e said: 

1. Assurance of a superior prod- 
| uct; one that will produce measur- 
|able benefits for the purchaser. 

2. Assembly of all possible facts 
|/on the product, to be presented as 
| candidly as possible. (This included 
|a willingness to acknowledge limi- 
tations.) 

| 3. Education and 
|of the sales force. 

4. Formulation of a grass-roots 
campaign, designed to hit the 
market with direct and dramatic 
personal contact. 

5. A coordinated advertising, pub- 
licity and public relations program, 
in support of the entire campaign. 

6. Development of a servicing 
program to back up the product. 


Blaushild Names Four 
Blaushild Motor Co. (Chrysler- 
Plymouth), Cleveland, has named 
four employes to key posts. Adam 
| F. Tavrell has been named new- 


} 
| 


indoctrination 


restrictions and | 


is herewith repro-| 


law | 


A. Only when registered as a 
commercial motor vehicle. 

5—Q. Are other buses and omni- 
buses included? 

A. No, 

6—Q. Why are they not included? 

A. Because act only includes 
commercial motor vehicles and 
certain combinations. Vehicles 
registered as buses and omni- 
buses are not classified by the 
Vehicle Code as commercial 
motor vehicles. 


7—Q. What about dump trucks) 


| and pole trailers? 
A. They are included. 
enue grant exemptions? 

A. The act does not vest the 
secretary with authority to grant 
exemptions. 

9—Q. Why are government- 
owned vehicles excluded? 

A. Commonwealth does not 
have power to control equipment 
on government-owned and regis- 
tered vehicles. 

10—Q. If vehicle is so constructed 
that it complies with the 22'%-de- 
gree tangent, must it have flaps or 


]| other device added? 


A, No. 
11—Q. If a vehicle is so con- 


structed that it lacks only a few 
inches to meet the 22%4-degree tan- 
gent, must it be equipped? 

A. Yes. 

12—Q. If the body or platform of 
vehicle extends to meet the 221:- 
degree tangent, would it be within 
the law? 

A, Yes. 

13—Q. What if flap is so flimsy 
that it will billow out above 22%- 
degree tangent when vehicle is 
used on a highway? 

A. Would not then be in com- 
pliance with the law. Anyone re- 
quired to install flaps should be 
particular that the device is not 
flimsy or mounted so as to easily 
billow out. 

14—Q. Must a flap be of an ap- 
proved type, and are there any | 
specifications as to construction? 

A. No. The act carries no pro- 
vision authorizing specifications 
or approval of type or material. 

15—Q. Could flap be of metal? 

A. Yes. 

16—Q. Does the 22'-degree tan- | 
gent apply to loaded or unloaded 
vehicles? 

A. It applies whether vehicle is 
loaded or unloaded. 

17—Q, Must a truck-tractor be 
equipped? 

A. If running singly, yes. When 
trailer is attached, no, but trailer 
must be equipped. 


tend below 22'-degree tangent? 


8—Q. May the secretary of rev-| 


18—Q. May lower part of flap ex- | 


Trucks in Dual Economy 


- 


Part of White's Defense Assignment— 


Construction of bodies for a fire-control trailer such as the above is one of White 
Motor's defense jobs. White has a contract from Western Electric to build this 
21-foot trailer at its Cleveland plant. The trailer houses an electronic fire-control 
system which discovers and tracks hostile airplanes, feeding continuous information 
into complex instruments housed in the trailer which automatically controls firing of 
antiaircraft batteries. The contract to build the trailers, along with another contract 
to produce wing assemblies for T-36 training airplanes, both of which were recently 
awarded White, is valued at $20,000,000. 








'I-H Facilities at Presque Isle, Me.— 

| International Harvester Co. recently opened its northernmost operation on the east 
|coast of the U. S. at Presque Isle, Me. W. K. Perkins, manager of truck sales for 
| Harvester, headed the delegation of company officials at the public opening. 


North Carolina 
Planning $60,000 
Weighing Station 


RALEIGH, N. C.—Gov. Scott has 
j}announced plans for the establish- 
|ment of a $60,000 calibrating and 
|weighing station near here for use| 
|by the state division of weights 
|and measures in enforcing the state 
gasoline and oil inspection act. 

To be used for gasoline trucks 
jand oil tankers, the station is the 








| |to be calibrated and marked so 
owners would know just how much 
they could carry and still come 
{within the legal maximum of 18,000 
|pounds per axle. It will determine 
jboth axle and gross loads in one 
operation, he said. 

Baucom said the station will 
enable tankers to be calibrated 
|four times as rapidly as before. The 
ltankers will be stenciled with cali- 
brations, so inspecting patrolmen 
will be able to determine at a 
glance where the axle load limit 
was being violated. 

Oil truckers will be asked to use 
the new station on a _ voluntary 








A. Yes. 


first of its kind maintained by the 


at) 


| car sales manager; David Herz- 

feld is the new director of sales; 
| L. S. Thompson, used-car sales 
| manager, and Ben Demming is 
| assistant used-car manager. 


19—Q. May flap have attached |State, C. D. Baucom, state superin- 
any type of lamp, reflective aa of weights and measures, 
terial or reflecting buttons? said, 
| A, No. He said it will enable the tankers 








basis. William A. Parker, executive 
secretary of the North Carolina Oil 











used by at least 90 percent of the 
' truckers. 











CHRYSLER—Windsor—4-dr. sed., $2,- 
499.91; cl. cpe., $2.476.79; Town & Country 
wag.. $3,197.84; 8-pass. . 
Windsor Deluxe — 4-dr. sed., 
Newport, $3,084.24; conv., $3, 206.60 
toga—4-dr. sed., $3,217.40; cl. cpe., $3,- 
189.62; Town & Country wag., $3 922. 37; 
8-pass. sed., $4,167.15. » Yorker—4-dr. 
sed., $3,530.18; Newport, $3,965.99; conv., 


$4,088.59. Imperial—4-dr. sed., $3,837.26; 
Newport, $4,219.22. Crown Imperial — 
8-pass. sed., $6,870.54; lim., $6,992.53. 


(Fluid-Matic’ optional at $131. 81 on Wind- 
sor, standard on Windsor Deluxe and other 
series. Fluid-Torque standard on Crown 
Imperial, optional at $166.51 on all other 
series except Windsors. Power steering 
standard on Crown Imperial, optional at 
$198.90 on other series.) 

CROSLEY—stat. wag., $1,001.64; bus. 
| coupe, $943.38; Hotshot, $952.07. Super— 
| 2-dr. sed., $1,032.82; stat. wag., $1,076.77; 





conv., $1,035.38; Sports roadster, $1,028.72. 
| DeSOTO—Deluxe—4-dr. sed., $2,336.24; 
cl. cpe., $2,323.22; Carry-All sed., §$2,- 
573.90; 8-pass. sed., $3,140.31. Custom— 
4-dr. sed., $2,555.15; cl. cpe., $2,534.10; 
Sportsman, $2,890.50; conv., $2,995.71; 
8-pass. sed., $3,359.38; stat. wag., $3,- 
187.80; Suburban, $3,728.30. Fire Dome 


Eight—4-dr. sed., $2,741.25; cl. cpe., $2,- 
719.75; Sportsman, $3,077; conv., $3,181.50; 
stat. wag., $3,374.25. (Tip-Toe Shift stand- 
ard on Custom, optional at $131.97 on 
Deluxe and Fire Dome Eight. Tip-Toe 
Shift with Fluid-Torque optional at $298.48 
on Fire Dome Eight. Power steering op- 
tional at $198.90 on Fire Dome Eight.) 
DODGE — Wayfarer — 2-dr. sed., $2,- 
037.50; bus. cpe., $1,890.36. Meadowbrook 
—4-dr. sed., $2,166.32. Coronet—4-dr. sed., 
$2,258.24; cl. cpe., $2,242.42; Diplomat, 





Current Ceiling Prices on New Cars 


$2,602.72; conv., $2,696.88; Sierra, $2,- | optional at $162.30 on all models.) 
905.74. (Gyro-Matic optional at $102.61 on| [PINCOLN — Cosmopolitan — 4-dr. sed., 
all models. ) | $3,489; cl. cpe., $3,592.50. Capri—4-dr. 
P ae hg o--@. sed.,  # Sires: | sed., $3,631.50; spt. cpe., $3,834.50; conv., 
-dr. sed., ,629; bus. cpe., ydra- ‘ 

“a Ga a eee AP or a | $3,901. ( Hydra-Matie standard on all 
$1,753.50; 2-dr. sed., $1,704; bus. cpe., $1,- 

601; stat. wag., $2, 079. Cus o— | MERCURY—4-dr. sed., $2,231.50; 2-dr. 
4-dr. sed., $1,769; 2-dr. sed., $1, Mir , | sed., $2,174; cl. cpe., $2,296; 6-pass. stat. 
ope, | $1,790.50. Canto S708; “oan. a | wag., $2,754; 8-pass. stat. wag., $2,802.50. 
805.50: stat Hy 42s 8.50. Droste, $1,- Monterey—4-dr. sed., $2,312; hardtop, $2,- 
Victoria, $2,104; ' conv., $2,213.50; stat, | #30; conv., $2,585.50. (Mere-O-Matic op- 


tional at $189.81 on all models.) 
NASH—Rambler Super—Suburban, $1,- 


wag., $2,384 (Ford-O-Matic optional at 
$184 on all models.) 


HENRY J—Vagabond Four—-2-dr. sed., | 885.15. Rambler Custom — Country club 
$1,448.55. Vagabond Six—2-dr. sed., $1,- | sed., $1,968.25; conv., stat. wag., $1,933.25. 
593.68. Ss Deluxe — bus. ope., $1,841.40. 

HUDSON—Pacemaker — 4-dr. sed., $2,- | Statesman Super—4-dr. sed., $1,955; 2-dr. 
296.54; 2-dr. sed., $2,250.13; cl. cpe., $2,- | sed., $1,928.50; cl. cpe., $1,951.80. States- 
296.54: bus. cpe., $2,102.77. Wasp—4-dr. | man Custom—4- dr. sed., $2,125.45; 2-dr. 
sed., $2,448.33; 2-dr. sed., $2,396.15; cl. | sed., $2,099.05; cl. -. ’32, a 30. Ambas- 
cpe., $2,448.33; Hollywood, $2,78 9. 68; | sador Super—4- dr. 330.10; 2-dr. 
conv., $3,025.78. Commodore Six — 4-dr. | sed., $2,303.65; cl. ng “32, Sas 85. Ambas- 
sed., $2,654.60; cl. cpe., $2,¢ 627.91; Holly- | sador Cus -dr. 500.65; 2-dr. 
wood, $2,976.59; conv., $3,223.65. Hornet | | Sed., $2,474.20; cl. ag $2,496. 40. (Hydra- 


—4-dr. sed., $2,749.18; cl. cpe., $2,722.51; | Matic optional at $166.65 on Statesman 
$3,318.24. /and $166.95 on Ambassador models.) 


Hollywood, $3,071.19; conv., 

Commodore Eight—4-dr. sed., $2, 749.18; cl. OLDSMOBILE—Deluxe 88 — 4-dr. sed., 

epe., $2,722.51; Holiywood, $3,071.19; | so 311.25; 2-ar. sed., $2,246.23, Super 88 

conv., $3,318.24. (Hydra-Matic optional at|_4-ar sed. $2,444.94;  2-dr. sed., $2,- 

$169.77 on all models.) 378.94; cl. cpe., $2,328.96; Holiday, §2,- 
JAGUAR—XK-120—Super Sports, $4,039; | 655.16; conv., $2, 833.12, Classic -dr. 

hardtop, $4,065. Mark VII—4-dr., $4,170. | sed., $2, 766. 81; Holiday, $3,001.11; conv., 


(Delivered at U. 8. ports.) ~ oe - Matic cprienes at $178.35 
ISER VIRGINIAN en hal. on all models. M steering optional 

, $2,212.26; 2-dr. sed., $2,159.79; bus. | s* $198.90 on Super 88 and 98.) 

= $1,991. 89; 2-dr. Traveler, $2, 264. 72; PACKARD — 200 — 4-dr. sed., Pw 528; 

4-dr. Traveler, $2,317.21. Deluxe — 4-dr. | 2-dr. sed., $2,475. 200 Deluxe—4-dr. sed., 





sed., $2,327. 70; 2-dr. sed., $2,275.23; cl. | $2,675; 2-dr. sed., $2,622. 250—Maytair, 
cpe., $2,296.22; 2-dr. Traveler, $2,380.17; $3,293: conv., $3, 450. 300—4-dr $3,- 
4-dr. eae $2,432.63. (Hydra-Matic . Patrician 400 — 4-dr. sed., ots, fe7. 


| (Ultramatic standard on 400, optional at 
$189 on other models. Easamatic optional 
at $39.45 on all models.) 
PLYMOUTH—Concord — 2-dr_ sed., $1.- 
757.23; bus. cpe., $1,615.52; Suburban, $2,- 
164.68; Savoy Suburban, $2.287.99. 
bridge — 4-dr. sed., $1,825.61; cl. cpe.. 
$1,788.55. Cranbrook—4- dr. sed., $1,915.80 


cl. cpe.. $1,884.99; Belvedere, $2,216.39, 
conv., $2,328.37. 
PONTIAC—Chieftain 6—4-dr. sed., §$2,- 


000.95; 2-dr. sed., 


, 943.06; 
$2,597.24. " 


Chieftain 6 Deluxe—4-dr. sed., 


$2.104.11; 2-dr. sed,, $2, oes om conv., $2,- 
427.54; stat. wag., $2,680. Chie 
—4-dr. sed., $2,075.40; os >. sed., §$2,- 


017.63; stat. wag., $2.670.64. Chieftam 8 
Deluxe—4- dr. sed.. $2,178.58; 2-dr. -. 
$2,121.78; conv., $2, 500.48; stat. wa 
753.52. Catalinas — Deluxe 6, 32 B88'60 
Super Deluxe 6, $2,354.27; Deluxe 8. 32. 
363.77; Super Deluxe 8, $2, 429. 32. (Hydra- 
Matic optional at $178.35 on all models. 
ROOTES—Hiliman Minx — sed., $1,533: 
conv., $1,890; stat. wag., $1,938. Sunbeam- 
Talbot—sed., $2,685; conv., $2,911. Hum- 
ber—Hawk sed., $2,041; Super Snipe sed. 
$3,369; Pullman lim., $5,110. Rover 75- 
sed., $2,552: — Rover, $2,011. (Deliv 
ered at U.S 
STUDEBAKER Champion Custom—4-dr 
sed., $1,75742; 2-dr. 


5 $1,843.64. 
sed., $1,933.48; 2-dr. sed., $1,899.94; cl 
cpe., $1,927.82; Starliner, $2,220.35; conv. 
$2,257.50. Commander Regal—4-dr. sed. 
$2,107.01; 2-dr. sed., $2,072.04; cl. cpe. 
$2,101.10. Commander State—4-dr. sed 
$2,193.05; 2-dr. sed., $2,158.08; cl. cpe. 
$2,187.14; Starliner, 2,487.52; conv., §2. 
531.01. State Land Cruiser—4-dr._ sed. 
$2,349.33. (Automatic optional at $231.24 
on Champions and $243.08 on Commanders 
and Land Cruiser.) 

WILLYS R 


-OVERLAND—Aero—Lark 2-dr 
sed., $1,731.30; Wing 2-dr. sed., $1,988.96 
Ace 2-dr. sed., $2,073.97. Four—stat wag., 





$1,783.30. Six—stat. wag., $1,866.14. 




















Thinking 


about equipment e = CO) 


for Revenue 


| 


Transportation ? 
... think about 
Clark Transmissions. 
] The two ideas go 
naturally and inseparably 


together. 


they were designed to do, quietly and efficiently. 


It certainly is good business 


to work with Clark 
“a é ’ 
Pon ie 
Lae 
SEE 


NEXT PAGE 
FOR MORE ABOUT 


——E ee — eee CLARK PRODUCTS 


CLARK EQUIPMENT COMPANY, Buchanan, Michigan 


Other Plants: BATTLE CREEK, JACKSON, MICHIGAN 
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PRODUCTS O 


ClARK 


One clear purpose guides the design 





and manufacture of Clark Products— 
that each shall be the best of its kind. 

In the huge and growing field of 
mechanized materials handling, Clark 
serves all industry —by producing The 
Leadership Line of fork-lift trucks, 
industrial towing tractors, powered 
hand trucks and stackers. 

In the Automotive Industry the 
name CLARK is an accepted symbol 
of fine engineering and quality con- 
struction—in axles, transmissions and 
drive units for motor trucks, buses, 
farm tractors and agricultural and 
industrial implements. 


CLARK Fork TRUCKS 


AND POWERED HAND TRUGKS - INDUSTRIAL TOWING TRACTORS 


| mx. ae i368 
OF=o @) © ‘ ; - eae. =" @ 


INDUSTRIAL TRUCK DIVISION + CLARK EQUIPMENT COMPANY ~ BATTLE CREEK 35, MICH. 
Please send: [] Condensed Catalog (© “Safety Saves.” 









Nome _ 

Firm Name 

Street_ 

PRODUCTS OF CLARK~—TRANSMISSIONS + FORK TRUCKS & TRACTORS 
POWERED HAND TRUCKS «+ GEARS & FORGINGS + RAILWAY CAR TRUCKS 


AUTHORIZED CLARK INDUSTRIAL TRUCK PARTS A RVICE STATIONS IN STRATEGIC LOCAT 
uc SAND SERVICE STATIONS IN STRATEGIC LOCA AXLE HOUSINGS + ELECTRIC STEEL CASTINGS + AXLES + TRACTOR UNITS 
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Truck New Products 








Development of a plastic strip 
finish, VC-12, said to provide ex- 
cellent protection against corrosion, 
weather and abrasion, has been an- | 
nounced by United Lacquer Mfg. | 
Corp., 1001 W. Elizabeth Ave.,| 
Linden, N. J. 


| 


CHARGER FOR TRUCKS—Fox Products, 
Philadelphia, has announced a multi-pur- 
pose, 6-12 volt portable charger for trucks 
and buses. Stands 15 inches high and 
weighs 383%, pounds. It fast-charges either 
a six or a 12-volt battery with a maxi- 
mum of 90 amperes, the firm states. It 
slow-charges up to six 6-volt batteries, 
with a full range of rates on both types 
of charging. Is designed also to be used 
as a starting booster for vehicles with 
dead batteries or having cold-weather 
starting trouble, the company adds. 

* 8 ®@ 


Rating the Customer 


A computing slide chart showing 
the profit potential of new steady 
customers is available to service 
station operators. The chart com- 
putes potential profit increases, 
over a five-year period, on the basis 
of creating one new steady account 
each year. Chart will be sent to oil 
companies or service station opera- 
tors who write: John Wood Co., 
Bennett Pump division, Muskegon, 


HOLDS SPEED DOWN —Fleet owners 
and other users of internal combustion 
engines in which it may be desirable to 
limit engine speeds can now equip with 
Vertex magnetos with built-in speed gov- 
ernors. The device governs 
interrupting ignition at any  predeter- 
mined maximum setting and is said to 
be positive in action, tamper proof and 
to require no attention after installation, 
according to F. T. Griswold Mfg., W. Lan- 
caster Ave., Wayne, Pa. 


K-D’s MIRROR BRACE—K-D Lamp, Cin- 
cinnati, has announced KD 92 heavy duty 
mirror arm brace, attached to the KD 112 
rectangular truck mirror. Of sturdy con- 
struction and with 14 inches to 23 inches 
extension range, KD 92 insures clear im- 
ages and safety by preventing mirror 
vibration and swaying, even on long mir- 
ror assembly extensions, the firm states. 
Has thumbscrew setting for quick adjust- 
ment. It can be mounted in any position 
on any vehicle. The flexible upper clamp 
fits any size mirror arm from ¥-inch to 
l-inch diameter. Panel type mounting is 


speed by | 





| 
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Mich. The Annual Year Book of the Industry 


made by %4-inch screws or bolts. 


* LAST FORMS CLOSE APRIL 4. 


® Delivered to regular subscribers with the April 28 issue. 


@ The ideal medium for products and services used in America’s 
No. 1 industry because: 


@ It's the year-round reference book of the men who make the 
buying decisions. It features the authentic information they 
need to know: 
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tye “MYADDS TO USES OF DUMP TRUCK—Hykap loader, adjustable to any size dump truck, 

. Psists of an attachable shovel or magnet, arms and hydraulic equipment. Trucks 
paujpred with this unit automatically become multi-purpose, all-season machines since 
reloader can be used as a hydraulic lift platform for loading drums, bales, crates or 
shop-box containers with maximum speed and minimum effort, according to the maker. 
It algo can be utilized as a light crane for lifting materials into other trucks, bins and 
low ndola freight cars. Hykap is manufactured by Efficient Equipment Co., 1621 
Hastings, Chicago. 
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LIGHTWEIGHT DELIVERY BODY BY OLSON—To speed deliveries through congested | 
traffic, Saks Fifth Avenue, New York department store, is using a 300-cubic-foot body 
that weighs only 975 pounds and is mounted on a 100-inch wheelbase, %,-ton chassis. 
The 1,000-pound saving in deadweight was accomplished by the use of thick, light 
aluminum alloys and aerotype construction, it is stated. The curved glass windshield 
eliminates corner post blind spots. The loadspace is 78. inches wide, 70 inches high 
and 96 inches long, inside measurements, behind the driver's seat. Chassis and body 
together weigh, 3,684 pounds. It can carry up to 2,800 pounds payload on maximum 
tires because of the saving of body weight and the extra capacity of springs, axles 
and the oversized brakes, clutch and kingpins, the maker adds. The aluminum body is 
made by J. B. E. Olson Corp., 1740 Broadway, New York 19. 





PENOBSCOT BUILDING ° DETROIT 26, MICHIGAN 


REPRESENTATIVES 
New York — Edward Kruspak, Advertising Manager, 51 E. 42nd St., Murray Hill 7-687! 
Chicago — J. Goldstein, Western Manager, 360 N. Michigan Ave., State 2-6273 
Los Angeles—R. H. Deibler, 2506 West Eighth Street, Dunkirk 3-0303 
Detroit — Dick Webber, 2666 Penobscot Bidg.. Woodward 3-0495 
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|a few minutes. Dealer sales will be aided 


by a national advertising campaign in| 


Saturday Evening Post, it adds 


~ New Products 











FLEXIBLE 


nounced the 


flexible hose made with neoprene com- 


pounds and 
According to 


ducting is designed for both pressure by the Martin - Senour Co., 2520 | 
: S. Quarry St., Chicago, it has | 
and vacuum services. been announced. Don A. Seeley, 
© 2.3 manager of the automotive divi-| Gyjp— posts—international Mfg., Rox- | 
S Booth C Litt sion, said “the market for spot bury, Mass., manufacturers of Rayline 
. ot sone pn 2pai ials i immedi- . se 
rine, 4 a repair materia ete = license plate frames, has designed these REFURBISHES SILLS = Made of Tenite, 


Developed by Pennsalt 


PB-1, a 


for industrial paint spray booths,|car manufacturers’ original speci- | will not mar fenders and causes no rattles | sills, according to Tenna-Lite, 312 W. IIl., 
has been developed by Pennsyl-| fications. 


















vania Salt Mfg. Co., 1000 Widener | 
Bldg., Philadelphia. 

The product is used in the water 
circulating system and is designed) 7 
to prevent adhesion of paint to the) 
curtain wall and assist the water 
cascade in preventing escape of 
paint into the atmosphere, the com- 
pany stated, It said the product 
|prevents clogging of nozzles, 
|louvres, baffles and return lines. 

* + * 


Data on Safety Valve | 

A catalog sheet has been pre- 
pared by Central Safety Equipment | 
Co. on the Vent-A-Drum ae 
Valve, a valve that is claimed to} 
eliminate fuel explosions in stand-| 
ard metal containers by controlling | 
| pressure changes, according to the 
company at 2200 E. Huntingdon 
St., Philadelphia 25 } 





Martin-Senour Develops 


HOSE—American ‘ 
Co., 100 Park Ave., New York 17, has an- Paints to Match 52 Tones 


Ventilating 


Factory packaged finishes’ to 
match all 1952 colors for Lincoln, 
laminated nylon chafer duck.| Mercury, Cadillac and Chevrolet 
automobiles have been develoned 


development of a lightweight, 


the company, this type of 








ately upon the introduction of the ‘ <oge, : 
new models.” He added that the|chrome-on-brass guide posts for safer|Protect-O-Sill is designed to prevent the 


new conditioning agent factory-matched finishes duplicate | driving. Makes parking 53 percent easier,| picture of worn and faded car window 


|or vibrations, the firm states. Installed in| Chicago. Clips on in seconds, no holes to 
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Cadwrap 








@ Remember how fenders and other sheet metal parts used to arrive? 
If you were a car dealer prior to 1947, probably you can still picture 
shipments of doors, decks, hoods and fenders from the factory with the 
big dents, little dings and deep scratches. It cost you a lot of time 
and money to put those parts back into shape—and the red tape of 
getting adjustments from the rail or truck people was endless. 


@ But perhaps you will also realize that damage of this kind doesn’t 
happen any more. For this you can thank the men at the factories 
who have so thoughtfully adopted Cadwrap as a means of 
saving you time and money. Practically all of the car and truck 
manufacturers now use this unique, patented, cushion-type 
protection when shipping sheet metal parts to their dealers. 
While there is a saving to the factory, because the parts 
handle easier, nest better and cost less to ship—the big ad- 
vantage of Cadwra, is getting the part to you without 

needing the repairs that took so much of your service 
department profits. 


@ When you see parts, protected by that heavy, 
tough, creped paper with the excelsior cushioning, 
in your service department—please remember 
your friends at the factory—for that is not 
ordinary wrapping—but Cadwrap —and 
the factories use it because it helps you— 

their dealer. 


YOU MUST KNOW Cadwrap 


You may not have known its name until now, but most 
dealers now receive sheet metal parts from their factories 
wrapped in CADWRAP. First developed to protect 
fenders, it is now used on all such items as doors, decks, 
hoods, fenders, etc. 


WHAT IS Cadwrap? 


It is a patented wrapping consisting of tough, extra- 
heavy, creped paper laminated to excelsior cushioning 
pads. Because it conforms to the shape of the part, it is 
easily handled and fastened in place. 


WHAT ARE Cadclips? 

A patented metal device which slips over the doubled 
edge of CADWRAP and is easily clipped in place. They 
eliminate the unhandy wire or cords formerly used, mak- 
ing the parts easy to handle and perhaps, most important, 
cut down storage space because they nest so well. 

















SHIPMENTS OF FENDERS USING CadW/ap WITH 
Cadclips are EASIER TO HANDLE AND NEST 


s 


Cadwrap anv Cadclips art MANUFACTURED BY 


CADILLAC PRODUCTS, INC. 


~ Pin “ 


drill, will not come loose and fits all cars 
it adds. 





VALVE SEAT SELLER—An attractive new 
display case for automotive valve seat 
wheels has been introduced by Chicago 
Wheel & Mfg. to provide dealers with on 
automatic inventory system as well as con- 
venient counter selling facilities. The case, 
which stands 25 inches high, has a capac 
ity of 30 Chicago valve seat wheels. It 
provides complete specifications of 
wheels included in the case and is both 
dustproof and theftproof, according to the 
firm, 1101 W. Monroe St., Chicago 7. 


all 





LEMPCO NUT RUNNER—This air-pow- 
ered nut runner power torque tool Model 
MA-25 gives precise torque control in the 
O-25-inch-pound range and special gear- 


ing is available to extend this torque 
range to 40-inch-pounds, according to 
Garvin Brothers, Inc., Box 536, South 


Bend. Is used on production jobs where 
too much torque would cause breakage 
or distortion of light metal parts, castings 
or plastic. The desired torque is easily 
set using the built-in torque wrench as a 
gauge. The tool is accurate to 2 percent 
of torque limits and, therefore, eliminates 
need for hand torquing inspection, the 
maker states. The operator uses the pow- 
er-torque tool as he would any nut run- 
ner. Illustration shows the tool in a typical 
operation, driving nut on housing stud of 
fractional h. p. fan motor. The tool is 
adaptable to horizontal, vertical or an- 
gular operation. Quick-change type of 
wrench adaptors are available, Lempco 
adds. 





TAKES SHOES OFF—Shu-Strip-R, a mo- 
chine for removing brake shoe lining at 
high speed is announced by Barrett Equip- 
ment, 21st and Cass, St. Lovis 6. Manu- 
facturer claims the Shu-Strip-R removes 
bonded lining at the rate of 150 shoes 
per hour—riveted lining at 200 shoes per 
hour. Handles all car and light truck 
shoes 9 inches to 16 inches in diameter 
with up to 3%%-inch face. Pneumatically 
operated cutter attaches to standard shop 
air supply, the firm states. Machine is said 
to strip shoes so clean that only light 
sanding is needed to prepare them for 
new lining. Simple, easy operation permits 
one man to maintain high output of shoes 





per day, it adds. 
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In the Hopper 








An ordinance providing for com- 
ulsory periodic municipal inspec- 
on of motor vehicles was repealed 
the Jacksonville (Fla.) city 
ouncil over the objections of rep- 
resentatives of the city’s safety 
ouncil and other civic organiza- 
tions. 

The inspection ordinance origi- 
ially was adopted more than a year 
igo, but the program never got 
started. Its repeal followed council 
rejection of a proposed ordinance 
that would have appropriated $12,- 
289 for the purchase of a site for 
a motor vehicle inspection station. 

- * + 


Financial Liability Law 


Passed in South Carolina 
South Carolina’s Gov. James F. | 


Byrnes has signed a financial re- 
sponsibility act which the state 
highway department says is de- 
signed to deny use of roads to 
reckless and financially irrespon- 
sible drivers, The new law be- 
comes effective Jan. 1, 1953. 


Under the terms of the new act 
the department must ask the 
driver and the owner of any ve- 
hicle in an accident causing per- 
sonal injury, death or property 
damage of $50 or more to cover 
any judgments. 

Failure to post the security 
within 60 days means automatic 
suspension of the driver’s license 
and the owner’s automobile or 
truck registration. 

If no legal action for damages 
is started within one year, licenses 
and registrations will be re- 
stored. If legal action is begun 
and judgments obtained, suspen- 
sions remain in effect until all 
liability is discharged. 

* + + 


Bill for Compulsion Fund 
Defeated in Massachusetts 


The Massachusetts house killed a 
bill to establish a state fund for 
compulsory automobile insurance. 
Also killed was a bill to have the 
state auditor examine insurance 
company books. 

* 


nN. ¥. Liability Census 


New York’s state senate has 
passed and sent to the house a bill 
authorizing a census among auto- 
mobile owners to determine the 
extent of liability insurance cover- 
age. 


No Chance Seen for Passage 


Of Mich. Corporation Tax 


Gov. Williams’ profits tax bill 
has little chance of reaching the 
floor of the Michigan house, 
observers report. It’s the third 
successive year that Williams 
has tried to get such a measure 
passed. 

An assurance that the bill 
wouldn’t reach the floor has 
been given by Rep. Louis E. An- 
derson, chairman of the house 
general taxation committee. The 
bill calls for a 4 percent tax on 
corporation profits, and would 
yield an estimated $80,000,000 a 
year. 


Va. Seeks 3% Sales Tax 

A bill proposing a 3 percent retail 
sales tax has been introduced in 
the Virginia legislature by Delegate 
J. W. Witten, of Tazewell, who has 
unsuccessfully sponsored similar 
measures in past sessions. His cur- 
rent proposal is designed to raise 
more than $50,000,000 a year for 
schools. 

- . * 


Mass. Ton Tax Proposal 
Fails in Legislature 

The ton-mile tax bill has been 
killed by the Massachusetts leg- 
islature. The bill would have 
taxed all trucks of 18,000 pounds 
approximately six mills per mile, 
with this rate increasing with 
truck weights. 

The opposition to the bill was 
very heavy. Opponents said that 
some states now enforcing simi- 
lar legislation have found that 
administrative costs use up ap- 
proximately 75 percent of the tax 
collected. 


s * * 
Compulsory Auto Insurance 
Proposed in Virginia 
_ At Virginia a compulsory liabil-| 
ity insurance on motor vericles as | 


a safety measure to rid the high-| 
ways of “traps” has been proposed | 





| 





by Dickenson county delegate Glyn 
R. Phillips. 

Conceding insurance premiums 
probably would have to be increased | 
slightly, Phillips said “at the same 


time we won’t have a mother and| 


children left without anything | 
when their main support is killed | 
or disabled in an accident.” 


Proof of financial responsibility | 
would be required when application | 


Phillips’ bill. 
* * * 
Seek Income Tax Cut | 


A bill to reduce the Mississippi 
income tax from 6 to 3 percent on 


lall incomes over $25,000 has been |Quired to present to the 


introduced in the state senate. | 
* * * | 
Ky. Seeks New Law | 


In Issuing Tags 


A bill to make the payment of 
property taxes on motor vehicles 
a prerequisite to the issuance of| 
license tags has been introduced in| 
the Kentucky legislature. 

Before an owner of a motor ve-| 
hicle could buy license cron. | 





2 ee BT OL 


Scout Truck from Hoffman-Carpenter— 





: A Scouting for the Boy Scouts of Troop 10, los Angeles, should be a lot more fun as a 
for license plates is made, under result of this truck made available to the boys by Hoffman-Carpenter (Studebaker), 


scoutmaster, took delivery. 





lunder the bill, he would be re- 


county 
clerk a certificate showing that the 
vehicle had been listed for taxa- 


tion by the county assessor. 
* + 


100-Mile Limit Asked 
On ‘New’ Cars in Arizona 

A bill introduced in the Ari- 
zona legislature would prohibit 
any automobile driven more than 
100 miles from being sold as 
“new.” 
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The HERMAN 
“FORWARD CONTROL” 


Trim, modern, with “room to spare 
interior.” Herman builds many special 
interiors for these bodies— bookmo- 
biles, display rooms, hatchery bodies, 
lunchwagons, etc. 


The HERMAN “WALK-IN” 
for Retail Delivery 


The easiest in and out body on the 
road. Interior walls are straight from 
front to back and top to bottom. 


The HERMAN 
for Refrigerated Store Delivery 


Complete with all equipment neces- 
sary to maintain a continuous 40° 
product temperature for store de- 
livery of dairy products . 
No engineering 


$3 Drive-On-The-Road Refrigera- 


tion. 


Maintains a product temperature of 40 . Available 
No engineering 


HERMAN BODY CO. 


| there. The scouts designed the body for the truck, then had a local shop build it and 
| mount it on a Studebaker truck chassis. Photo was taken as the boys, led by their | 


Mass. Registrar Asks Rule 
Over Driving Schools 

Rudolph F. King, Massachusetts 
registrar of motor vehicles, urged 
the legislative committee on high- 
ways and motor vehicles to favor a 


bill giving him control over driving | 


schools in the state. 

He told the committee that sev- 
eral of the commercial schools in 
the state are using unethical prac- 
tices. Of the 280 commercial schools 
in the state, most of them are op- 
erated properly, but some are car- 


isPae- - 
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rying on practices that the registry 
seeks to halt, he said. 


Truckers to Fight 
N.Y. Weight Cut 


Trucking interests have prepared 
to wage an allout battle against a 
bill in the New York legislature 
reducing the maximum weight of 
heavy vehicles on the highways. 

The bill would cut the maximum 
weights from 11,200 to 9,000 pounds 


|for weight on any one wheel; from 


22,400 to 18,000 on any one axle, and 
from 36,000 to 32,000 pounds on two 
axles when less than 14 feet apart. 


Ohio Engineers Propose 


Gas, Tax Hike for Trucks 


Engineers representing seven 
northwestern Ohio counties have 
recommended boosts in gasoline 
and license taxes for highway main- 
tenance money. 

The engineers further suggested 
a formula whereby the trucking in- 
dustry would pay more toward up- 
keep of highways. They said that 
even a two-cent-a-gallon increase 
in gasoline taxes and a 50 percent 
boost in license fees would not 
bring in enough “to meet today’s 
minimum road costs.” 
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.. HERMAN BUILDS ’EM .. . hun MAN BUILDS ’EM .. . HERMAN BUILDS "EM. . . HERM 


RMAN BODY 


Designed for Your Customers’ 
Specific Needs! 


ALL BODIES AVAILABLE IN VARI- 
OUS SIZES WITH INTERIOR EQUIP- 
MENT TO SUIT ANY BUSINESS 





HERMAN’S unique production methods 


Maker... 


‘“WHOLESALE”’ 
Tried and 


..meats... 


to do with easier. 


.. SELF REFRIGERATED. 


to do with the 


provide custom designing on a pro- 
duction basis. Options that cover the 
complete field are available on all 
bodies for all types of customers—the 
Butcher, the Baker, the Candlestick 


And they are designed for your chassis... 


proved by countless thou- 


sands of enthusiastic users over the 
years, HERMAN bodies have earned 
top national recognition and accept- 
ance. HERMAN makes your job much 


HERMAN REFRIGERATED RETAIL MILK DELIVERY BODIES 


“WIGHTLOADE 


Maintains a continuous product temperature of 40 
24 hours a day. Especially designed for dairies who 


J Plug-In Refrigeration for 
OVERNIGHT LOADING. 


want to LOAD TODAY FOR TOMORROW. Available 
as a package. No engineering to do with the 


customer. 


4430 CLAYTON AVE., SAINT LOUIS 10, MO. 


For complete literature, speci- 
fications, and detailed infor- 
mation write, wire ar phone 
collect — FRANKLIN, 5300 
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| IlL.; Glen Pool, Pool & Pool, Inc., 
» | Ottawa, Ill; George Moulder, 
D e a | e r D Oo | n g S Moulder Motor Co., South Bend; , 
Ned Spero, Up-State Motors, 
Waukegan, IIL, and Robert 
Operators of the Service Motor | Rootes Motors wholesale and west- Doyle, Rockford-Doyle Motors, 
Sales used-car lot in Vancouver,|ern regional manager, respectively, | Rockford, Ill. 
Wash., Ralph Service = — - attended. | ss 
Isaacson have purchased the Wood- > aN | Faust on Safety Board 
fae orePly . A 
kh. dunsinly Chota os teat- Hull-Dobbs New Quarters »| Nile E. Faust, Concord (N. H.) 
den’s Garage. : Hull-Dobbs 7 pote Akron, Pseagge ro — oe  hareod 
, » dealershi sen | has taken over the extensive quar- |ber o e boar e 
idjanane ts anaes | ene ters formerly occupied by Mayflow- | w | safety council. 
Motors. er Motors, Inc. (Studebaker), which | * * & 
; + + + has gone out of business. } ' f - 
‘a pe | Man of Year 
Plunkett Named ‘ aces sialii : 
C. Emmet Plunkett has been| Chrysler Council Formed Mississippi Jaycee Cites 
genie rent ——— of ie For Illinois, Indiana, lowa Dealer Milner 
oe leent duntarchic calla Oldamobiles,| _ © Ourysler Regional Dealers R. E. Milner, owner of Milner 
ce a” ase: i alana Council, composed of Chysler Chevrolet Co., Jackson, Miss., and 
. ° dealers in Illinois, Indiana and five other firms and an active civic 
French Named President Towa, elected officers at its ional | Burke Motors Gets Nash Award— leader, has been named “Missis- 
Of Elmira (N. Y.) Dealers pnts & "past "a ‘the National Nash has awarded its ‘10-point select dealer” bronze plaque to Burke Motor Sales, |S!PP1S outstanding young man of 
A. Blair French has been elect- | Chrysler Dealer Council. Battle Creek, Mich., in recognition of the dealership'’s outstanding customer service, 1961. 
ed president of the Elmira (N. Y.) Named as chairman was | facilities and management. Left to right are G. M. Julian, assistant Detroit zone man- Milner, who was selected from 
Automobile Merchants Assn. J h Le Walto Motors, |oger; G. L. Dexter, Nash district manager, and G. J. Burke, of Burke Motor Sales. among 22 candidates, was pre- } 
French succeeds Leslie D. Clute pa VYs oe 4 sented with the state Jaycee dis- 
Chicago; as vice-chairman, Tom aad oa tied ; ti ished . ard te Chan 
oa oman Harrigan, Tom Harrigan, Inc., | Chrysler division's National | H. R. Murphy, Murphy-Clark |‘!nguished service award by Chan 
Other officers named are: | Oak Park, Ill, and as secretary- | Council. Motor Sales, Peoria, Ill.; Ed cellor J. s Williams, of the Uni- 
George P. Armstrong, vice-presi- | treasurer, Frank Schierbrock, Elected to the council were | Bergeron, Uptown Sales Co., |Versity of Mississippi, 
dent, and Guy Dewey jr., secre- | g¢ehierbrock Motors, Inc., Daven- | the following: Ralph Burnstine, | Kankakee, Ill.; William R. Rea- Some 300 Jaycees, their wives 








tary-treasurer. Holdover directors | port, Ia, Levy is a member of | Raburn Motor Sales, Chicago; gan, Bill Reagan, Inc., Evanston, (Continued on Page 29, Col, 1) 
are Clute, James D. McKinnon, are - ites = 
T. Jack Sloggett and Robert C. 
Albee jr. 





* * 


Gets Kiwanis Post 
Carlton Molesworth, salesman for 
Key Chevrolet Sales, Inc., Freder- 
ick, Md., has been elected vice-pres- 
ident of the local Kiwanis club, 
* +. + 


Kornik Takes City Post | 
Lou Kornik, of Guaranty Chev-| 
rolet Co., San Diego, Calif., has| 
been appointed city civil service | 
commissioner in that city. 
* 2 * 


Welden Anniversary 
L. L. Welden, president of Wel- 
den Auto Co., Iowa Falls, Ia., has 
celebrated his 28th year as a 
Nash dealer. 





7 * | 
Milford Burglars Give Up 
The safe in the office of Milford 

Motor Co., Milford, N. H., appar- 
ently was too heavy for burglars 
who entered the establishment. The 
800-pound strongbox was moved 
several feet from its customary 
position during a night break and 
left there. 

* 


* 
Clayton Takes Post 
oO. D. Clayton, Walnut Ridge, | 
(Ark.) auto dealer, has been elected | 
president of the Walnut Ridge 
chamber of commerce. 
* * + 


Fulwiler Robbed 
Burglars, who opened the safe 
of Fulwiler Motor Co., El Paso, 
Tex., secured $492 in cash, the 
company reported. 
* * 





* 


Raven Heads Jurors 


In the wake of being chosen fore- 
man of the San Francisco county 
grand jury, Charles Raven, head of | 
the Dodge - Plymouth dealership | 
bearing his name, has been elected 
president of the Valencia Street 
Assn. 


| 


” + > 

Adeeb Heads Miami Group 
Leo J. Adeeb, head of the | 
Beach Chevrolet Co., Miami 
Beach, Fla., has been elected to 
a three-year term as governor of | 
the local chamber of commerce. | 


a, . 2 
Sprigg Elected President | ; ce TO ots 
In Mercer County, O. | 
Lisle Sprigg has been elected} 
president of the Mercer (O.) 


County Automobile Dealers Assn. | 
at Celina, O. Sam Dixon is secre- TOW 
tary and Jared Halderman, treas- 
urer. 
7 - an 


Dahlem Heads Local Club 


Earl C. Dahlem, president of 
the San Francisco Motor Car 
Dealers Assn., has been chosen 
president of the Golden Gate 
Breakfast club, comprised of San 
Francisco business leaders. Dah- 


lem is partner-manager of Wil- bd ° 
gre phim in Hometown erica 
° > * + 
Satori Anniversary 

Peter Satori Co., Ltd. (Rootes) 
group), Beverley Hills, Calif., held 
a party for Rootes Motors factory " 
executives and newsmen to mark 
the dealership’s second anniversary. | 
Cc. R. Melton and Henry Henkel, | 
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ind friends attended a banquet at, 


vyhich Milner was honored. 
Besides the dealership, 
wns Tractor Parts Co., 
Enterprises, Milner Mfg. Co., 
ner Products Co. and Milner Ex- 


Milner | 
Milner | 
Mil- | 


had been general manager. Dow 
had been a Buick dealer for 40 
years. 


x * * 
Opens Realty Business 
Paul L. Abernathy, past presi- 


port and Trading Co. All are lo-| dent of the City Chevrolet Co., 


cated in Jackson. 
. * * 


Burkland Motors Fire 
Burkland Motor Co., Randolph, 
Kans., has been completely 
stroyed by fire. Damage to the 
structure, tools and equipment was 
estimated at more than $10,000. 
* * * 


Dow, Buick Dealer, Retires 


After 40 Years’ Service 
Knowles and Dow Co. (Buick), 

Bangor, Me., will now be known 

as Crosby-Buick Inc., with the 


retirement of John S. Dow, one 
of the founders and owner of 
the company. 

The dealership has been pur- 
chased by Thomas J. Crosby, who 





| Charlotte, N. C., has opened a real 


estate business there. Abernethy is 


|a former director of the National 
| Automobile Dealers Assn. and one- 
|time president of the North Caro- 
de-|lina Automobile Dealers Assn. 


* * * 


2 Dealer Groups in N. C. 
Elect New Officers 


Two automobile dealer associa- 
tions in North Carolina have 
elected new officers for 1952. 

Fisher J. Beasley sr., Beasley- 
Cross Chevrolet Co., Kanapolis, 
was named president of the Ca- 
barrus County Automobile Dealers 
Assn. Others elected: R. A. Jolly, 
Mangum-Jolly Motor Co., Concord, 
vice-president, and S. B. White, 


White Oldsmobile Concord, 
secretary-treasurer. 

The Greensboro Automobile 
|Dealers Assn. elected S, I. Stewart, 
|Stewart Motors Inc., its president; 
|\H. Y. Ingram, Ingram Motor Co., 
vice-president, and Paul Brown, 
Gate City Motor Co., secretary- 
| treasurer. P . 

' 


Mercury Clicks on Coast 

Cc. G. Ogilvie, president of Tri- 
City Motors, Mercury dealership 
in Monrovia, Calif., emphasizes the 
enthusiasm with which the Merc- 
O-Matic drive on the new Mercury 
is being received locally. He says 
that the Mercury car has had the 
greatest southern California show- 
ing in the history of the company. 

* * 


Co., 





Houlahen Succeeds Eazor 
Houlahen Motor Co. has succeed- 
ed Eazor Motor Corp., Pittsburgh, 
with Jerry J. Houlahen, formerly 
general manager, as head. 
* * + 


From Owosso to St. Pete 

V. L. Douglas, former Ford deal- 
er in Owosso, Mich.; B. J. Merrill, 
his service manager, and R. 
Janssen, general manager, have 
purchased the Sun Motors Stude- 






















Illinois Scholarships to Northwestern— 
Patrolman Hugh Park (third from left), Petersburg, and Sgt. 

(second from right), Neoga, have been presented Illinois scholarships to the traffic 

institute at Northwestern university, Evanston, Ill. At the presentation are, left to right, 


Rex G. Reason, 


president of the Springfield Automobile Dealers Assn.; 


Herald D. Crockett 


B. B. Burns, 


safety chairman of the Illinois inter-industry highway safety committee; Park; Adlai E. 
Stevenson, governor of Illinois; Thomas J. O'Donnell, superintendent of Illinois state 
highway police; Crockett; and John T. Taylor, executive secretary of the Illinois traffic 


safety council. 





baker dealership in St. Petersburg, 


Fla. 
* * * 
Maloy Robbed of $7,000 
Safe-crackers looted the safe of 
Maloy Motor Co, (Nash), Akron, 
of $7,000, according to Willard 
Maloy, treasurer of the firm. He 




























. \ here the butch 


who—geographically 


their ideals, because i 


er knows the baker—Where 


Every month The American Magazine’s unique 
and wholesome Family Service segregates for advertisers 
more than 24% million solid American families 


or psychologically— 


live in Hometown America. 


Because it serves them, because it reflects 


t has faith in them, 


And note: that Hometown America 
is the wholesaler’s best market—that The American 


reaches more than 2!4 million families, 2% bigger, 
9% younger, with incomes 38% higher 
than the U. S. average—that therefore, 
in The American Magazine, your advertising costs less 
because it lives longer and grows deeper. 


merican 


MAGAZINE 


foe Hromeltin Comba 


housewives pass household hints from porch to porch— 
It’s good marketing for an advertiser to get 
his own roots deep down into this rich sub-soil. 


these Hometown families make The American Magazine 
their best-liked, most-trusted publication. 


The Crowell-Collier Publishing Company, 640 Fifth Avenue, New York 19, N. Y., Publishers of The American Magazine, Collier's, and Woman's Home Companion 





said the thieves took about $1,500 
in currency and the remainder in 


checks. 
* * * 


Maryland’s Talbott Addresses 
Washington County Dealers 


Washington county automobile 
dealers recently held a dinner 
meeting in Hagerstown, Md. 
Twenty-five members from. that 
area attended. 

Foster Talbott, president of the 
Automobile Trade Assn. of Mary- 
land, discussed the automobile 
business in general and NADA, 

+ * * 


Love Heads Chamber 


William E. Love, Morrilton, Ark., 
auto dealer, has been elected presi- 
dent of the Morrilton chamber of 


commerce. 
* * 


Shawnee (Ark.) Dealers 


Elect New Officers 


Earl Smith (Dodge-Plymouth) 
has been elected president of the 
Shawnee (Ark.) Automobile 
Dealers Assn. 

Other new officers are: Robert 
Brackeen (Studebaker), vice- 
president, and Hal Awtry (Chev- 
rolet), secretary-treasurer. 

* * - 


Alford’s Names Two 


| Appointment of Michael E. Spring 
as service manager and Howard 
Stelzig as parts manager of Alford’s 
Dodge-Plymouth dealership in Port- 
land, Ore., has been announced by 
Earl Alford, president. 

* * * 





Austin Names House 


| Cyril House has been designated 
|an Austin dealer in Berkeley, Calif. 
= * * 


Chrismas Goes Bankrupt 
Chrismas Motors, Ltd. Van- 
| couver, B. C., has made an assign- 
ment in bankruptcy, according to 
[notice filed in Ottawa. 
| *- * * 


On Town Board 
Walter Hofstetter, owner 
| Hofstetter Motor Sales (Stude- 
baker), Geneva, Ind., is now a 
member of the Geneva town 
board. 


of 


* 


| Hall-Roush Studebaker 


Hall-Roush, Inc., has become one 
of the two Akron dealers for Stude- 
baker. Vance C. Hall is vice-presi- 
dent and general manager. Asso- 
cited with him is Carroll Roush, 
president of Roadway Express, Inc. 

* * * 


Peterson Names 2 
Boyd A. Peterson, Akron Olds- 
mobile dealer, has appointed Victor 
Krivaneck used-car manager and 
Russ Shoemaker new-car manager. 
* * * 


Schroder for Crosley 
Schroder Motor (Crosley), Sher- 
man, Tex., has opened its new show- 
room and service department at 522 
W. Houston. Erwin Schroder is 
owner and manager. 
id * 


Murphy Named to Head 


Jackson (O.) County Dealers 

The Jackson (O.) County Auto- 
mobile Dealers Assn. has elected 
Pat Murphy, president; Harrison 
Burnside, vice-president; Blaine 
Starr, vice-president, and Don W. 
Gallagher, secretary-treasurer. 

* * af 


Baldwin Joins Mueller 
Dick Baldwin, formerly with 
Oldsmobile division of General 
Motors, has joined the service de- 

(Continued on Page 30, Col. 1) 
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(Continued from Page 29) 
partment of Mueller Oldsmobile,;mal opening. Johnny Rodosta is 
Inec., St. Louis, as customer rela-| president. Jay Hainkel has been 
tions manager. Earl Hayden has appointed sales manager. 
+ * + 


been appointed director of service, 
and Fred Rausch has been pro- 
moted to service manager. at 
Mueller's. 

* * * 


Doran Buys More Property 
To Expand Facilities 


Felix Doran III, vice-president of 
Doran Chevrolet, Inc., 2222 Main 
St., Dallas, has announced the pur- 
chase of property at Commerce and 


Hawkins Streets to be used for} 


truck sales and service. 

“Expansion was necessary be- 
cause of the continued growth of 
business,” Doran said. The prop- 
erty fronts 158 feet on Commerce 
and 100 feet on Hawkins. The 
building is 9,000 square feet. 

+ + + 


Rodosta Opens K-F Deal 
Sti-Rod Motors, Inc., 
dras, New Orleans, a new Kaiser- 
Frazer dealership, has held its for- 


2035 Poy- | 


Fort Worth (Tex.) Dealers 
Support Driver Training 
The Fort Worth (Tex.) New Car 
|Dealers Assn. will continue its 
lestablished policy of 
ears used for driver training in 
the city’s public schools, according 
to W. T. Ryan, president of the 
| association. . 
Ryan cited traffic accident 
records kept by the Fort Worth 
police department, which show that 
not one person who had training 
under the student-driver program, 
has ever been involved in an acci- 
ident of any type. 
+ 


x * 


‘Southern Motors Opens 


|Modernized Facilities 

Marking the completion of a 
|three-year $500,000 modernization 
|program, Southern Motors, Inc. 





furnishing | 





| Beater Keeps Kids from Getting All Wet— 


| Members of the junior safety patrol of Chickasha, Okla., will remain dry in rainy 
| weather due to the generosity of C. W. Evans, Chevrolet dealer. Evans (third from left) 
| presented the 32-boy organization with raincoats and hoods through (left to right): 
| Mayor A. R. Collins, Police Chief Ernest Kell and School Superintendent Bruce Meyers. 








| (Cadillac-Oldsmobile), Mem phis,|Canepari, president. The showroom 
held a formal opening of the deal-|and Offices are air-conditioned. 


|ership’s new facilities. Pi OO Ie 
| The business will carry more The Queen’s Coach 
| than $100,000 worth of parts at all In the Pasadena (Calif.) show- 





|times, according to Lawrence|rooms of Peter Satori the Royal 





There are wheels within wheels 





at LINCOLN-MERCURY 


Be sure you read Lincoln-Mercury Moves Up in the March issue of FORTUNE. 
We’re holding a copy for you (at $1.25). 


Here’s the ‘“‘Examination-in-Depth’’ 
you'd like to make if you had the time—and 
the access: you’ll listen to off-the-cuff can- 
dor from general manager Benson Ford 


and sales boss 


Joe Bayne, go over the new 


models for bugs and brags, look over the 
mock-up of the radically new “Continen- 
tal’, talk to the dealers, size up this lively 


Ford Division’ 


s competitive place vis a vis 


Studebaker, Olds, Chrysler, Pontiac, Cadil- 


ee s,s 
You’ll find, 


in short, a lot of business- 


intelligence you can use—in your business, 
in knowledgeable conversation, to store in 


your mind. 
It happens 


that this Lincoln-Mercury 


story in Fortune is about you—your com- 


munity, your business associates. It is no 


fortune 


9 Rockefeller Plaza, New York 20 





happenstance that every article in Fortune 
has a lot to say to you and about you and 
your business... 


. . . for Fortune, increasingly, 
is where business management 
concentrates on business news-in- 
depth. 

A few copies of the March FORTUNE 
are being held in reserve for management 


men whose careers are invested in the auto- 
motive field. 





To be sure you own one copy or more— 
to read, to talk about, to circulate, to 
refer to—use the coupon below. 








TO: Fortune Subscription Service, Kittredge Bidg., Denver 2, Colorado 








Editorial and 


| 
| 
| 
| 
| 
| 
Business Offices : 
| 
| 
| 


Please send me 





copies of the March ‘52 issues of Fortune which carried 
the Lincoln-Mercury Moves Up story. 


| enclose $1.25 per copy, a total of $ 

















Address 
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Position____ Company. 








sc3 


My name | 


|Daimler, a convertible which was 
designed for the personal use of 
the Queen of England, is on dis- 
play. 





* * + 
Zeiger Heads Local Group 
| Ted Zeiger, Marianna (Ark.), 


lauto dealer, has been named presi- 
|\dent of the Marianna-Lee county 
|chamber of commerce. 
| * * * 


| Hawkins Named President 


| Of Lorrain County Dealers 
The Lorain (O.) County Automo- 
bile Dealers Assn. has elected the 
following officers: E. J. Hawkins, 
president; Al Ford, vice-president; 
W. C. McConnell, secretary-treas- 
urer. 
* * * 


Erhart Gets Civic Post 
Otto Erhart, auto dealer at Ells- 
worth, Kans., has been elected 
president of the Ellsworth chamber 
of commerce. 





¥ 


McGinnis in Bigger Home 


Todd McGinnis, Chrysler-Plym- 
|outh dealer in Oroville, Calif., has 
| moved into larger quarters. The 
change made it possible for him to 
enlarge showroom facilities. 

ae « * 


Bleck Renames Firm 


Clay S. Bleck, who recently pur- 
|chased Brownson Motor Co., Dish- 
| man, Wash., has renamed it Liberty 
Motor Co. It will continue as a 
Dodge-Plymouth dealership. 


* * * 


Clements Names Hamister 
Appointment of Oliver Hamister 
as general manager of Clements 
Chevrolet, Inc., Cattaraugus, N. Y., 
was announced by President Har- 
vey A. Clements. 
a 


* * 


Carney Sells Interest 


J. E. Carney, vice-president of 
Potter-Gager Co., Ford dealership 
| in Columbus. O.. since 1935, has sold 
| his interest in the company. Robert 
|D. Keim was elected to succeed 
| him. John Gager has been reelected 
| president and treasurer. 

* * ~ 


Wolfe Motors, Ltd. 


| E. W. Wolfe has announced that 
a new firm, Wolfe Motors, Ltd., 
| has been formed, and has taken 
| over the business of the Ross Baker 
Motors, Ltd., Vancouver, B. C. The 
firm will also handle Chevrolet and 
Oldsmobile cars and _ Chevrolet 


trucks. 
* * * 


Charlie Philp, Ltd. 

Charlie Philp, Ltd., 1717 Birch St., 
Vancouver, B. C., has been ap- 
| pointed British Columbia distribu- 
|tor for Commer trucks, Karrier 
| municipal vehicles and Land Rover 
| utility vehicles, according to Rootes 
| Motors (Canada), Ltd. 


* * * 


| 
| Baker Names Grone 


Harry Baker, sales manager of 
Collier’s, Ltd., automobile dealers 
of Vancouver, B. C., has announced 
that Henry Grone has been appoint- 
ed service manager of the company. 

* * * 


Clayton Motors Moves 


Clayton Motors (DeSoto-Plym- 
outh), St. Louis, has moved from 
7608 Forsyth to 8455 Maryland Ave., 
a site formerly occupied by Ladue 
Motors. The expansion provides 
more space, according to Granville 
Bates, president. 


* * * 


Poppe Picked 


| Ben E. Poppe has been appointed 
service manager of Southwest 
Chevrolet Co., Fort Worth, Tex. The 
company is in the process of spend- 
ing $125,000 for expansion, includ 
ing enlarging the building and in- 
stallation of modern equipment. 
* * oa 


Johnson Reopens Shop 
Johnson Motors (Nash), Orovill 
Calif., has reopened its service de- 
partment following the hiring 0! 
factory-trained men. 
* * * 

Modern Opens 2nd Lot 
Modern Motors, South Bend, ha 
opened a second used-car lot at 42 
N. Michigan. The first lot is a 
William and LaSalle. 

* * * 


Brost Promotes Farley 
Promotion of George A. Farley t: 
new-car sales manager of Bros 
Motors, Inc. (Dodge - Plymouth 
1285-1299 Main St., Buffalo, is an 

| (Continued on Page 31, Col. 1) 
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‘Continued fram Page 30) 
yunced by President Chester J.|as the Buick dealer in Erie. The 
rost. Farley will also continue | firm will be known as Lyons Buick, 
mporarily as used-car sales man- Inc., Lyons said. 
ger. : *  * 


x * * 


Comrie Adds Unit 


Nielsen Boosts Two ; Comrie Motors (Cadillac-Oldsmo- 
Appointment of George H. Lister | pile), Pendleton, Ore., has complet- 


o the new post of assistant gen-|ed a new building adjacent to its | 


ral manager and Charles T. Fried- | 

man as new-car sales manager of 
Nielsen Oldsmobile, Inc., Buffalo, 
1as been announced by Herbert 58. 
Nielsen, president and general 
manager 


present location. 
* * * 


Rogers Succeeds Carter 


Jesse A. Rogers, senior member 
of Plains Chevrolet Co., Amarillo, 
Tex., has announced that Bob Rog- 
y ers has been named to succeed W. 

S & A Motor Sales |A. Carter as general manager of 
Harold D. Smart, president of the firm. 
S & A Motor Sales, Inc., Ottumwa, | 
Ia., has announced that John} 
Grenzebach has bought an interest 
in the business. 


* * * 


* 
Gervin Appointed 
D. P. Mashburn, owner of Mash- 
boi |burn Motor Co., England, Ark., 
|has announced the appointment of 
Broe Names Marsh 'R. L. Gervin, of Little Rock, Ark., 
Robert E. Marsh has been ap-|as general manager of the business. 
pointed general sales manager of | 
R. E. Broe, Inc. (Dodge-Plymouth), 
Springfield, Ill. Marsh has been in 
the auto business for 16 years. 
* + ck 


* * 


* * 


* * * 


McConnell Promoted 


George McConnell has been 
named by the board of directors 


Scully Promoted 


Appointment of Thomas N. Scully 
as general manager has been an- 
nounced by Stanley L. Dennett, 
president of Dennett & Popp, Inc. 
(Dodge-Plymouth), 12 Connecticut 
Blvd., East Hartford, Conn. Scully 
has been associated with Dennett 
& Popp for over seven years 

* + * 


Wilson Leases Space 
Otto J. Wilson (Buick), Salem, 
Ore., has leased the building on N. 
Liberty St., formerly occupied by 
a Kaiser-Frazer dealership. It will 
be used by Wilson’s sheet metal de- 


partment. 


* * * 


Midtown Names Leinbach 


Midtown Motors (Ford-Lincoln- 
Mercury), Pittsburgh, has named 
Russell Leinbach’ general sales 


manager. 
+. 


Smith Buys Interest 

Gordon Smith, formerly Ford 
dealer at Lakeview, Ore., whose 
building burned down last March, 
has purchased an interest in Lock- 
wood Motors, Inc. (Ford-Lincoln- 
Mercury), Roseburg, Ore. 

* * * 


* 


Cone Motor Chartered 
Cone Motor Sales Co.,_ Ine., 
Walterboro, S. C., has been chart- 
ered with authorized capital stock 
of $20,000. P. F. Cone jr. is presi- 
dent. 


Son Heads Ingman Motors 


Hal M. Ingman has been named 
president of Ingman Motors, Inc. 
(DeSoto - Plymouth), Miami. He} 
succeeds his father, the late Robert 
B. Ingman, who founded the deal- 
ership in 1933 

« 


* 


Corsicana Motor OK’d 


Corsicana Motor Co. (Dodge- 
Plymouth), 114 E. Third Ave., Cor- 
sicana, Tex., has been appointed a 
state-approved auto inspection sta- 
tion. 


* 


* * * 


Finch Named by Cerrito 


Rube Finch has been named gen- 
eral sales manager of Joseph Cer- 
rito Sales and Service (Hudson), 
Los Gatos, Calif. Finch has been 
in the auto business in Oregon 30 
years. 

* 


Meridian Pontiac, Inc. 


J. B. Stalker jr. has been named 
manager of Meridian Pontiac, Inc., 
923 N. Meridian St., Indianapolis, 
O. A. Chillson, president, has an- 
nounced. 


* * 


Adds Reconditioning Plant 


Miles Stevens, of Howard Motors 
‘DeSoto-Plymouth), 901 St. Charles 
st. New Orleans, has leased the 
‘wo-story building at 829-839 St. 
‘harles St. for a_ reconditioning 


plant for his used cars. 
. * * 


* 


Lyons Gets Buick Deal 


Emmett H. Lyons has been named 
resident and general manager of 
“rie Buick, 1802 State St. Erie, 
Pa. Lyons, who formerly served as 
vice-president and treasurer of the 
lealership, succeeds Thomas Huf- | 
stader, who is retiring after 15 years 



















2 
of Powell-Stewart Motor Co. (Pack- | 
ard), Raleigh, N. C., as president 
and general manager of the firm. | 
He succeeds D. Henry Powell, who | 
}died recently. 
* * * 
Nortown Opens 
| Nortown Motors, Ltd. (Chevrolet- 
Oldsmobile), 989 Eglinton Ave. 
| West, Toronto, held grand opening 
of its new sales and service center. 
* * 


te 





Morrill Studebaker, Santa Paula, Calif.— 

A lemon grove previously occupied the land on which the new building of J. Nathan 
Morrill (Studebaker), was erected in Santa Paula, Calif. Morrill designed the salesroom 
pwes service department. 


* 


Buick Names Golden 


Appointment of Bill Golden as| 
Buick dealer at Montrose, Calif., 
under the firm name of Bill Golden 
Buick, has been announced by od 
Tiago Pay gy orale nal gar oe |man will continue as new-car sales 
den, is with him in his new dealer- aiken tne and Maher will remain 
ship as sales manager. }o ce manager and accountant, ac- 

ae © | cording to George Suess, president. | 
* * * 





,rators are Ear! M. and Thelma M. 
Hubbard and Charles J. and Bev- 
erly E. Ashe. 


¥ 4 * 


Plans Remodeling a Gray Promoted 
Johnson-Small Motor Co. (Lin-| Neuville Motor Co. | Leo Gray, who has been with 
coln-Mercury), 210-212 S. Jackson,|, Articles of incorporation have |; arson-Swalwell Motor Co Spo- 
Pratt, Kans., has launched a mod-|been filed for Neuville Motor Co.,|) 3, wash. for the pa & ewe ¥e 
ernization and improvement proj-|Lake Charles, La. Incorporators | ), b amed mh ‘ ha a 
| eek. | are Daisy D. Neuville, Gerald Camp- |S (cen nemed Sales manager © 
bell and T. G. Welch. er 


* * * 


* *x 


Suess Ups Two 
Directors of George Suess Mo- | 
tors, Inc. (Dodge-Plymouth), 2037) 
S. Park Axe., Buffalo, have elected |sales firm, has been incorporated 
Willis B. Uhlman vice-president, lat 436 State St., Watertown, N. Y., 
and Harold Maher secretary. Uhl-| with capital of $75,000. Incorpo- 


* 


” 


Carrothers Used Cars 
Carrothers Motor Co. (Oldsmc- 
bile), Joplin, Mo., held grand open- 
ing of its new used-car unit at 
Eighth and Joplin Sts. 


Hubbard Incorporated 
E. M. Hubbard Corp., automobile 











"What we're making on radios doesn't 
add up to peanuts when you figure on 
our production delays, field com- 
plaints, and Pts 











"Take it easy, Fred! 
Let's talk to Bendix. 
On their record, they 
can give us the produc-— 
tion...the quality... 
and the price we're 
looking for." 





That's right! Bendix can positively show you how to make more 
profit on your automobile radios. 


First of all, Bendix* Radio has solved more problems and tougher 
problems than any other radio manufacturer. That’s a plus to 
remember if you get snowed under with field complaints about 
your present radio. And, too, Bendix understands quantity pro- 
duction—from the precision methods involved to the split-second 
timing that’s necessary to meet tight schedules. It is this production 
know-how that has made Bendix a leading automotive supplier. 





Working closely with the automotive industry has taught Bendix 
plenty about price, too. They know that on high-production units, a 
few cents can mean the difference between profit and loss. Their 
engineers are constantly developing circuits with fewer components 
and lower cost. 


If you want to cut the cost and improve the quality of your auto 


radios, call Bendix. *REG. U.S. PAT. OFF. 


Get the complete story from our Detroit office. 
261 McDougall, Detroit 7, Michigan © Phone: LOrain 7-8300 


aviation Mahi 


BENDIX RADIO DIVISION of 


BALTIMORE 4, MARYLAND 














In this space on March 17th, 
Nash will present 

The Most Beautiful, Most Modern Cars 

in the World. 
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Fords in Cleveland Bepertment Store | 

New 1952 Fords were displayed on the first floor of Sterling-Lindner-Davis, Cleve- 
land's downtown department store, in conjunction with public showings in Ford dealer- 
ships across the nation. Store officials said that more than 25,000 persons viewed the | 
cars. 
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Merchandising 


Memos to Dealers 


By Bob Finlay 











N CORRESPONDENCE with W 

K. Braasch, automotive sales 
| consultant, we asked him to drop 
us a line on ideas that might help 
| dealers sell cars. 

He came through the other day 
with the idea below, and this com- 
ment: 

“Tll stake my reputation on 
this contest. Those dealers who 
try it out will sell all of the cars 
they can get.” 

Here's the idea 
New cars have been so greatly | 
improved that most dealers are 
urging prospects to accept road) 
demonstrations. 
Demonstration campaigns and | 
| contests, to be most effective, must 


announcing 


purchase of AUTOMOBILE TOPICS* by Floyd Clymer Publications 


lead to appraisals and 

This can be accomplished by 
conducting a stamp-a-day demon- 
stration contest. Each salesman 
is given a plain composition book, 
such as is available at any dime 
store. 


When he makes a demonstration, 
receive a red stamp, and | 


he will 


closes. | 


a gold stamp. The contest rules 
will read as follows: 

Each red demonstration stamp 
will be worth $1 when followed by 
an appraisal. 

Each green appraisal stamp will 
be worth $2 when followed by a 
sale. 

Each yellow stamp will be 
worth $5 when followed by two 
calls on the new owner (to get 
names of other prospects). Such 
calls are to be made within 10 
days and 30 days after delivery. 

A practical contest of this kind 

will enable each salesman to re- 
jalize an extra $8 on each sale. 

| The four colored stamps can bs 
j}cut from colored paper bought at 
the dime store. Each stamp wil! 


j}bear the name of the _ dealer 

| (through the use of a_ rubber 

|stamp) to make it official. 
Here’s a low-cost novel contest 


when the demonstration is followed | which is sure to bring surprising] 


If the appraisal results in a sale, | 
the salesman will receive a yellow | 


stamp, to be pasted to the right | 


of the green one. After two follow- 


up calls have been made on the 
new owner, the salesman is given | 








* America’s 
Oldest Auto- 
motive Maga- 
zine... Estab- 
lished in 1900. 


Published in Detroit... 
the World's Motor Capital 
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THINGS TO LOOK FOR 
IN FUTURE ISSUES OF 
AUTOMOBILE TOPICS . . 


Production News 

Sales, Merchandising Hints 
Repair and Maintenance Data 
Parts and Accessory Data 
General Industry Statistics 
Foreign Auto News 

Special Technical Features 
New Car Specifications, Photos 


A Magazine for the 

Motor Industry, Mo- 

tor Enthusiast, and 
the Car Owner 


SUBSCRIBE NOW! 


and 


Are 











get in on the NEW 
special issues 


COMING SOON !! 


Not For Sale on 
Newsstands. 





Catalog of 1951 
U.S. Cars—$2.00 





SPECIAL OFFER 


TO OUR NEW SUBSCRIBERS 
A FREE CLYMER MOTORBOOK 


Select any one of the popular Clymer Motorbooks shown. (EACH 
IS A $2.00 VALUE.) Just check the book desired, send in coupon 
with subscription remittance for 1 year at $5.00, or 2 years at 
$8.00, and your FREE MOTORBOOK will be sent by return mail, 
postpaid. ORDER NOW, to get early issues and your FREE book. 
Hurry! 


Wad the Order SGlauk Now! 


1268 So. Alvarado St., AN-2, Los Angeles 6, Calif. 





Automobile Topics, 


Now I PROMISE YOU A 
MONTHLY AUTOMOTIVE 





Catalog of 1951 
British Cars—$2.00 


Rates are $5 for 


industry. 


NEW 
MAGAZINE, 
for a limited time only. 


1 be, under Clymer management. 


TO ALL CAR OWNERS and MOTOR ENTHUSIASTS ! 


AUTOMOBILE TOPICS, the oldest automotive magazine in America, 
having been established in 1900, is now a Floyd Clymer Publication. 

You are invited to participate in our SPECIAL OFFER for new sub- 
scribers and old customers. 
years. With each new subscription, we offer AT NO EXTRA COST— 
any one of six $2 CLYMER MOTORBOOKS. 
AUTOMOBILE TOPICS will come to you monthly with a new and en 
larged format, full of news of interest to anyone connected with the auto- 
Such features as complete car specifications, production 
figures, service helps, technical articles, news of the trade and factories, 
data on new products, all of which have been popular in the past, will be 
continued. 
Clymer Motorbooks have become widely known throughout the world. 
AND DIFFERENT TYPE OF 
and offer you a SPECIAL 
Those who know CLYMER MOTOR- 
BOOKS can visualize the type of magazine the NEW Automobile Top- 


one year and $8 for two 


Please read details and MAIL YOUR ORDER NOW to secure a full 
year of interesting motoring information for ONLY 10 CENTS A WEEK 
... and a $2 CLYMER MOTORBOOK of your choice thrown in AT 
NO EXTRA COST! 


Bagh OLiguaed 


Smaller Cars Coming? 


Future of Rear-engined Cars in U.S. 

Developments in Dealer-Customer Relations 

Complete Survey of new 1952 Automobiles, Production Statistics 

The Owner's Point of View—Then and Now 

Specialties: 
. Cartoons & Jokes . . 


Historical Topics .. . 


Clymer’ “Al 


Scatsehen 





Clymer’s Scrapbook 
Number 6—$2.00 


Automobile Topics, Inc. 

1268 So. Alvarado St., 
RT-3, Los Angeles 6, Cal. 
Gentlemen: Enclosed find 


Motor Quiz... 
. Classified Topic 





Souping the Stock 
Engine—$2.00 


(1) Catalog of 1951 U.S. Cars 
(1) Catalog of 1951 British Cars $2.00 
[) Clymer’s a ce 


' 
- ' 
; ' 
; ' 
- 1 
‘ 1 
' 
' :.. pre ge Number 6 . -$2.00 : 
{ mobile Topics for: [) Souping the Stock Satan: $2.00 1 
: ) 1 year — $5.00 T] Auto Owner's : 
' 1 2 years — $8.00 Complete Handbook .... $2.00 : 
1 
: CHECK BOOK OF YOUR CHOICE ABOVE : 
; ' 
: Name ee Occupation i al : 
: ' 
: Address_ ee - 
- ' 
: City. _ ence Zone Stete__ ; 
4 


The Hew rbutomobite “Jotces will Feature: 


Interesting Survey of European Auto Industry by Floyd Clymer 
Russian Cars—Clymer’s Observations Behind the lron Curtain! 


Motor Oddities 
s 





AUTO OWNERS fm 
HANDROOK 


Auto Owner's Com- 
plete Handbook - $2.00 


$2.00 


Read Floyd Clymer’s Test Reports on new cars monthly in Popular Mechanics Magazine for sale at all newsstands. 


{by an appraisal, he will receive a | good results. 
green stamp to be pasted on the} 
| same line in his book. 


favorable 


| 


| 


The column 





* 


| Down-to-Earth 
AMES F. GOODWIN, INC 
(Dodge-Plymouth), has an inter- 
| esting service advertising series 
running in the Chicago Tribun- 
Although it has been running for 
only a short time, it is reported 
to have brought results as well as 
comment. 
two-column headline over 


A 


| the outline of a car says: “Motor 


” 


Care for Your Motor Car.” Below 
this in smaller type is a subhead: 
“You win with Goodwin!” and 
the byline, “By Jack Duke... 
Service Manager.” 

is indented for a 
head-and-shoulders picture of Jack 
Duke. First column _ introduced 
Duke, and included some down-to- 
earth advice on service. 

Next column emphasized brakes, 
with this: 

“Say it with brakes .. . save the 
flowers ... give your car a 
BRAKE.” Covvy on brakes followed. 

Another column asked: “Is your 
ear a JERK?” It discussed worn 
clutches. 

Still another asked: “Is vour car 
running on half a LUNG POWER?” 
It discussed the carburetor and why 
it should be kept clean. 

Seems to us that this series 
should be very successful, for it is 
written in an interesting manner 
and discusses honestly points that 
motorists should want to know 


about car care. 
* 


A Slip—but GC oodwill 
Teas were orchids aplenty in 

Watertown, N. Y., when a ship- 
ment of 600 arrived at the Northrop 
Motor Co. too late for the firm’s 
showing of its 1952 Ford. 

The company had ordered orchids 
from Hawaii to give to visitors 
at the auto showroom. But bad 
weather down there caused a two- 
week delay in the shipment. 

What to do with 600 orchids was 
the problem facing S. Brown 
Northrop sr. He solved it this way: 

He went across the street to 
the Jefferson county welfare de- 
partment and passed some out to 
the workers. There were still 
about 500 left. So he drove up 
to the House of the Good Samari- 
tan and gave the rest of them 
out. 

Northrop stopped on every floor 
and left orchids with nurses and 
other staff members. Those that 
still remained found their way to 
the patients on hospital trays at 
the next meal. 

* * 


Calling Shots 


| == the way Martin Bury, of 
Wilkie Buick, Philadelphia, 
summed up the automotive outlook 
in his advertising column: 

“Longtime readers of this column 
know that I never cry ‘wolf.’ I am 
not a scaremonger. But I do try 
to call the shots as I see them. 

“New-car sales activity has 
stepped up sharply since the in- 
troductions of the 1952 models. 
And it looks to me as if some 
of the predictions of the past six 
months will materialize. 

“This year should bring an al! 
time high in total income, genera! 
prosperity and automobile demand 
Yet production of new cars prob 
ably won’t reach 4,000,000 ‘versu 
6,500,000 in 1950; 5,300,000 in 1951 
And dealers are already selling nev 
cars faster than they are receivin: 
replacements. 


“So—in simple language—-I be 


|lieve that the easy availability o 


new cars will dwindle steadily fo 
the next few months, and be genu 
inely scarce (in relation to de 
mand) by June or July.” 
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‘rucks Make Poorer Show 


eign-car registrations in 1951. Mich- 


— SER, igan, the “home” of the American 





Foreign Sales in U.S. 


Inerease in 


(Continued fr 
iakes also scored advances last 
ar. One of the best was that of 

Rover, up from 66 sales in 1950 to 
241 last year. 
| ILEY increased from 117 in 1950 

to 226 in 1951, while Humber 
jumped from 89 to 309. Singer sales | 
gained from 125 to 199. 

Gains in the lower volume 
classes included Allard, up from 
21 in 1950 to 42 in 1951; Jowett, 
up from 5 to 46, and Morgan, 
gaining from 38 to 8. 

Not listed among the miscellane- 
ous and foreign-car registrations | 
were the 32 Nash-Healeys sold in| 
the U.S. last year. These cars were 
included in the report of Nash 
sales. 

Two German entries also im-| 
proved their market position as | 
Volkswagon gained from 157 sales | 
in 1950 to 390 last year. Opel sales 
in the U. S. last year amounted to 
seven new cars. 

Italian entries found the = | 


. » 


| 





Miscellaneous and Foreign 


lew-Car Sales in U.S. 








U. S. Makes 
Make 1951 1950 
Checker .............. 2,732 2,262 
Keller ..... 1 0 
King Midget 40 23 
Muntz ............. 42 0) 
Miscellaneous 347 90 
Total, American 3,162 2,375 
Foreign 

Alfa-Romeo (I) . 2 4 
Allard (B) 42 21 
Alvis (B) . 1 2 
Austin (B).. 3,800 5,452 
Bentley (B) .... 12 18 

Bristol (B) . 1 , 
Citroen (F) ......... 5 13 
Daimler (B) . 19 5 
British Ford (B) 3,508 1,869 
 f£ eee 3 3 
. i eee 13 45 
I GUID a.cacsesssconsesies 2 7| 
Hillman (B) . 3,787 3,279 
Humber (B) . 309 89 
Jaguar (B) 3702 912 
Jensen (B) 1 2 
Jowett (B)..... 46 5 
Lea-Francis (B) 3 3 
Meteor (C) 3 4 
MG (B) 3,790 1,576 
Morgan (B) 8 3 
Morris (B). 1,583 695 
Opel (G) 7 Le 
Peugeot (F) 3 9 
Renault (F) 7177 1,551 
Riley (B) ..... 226 117 
Rolls-Royce (B) 14 18 
Rover (B) 241 66 
Simea (F) 50 34 
Singer (B)..... 199 125 | 
Standard (B) 19 30 | 
Sunbeam-Talbot (B) 133) | 
Talbot (F) 10) 170 
Triumph (B). 10 18 | 
Vauxhall (B).... 3 +a 
Volkswagon (G) 390 157 
Miscellaneous 106 84 | 
Total, Foreign 20,828 16,336) 
Grand Total ........ 23,990 18,711) 


Key: B—British; C—Canadian; F | 
—French; G—German; I—Italian. | 


Viscellaneous New-Truck 
Sales in U.S. 








Make 1951 1950 

Austin (B) 65 108 
Available 24 30 
Biederman 1 8 
Brown ..... 230 316 | 
Coleman . 1 11) 
Corbitt .. 153 109 | 
Dart .. 12 24 | 
Duplex . 5 7 
Euclid 89 59 | 
Freightliner 126 83 | 
Hendrickson 103 88 | 
tillman (B) 15 0 
Linn 1 9 
Marmon- 

 ‘aemepans 55 97 

Nash ........ 211 52 

Oshkosh . 92 100 | 
Thames (B) 171 258 | 
Walter ..... , 80 82 | 
Ward LaFrance . 45 46, 

ae ee ee 1,479 1,487 








|car industry, had 179 foreign and 

| miscellane ous new-car registrations 

|last year. 

At least one foreign car was 
sold in each state last year, al- 
though North Dakota came close 
to a shutout—its only foreign 
registrations being one Hillman. 
Sales of miscellaneous new trucks 


Year 


om Page 10) 


rari stayed even by selling three 
cars and Fiat declined from 45 to 


| |}missed in just one state, as South 

tougher in 1951 than in 1950. prom | Dakota failed to register a single 
Romeo sales slipped from four units | “miscellaneous” truck. 
in '50 to two last year, while se ee Tees 

OUR other states Delaware, 


Idaho, Nevada and Wyoming 
had just one “miscellaneous” new 
|truck registered during the year. 

Three of the truck makes list- 
ed under miscellaneous had only 
one unit registered in 1951. They 
were Biederman, Coleman and 
Linn. 

Of the 19 makes in the miscel- 
laneous listing, only six sold more 
with a/new trucks in 1951 than in 1950. 





* * 


13. 
of miscellaneous foreign cars reg-| ° ° e 
istered last year with 106 such sales Daniels Showing of 1952 Oldsmobiles— 
Oldsmobile’s 1952 models were introduced in this attractive setting at Cady L. | 
* | Daniels, Inc., 
A | to the showroom. 
\** listed in the “miscellaneous”! 23 sales for the little 744 horse- [ous car buying last year 
bracket, Checker Cab accounted for! power model in 1950. They were: Corbitt, Euclid, Freight- 
| 
in 1951 totaled 2,732 units, against a year the custom-built crea- | EW YORK finished second with | Nash. 
| 2.962 in 1950. on was on the market. Sales of 2,558, followed by Illinois with! Only six states had more than 100 
: , “" | totaled 347 last year, against 90 in 724; New Jersey, 661; Connecticut, | 1951. They were: New York, 272: 
| year—the car was registered in | 1950. | 560, and Massachusetts, 518. North Carolina, 256; Illinois, 144; 
| Alabama. King Midget sales 


There was a gain in the number | 
listed, against 84 in 1950. | 
Colorado Springs, Colo. A tasteful arrangement of flowers greeted visitors 
MONG the American makes | 
| total of 4,319 _ registrations. 
|the great majority. Checker sales| Muntz sales hit 42 in 1951, the |liner, Hendrickson, Hillman and 
pecerMbetc Re American-made _ cars | 2,484; Florida, 920; Pennsylvania, | miscellaneous new-truck sales in 
There was one Keller sold last 
By states, California was an easy| They were the only states with | Pennsylvania, 140; California, 108, 
| jumped to 40 last _year, against 


winner in foreign and miscellane- | 1 more than 500 500 miscellaneous or for- and Florida, 105. 














GIVES DUMP TRUCK SALES 
A BIG PROFIT “LIFT”! 


Truck dealers everywhere know that Galion hydraulic hoists 
and allsteel dump bodies are ‘User Preferred” . . . and 
that "User Preferred” equipment is easier to sell and more 
profitable too! 

Users prefer Galion hoists and bodies because of Galion’s 
famous ABC combination ... where an exclusive Fulcrumatic 
lift ACTION unites with perfect operating BALANCE and top 
quality CONSTRUCTION to provide long trouble-free opera- 
tion and profitable job performance. 

There’s a Galion distributor right near you . 
all times to assist in the selection of the Galion hoist and 
body combination for the job. So put your dump truck 
problems up to a Galion distributor and profit the ABC way! 


ready at 





MAKES A WHALE oF A DIFFERENCE THE ‘'WEIGH’’ IT LIFTS 
Aion 

‘ieee 2 SP) 

\ Cone © 27: Cea operating 
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A.tsteet Bovy Company 


GALION, OHIO 
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Auto Personnel 








Champion Spark Plug Co. has 
announced the retirement of Ralph 
H. Rowland, sales vice-president. 
Rowland, who has been with Cham- 
pion for 35 years, will move to Los 
Altos, Calif., where he will be avail- 
able to Champion in an advisory 
capacity during his retirement. 

At various times between 1917 
and 1927, Rowland was in charge 
of territories in Pennsylvania, IIli- 
nois and California. In 1927 he was 
appointed district sales manager of 
the West Coast and the Rocky 
Mountain areas. In 1929 he was 
advanced to sales manager and in 
1940 was made vice-president. 

* 8 ¢@ 


Isenburg Succeeds Richards 


At B. F. Goodrich Chemical 


Orville E, Isenburg has been ap- 
pointed International sales manager 
by James C. Richards, sales vice- 
president, B. F. Goodrich Chemical 
Co. Isenburg succeeds Richards, 
who was elected to his present posi- 
tion recently. 

Isenburg joined the Goodrich 
company in 1941. He joined the 


~ exclusive foreed-flow 





sales staff in 1942, and was trans- 
ferred two years later to the chemi- 


cal division which later became B. | 


Goodrich Chemical Co 
* * * 


Taylor Heads Up Sales 


| 

For Tinnerman Products | 
William H. Taylor, formerly di-| 
rector of engineering and assistant | 
to the vice-president of Tinnerman | 
Products, Inc., has been appointed | 
general sales manager of the com-| 
pany. 
Taylor joined Tinnerman as a/| 
salesman in 1945, and later became | 
sales manager of the company’s 
Detroit area office, and assistant 
to George A. Tinnerman, vice-| 
president. 


F. 


é& ¢ ® 
Former State Official Heads | 


Oregon Highway Council 


George H. Flagg has resigned as | 
public utilities commissioner of | 
Oregon to become manager of the} 
Oregon Highway Council. The lat- | 
ter organization is composed of | 
highway users who will work with | 
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L-M Starts Sessions on Sales Slants— 


First of a series of nationwide Lincoln-Mercury dealer meetings to discuss the 1952 
sales program was held in Detroit recently. Similar meetings will be held in all L-M 
districts periodically throughout the year. N. E. Crews, Central regional sales manager, 
presided. George S. Coats, Detroit district sales manager, and R. E. Henderson, dis- 
trict field manager, outlined the sales program. 


|ed public utilities commissioner in 
1943. 


the Western Highway Institute and 
the National Highway Users Con- 
ference. 


Flagg served the state of Oregon|McCormick Named to Head 


for nearly 18 years. He was ap- Ford Green Island Plant 


pointed chief deputy secretary of i 
Charles R. McCormick has been 


state upon the death of Hal E.| 
Hoss. He then served eight years | named manager of the Green Is- 
|land (N. Y.) plant of Ford Motor 


in that department under former 
Gov. Earl Snell and his successor, | Co., it has been announced by Wal- 
Robert S. Farrell. He was appoint- | ter H. Simpson, general manager of 


* + * 











lubrication keeps Eaton 








Poo. OF LUBRICATION—always! That’s one reason 
for the outstanding life and performance records being 
set by Eaton 2-Speed truck axles in every field of 


-cneeds 
on the job, 
makes them 


heavy-duty hauling! Eaton’s exclusive forced-flow oil- 
ing system provides abundant lubrication even at 


lowest vehicle speeds. The instant gears turn over— 
even one revolution—oil is started on its way to all 
moving parts; the rate of flow is governed to meet the 
demands of various operating speeds. This unique 
lubricating system and Eaton’s exclusive planetary 
construction are important factors in the ability of 
Eaton 2-Speeds to stay on the job, to deliver maximum 
performance with minimum upkeep. Ask your dealer 
to explain how Eaton 2-Speeds reduce stress and wear 
on engine and power-transmitting parts—how they will 
help your trucks haul more, faster, longer, at lower cost. 


Axle Division 


EATON MANUFACTURING COMPANY 
CLEVELAND, OHIO 





@ PRODUCTS: Sodium Cooled, Poppet, and Free Valves e Tappets @ Hydraulic Valve Lifters @ Valve Seat Inserts @ Jet 
Engine Parts * Rotor Pumps * Motor Truck Axles @ Permanent Mold Gray Iron Castings e Heater-Defroster Units » Snap Rings 
Springtites "Spring Washers * Cold Drawn Steel ® Stampings © Leaf and Coil Springs? Dynamatic Drives, Brakes, Dynamometers 


Ford’s parts and equipment manu- 
facturing division. 

He succeeds D. C. Carter, who 
has resigned. McCormick joined the 
company at the Highland Park 
plant in 1923 and was formerly 
production manager at the Monroe 
(Mich.) plant. In his new post at 
Green Island, he will be respon- 
sible for the manufacture of radia- 
tors and springs. 

* * 


Willys Promotes Wade 


To Administrative Post 

William J. Wade has been ap 
pointed director of administrativ: 
services at Willys-Overland, it i 
announced by Raymond R. Rausch 
executive assistant to the president 
Wade will be responsible for offic: 
management and _ organizationa! 
planning. 

Wade was first with Willys-Over 
land in 1927 and 1928 in the engi- 
neering division. He subsequentl) 
was employed in the engineering 
departments at Surface Combustion 
Corp., DeVilbiss Co. and Spicer 
Mfg. Corp. He rejoined Willys last 
year. 

+ 


Miller Heads Auto Section 


For Minnesota Mining 


Appointment of T. J. Miller as 
technical manager of the automo- 
tive trades section of its coated 
é waa ae abrasives divi- 
sion, is announc- 
ed by Minnesota 
Mining and Mfg 
Co. 


* o 


Miller will di- 
rect the _ section 
in maintaining 
abrasive quality, 
and developing 
the efficiency for 





: further opera- 
, tional use of 

. J. Mill i 
x coated abrasives 


in automotive plants throughout 
the U. S. and Canada. In addition, 
he will act as consultant on all 
industrial coated abrasive _ prob- 
lems. Miller joined 3M as a tech- 
nical engineer in 1923. 

* * * 





Variety Machine Names 


| Sindelar Sales Manager 


| Appointment of Gerald F. Sinde- 
lar as sales manager of Variety 
Machine and Stamping Co., Cleve- 
land, has been announced by Wal- 
| lace F. Ardussi, president. 
Sindelar has had many years of 
sales experience in the metal work- 
ing industry. During the past five 
| years he has been manager of appli- 
fog sales for Tinnerman Products, 
| Ine. 





|Cochrane Named to Head 


'Ford Plant at Toronto 


J. M. Cochrane, purchasing vice- 
president for Ford Motor Co. of 
Canada, will be in charge of the 
$40,000,000 Ford plant being built 
at Oakville, Ont., suburb of To- 
| ronto. 
| Cochrane until recently was di- 
| rector of motor vehicle production 
in the department of defense pro- 
duction at Ottawa. The new plant 
is to be ready for production by 
May, 1953. 


* 


* * 
Zurn Appointed Trustee 


Of Bantam Car Co. 


| Melvin A. Zurn, Erie, Pa., will 
|become trustee of the bankrupt 
American Bantam Car Co. under 
;an order issued by Federal Judge 
| Wallace S. Gourley in Pittsburgh. 

| Zurn, president of Zurn Mfg. Co., 
|}and Attorney Harold E. McCamey, 
counsel for the trustees, will study 
the firm’s financial makeup and 
file a reorganization plan within 30 
to 90 days. 





* * * 


Baird Named 3M Manager 
Of Atlanta Office 


Russell D. Baird has been named 
office manager of the new sales 
office and warehouse building of 
Minnesota Mining and Mfg. Co. in 
Atlanta. 

Baird is former office manager 
of the High Point (N. C.) office. H 
will be assisted by George E. Steck 
southeastern cellophane tape sale 
manager for 3M since 1948. 


* * * 


Airline Manager Heads Up 


Veteran Motor Car Club 


W. Nelson Bump, manager o 
American Airlines, has been electe 
president of the Veteran Motor Ca: 
Club of America. 

Samuel E. Bailey was electec 

(Continued on Page 37, Col, 1) 
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| 
jtive territorial manager for the | 
| Seattle-Portland-Spokane territories | 


A T p | has been s ed by Don A. 
uTOoO Fersonne [gg Ey BB E 


| ager of the Chicago firm. 








* 





(Continued from Page 36 

ice-president; John H. Kendall, | elected vice-president of engineer- Rochester Products Names 
reasurer, and Byron J, Hull, sec-/| ing. | Brandt in Promotion 
a = ean | Paul W. Rhame general manager 
c- 6. , é : » gener: F . 
— . Joi Bohn Names Conner jof Rochester Products division of| 
‘tandard’s Esmay joins Washington Representative General Motors, has named How-| 
(PI Temporarily | Appointment of Drury L Connor |#™@ W. Brandt as director of in-| 
dustrial and public relations. | 


Edwin W. Esmay, of Standard|as Washington representative of | 
il (N. J.), has been appointed act-| Bohn Aluminum and Brass Corp. is 
ng executive director of the Oil! announced by Terry W. Kuhn, vice- 
industry Information committee, to | president. 


Brandt comes to Rochester Prod- | 
ucts from the Milwaukee plant of | 
the AC Spark Plug division. He 














erve during the leave of absence| (Connor will handle the corpora-|€&4" his career with AC at Flint 

of H. B. Miller, who has been elect-|tion’s government agency contract | i" 1929. ‘ 

ed president of the National Com-| work in coordinating execution of ee Planning Farm Youth Program for 1953— 

mittee for a Free Europe. ; Bohn’s expanded defense produc-| Chevrolet Promotes Three The new chairman of the sponsoring committee for the Future Farmers of America 
Esmay also will serve as acting|tion work, Kuhn said. Foundation, Roger M. Kyes (right), gets together with FFA National President Donald 

director of the American Petroleum a: = * In Personnel Department Staheli of Hurricane, Utah (center), and Dr. W. T. Spanton, national FFA adviser, in 


Institute’s department of informa- P | Norman J. Ellis, general director | Washington to make plans for the 1953 FFA program. K 
l \ ? Ss, . Kyes, one of the early sup- 
tion, according to President Frank Carson Named Chairman _ | of industrial relations of Chevrolet, | porters of the FFA, is general manager of GMC Truck and Coach. poe 
M. Porter. The dual Er tee Dean E. Carson, director of busi-| announces the following appoint- 
se i . hich time a i i . , 
is effective March 1, at w ness research for B. F. Goodrich| ments in the personnel department.| at Chevrolet-Detroit forge since| Frank W. Abrams, board chairman 





Miller will take over his itive duties |Co., has been elected chairman of} ©, Huestis, assistant to the|1945, succeeds him. of Standard Oil Co., New Jerse 

as head of the a ott —e ~ the market research advisory coun-| airector of personnel relations since = * The award was given to Abrnine 

a a = nln Fain Industrial Con-| 1945 is now Ellis’ acting assistant; Abrams of Standard Cited \for his efforts to enlist industrial 

x * & * *« ® Robert W. Clark, personnel director * " |support for public schools and for 
at Chevrolet-Flint assembly, has |For Educational Work his work with the Ford Foundation 


Morgan Named to Manage | Paint Firm Names Lawler | heen assigned to the central office} The third annual tuition-planjas chairman and director of itg 
Carter - L. A. Brake Division Appointment of James E. Law-| labor relations staff, and Eugene J.|award for outstanding service to|fund for the advancement of edu- 
7 ; eee ler as Martin-Senour Co. automo-| Briggs, assistant personnel director|education has been presented to! cation. 

Appointment of G. J. Morgan as esented te fies 
manager of the new Carter-Los 
Angeles brake division has been 
announced by the company. 
Morgan has some 30 years of 
heavy duty parts experience, and 
was formerly with American Brake 
Block Co. From 1943 to 1950 he was 
co-owner of Truck Brake Service | 
Co. in Los Angeles. | 

a * * 




































An outstanding ex- 
ample of what can 


Terry Named Manager be done with con- 
At Creative Industries oochedines an the 
Rex A. Terry has been appointed | Athenian Parthenon 


at Nashville, Tenn., 
used as a modern 
library building. 


general manager of Creative Indus- 
tries of Detroit, 3080 E. Outer Drive, 


Detroit 34. He had been with Chrys- | Photo courtesy of 
ler Corp. for 17 years. : _ Portland Cement 
Terry served Chrysler in various = Association. 


capacities from designer to assis- | 
tant chief engineer in charge of | 
body design. | 
* + * 
Drake Named Director 
Of OPS Division 
William P. Drake, vice-president 
of the Pennsylvania Salt Mfg. Co., 
Philadelphia, has been named direc- 
tor of the rubber, chemicals and | 
drugs division of the OPS, Director 
Michael V. DiSalle has announced. | 
Drake succeeds Thomas H. Mc- 
Cormack, who is returning to his| 
duties as director of sales of the} 
Grasselli Chemicals division, E. IL | 
duPont de Nemours & Co., Wil-| 
mington, Del. 
” 


Union Oil Appoints Wise 


Manager of Northwest Area 
T. G. Wise is the new northwest | 
manager for Union Oil Co. of Cali- | 
fornia. His territory includes Ore- | 
gon, Washington, northern Cali-| 
fornia, northern Idaho and Alaska. | 
Wise joined Union in 1931 as a} 
truck driver and later was trans- | 
ferred to Salem, Ore., as district 
sales manager. In 1949 he joined the | 
territory staff in Seattle, following 
which he became Los Angeles man- 
ager of sales service. 

* * 


PERFECTION Bodies and Hoists 
were born with the start of a 
new construction era 33 years 
ago. They have grown steadily 
in ruggedness of design and 
construction - to meet the ever- 
increasing demands of modern 
construction requirements. 


And because PERFECTION has 
maintained its engineering lead- 
ership in the truck body field, it 
has consistently grown in favor 
with Dealers and users the world 
over. 


Write Dept. A-32 for literature. 












* 






Goodrich Chemical Boosts 
Richards and Brandt 


James C. Richards jr. has been 
elected sales vice-president and 
Allyn I. Brandt appointed gen- 
eral merchandising manager of 
B. F. Goodrich Chemical Co., 
Cleveland, announces John R. 
Hoover, company president. 

Richards, who had been man- 
ager of international sales, suc- 
ceeds Hoover, elected president 
recently, as vice - president. 
Brandt, former general sales 
manager, assumes increased re- 
sponsibilities in his new post. His 
broadened duties include super- 
vision of merchandising policy 
and procedures of export as well 
as domestic sales. He also will 
supervise government relations. 

* . * 














PERFECTION in1952 


Photo shows a modern No. 354 Heavy- 
Duty Dump Body, 16 feet long, 15 cu. 
yds. capacity; equipped with a No. 1034 
Iso-Draulic Roll-A-Lift; installed on semi- 
trailer. 







Hoye Succeeds Rycenga 


As Firm’s President 

Rycenga Mfg. Co., Detroit, has 
innounced the election of Clifford 
W. Hoye as president to succeed 
the late John Rycenga. Hoye was 
formerly vice-president in charge 
of production. 

Ervin J. Wilee, formerly secre- 
‘ary and treasurer, was elected ex- | 
ecutive vice-president and treas- | 
urer, and Jay Lee Rycenga was| 

















Engineered, Manufactured, and Guaranteed by 


THE PERFECTION STEEL BODY COMPANY. . . . ..._ . Galion, Ohio, U.S.A. 








38 





Ballenger Donates Training Car— 

A Dodge driver training car has been presented to the Sanford (Me.), high school 
by Ballenger Automobile Co. in that city. Edwin M. Ballenger (second from right) | 
hands the keys to Lawrence L. Page, principal. Others (left to right) are Leo V. Walton, 
sales manager; Neil Sullivan, superintendent, and William Hayden, driver training | 


instructor. 
Wondering how new-car and truck production and sales are making out? AUTOMO 
TIVE NEWS gives you the entire story every week throughout the year 
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By Ed Brown 


Staff Correspondent 


NEW YORK. 


in the 


This, in many cases, means re- 
vamping the method and style of 
selling, which some salesmen have 
become accustomed to in the past. 
It means that many salesmen, 
who have been indoctrinated in 
showroom selling, are finding 
themselves without showroom 


In these days of 
scarce cars, and even scarcer cus- 
| tomers, the dealer’s natural thought 
| tendencies are 
helping his salesmen get more or- 
ders. 


direction of 


—— Birdcage Selling Methods in New York .. . 


In Small Showroom 


traffic of any sort and conse- 
quently are turning to outside 
selling. 

However, such problem will not 
affect Spitzer Motor Sales, Ford 
dealers here. Due to its unusual 
position on this island, its problem 
has always been one of outside sell- 
ing. It has an exceptionally small 
showroom, which is crowded when 
more than two cars are on the floor, 
and which cannot’ comfortably 
handle a truck. 

The dealership is surrounded by 
Bellevue hospital and the UN 
| buildings, with some factories and 
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A PRODUCT OF THE TIMKEN-DETROIT AXLE COMPANY 
DETROIT 32, MICHIGAN 
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HYPOID HEAVY-DUTY GEARING 


are bigger. More teeth are in contact, reducing loading per 
unit of contact area. Torque-transmitting capacity is in- 
creased. Slower gear ratios are practical without loss of 
strength. What’s more, time-proved Hypoid gearing adds 
miles to the life of your truck, at lower maintenance cost. 


These are busy times—and profitable times—if your truck 
can produce whenever it’s needed—wherever it’s needed! 
And the truck men who are making the most of today’s 
profitable business— and their equipment—use trucks 
equipped with Hypoid-geared Timken-Detroit Axles. 


This modern axle gearing boosts truck performance— pro- 
vides extra dependability for rapid, long-distance hauls. 
The offset Hypoid pinion is bigger and stronger. Bearings 


Whether you build, buy or sell trucks, make sure they’re 
equipped with Timken-Detroit Axles and Brakes! You'll 
find Hypoid gearing an important advantage. 


WORLD'S LARGEST MANUFACTURER OF AXLES FOR TRUCKS, BUSES AND TRAILERS 
PLANTS AT: Detroit and Jackson, Mich. » Oshkosh, Wis. « Utica, N. Y. + Ashtabula, Kenton and Newark, Ohio - New Castle, Pa. 


electric generating plants thrown 
in. At its back is the East river. 
As a result of being “caged in” like 
this, the dealership has almost no 
showroom traffic. 

When the new car was intro- 
duced in the dealership, the staff 
could hardly handle the crowd of 


200 spectators who jammed the 
showroom floor from nine in the 
morning until seven in the eve 


| ning. 

Nevertheless, there are 11 sales- 
| men. They have a reputation of 
| doing one of the best truck and 
car sales jobs in this area, de- 
| spite the size and accommoda- 
| tions of the establishment. And 
when other people were com- 
plaining last fall and early win- 
ter of bad business, General 

Manager Martin Mark said: 
“Business here is always at a 
steady level.” 

Except during very busy hours 
or certain unordinary periods, you 
will never find more than one or 
two salesmen in the showroom. The 
rest are out canvassing small and 
big businessmen and _ prospects 
which they have picked up in their 
earlier rounds. Salesmen at Spitze: 
never have been able to make vol- 
ume sales from the floor, and there- 
fore are forced to do all of their 
selling on the outside. 


Mark explained that each man 
has his own method of working up 
prospects, and some of them have 
unique ways. There is the usual 
amount of “repeaters” on which 
each salesman can depend, but then 
each man must build up a list of 
prospects (whose names are kept 
in a daily index file) to see what 
| progress has been made on each 
| one. 

One of Mark’s newest salesmen 
| spent an entire day canvassing 
offices of one of the city’s larg- 
er office buildings. At the end of 
the day he had five orders and 





10 surefire prospects in other 
sections of town. This man has 
continued his work in office 


building and finds it pays off 
handsomely. 

All of Mark’s salesmen are young 
|men, with young ideas. Mark him- 
|self was a mathematics professor 
| before turning to selling automo- 
| biles for a living. It is not an iron- 
clad rule that his men be young 
physically, but he does insist that 
they have a young outlook. Just 
recently he hired a few men in 
their forties “because of their fresh 
viewpoint.” This philosophy, he 
claims, has been directly respon- 
sible for the success of the Spitzer 
organization. 

In order to maintain their aver- 
age of well over 400 truck sales per 
year, the salesmen work out pro- 
grams months in advance and pro- 
ject their work at specific figures 
each month. Recently it was decid- 
ed to conduct a sales campaign to 
sell 40 trucks of a particular mod- 
el in one month. In order to ac- 
complish this goal, the salesmen 
arrived at the office at 4 o’clock 
each morning, and headed straight 
for the market districts of this 
town in a caravan of trucks which 
| represented the styles they were 
pushing that particular month 
They hit their goal and went over 
the top. 

Mark says that despite the un- 
| certainties just ahead he isn’t 
| worried “because of the excellent 

training my men have received 

in the past.” 
| As evidence that this type of 
| salesmanship pays off, Spitzer soon 
will open a new truck showroom on 
the west side with enlarged service 
facilities. 





Knetzer Ordered 
Jailed Again 


SPRINGFIELD, Ill—Robert L 
Knetzer, Edwardsville Ill.) car 
dealer, was returned to jail her« 
| last week—still short about $80,000 
of the $250,000 he had been ordered 
|to pay creditors of his bankrupt 
business. 
| Knetzer was returned to prison 
under an old contempt charge, 
| pending further action on his cas« 
by Federal Judge Charles G. Brig- 
gle, who is reported vacationing in 
Florida. 





Morganstern Ups Evans 


Emerson Evans, former new-car 
sales manager of Fred Morgan- 
stern Chevrolet Corp., Reading, Pa., 
is new general manager. He has 
been succeeded in the sales position 
by Al Gursky. 
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Lawsuits Affecting Dealers . . . 


Court Decisions 


By Leo T. Parker | recover any part of the price which 
Attorney at Law |/has been paid. 
T IS A well established law that | “When there is a breach of war- 


a buyer is liable to a seller for | panty by the seller the buyer may, 





le e to purchased accessories - : 

rape P |at his election, accept or keep the 
through negligence of the pur-| - ; . 
haser ;}goods and maintain an _ action 


. = . against the seller for damages for 
In Price-Williams v. Maier, 210/the breach of warranty.” 

5. W. (2d) 499, it was shown that Se oe 

. dealer sold a pump under a guar- ITH 

ihe rag in “A-l respect to the argument 
ntee that the pump was in presented by the counsel for 


workable” condition. | Jim’s Motor Sales that since the 


The buyer installed the pump | engine had been replaced a new 


and soon found it not in A-1 
workable condition. While test- 
ing the pump it was damaged. In 





certificate of title should be issued 
showing the present serial number, 
the higher court said: 





Carlson's Service Building, San Francisco— 


This newly erected service building of Carlson Buick, San Francisco, increases the 
firm's overall floor space from 20,000 to 34,000 square feet and enlarges the service 
department area 500 percent. Carlson Buick was established two years ago, and Joe 
Carlson, owner, states that the recent rapid growth of the district necessitated the 
expansion of both his sales and service facilities. 


39 


| title, the purchaser instead of keep- 
|ing the automobile and suing for 
damages, may rescind the sale, take 
back the car and demand refund of 
the full purchase price. 


Ford Pays Labor 


@ 

‘$108,000 for Ideas 

DEARBORN, Mich.—More than 
$108,000 was awarded during 1951 
under the employe suggestion plan 
|}at Ford Motor Co., according to 
M. W. Welty, industrial relations 
| manager. 

Welty said that 20 percent of all 
eligible employes of the division 
participated in the suggestion plan. 
The division adopted 35 percent of 
all suggestions reviewed, he said. 

Suggestions for safety improve- 
|ment in the various Ford assembly 





. i 1 , , 
subsequent litigation the dealer automobile dealer sells a car having | plants and parts depots throughout 


“We do not think the evidence |engine in the car had ever been 


proved that the buyer continued 

to use the pump after discovering 

its defective condition. 

The higher court held that the | 
buyer could not recover back from 
the dealer the purchase price of the 
originally defective pump. 

. * * 


Heavy Damages Allowed 
 geensy higher courts consis- 
tently hold that an automobile 
dealer can recover full damages 
plus the rental value of his motor 
vehicle damaged by another’s negli- 
gence. | 

For illustration, in Knaus, Inc. v. 
Commercial, 29 N. W. (2d) 204, it 
was shown that the road was icy 
and slippery and there was a heavy 
fog, mist and freezing rain. A truck 
driver named Mason thought it was | 
too icy to continue on a trip and 
attempted to turn around and go 
back. 

In attempting to turn around the 
driver backed the rear of the truck | 
over the center line of the highway, | 
and another truck collided with it. 
The owner of this truck sued Ma- 
son’s employer for heavy damages. 

The higher court held Mason’s 

employer liable for damages to 
the truck, plus money spent by 
the owner as rental for a substi- 
tute truck while his truck was 
in the garage for repairs. The 


| supports this conclusion as there is 
|no evidence in the record that the 








replaced.” | serial numbers different from num- 
This court held further that if an| bers shown on the certificate of 








court said: 

“Where a truck has been dam- 
aged so as to require repair, evi- 
dence of rental value of similar | 
equipment is proper on issue of 
damages.” 


| 
x * * 


Different Serial Numbers | 


Cea discussion has | 
4 arisen from time to time over | 
the legal question: “If a purchaser | 
discoverers that the serial numbers | 
on his automobile differ from the 
serial numbers on his certificate of | 
title, what are his legal rights?” | 

In Martin v. Coffman, 95 N. E. | 
(2d) 286, the higher court held 
that where a purchaser of a mo- 
tor vehicle discovers that both the 
engine number and serial number 
on the certificate of title, fur- 
nished by the seller differ from 
numbers on the car, he may elect 
to keep the car and maintain a 
suit against the seller for dam- 
ages. 

In this case the Jim’s Motor 
Sales sold a Buick automobile to 
the M & M Auto Sales for $340.) 
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‘the country resulted in 755 awards, 
according to Welty. 
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longer lasting, more complete replacement job. These 
kits also protect the parts against moisture and rough 
handling—to make sure the new parts reach you in 
the same condition in which they left the factory. 
What’s more, Timken-Detroit Parts Kits contain all 
the essential related parts to do a “factory-type” 
replacement job. 


You bought trucks equipped with 
Timken-Detroit Axles for a reason! 
Because they were equipped with the 
best, most dependable truck axles 
made! Don’t sell yourself short when 
it comes to buying axle replacement 
parts. Install only genuine Timken- 
Detroit Original Equipment Parts whenever replace- 
ment parts are needed. 


The latter was a used-car dealer 
who made the purchase with the 
intention of making a resale. 

After making repairs of approxi- 
mately $100, the car was sold by 
the M & M Auto Sales for $780 to 
one Jack Cales. Soon afterwards 
Cales became unemployed and the 
car was repossessed by the finance 
company, which in turn called upon 
the M & M Auto Sales to pay the 
amount of the note endorsed with 
recourse. This was done. 

The car was re-delivered to the | 
M & M Auto Sales and a certificate 
of title was reissued to it. It was | 
then discovered that both the en-| 
gine number and serial number in| 
the certificate of title differed from | 
those on the automobile. 

M & M Auto Sales tendered the 
car back to Jim’s Motor Sales and 
demanded a refund of the pur- 
chase price plus the amount of 





Always insist on genuine Timken-Detroit Axle 
Replacement Parts when new parts are needed. You'll 
find them wherever the Timken-Detroit Axle Parts 


The more important, more widely used of these parts 
sign is displayed. 


are packaged in handy kits to help you do an easier, 
The Timken-Detroit Axle Company «+ Detroit 32, Michigan 





poccc ran 


The Timken-Detroit Axle Company 
100 N. Clark Street, Detroit 32, Michigan 


MAIL THIS COUPON FOR 
THE FULL FACTS ON TIMKEN- 
DETROIT AXLE PARTS KITS 


Gentlemen: Please send me complete information on Timken-Detroit Axle Parts Kits. 





the repairs placed upon it. This | NAME ____ 
being refused, suit was brought | 
by M & M seeking damages of | ADDRESS 





$644.72 from Jim’s Motor Sales. > 
The lower court held in favor of | 
Jim’s Motor Sales, but the higher city 
court reversed the verdict, saying: 
“If there was a breach of war- | 
ranty by the seller, the Sales Act | 
authorizes the buyer at his election | 
to rescind the sale, offer to return | 
the automobile to the seller and | 


| | ; ma 





1 operate (Number of trucks) 
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Highways & Safety... 





Personal Pledge Plan 
Is Urged by Dixon 


By Sam Sampson 

Staff Writer 
tyr oer is a lot to the old gag 
about most accidents being 
caused by the nut that holds the 
wheel, according to George Dixon, 
manager of the 
North Dakota Au- 
tomobile Dealers 

Assn. 

Dixon says he 
has found that a 
pledge to himself, 
“T will not be the 
cause of an acci- 
has made him drive with 





dent,” 
greater care than he has exercised 
in years. 

He decided, then, that if the 
idea was effective to himself, it 
might also be effective to others, 
and has asked the Inter-Industry 


Highway Safety Committee to 
think over the individual pledge 











The Versatile 
LADY Doktor 
Performs 8 
Money-Making 
Operations! 


Oe PASO BOLT ATT Se 
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idea, and pass it along to others. 
Dixon suggests that it might be 

well to place a sticker or a card|! 

on the car windshield with “I will | 

not be the cause of an accident” | 

at the top, suitable wording under- 

neath, and signed by the owner. | 

* + > 


‘Pounding’ Safety 


“"NO KEEP pounding into the 


ter to Bud Darlington, managing} 
director of the inter-industry safety 
organization. | 

“Any facts that might cause} 
drivers to practice safety must be| 
kept rolling to them in the hopes | 
that everyone will appreciate his | 
responsibility.” 

Dixon said he proposed the idea | 


first in an address to a Rotary 
Club meeting. While he studied 








ee secretary of state. 







ws oe 


| Boutell Drivers Win Safety Contest— 

‘ " For the fourth consecutive year, drivers for F. J. Boutell Driveaway Co., Inc., Flint, 
minds of the American public | pave won the first place trophy in the national truck safety contest, sponsored by 

the need for safety is of gene pe American Trucking Assn. John W. Jacobson (left), Boutell safety director, and 

importance,” Dixon said in his let- |C. M. Boutell (center), president, are shown receiving the trophy from Fred M. Alger, 








overwhelming number of cases 
are due to the driver.” 


over what to say, he said, he 
arrived at the conclusion that 
driving safety is seated in the 
mind of the driver and his own 
control over himself. What is 
needed, he feels, is something 
definite to improve highway driv- 


“It has been some time now,” he| 
jsaid, “since I personally put this 
| into practice. I find that I am more | 
| willing to wait at stop lights, that 
ing “because accidents in the |I am not jay-walking, and that I 





ROFITS ON 


WOITIONING / 


. 


with the -Lalrlter 


Up to 92% Gross Profit 
on Drum Machining alone! 


50,000,000 vehicles will need brake serv- 
ice this year and nearly one-fourth are in 
immediate need of drum reconditioning! 


Equip your shop now—get set for this big- 
money business — with a Barrett DRUM- 
Dokter— greatest Profit Maker Of All 
Service Equipment! In a busy shop the 
investment will pay for itself in a month. 





SMMPLIIS 





vith Gooding Eguipment 
and a Brake Bakter 


Make EXTRA PROFITS b 


y relining shoes in your own shop! 


This Barrett equipment gives you a complete brake bonding 


service department. 


SHOE CONDITIONER — Buffs shoes for perfect bonding. Save 
minutes and dollars by such investment—assure customer satisfaction. 
MINIT BONDER AND DE-BONDER — Super-bonds new lining 
to brake shoes or de-bonds old lining, at a rate up to | per minute! 
Adjusts instantly to various diameter shoes. When bonding, uses 


approximately same current 


as household electric iron. 


BOND-TEST-R — Checks bonded shoes for safety. Takes just a 


few seconds. Marks shoe so 


customer knows he is protected. 


BRAKE DOKTER — The famous spindle-mounted lining grinder 


that licks 98% of all brake 


troubles. Models available to service 


all passenger cars, trucks and buses. Used, approved or recom- 
mended by all leading vehicle and brake lining manufacturers. 


Ask Your Jobber... or write direct 


BARRETT EQUIPMENT CO. 


SMa EIT: 








: 

i 

é 

d SHOE CONDITIONER s 

_ om Gy «C;BRAKE DOKTER 
3 Re 4 Models Available 
4 rt To Meet Every Need 


Rare 





a 
BOND-TEST-R 
Model B-610 


MINIT-BONDER sad 


B-600B for 9” to 12” diameter shoes 
B-602 for shoes 12” to 16” diameter 


The World's Finest Brake Service Equipment 


21st & CASS ST. LOUIS 6, MO. 








have greater regard for pedestrians. 

“On two occasions in January, I 
left my car and took an airplane 
home, because I felt the roads were 
not safe for me, and others, to 
drive on.” 


Driving Schools 


Honored in Conn. 


Connecticut has been awarded 
a bronze plaque by the Assn. of 
Casualty and Surety Companies for 
its program of driver education in 
state high schools. More than 4,000 
students are enrolled in driving 
courses in 82 schools. 

Connecticut was one of 19 states 
and the District of Columbia to re- 
ceive the award this year. Philip 
Bliss, chairman of the association, 
made the presentation to Gov. 
Lodge, who accepted it for the 


nutmeg state. 
* 


* bd 


Automotive News Writer 


Wins National Essay Award 


Norman Shigon, Philadelphia cor- 
respondent for AvuTomoTivE News, 
was awarded first prize of $600 in 
a national essay contest on com- 
pulsory automobile compensation 
insurance conducted by the Robert 
S. Marx Foundation of Cincinnati. 

Shigon is a graduate of Temple 
university school of law. He has 
|been a writer on business topics 
for a number of years. 
| * a * 





Georgia Kills Bill Requiring 
School Driving Programs 


Georgia’s house has defeated a 
bill which would have required all 
| State high schools to set up drivers’ 
training courses. 

Opponents of the measure point- 
ed out that many schools, in col- 
laboration with the state highway 
patrol, already offer such courses 
without cost. 


Wisconsin Traffic Toll 
Reaches 785 in 751 


| Wisconsin traffic accidents 
|claimed the lives of 785 persons 
during 1951, according to the safety 
division of the state motor vehicle 
department. The report added that 
163 of these were pedestrians. 
; In spite of the general increase 
in traffic, the combined traffic toll 
of the counties showed 46 less 
|deaths than during the previous 
year. All of the 71 counties, how- 
ever, had at least one traffic death 
| during the year, the report said. 
| * - 





A New Jersey highway safety 
official has suggested that the 
State carry on a “red sticker” 
campaign to shame those drivers 
who have been convicted of 
reckless driving during the year. 
According to the plan, green 
stickers would be issued to all 
drivers, and when conviction of 
reckless driving was proved, the 
red sticker would replace the 
| green one on the windshield of 
the owner’s car. Drivers who do 
not own cars would be required 
to display the red sticker on any 
| car that they drove. 

* - * 


| 


| Luminous signs, reading, “Please! 
|Four Disabled Veterans Killed 
| Here in One Year! Drive Cau- 
|tiously” will be posted at the ap- 
| proaches to the Bay Pines hos- 
| pital, St. Petersburg, Fla., accord- 
jing to Sidney Parry, county com- 
missioner. The signs, seen to be an 
effective method of improving 
traffic conditions near the hospital, 
may be decorated with small 
crosses as well—one for each life 
lost in a traffic accident there in 
| the last 12 months. 
| x * - 

| Beatrice (Neb.) police have a 
novel way of getting convictions 
on drunken drivers. When the 
offender is brought in, the police 
begin taking pictures of his per- 
formance in drunk-driver tests. 
When the case is placed before 
the court, the pictures are entered 
as evidence against him. Chief of 
Police L. C. Regler said that 
since taking pictures, the depart- 
ment has convicted 100 percent 
of its drunk-driving arrests, 

* * * 


John B. Hynes, mayor of Boston, 
has made a direct appeal to Presi- 
dent Truman to allot the city 
sufficient steel to continue its off 
the street parking program. Hynes 
told the President that the NPA 
has twice refused steel to Boston, 
and hoped that executive direction 
would obtain the steel for needed 
garage construction. 
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Affecting Factories and Dealers... secretary. For four years they | 


president, and Robert LaRue, | Rago e=s 





have had positions as account ex- | 





eo .° 
Auto Advertisin They became directors in 1950. 
Parker Holden is president and 


, ; 
By George Deery | appointment of John W. Hutton to) continues in the capacity of cre- 


Associate Editor | 
. | 
For the fourth successive year, | 


-urolator Products, manufacturers} 





f automotive oil filters and other} 7 


iltration equipment, has announced 
he largest advertising, sales pro- 
notion and merchandising program 
n its 29-year history—budgeted at 
rver $1,000,000. 

The 1952 program is again domi- 
nated by larger consumer maga- 
zine space—in Life, Saturday Eve- 
ning Post, Collier’s, Popular Me-| 
chanics and Popular Science plus 
an expanded farm schedule in 
Country Gentleman, Successfu 
Farming and Capper’s Farmer. 

Increased space will also be used 
on a list of 17 leading trade pub- 
lications covering the automotive 





{relieve Thomas G. McCormick, ex- amr Trae 
j|ecutive vice-president, of much of Speed Machines for Plastics | 
the 


him free to expand other agency 
activities. been stepped up by a number of | In behalf of Automotive Safety Foundation, two Washington auto dealers are shown 


Bes 
/ . * 
ecutives with the company. 





| D. C. Flint, treasurer. Retiring 
vice-president Arthur Clifford 


pr fh esp nce send ative consultant 
and operating 
manager. Hutton, Names 
eh ee part Fred P. Zick, director of the | 
for 12 years wii] |CGTaphic Arts division of Brooke, | 
have full respon- | Smith, French & Dorrance, ad| 
sibility and au-|28ency, announces appointment of | 
thority to direct Frederick Winter as manager of | 
everyday _opera- the production department. Winter 
tions in the agen- joined BSF&D in 1948 after many 
; years with Evans-Winter-Hebb, De- 


. ey’s work for its . pho ” 
J. W. Hutton clients. This will troit printing firm. 


4 oe % 


* * * 


| 


administrative detail, leaving . | la 
NEW YORK. — Production of | Wash, Dealers Back Traffic Training— 
plastic products is said to have 


Hutton joined Ross Roy, Inc., in| new high speed machines perform- | presenting a $650 fellowship to the Northwestern university traffic institute to State 


trade, service stations, auto engi-|December, 1939, as art director. He|ing secondary operations on €X- | patrol Officer Andrew K. Ekern of Seattle. Seated is Lee Moran (Lincoln-Mercur 
, 4 : : : a " y), 
neers ane manusacturers, Sect ep. | Was ee ee plastic. Shapes such as tub- | Seattle first vice-president of Washington State Auto Dealers Assn. At left is Arnold 


erators, diesel engine builders and 
operators and the farm equipment 
trade. 

The company also announced that 
an expanded publicity program this 
year will be spearheaded by a new, 


Chapin, LaRue Promoted thene and all other thermo plastic 


* * *s ing, channels of cellulose acetate, 


ethyl cellulose, butyrate and fluor- Reading (DeSoto-Plymouth), Tacoma, state chairman of the Inter-Industry Highway 


Safety Committee. State Patrol Chief James A. Pryde is standing behind Moran. 





| 





New officers of Holden, Clifford, |materials can be used on the ma- 
Flint, Inc., 26-year-old Detroit ad |chines which have been designed; wondering how new-car and truck production and sales are making out? AUTOMO- 
agency, are John Chapin, vice- ‘and built by Printloid, Inc. TIVE NEWS gives you the entire story every week throughout the year. 








direct-to-retailer tabloid publication 
that will reach 175,000 leading filter 
outlets six times a year. J. Walter 
Thompson Co., is the agency. 

* * aa 





Holley’s Big Campaign | 
W. E. Bailey, ad manager of Hol-| 
ley Carburetor, recently outlined the | 
ad program on Holley’s two new) 
+ original equip- 
ment carburetors, 
the Visi-Flo and 
Centri-Flo. Bailey 
states that this is 
the largest an-| 
nouncement cam- 
paign ever run by 
Holley and per- 
haps the largest 
ever run by any 
carburetor manu- 
facturer. 

Ads include the 
use of two facing half-pages in two 
colors in the Saturday Evening | 
Post, and two-color, four-page in- | 
sert in eight of the most important | 
trade magazines; a comprehensive | 
merchandising and sales promo- 
tion program that includes counter | 
display cards, mailing piece and re- 
prints. | 

Also there are a special 16-page) 
“Two New Concepts of Carbure- 
tion” book, outlining all the im- 
portant features and engineering 
changes, and a special eight-page 
issue of the house organ “The Hol- 
ley Carbogram” devoted exclusive- 
ly to the Visi-Flo and Centri-Flo 
which is mailed to a list of 15,000 
service repairmen and executives. 

Holley’s ad agency is Holden, 
Clifford, Flint, Inc. 

* * 
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W. E. Bailey 
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Dries Joins Gar Wood 


Gar Wood Industries has an- 
nounced appointment of Arthur F. 
Dries as manager of sales promo- | 
tion and advertising. Dries is in | 
charge of the central ad depart-| 
ment which handles all sales pro- | 
motion and advertising functions 
for Gar Wood’s Findlay (0O.),| 
Wayne (Mich.), St. Paul, Richmond | 
(Va.) and National Lift divisions, | 
as well as the Gar Wood branch | 
offices in major cities throughout) 
the country. | 

Dries was formerly connected | 
with Service Supply Corp., Phila-| 
delphia distributor of construction | 
and materials handling equipment, | 
as sales promotion manager and 
with Hose Accessories Co., Phila- 
delphia, as ad manager. 

” * . 


Heads C-E Art in Detroit 


Edward E. Rothman, general 
manager of Campbell-Ewald, ad 
agency, has announced appoint- | 
ment to Alger B. Scott to be art) 
director of the company’s Detroit | 
offices. Scott, who has been per-| 
forming the duties of acting art | 
director for some time, has been | 
with Campbell-Ewald for the last 
11 years. 

He has been art director of many 
national campaigns for the adver- 
tising agency and designed the} 
format for Friends Magazine, the| 
monthly consumer publication of | 
Chevrolet, serving for the first year | 
a8 art director of this magazine. 

a + * 


Hutton in New RR Post 


Ross Roy, president of Ross Roy, 
Inc., ad agency, has announced the 








Not just a few 
> mumbers 


your ‘obber can supply 


WAGNER LOCKHEED 
HYDRAULIC BRAKE PARTS 


for 
all makes and models 
of heavy duty vehicles 










There’s no need for you to go to one place for sealed kits, or as individual parts. Cylinders are 
some of your hydraulic parts—and to another for supplied completely assembled, or parts may be 
“hard-to-get” numbers. Save time . . . Save money purchased separately ... Ask your Wagner jobber 
.. - Get all your requirements from one source— for details. 

your Wagner jobber. You can depend on Wagner Quality because 
The Wagner Lockheed line of brake parts is the Wagner products are used as original equipment 


by automobile, truck and trailer manufacturers. 


Wagner Electric Grporation 
. ‘ a 6393 Plymouth Ave. « St. Louis 14, Mo., U.S. A, 
Genuine Wagner products are available in factory Seeies ts ciated dtu 0 6 end b Contd 


( e3Rs forberrer brakes... 


AYA % REFILLWith Wagner Lockheed Brake Fluid 
a4 REPLACE with Wagner Lockheed Brake Parts 
RELINE with Wagner CoMaxX Lining 


Wagner ./. ~ 
name in brake service = i. 


| oo Woe 
. 
™- 


— 


most complete of its kind there is anywhere. For 
example—Wagner catalogs 696 different brake 
cylinders. 






852-110 











Used-Car Auction Prices 
Market Trend 


A little more price strength showed up in the wholesale market last 
week as the overall average price of used cars gained $3 over the 
preceding week to $842—just $4 below the high mark for this year. 

Prices were steady to stronger for all but ’51 and ’42 models last 
week. The price of ’51s slipped $8 and ’42s lost $2. There was no change 
in the price of 46s, while the rest of the list moved upward. 

Gains ranged from $1 to $9 as ’50s accounted for the $1 advance and 
41s marked up the largest gain of $9. There was an $8 increase in "47s, 
while ’49s moved up $6 and ’48s increased $4. 

There was a decline in the percentage of cars sold as 1,214 units 
changed hands at 11 representative auctions last week out of 1,739 
entries for a mark of 70 percent. This was under the 73 percent average 
of the preceding week at the same auctions when 1,203 units were sold 
out of 1,654 offerings. 

Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 




















~ '4 ‘HEVROLE "52 SL Deluxe 2-dr $2, - 
AMARILLO, TEX. oa a ten eee © oe 
(Amarillo Auto Auction. Sale every Fri-| g9150*, §2,175*. ‘51 SL Deluxe 4-dr., 
day. Prices are for sale of Feb. 15.) | $1,310 $1,475, $1,525, $1,535, 
(Market very good. Sold 229 units out | s BTS 9-dr $1 250. $1 175 $1 505 
c= $1,515: Bel- Air : $1,840 " COnv., $1 ‘665: | 
. - , 2 200*. '50 Spe- 515; Air, . : -» $1,665; 
Peet See Fe, Sees cam aoe \-ton pickup, $1,320, $1,250, 2 at $1,175. 
cial 2-dr., $905; 4-dr., $1,355*. '49 Spe- a : . ms , 150 
cial 2-dr., $920; Super 4-dr., $1,240, 50 FL Deluxe 2-dr., $1,110, $1,150, 
$1,200. '48 RM 4-dr., $850. $1,160, $1,165; SL Deluxe 4-dr., $1,040, 
os 208 . hens 
CADILLAC—'51 (62) 4-dr., $3,475*, $3,-| $1,325, $1,350, $1,565 F 
950*. °49 (62) club coupe, $2,2¢ 4-dr CHRYSLER NY 4-dr., $2,950; Sara- 
toga 4-dr., 


$2,.165*. '48 (62) conv., $1,690". 


De newt? 


$3,250*; club coupe, $3,225* 
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fe aw JE SOTO 
—=TREDOME O 


. ». With America’s most advanced 
engine design and Power Steering! 


It’s the car of the year for performance! 
De Soto’s new Fire Dome engine delivers more 
power from every drop of gas... tremendous 
power reserve for hills and straightaways... 
on regular fuel! 

It’s the car of the year for greater safety 
and comfort! New Power Steering lets you 
turn the wheel with one finger. Parking is 
easy ... hydraulic power does the work! 

De Soto also offers Power Brakes, Electric 
Window Lifts. Solex Heat-Resistant Glass... 
plus No-Shift Driving at its best. Go see this 
sensational new car—today! 


DE SOTO DIVISION, CHRYSLER CORPORATION 


POWER STEERING is 
easy as dialing a telephone. 
Road control is greater... 
and parking is child’s play! 
































White sidewall tires, when available, are optional equipment. 


DE SOTO-PLYMOUTH Dealers present GROUCHO MARX in “You Bet Your Life” every week on both RADIO and TV...NBC networks. 


) | 50 Royal club coupe, $1,375 19 NY| 
club coupe, $1,325* ° 
PeciuD coupe, $1,220, "46 conv., $580. A rage Used-Car rices 
club coupe, $1,220. '46 conv., $580 ve 
DODGE—'51 Coronet 4-dr., $1,590, $1,600 ; ‘ 
/ ry 
FORD—'52 Custom (8) 2-dr., $2,135. °51 Compiled by Automotive News 
Victoria, $2,000*; (8) ton pickup, $1 lar Dec 
375. '50 Custom (8) club coupe, $1,290 Model Feb. 1952 1952 1951 
2-dr., $1,265, $1,285, $1,295; conv., $1 : i od ued a 
200 19 (6) -ton pickup, $710; (8) $849 $836 $864 1951 $1,745 $1,769 $1,837 
-ton pickup, $830 sinc sap ‘ 1950 1,330 1,311 1,356 
HUDSON 1S Super (6) 4-dr $150 1949 1,054 1,049 1,080 
f 9 2-« $S5 
aacenies ply — , < $1 0; 4-dr 1948 819 804 831 
“ 5 club coupe SS d a se = 
$1,645, $1,815. '50 4-dr., $1,375, $1,445 1947 677 675 695 
49 4-dr $1,115; conv $700, $770; club 1946 603 582 603 
coupe, $975, $985 9 ox* 9 9 
NASH—'50 4-dr., $1,100 1942 on — — 
OLDSMOBILE—’52 (98) 4-dr., 2 at $3,- Feb Jan Dec 1941 248 230 247 
500*; (88) 2-dr., $2,950*. '51 (S88) 4-dr., Overall 
$2,330, $2,375, $2,445*, $2.625*. "50 (88) aes rs 2 $ 836 $ 86 
t-dr., $1,455, $1,600*; 2-dr., $1,665*; Average. $ 84 $ 83 $ 864 
Gta coupe, G2,610"; (08) S-dr., 95.150" (The above figures are averages of used-car auction prices, all 
ee eg i Et i makes and models, carried regularly in Automotive News./ 
-dr., $1,03 
PLYMOUTH—'52 Cambridge 4-dr $1 860; 
Cranbrook club coupe $1,960 $1,970. °51 GMC '4-ton pickup, $1,220 50 Inter- (61) sedan, $1,535* 
business coupe, $1,140; Cambridge 4-dr national %-ton pickup, $775, $865. °49 CHEVROLET—'51 SL Deluxe sedan, $1 
a 798. $1,600; Cranbrook club coupe International %-ton pickup, $540 550, $1,650*, age ot FL Deluxe sedar 
$1,795 $1,400*; Bel-Air, $1,750. '50 FL Delux: 
PONTIAC—’52 Chieftain (8) Deluxe 4- iy Ww 7 sedan, $1,340*, $1,260, $1,250; SL Deluxe 
dr., $2,515, $2,700*, Catalina, $2,900" ALBANY, N. Y. sedan, $1,285, $1,250. ‘49 SL Deluxe se 
‘51 Chieftain (8S) Deluxe 4-dr., $1,850, (Tim Anspach's Dealers Auto Auction. dan, $1,080, $1,060. '48 SM_sedan, $750 
$1,875, $2,000*; Catalina, $2,265*. '50| Sale every Monday. Prices are for sale of business coupe, $680. ‘47 FL aerosedan 
| SL (6) 2-dr., $1,210. | Feb. 18.) 775; FM conv. $700; SM sedan, $700 
. rae op om a : ; 5 
STUDEBAKER—’51 Champion 4-dr., $1,- (Prices even with preceding week but —— 52 Windsor club coupe, §2.- 
| 435, $1.750*. '50 Champion 4-dr., $1,170; | heavy snows restricted sales. Sold 61 ta —* : 
2-dr., $1,010; Commander 4-dr., $1,115, | units out of 103 offerings.) | eas + ak eeu, $810 
| $1,245 BU 50 Special sede 1.340. "49 S 5) Cus B) sedan Bee At 
, , 7 w » 5 $400. ‘4g | BUICK—’50 Special sedan, $1,340. ‘49 Su- | FORD—'51 Custom (8) sedan, $1,650 40 
Me ge ¢ t a ps a sean — | per sedan, $1,160; RM sedan, $1,300*. '47| station wagon, $1,060; Custom (8) sedar 
MISCELLANEOUS Te GMC 14-ton pick- | RM sedan, $660. $820. ‘48 (8) conv., $800; Deluxe (S 
up, $1,445, $1495, $1,510. $1,525. '51| CADILLAC--'50 (62) sedan, $2,860*. "48 | | sedan. $650; Deluxe (6) sedan, $650 
AI gat ctce Np dit Ae tet cot then recap FRAZER—'47 sedan, 2 at $480*. 
aenaere ay ; | KAISER—'51 Henry J (6) 2-dr., $1,020. 
LINCOLN —’49 Cosmopolitan sedan, $1,050 


MERCURY —'51 sedan, $1,950*. '49 sedan 
$1,085, $1,200, $1,180, $1,100*. '46 sedan 


$600. 
OLDSMOBILE—’52 (S88) Holiday, $3,060* 


sedan, $2,835*. ’51 (98) sedan, $2,275* 
(88) Holiday, $2,250*. °49 (98) sedan 
$1,190*; (88) sedan, $1,300*. °47 (66) 
sedan, $675*. '41 (78) sedan, $220; (98) 

| sedan, $175. 

PACKARD—'50 sedan, $1,375*. 

PLYMOUTH—'51 Cambridge sedan, $1,530 

| '49 SD sedan, $1,035, $960. 

| PONTIAC—’51 (8) Catalina, $2,260*. ‘4s 
SL (8) sedan, $980. '41 (8) sedan, $200 

STUDEBAKER—’50 Champion sedan, $1,- 
050. °47 Land Cruiser sedan, $700*. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction. Sale ever, 

Friday. Prices are for sale of Feb. 15.) 
(Sold 134 units out of 206 offerings.) 

BUICK—’51 RM sedan, $2,400*, $2,3009* 
Super sedan, $2,100*. °50 RM _ sedan 
$1,575*, $1,600*; Special sedan, $1,375 
Super sedan, $1,600*. ‘49 Super sedan 
$1,210*, $1,150, $1,100; conv., $1,210* 
RM conv., $1,200; Special sedan, $1,150 

CADILLAC—’51 (61) club coupe, $3,750* 
(62) club coupe, $3,750*. 50 (61) sedan 
$2,825*, $2,820*. °48 (61) club coupe 
$1,610*. ‘47 (61) club coupe, $1,170* 
(62) 4-dr., $1,150. 

! 

| CHEVROLET—’'52 SL Deluxe 4-dr., §$2.- 


000; 2-dr., $2,100*; FL Deluxe 4-dr. 

| $2,055. ’51 SL Special sedan, $1,435 
business coupe, $1,210; SL Deluxe sedan 
$1,675*, $1,695*, $1,580; FL Deluxe ¢e- 
dan, $1,580, $1,475; %4-ton pickup, $1.- 
150, $1,240, 2 at $1,250. ’50 FL Deluxe 
sedan, $1,310; SL Deluxe 4-dr., $1,325 
Station wagon, $1,600. ‘49 FL Deluxe 
2-dr., $1,130, $1,040; %-ton pickup 
$800. ‘48 SM 4-dr., $870. ’47 FL aero 
sedan, $880; FM 2-dr., $610. °46 SM 
4-dr., $490. 

CHRYSLER—’49 Royal club coupe, $1 
295. '48 NY 4-dr., $800. 


DODGE—’51 Wayfarer business coupe, $1 








125 %-ton pickup, $925. ‘50 Coronet 
4-dr., $1,330; Wayfarer 2-dr.. $1,000 
FORD—’51 Custom (8) sedan, $1,615, $1 
675*, $1,570, $1,485, $1,575, $1,400, $1.- 
680; Victoria, $1,800, $1,785; %-ton pick- 
up, $1,200. ‘50 station wagon, $1,265 
%-ton pickup, $830; Deluxe (6) 2-dr 


$1,130, $1,125; Custom (6) 2-dr., $1,075 


Custom (8) conv., $1,250; 2-dr., $1,225 
Crestliner, $1,350*. ‘49 Deluxe (8) 4 
dr., $825, $900; Custom (8) 4-dr., §1 
170*. '48 SD (8) sedan, $830, $900. ‘47 
SD (8) sedan, $550. $750, $810, $630 
Deluxe (8) sedan, $625. $750, $670. ‘46 
SD (8) sedan, $600, $650: Deluxe (8 
sedan, $650, $675. ‘41 conv., $420. ‘40 
business coupe, $180. 

HUDSON—’'50 Pacemaker club coupe 
$960. °'46 Super (6) club coupe. $330 

| LINCOLN--’51 club coupe, $2.000*. ‘48 

| 4-dr., $550. 

MERCURY—'51_ sedan, $1.625, $1,790* 

| *50 4-dr., $1,380". '49 club coupe. $950° 

| ‘47 4-dr., $785. 

| NASH- ‘51 Rambler station wagon, §1 
500. 

| OLDSMOBILE—'51 Standard (88) 4-dr 

| $1,900*; Super (S88) 4-dr., $2,130*, $2 

| 450". '50 (88) 4-dr., $1,550. °49° (76 
4-dr., $900 

PLYMOUTH—’51 Cranbrook 4-dr., $1 
550; Cambridge 4-dr., $1,400. ‘50 SI 
suburban, $1,455, $1,550. °49 SD 4-dr 
$1,130. '46 Deluxe 2-dr., $500. '41 Deluxe 
4-dr., $100. 

PONTIAC—'51 Catalina, 2,250*. °*50 SI 
(8) sedan, $1,550, $1.430, $1,225, $1. 
500; Chieftain (8) sedan, $1,220, $1,525 
$1.570*. 

STUDEBAKER— ‘49 Champion conv 
$730*. 

WILLYS—°50 station wagon, $1,100*. 

MANHEIM, PA. 
(Manheim Auto Sales & Auction, In¢ 

Sale every Friday. Prices are for sale of 

Feb. 15.) 

(Market good, Sold 76 units out of 

132 offerings.) 

BUICK—’51 Super 4-dr., $2,150*. '50 RM 
4-dr., $1.890*%; RM Riviera coupe, $1 
850*; Super Riviera coupe, $1,800*; Spe 
cial 2-dr., $1,450. "49 RM 4-dr., $1,285 
Super 4-dr., $1,225 

CADILLAC—'48 (62) 4-dr., $1,610*, ‘4 
(60) Special 4-dr., $1,035* 

CHEV ROLET—’52 conv., $2,380*. '51 Be 
Air, $1,825; FL Deluxe 4-dr., $1,650* 
SL Deluxe 4-dr., $1,570; FL Special 4 
dr., $1,470. '49 SL Deluxe 2-dr., $1,290 
‘48 FL aerosedan, $1,030; FM 2-dr 
$830 


CHRYSLER—'52 Windsor 4-dr., $2,550. ‘51 
Windsor 4-dr., $1,850. ‘50 Royal 4-dr 
$1,480, °47 Windsor 4-dr., $1,000. 

DeSOTO—'49 Custom 4-dr., $1,290, $1,100 
conv., $1,260. '46 Custom 4-dr., $750 


| (Continued on Page 43, Col, 1) 
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IODGE 51 Coronet 4-dr $1,795 is 

Custom 4-dr., $965 17 Custom club 
coupe, $70. 

FORD—'51 Custom (6)° 2-dr $1.460 50 
Crestliner $1,530 Custom (SS) 2-dr., 
$1,310 49 Custom (8) 4-dr $995 17 
Deluxe (8) 2-dr., $675 46 Deluxe (8) 
club coupe, $530. 

HUDSON—'48 Super (6) 4-dr $930. ‘47 
Super (6) 4-dr., $620 

KAISER—’'51 Henry J (6) 2-dr., $910 

MERCURY 50 4-dr., $1,405. ‘49 conv., | 
$1,180 48 club coupe, $810. °47 4-dr., 
$790 


NASH—'51 Rambler station wagon, $1,280 


'49 (600) 4-dr., $980 

OLDSMOBILE—'49 (SS) 4-dr. $1,320*; 
(98) 4-dr., $1,265; (76) 4-dr $1,220* 
'47 (78) 4-dr.. $610 

PLYMOUTH—'52 Cambridge 4-dr., $2,000 
‘51 Cranbrook 4-dr., $1,750; Cambridge 
club coupe, $1.480. ‘49 Deluxe 2-dr., 
$1,065. '47 SD 4-dr., $610. } 

PONTIAC—’50 (8S) conv., $1,710. '49 Chief- | 
tain (8) 2-dr., $1,330*. ‘48 (8) conv., | 
$1,010. | 

STUDEBAKER—'51 Commander 4-dr., $1,- | 


600; Champion club coupe, $1,520, $1,460. 


LOS ANGELES 


(Los Angeles Auto Auction. Sales every | 
Tuesday and Thursday at San Gabriel, | 
Calif. Prices are for sales of Feb. 19-21.) 
BUICK—’51 Super Riviera coupe, $2,480*; 

4-dr., $2,250*; Special Riviera coupe, 

$2,245*; Special 2-dr., $2,095*. '50 RM 

Riviera 4-dr.. $1,800*; Super 4-dr., $1,- | 

765*. °49 Super conv., $1,435*; 4-dr., 

$1,250, $1,175; RM 4-dr., $1,225*, $1,- 

175*. °47 Super 4-dr., $960; RM conv., 

$625. 

CADILLAC—’51 Coupe de Ville, $3,965"; 

(62) 4-dr., $3,935*. "50 (62) 4-dr., $3,- 
090*; (61) club coupe, $3,015*, $3,000*. 
49 (62) 4-dr., $2,305*, $2,280*%; (61) 
4-dr., $2,220*. '48 (62) conv., $1,960*; 
(61) club coupe, $1,915*. °47 (62) club 
coupe, $1,380*. 

‘HEVROLET—-’51 conv., $1,925*; SL De- 
luxe 2-dr., $1,650. °50 conv., $1,455; SL 

Deluxe 2-dr., $1,390; FL Special 2-dr.. 


~ 


$1,285; SL Special club coupe, $1,230. 
‘49 SL Deluxe 2-dr., $1,150; FL Special 
4-dr., $1,045; SL Special 4-dr., $1,000; 
conv., $965. ‘48 FL aerosedan, $1,060; 
l-ton panel, $745. '47 FM 4-dr., $765; | 
SM club coupe, $745; 4-dr., $605. | 

CHRYSLER—’51 NY 4-dr., $2,750*. °'50 
NY 4-dr., $1,645*. ‘49 Windsor conv., 
$1,505*. 

DeSOTO—'51 Custom club coupe, $1,825*. 


‘49 Custom 
°46 Deluxe 


$1,565". 
$1,190°. 


'50 Custom 4-dr., 
club coupe, $1,205*, 


4-dr., $615*. 
DODGE—'49 Wayfarer 2-dr., $940. 
FORD—'51 Victoria, $2,045*; Custom (8) 
2-dr., $1,580, $1,410*. '50 conv., $1,500*, 


$1,205; Deluxe (8) 2-dr.. $1,370, $1,290, | 
$1,270, $1,225; Custom (8) 2-dr., $1,305; 
Custom (6) 4-dr., $1,290. '49 Custom (8) 
2-dr., $1,040, $1,130, $990; conv., $1,110; 
club coupe, $1,040, $1,105*, $1,060. '48 SD 
(8) 2-dr., $755. ‘47 club coupe, $820; (8) 
4-dr., $725. °46 (S) conv., $680, $515; 
2-dr., $635; (6) 4-dr., $565; 2-dr., $555. 
FRAZER—'47 Manhattan 4-dr., $520*. 
HUDSON—'49 Super (6) 2-dr., $1,040. 
KAISER—’49 Deluxe 4-dr., $500*. 


LINCOLN—’49 Cosmopolitan 4-dr., $1,460*. 
"48 4-dr., $750*. 

MERCURY—’51 club coupe, $2,250*, $1,- 
965*, $1,855*. ‘50 club coupe, $1,605. °49 
club coupe, $1,360, $1,335*; 4-dr., $1,- 
305*, $1,190. ‘48 club coupe, $980; 
conv., $720. ‘47 4-dr., $690, $625. °46 
4-dr., $615. 

NASH—’46 (600) 4-dr., $500. 

OLDSMOBILE—’51 (S88) Super Holiday, 
$2,515*; (98) 4-dr., $2,375*. ‘50 (88S) 
Holiday, $2,115*; club coupe, $1,790*; 
4-dr., $1,780*; (98) Deluxe 4-dr., §$1,- 
765*. °50 (88) 2-dr., $1,700*. "49 (98) 
club sedan, $1,470*; (76) club coupe. 
$1,240*. "48 (78) club sedan, $S05*, °47 
(76) 4-dr., $815*. °46 (76) club sedan, 
$660*, $655. 

PACKARD—’51 4-dr., $1,970*, $1,955", 
$1,945*. °49 4-dr., $1,075*. 

PLYMOUTH—’50 SD 4-dr., $1,360; club 
coupe, $1,325. ‘47 SD business coupe. 
$630. °46 Deluxe 4-dr., $560, ‘42 club 


coupe, $200. 
PONTIAC—’52 (8) conv., $2,825*, $2,805*; 


4-dr., $2,635*. ‘50 (6) club coupe, §$1,- 
395. °49 (S) 4-dr., $1,500*; 2-dr., $1,- 
380*; club sedan, $1,355*. '48 (8) 4-dr., 
$870. °47 (6) club sedan, $705. '46 (6) 
4-dr., $670. ‘41 (6) conv., $330; 2-dr., | 
$280. | 
STUDEBAKER—’50 Commander RD 4-dr., | 
$1,345*; Commander 4-dr., $1,275*; | 
Champion club coupe, $1,165". "47 
Champion 4-dr., $645. 
MISCELLANEOUS-—’51 Sunbeam Talbot 
conv., $1,895. '50 International ‘%-ton 


pickup, $880; GMC *%-ton panel, $830. 


EBENSBURG, PA. 


‘Ebensburg Auto Auction Co, Sale every 
Thursday. Prices are for sale of Feb, 21.) 

(Prices firm and demand good. Sold 
78 units out of 89 offerings.) 


BUICK—’50 Super sedanet, $1,575*; Spe- 
cial 4-dr., $1,410*. ‘49 RM 4-dr., §$1,- 
125*. '47 Super sedanet, $690. 

CADILLAC—’51 (60) Special 4-dr., §3,- 
925*; (61) club coupe, $3,360*. °47 (61) 
4-dr., $1,095*. ‘41 (62) 4-dr., $415"; 
club coupe, $300. 

CHEVROLET—’51 SL Deluxe 4-dr., §$1,- 
530*. '50 SL Deluxe 4-dr., $1,340*, §$1,- 
310*; 2-dr., $1,240; FL Deluxe 4-dr., §1,- 
275; 2-dr., $1,390*, $1,280; %-ton pick- 
up, $825; %-ton pickup, 715. °49 SL 
Deluxe 2-dr., $1,025, $960. °48 conv., 
$775; FL aerosedan, $890, $830, $815. 


47 FM 4-dr., $775. 

$380, $260. '40 SD 4-dr., $115. 

$110. 
CHRYSLER 


"41 SL Deluxe 2-dr., 
°38 2-dr., 


‘48 Windsor 4-dr., $910 


DeSOTO—'49 Custom 4-dr., $1,250. 46 
Custom 4-dr., $680. 

DODGE—’51 Wayfarer Roadster, $1.200. 
‘48 Custom 4-dr., $890, $855, $825. °47 
Deluxe 2-dr., $615. ‘46 2-dr.. $660. ‘40 


4-dr., $125. 
FORD—’'50 Custom (8) 2-dr., $1,110; (6) 


14-ton pickup, $890, '49 Custom (8) 2- 
dr., $1,000*, $1,000; Deluxe (8) 2-adr.. 
$900; (8) 2-ton dump, $850. °48 SD (8) 
2-dr., $825, $720. '47 SD (8) 2-dr., 
$760, $740, $645; Deluxe (8) club coupe, 
$700. 
PRAZER—'51 4-dr., $1,410*. 


HUDSON—'48 Commodore 4-dr., 
Super (6) 4-dr., $505. 
KAISER—’49 4-dr., $750*. 


$760. °46/! 





(62) 
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$900. °47 | 





on” te * . Sedan, _ $2,310°, $2,- NASH "50 Statesman sedan sedan, $1,955*; RM Riviera coupe, $1, 
asad ‘ (6 ) sedan, $1,550*. (600) sedan, $610 800; Super Riviera coupe, $1,865*; Super 
CHEN ROLET—'52 SL Deluxe sedan, $1,- | OLDSMOBILE—'52 (88) sedan, $3,030*. sedan, $1,560*. ‘49 Super conv., $1,150*; 
925, $1,980*; 1-ton pickup, $1,585. ’51 2,790*. '51 Super (S88) sedan, §$2,180* RM sedan, $1,240. '47 RM sedan, $805 
ge $1,840, $1,865*; SL Deluxe se- $2,250*. "50 (88) sedan, $1,445*, $1.615* 46 RM sedan, $570 
dan, 1,660*, $1.670*, $1,705*, $1,715, $1,695*, $1,720*. "49 (SS) sedan $1 120*. AC 36 er e 
42) $1,730, $1,755, $1,770; FL Deluxe se-| §1.205*' $1.250° ae eee eee — pe eee AO eee se 
- dan, $1,.590* $1,600 $1,605, $1,615", > < m ¢ ae 84 Fane shia . - 

LINCOLN 49 Cosmopolitan 4-d ahe $1,625, $1,635", $1,650; ,-ton pickup, wae? Oo 3 r = ae a yd mong ' + oN eS gh fie $1,900°, $1,875 
S x mopolitar dr., $1,155 $1.205, $1,310, $1.470. §1.590. ‘50 Bel: 7 50 sedan, $1,165 48 sedan, $750 50 Bel-Air, $1,590*; SL Deluxe sedan 
$1,040 Air, $1,720%: SL Deluxe sedan, $1,300, | PLYMOUTH—'52 Cambridge sedan, $1,- $1,400, $1,380; sedan delivery, $850, ’49 

OLDSMOBILE 49 (SS) 4-dr., $1,275*. °47 $1,330*°, $1,350*, $1,370", 1,375; FL 905. '51 Suburban sedan, $1,780: Cran- FL Special sedan, $910. '48 FM _ station 
(66) club sedan, $515. ‘46 (76) sedanet Special sedan, $1,185, $1.245, $1,250, $1,- brook sedan, $1,425, $1,465. $1,490, $1,- wagon, $715; FM conv., $790; FM sedan 
$570 260, $1,275, $1,285. ‘49 SL Deluxe sedan 510, $1,595, $1,730. °50 SD sedan, $1,-| $800. '47 FL sedan, $690. ’46 SM sedan 

PLYMOUTH--°52 Concord 2-dr., $1,650. $1,105, $1,120, $1,135, $1,140, $1,145, | 125, $1,195, $1,210, "49 SD sedan,’ $s70,| $650, $520; FM sedan, $640. 

Sl Cambridge 4-dr.. $1,425. 49 SD 4- $1,150; FL Special sedan, $840, $895,| $930, $955, $1.000. ‘48 SD sedan, $750, | CHRYSLER—'51 Windsor Deluxe sedan 
dr.. $1,010, $1,000. '48 SD station wagon, $1,025, $1,055, $1,060, $1,095, |$1.105. $765, $785, $800. | $2,200. °50 Windsor Highlander sedan 

PONTIAG. po Chit $600. ‘48 FM sedan, $740, $765, $780, $785, | PONTIAC—'52 (8) Catalina, $2,845: Chief-| $1,670. 

’ y f « i Q7r 5 5 ae - 497 5 5 ‘ | 
oar. 8 ames ae — = ee 375 $805, $850 $855, $880 $895. 47 FM_se- | tain (8) sedan, $2,405, $2,495, $2,590*. | DeSOTO—'50 Custom sedan, $1.370. 49 
nonianee: "47 (6 dr., $5s dan, $675, $680, $705, $710, $725, $755. 51 (8) Catalina, $2,300*, $2,310", $2,- | Custom carryall, $1,320. 

SEC SEBAKER—'51 Champion conv., $1,- | CHRYSLER—'52 Windsor sedan, $2,590*. | 330%; Chieftain (8) sedan, $1,705* §1.- | DGE—’51 Meadow on 
475. ‘48 Commander 4-dr., $750; Cham- ‘51 Windsor sedan, $1,940*. §2.000°. 50 710*, $2,105*, $2,150*, $2,160*. ‘So si DODGE—’51 Meadowbrook sedan, $1,750 
pion 4-dr., $865*. °39 Commander 4-dr.. wanes sor sedan, 940", $2, 5 (6) a 1.230 bore” aa. a | 48 conv., $850; '4-ton panel, $450. '47 

Ps ndsor sedan, $1,455*, $1,660*, ‘49 sedan, $1,230, $1,235*, $1,240*, $1,-| .| pert 4 

. Windsor sedan, $1,240*, $1,320* 245*, $1,260*, $1,275*, $1,585". '49 Chief- <a gene Oca apna Sci 

WILLYS—'47 (4) Jeep, $455. '46 (4) Jeep | mesoro “46 caseene 3 adiee eaaee tain (8) sedan, $1,195*, $1,210*, $1,240*, | FORD—'51 Custom (8) sedan, $1,550; De- 
$330 Sore" ustom sedan, $92 48 (8) sedan, $825*, $855* §875°*. ‘47 | luxe (8) sedan, $1,490. '50 Deluxe (6) 

— DODGE : 52 Coronet sedan, $2,095* 51 (6) sedan, $665, $675, $690, $710 730, | sedan, $1,130; Custom (8) sedan, $1,210, 

DENV ER an a Fag een “— se- | STU DEBAKER 51 Land Cruiser sedan, | = 91.000) "Dace, a oo 

, $1,005". sedan, § one's 7 be , ; s ' 

(Denver Auto Auction. Sale every Tues- | FORD—’'52 Custom (8) sedan, $2,200, $2,- | eresoe” pg ; o1.5u8s a ee sedan, | $880, $870, $800. "48 (8) sedan, $705 

day at Littleton, Colo. Prices are for sale 222. '51 Custom (8) sedan, $1,600*, §$1,- er sedan $780*. $815*. $875* Command-| 47 (8) sedan, $630, $490; station wagon, 
of Feb, 19.) 700°, $1,815*. 50 Crestliner, $1.545°: | WILLYS—'52_ %-ton pickup, §1,945 po $675. '46 SD (8) sedan, $535, $480 

_ (Prices steady, Sold 248 units out of Socio °) pe my | oe $1,400°. "49 | 2-dr., $1,915": Jeep, $1,515 51 station KAISER—’51 sedan, $1,135; Henry J (4) 

334 offerings.) Nay ry © ne _, Piiew og ye wagon, $1,225. '50 %-ton pickup, $610, 2-dr., $875. °48 sedan, $610, $590. 

BUICK—'51 RM Riviera coupe, $2,400*;| Qgse 48° (S) sedan, $710.) $140, Sand, | gg $0522, $700. MERCURY—’51 sedan, $1.815*. °49 sedan 
RM 4-dr., $2,150*; Special sedan, $1,-| ‘47 ‘/e a: Samy 5 °46 ‘station | MISCELLANEOUS—'52 GMC '4-ton pick-| $1,155, $1,110. aif : 2 
aie ai ee tae ie ae wagon, $566. TS Station up, $1,408. NASH—'48 (600) Super sedan, $620. ‘46 
“ “yf - . $555. NAS > ‘ " : 
$1 055° $1 G40" “es eet G1 eee as HUDSON—'50 Pacemaker sedan, $995. '49 ; (600) Super sedan, $480, $455. 

Super sedan $1 035°. $1,055* '$1,075* — (6) sedan, $895, $910", N. PLAINFIELD, N. J. OLDSMOBILE—'49 (88) sedan, $1,325*. '47 
s sedan, 91,035", 055°, 075", 930*. . (6) sedan, $725*. '46 (98) sedan, $520* 
$1,190*, $1,250*, $1,300*, $1,320*. 8} C —_— . , (Lebanon Auto Auction, Sale every Wed- r yt , 3). ; 
RM sedan, $725," $875. "47 Special sedan. | HINCOLN—'51 Cosmopolitan sedan, §2,-| nesday. Prices are for saie of Feb Soy | PLYMOUTH—'51 Cranbrook sedan, $1,565: 
$755. $775 Je - . . , . ce ae Cosmopolitan sedan, $1,090*. | (Ma net fn Sip e : . Cambridge sedan, $1,460. '50 SD sedan 
$755, f MERCURY—'51 sedan, $1,620*, $1,925, | Marke rm. Sharp pieces very much $960. '47 SD sedan, $750. '46 SD sedan. 

CADILLAC—'51 (62) sedan, $3,645*, $3,-| $1,930*, $2,110*, $2,220*. °50 sedan, $1,- | in demand. Sold 79 units out of 113 $615, $600, $270. 

660*; (61) sedan, $3,300*. 50 (62) se- 700*. '49 sedan, $1,105*. ‘48 seed offerings.) | PONTIAC—'51 Chieftain (8) sedan, $2,- 


dan, $2,805*, $2,865*, $2,950*, $2,965*, | 








SPEED and EFFI 


you never thought possible in 
automobile dealer accounting 


$840. '47 sedan, $710. 





BUICK—’51 RM sed 







CIENCY 





There’s a new standard of account- 
ing efficiency in many automobile 
dealers’ offices today. It’s a standard 
made possible by a completely new 
idea in mechanized accounting — 
the revolutionary new Burroughs 
the 
brain” that directs it automatically 


Sensimatic with ““mechanical 


through every accounting operation. 


Here is a new accounting machine 


with amazing versatility, speed and 
ease of operation. The Burroughs 
Sensimatic does a wide variety of 
accounting jobs with a saving of 
time, money and effort over former 
methods—and just a turn of the 
job selector knob moves it speedily 
from one posting job to the next. 


an, $2,220*. '50 RM (Continued on Page 44, Col. 3) 









































Find out today how the Burroughs 
Sensimatic can save working hours, 
reduce your accounting costs, and 
increase efficiency. And all at a 
surprisingly moderate cost, too. 
Call your local Burroughs office 
or write for complete information 
today. Burroughs Adding Machine 
Company, Detroit 32, Michigan. 


WHEREVER THERE'S BUSINESS THERE'S B u rrou gh ee 











| Used-Car Auction Prices 





(Continued from Page 43) 









100, '50 Chieftain (8) sedan, $1,405 49 2-dr $730 $1 2-dr $150, $230, $265 
| SL (8) sedan, $1,310, $1,355. ’48 (S) se club coupe, $35 10 club coupe, $300 
dan, $1,010 CROSLEY 19 2-dr., $300 
STUDEBAKER +8 Commander conv CHRYSLER 48 Windsor 4-dr $1,100 
| $675 417 NY 4-dr., $850 
| WILLYS 1S Jeepster, $700" DesOTO 52 Sportsman, $2.600* 41 4-dr 
$220 
OAKLAND, CALIF. DODGE—'49 Meadowbrook 4-dr., $855. °47 
> ane Deluxe 4-dr $605: Custom 4-dr $700 
} (A. L. Pollock Auto Dealers Wholesale 16 -ton panel, $405 12 4-dr $285. 
ape bg #4 ery he ednesda Prices are club coupe, $115 
} (Rainy day—large crowd, Bidding high FORD—'50 2-dr., $1,265 conv., $1,460 
| on clean cars.) station wagon, $1,400 49 conv $1,115 
. . $1,065; Deluxe (8) 2-dr $945, $970; 
BUICK—'50 Super 2-dr $1,500; Special » Aha . ° pm Ani 
H H 2 ae . 4 a Custom (8) 2-dr., $1,075, $1,100; Cus- 
Alfa Romeo Mass Production in Milan— t-dr., $1,330. "49 Super 2-dr..' $1,305": | Tom‘ (a) 2ndr,, $980.) °48 (6) 2-dr., $690 
P : : . P +. wan’ ‘ailen as ine os ae 8) 2-dr., $750. ‘47 (8) %%-ton panel 
With the introduction of mass production techniques, it is expected that Alfa $765, $675, $680; Super 2-dr., $910 $560 (8) rin Ag $650 $645 46 16) aeae 
p . ph ge MO é e705 560; 2-dr., $650, $645. ‘4 dr., 
Romeo will turn out about 500 to 1,000 cars per month during 1952. It is thought pie $598 a “ume och ween $500; (8) 4-dr., $650, $455; 2-dr., $625; 
. : = IE ot . a a ‘ conv., $725; station wagon, $615. ’42 (8) 
that the processes will lower the cost of production by 30 percent. Here, workers ore | CADILLAC—'50 (60) Special 4-dr., $3.- iar S050 41. (8) S dt ’$200 ahs 
on :. 2 +RNe , $250. 2-dr., § ; @ 
busy installing the motors in the chassis. | camvisdasce an Gk. Deluxe 2-dr.. $1,-| coupe af 2-dr., $300. ‘40 station 
ee : = —| “655, '50 FL Deluxe 2-dr., $1,330. °49|  W260n, $230; 2-dr., $200. ; 
; : a m . FL Deluxe 2-dr., $1,150, $1,155; conv., | FRAZER—'48 4-dr., $590, ‘47 4-dr., $460 
Wondering how new-car and truck production and sales are making out? AUTOMO- $1,085, $1,240. "48 SM 4-dr., $825. °47| HUDSON—'50 Super (6) 4-dr $1,230; 
TIVE NEWS gives you the entire story every week throughout the year. SM 2-dr., $735, $630; conv $880; FM| Pacemaker 2-dr., $1,255, $1,200; 4-dr., 











Gol SEM 


Twice AS MANY 
Twice AS EASILY 







Cause theres 


MORE 
FUMBLING 


on the ’shield...or on the shelf 






Drivers like the new Trico Soft-Rubber Blades because 
they give the cleanest wipe ever seen. 
YOU'LL like them — 


— because they fit ALL FOUR types of wiper arms 
without adaptors. No more fumbling on the ’shield ! 





— and because Trico’s new metal Stock Organizer 
Cabinet puts the right blade or arm at your finger 
tips. No more fumbling on the shelf! 


Fifteen million television screens are telling car drivers 
about them. That’s why sales are breaking all records. 
Your jobber will help you cash in. Phone him! 


METAL STOCK 


ORGANIZER 
Cabinet D-102 

for Shelf or 
Counter 








$1,200, $1,140 47 4-dr $535* 46 Su 
per (6) 4-dr., $440. 

LINCOLN—’'49 4-dr., $1,120, $1,195*; 2-dr 
$1,255*. '46 4-dr., $590. 

MERCURY—’51 4-dr., $1,945* '49 4-dr 
$1,280*. ‘48 club coupe, $800; 4-dr 
$885, $905. "47 club coupe, $800 

NASH—’'49 (600) 4-dr $1,000 "46 clut 
coupe, $515 

OLDSMOBILE--'50 (88) Deluxe 4-dr., $1 
760. °49 (88) 2-dr., $1,305*, $1,445*; (98 
4-dr $1,445*. ’47 (76) 2-dr $775 42 
sedanet, $225*. ‘41 club coupe, $130 

PACKARD—'51 (400) 4-dr $2,590 i 
i-dr., $760*. °48 4-dr.. $S850* 47 2-dr 
$745* 40 (110) 4-dr., $205 

PLYMOUTH—'46 business coupe, $535. ‘4 
4-dr.. $160, $115, $160 

PONTIAC—’50 Chieftain (8) club coupe 
$1,455*; 4-dr., $1,450. °41 4-dr $365 
"40 (8) club coupe, $165 

STUDEBAKER—’51 business coupe, $1 
250. '50 Champion 4-dr., $1,310*; 2-dr 
$1,205*, $1,300. °49 %-ton pickup, $795 
‘47 %-ton pickup, $650. ‘42 4-dr., $155 
39 \%-ton pickup, $240 

WILLYS—'49 Jeepster, $880* 48 Jeer 
ster, $600* 


CHARLOTTE, N. C. 


(E. M. Stafford, Inc. Sale every Wed 

nesday. Prices are for sale of Feb. 20.) 
(Prices stronger on some models. Real 
demand for sharp pieces. Retail market 
improved. Sold 107 units out of 171 offer- 
ings.) 

BUICK—'51 Special 2-dr., $1,900*, $1 
780. ‘50 Special 4-dr., $1,410*, $1,355° 
"49 RM 4-dr., $1,250*, $1,175*. $1,125* 

| Super 4-dr., $1,130*. 

ADILLAC—’'51 (62) 4-dr., $3,655*. °49 

(62) club coupe, 2,150*; (61) 4-dr 

$2,200*, $2,010*. 

‘HEVROLET—’'52 SL Deluxe 4-dr $1 

935; 2-dr., $1,850. '51 SL Deluxe 4-dr 

$1,675, $1,655, $1,590, $1,570; 2-dr., $1 

660, $1,550, $1,545, °50 Bel-Air, $1,510 

SL Deluxe 4-dr., $1,390*, $1,375*, $1,140 

2-dr., $1,340, $1,330, $1,325*; FL Spe 

celal 2-dr., $1,250, $1,150. °49 FL De 
luxe 4-dr., $1,000; 2-dr., $1,170*, $1,155 

2 at $1,150; SL Special 4-dr., $1,055. ‘48 

FL 4-dr., $825; aerosedan, $835; FM 

4-dr., $825, $700; 2-dr., $775; SM 4-dr 

$790. '47 SM club coupe, $625. 

| DeSOTO—’'50 Custom club coupe, $1,500 

| FORD—'52 Custom (8) 4-dr., $2,240. ‘51 
Victoria, $1,780; Custom (8) 4-dr., $1 
650; 2-dr., $1,850*, $1,675, $1,590, $1, 
565; club coupe, $1,660; Deluxe (8) 2 
dr., $1,500; business coupe, $1,280. ‘50 
Custom (8), $1,325, $1,180; 2-dr., $1,375 
$1,350, 2 at $1,280, $1,200; Deluxe (6) 
2-dr., $1,015. °49 Custom (8) statior 
wagon, $1,000; 2-dr., $1,050. '48 Deluxe 
(8) 4-dr., $705; SD (8) club coupe 
$850. '47 SD (8) club coupe, $750. ‘46 
SD (8) 2-dr., $700, $550; club coupe 


= 
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$650. 

LINCOLN—’52 Cosmopolitan 2-dr., $3,450* 
‘49 4-dr., $975. 

OLDSMOBILE—’'50 (S88) 4-dr., 2 at $1 
800*, $1,735*. °49 (98) 2-dr.. $1,300* 

PACKARD—’48 4-dr., $775. 

PLYMOUTH-—'52 Cambridge 2-dr., $1,715 
"51 Cranbrook club coupe. $1,490, $1,425 
‘50 SD 4-dr., $1,325, $1,175: SD club 
coupe, $1,225. °49 SD 4-dr., $1,005, $1 
000, $855. ‘47 SD 4-dr., $750, $655; 2 

| dr., $600. 

PONTIAC—’50 SL (8) 4-dr., $1,400*. ‘49 

(8) 4-dr., $1.220*. °46 (8) 2-dr., $750 

(6) 2-dr., $650. 

| STUDEBAKER—’50 Champion 4-dr., $950 


HORSEHEADS, N. Y. 


(Horseheads Auto Auction. Sale every 

Friday. Prices are for sale of Feb. 22.) 
(Market stronger.) 

BUICK - '49 RM sedan, $1,275*; Super 
sedan, $1,310. °46 Special sedan, $605 

CADILLAC—’48 (62) sedan, $1,600*. 

CHEVROLET—’51 SL Deluxe sedan, §$1.- 
605. '50 SL Deluxe sedan, $1,260, $1,340 
$1,375*; conv., $1,305; Bel-Air, $1,605* 
SL Special sedan, $1,090. °49 FL Deluxe 
sedan, $1,040, $1,060, $1,110; (taxi) 
$670. '48 FL aerosedan, $900, $890, $860 
'47 FM sedan, 2 at $715. ‘46 FM sedan, 
$570; SM club coupe, $595. ‘41 SD club 
coupe, $205. 

CHRYSLER—'46 NY club coupe, $655. 

DeSOTO—’48 Custom club coupe, $1,000 

| ‘47 Custom sedan, $690. 

DODGE—’49 Coronet conv., $1,250*; club 
coupe, $1,200*. 

| FORD—’51 Custom (8) sedan, $1,390*. '50 

| Custom (8) sedan, $1,210.' '47 SD (8) 

| sedan, $660. '46 SD (6) sedan, $600. ‘38 

(85) sedan, $130. 


HUDSON—’51 Hornet sedan, $1,830*. ‘47 
Super (6) club coupe, $450 

MERCURY—'49 club coupe, $1,085* 47 
sedan, $660, $690. 

| NASH—’48 (600) sedan, $695. 

OLDSMOBILE—'47 (76) sedan, $560. ‘46 
(78) sedan, $560. 

PACKARD—’48 sedan, $885. 

| PLYMOUTH—'49 SD sedan, $1,045. ‘47 

| Deluxe sedan, $660, $690. °41 SD sedan 


$240. 
| PONTIAC—’48 (8) sedan, $950, $985*. °46 
| (8) sedan, $665*. °40 (6) sedan, $175. 
| STUDEBAKER .- "47 Commander club 
|} coupe, $650*. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every 
Wednesday. Prices are for sale of Feb 
20.) 

(Sold 54 units out of 92 offerings.) 
BUICK—’50 Special 2-dr., $1,590*, $1,345 

‘47 Special 2-dr., $750. '40 Special 4-dr 

270, $250. 

‘oh —49 (62) 4-dr., $2,030*. ‘48 


(61) 4-dr., $1,525*. 

CHEVROLET—’'51 SL Special 2-dr., $1,400 
"50 FL Deluxe 2-dr., $1,210; FL Special 
2-dr., $1,100; SL Special 2-dr., $1,085 

| "49 FL Deluxe 2-dr., $960. °48 FL aero- 

sedan, $900, $880; 4-dr., $810. ‘47 FM 
club coupe, $800; SM 2-dr., $745 

| CHRYSLER—’'46 NY 4-dr., $655. 

| DODGE—’'48 Custom 4-dr., $855. 

| FORD—'51 Custom (8) 4-dr., $1,625, $1, 

550, $1,540; conv., $1,585. °49 Custom 

(8) club coupe, $1,050; conv., $980: 

4-dr., $930. °48 SD (8) 4-dr., $700; SD 

(6) 2-dr., $655. °'46 SD (8) 4-dr., $460, 

| $425; 2-dr., $400. '40 2-dr., $120, 

KAISER—'51 4-dr., $1,330*. 

MERCURY — '49 4-dr., $1,025. °48 club 

coupe, $530. 

NASH—'50 Statesman 4-dr., $1,000. 

OLDSMOBILE—’50 (88) 4-dr., $1,680*. °48 
2-dr., $890*. 

PACKARD—’51 (200) 2-dr., $1,700 

PLYMOUTH—’51 Concord business coupe 

$1,130. °50 SD 2-dr., $1,275. 

PONTIAC—’52 Chieftain (8) 4-dr., $2,370 
"48 SL (8) 4-dr., $930; SL (6) 2-dr.. 
$840*. 

STUDEBAKER—'50 Champion 4-dr., $970 

WILLYS—’49 Jeepster, $670, 
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Truck Analysis Shows 
Heavy Units Strong 


‘Continued from Page 


unit loss and Studebaker with a 
13,206-unit loss. Most others that 
went below 1950 registrations lost 
from a few hundred up to a cou- 
ple of thousand units. 

In a recent survey taken among 
truck dealers who read AUTOMOTIVE | 
News, it was found that the aver- 
ige truck dealer had also increased | 
his business and gross truck profit | 
from another source that had been | 
available to him for years, but | 
which for some time he had not | 
been paying too much attention to. | 

This survey showed that the aver- | 
age truck dealer was selling ap-| 
proximately $10,249 per year in| 
truck equipment and was buying | 
some $8,042 worth of truck equip- 
ment from truck equipment distrib- 
utors in his area. 

The survey also brought out that 
the average truck dealer also sold 
$17,419 worth of truck parts and 
accessories per year. 

* * * 
VERY welcome revelation in 
the survey was the increased 
attention truck dealers were giving 
to body sales. Of all dealers an- 
swering the questionnaire 63.8 per- 





Outstate Haulers 
Attack Arkansas 


Tax on Revenue 


LITTLE ROCK, Ark. — Constitu- 
tionality of a 1949 Arkansas law 
which requires trucking firms to 
pay fees on gross revenues derived 
from operations in the state has 
been challenged in a suit here filed | 
in Pulaski county chancery court 
by 10 out-of-state concerns. 


Naming members of the state | 
public service commission and} 
State Attorney-General Ike Murry | 
as defendants, the suit seeks an 
injunction to prevent the state from 
collecting taxes or privilege fees. 

The trucking companies contend 
that the statute, Act 262 of 1949, 
is unconstitutional in that it at- 
tempts to compel them to pay an 
excise or privilege tax for the pur- 
pose of transacting a “wholly inter- 
state business” within the state. 
The suit said that none of the 
motor carrier companies involved 
are engaged in intrastate com- 
merce within Arkansas. 

Firms filing the complaint were 
Commercial Carriers, Inc., Howard | 
Sober, Inc., Truckway Corp. and} 
Cc. & J. Commercial Driveway, Inc., 
all Michigan firms; United Trans- 
ports, Inc., Oklahoma City; Asso- 
ciated Transports, Inc., and Speed- | 
way Transports, Inc., both of Mis- 
souri; Dealers Transports, Inc., and 
Arco Auto Carriers, Inc., Illinois, | 
and Gordon Transports, Inc., Mem- 
phis. 

The companies stated that on re- 
fusal to pay the fees for last year, 
the state commission certified the 
amount plus a 25 percent penalty to 
Murry for collection. Murry then 
notified them that unless the fees} 
were paid he would “proceed to| 
institute a multiplicity of suits” 
against them and to impress a lien 
and impound all of their property | 
which might be found in Arkansas, | 
according to the complaint. 








Truck Lease Ban 


Upheld in Indiana 


INDIANAPOLIS. — An Interstate 
Commerce Commission order pro- 
hibiting the leasing of trucks for a 
single trip has been upheld here by 
a three-judge Federal court, which | 
dismissed a petition by 21 major | 
truck lines seeking to have the| 
order set aside. 

Backing the ICC’s right to pro-| 
mulgate the order “under its broad 
regulatory powers,” the court held 
that the commission may “deter- | 
mine what properly furthers the| 
free flow of commerce and what | 
unduly restrains it.” 

During a hearing last fall on the | 

ruckers’ petition it was estimated 
hat as much as 50 percent of the) 
nation’s trucking business is con-| 
ducted with leased equipment. | 


20) 


cent said they sold bodies; 48.6 per- 
cent said they sold school bus jobs 


|}and 32.2 percent said they had sold 


at least one regular bus job. 


Another welcome _ indication 
was seen in the fact that for 
every 13.2 tire changeovers the 


truck dealers did last year, they 
did 12.8 wheel changes, This in- 
dicates that dealers are looking 
out for the welfare of their cus- 
tomers and are putting most of 
them on wide base rims when 
they drastically “up” tire size on 
the truck. 

Another demonstration that the 
dealer is more concerned in his own 


profit potential was seen in the re-| 


turns that indicated that 55.6 per- 
cent of the dealers are making the 
change-overs in their own shops. 
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Pontiac Dealers 'Drive-It-Yourself' Program— 

Pontiac Dealers of Greater Boston have announced that every member of the asso- 
ciation has arranged for a “Drive-lt-Yourself'’ program on the 1952 Pontiac models. 
The executive committee which arranged for the program includes, seated left to right, 
Hy Moody, president; Hugo Separini, secretary, and John Hosmer, director. Standing 
is Earl Dunham, director; Arthur R. Haynes jr., director; Charles N. Kane, treasurer, 
and Daniel F. Pierre, vice-president. 








to tire or rim distributors which in-| overs in their own shop and send 
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‘Truck Trailer 
Shipments Hold 
‘Steady in Month 


WASHINGTON. Factory ship- 
ments of truck trailers during De- 
cember showed little change from 
|the preceding month, according to 
|a Department of Commerce tabu- 
|lation released last week. 

December shipments amounted to 
4,215 units compared with Novem- 
ber’s 4,278. 

Value of shipments during both 


months was approximately $17.4 
million, according to the govern- 
ment figures. 

Vans and o»platform trailers 


showed decreases of 6 and 15 per- 
cent, respectively, while low-bed 
| heavy haulers and tank trailers in- 
creased 39 and 10 percent, respec- 
tively. 

Of the 3,947 complete trailers 
| shipped in December, vans account- 
ed for 40 percent; platforms, 20; 
| tanks, 14, and low-bed heavy haul- 





_|ers, 13 percent. 


| 


| There were 161 companies report- 
jing production or shipments of 


The survey disclosed 53.6 percent |dicates that a number of dealers | out the unusual sizes or special re-| truck trailers during the month, it 


who said they sent changeovers out 


‘make the more standard change- 


quest jobs. 


























spring pressures after 
tion of the cylinders! 


positive oil control for 


yardstick by which all 


Hagerstown, Indiana. 
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Lhe Standard of Comparison 


‘was pointed out. 


A new yardstick 
for piston ring 
performance 


Perfect Circle’s new 2-in-1 Chrome Set 
has raised piston ring standards to an all- 
time high. For the 2-in-1 Set offers solid 
chrome plating on both top compression 
rings and oil ring rails. And only the 
2-in-1 Set provides two interchangeable 
expander springs with each oil ring, giv- 
ing the installing mechanic a choice of 


he sees the condi- 


More than double the life for cylinders, 
pistons and rings . .. sustained power and 


thousands of extra 


miles... no wonder Perfect Circle’s 2-in-1 
Chrome Piston Ring Set has become the 


other ring sets are 


measured! Perfect Circle Corporation, 
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U. S. Chamber Seeks $100 Million Saving .. . 





U.S. Urged to Cut Road Funds 


WASHINGTON. The U. 
Chamber of Commerce has urged 
Congress to approve legislation au- 
thorizing $400,000,000 a year in fed- 
eral aid to highways, instead of the 
$500,000,000 which has been author- 
ized in the past. 

Robert H. Walker, attorney and 


bus company president, appeared | 


committee. 

The chamber wants the bill 
amended to prevent the use of 
federal money for purchase of 
rights-of-way. Walker also em- 
phasized a need for the federal 


S.| directors and of its transportation; ondary roads, and that has now 
| built up to almost 30 percent. 


“Of course, there has been a cor- 


| responding drop in the proportion 
| going to the primary system. 


“The Bureau of Public Road re- 


| 











government to concentrate on 


before both the Senate and House | 


Public Works committees in sup- 
port of H. R. 6094, one of several 
pending highway aid bills. He is a 
member of the chamber’s board of 


improving primary roads. 
“The reverse,” he said, “has been 


ports that, of the 52,000 miles of 
| secondary projects approved up to 
| May 1, 1950, almost 90 percent were 


Ford Cites Omaha Ford Dealers— 


All five Ford dealerships in Omaha qualified for recognition as Four-Letter dealers 


taking place. An increasing share| roads carrying fewer than 400 ve- in 1951. James H. McDonald (third from left), Omaha district sales manager, presented 
of federal aid has been going to! hicles per day and a third of them | the awards at a luncheon. Left to right are H. P. Smith, of H. P. Smith Motors; W. C 
the secondary roads. In 1941, 10| carry fewer than 100 vehicles per | Sample, of Sample Hart Motor Co.; McDonald; W. E. Decker, of Decker Motor Co.; 
R. J. McFayden, of McFayden’s, Inc., and Phil Gerelick, of Burkhard-Gerelick. 


percent of federal aid went to sec- 


| day.” 


92-1951 











New Passenger Car Registrations, 25 States for January, 19 
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Qn the Financial Front... . 





Mixed Trend Shows Up 


In Short Position 


By George Deery 
Associate Editor 
— short posit.on in three auto 
stocks was reduced and_ in- 
reased in a like number in the 
month ended Feb. 15, according to 


compilation by the New York 
stock exchange. 
Showing a gain, as did the 


total for all types of firms on the 
Big Board, were Chrysler to 34,- 
456 from 33,875, General Motors 
to 69,545 from 65,080, and Pack- 
ard to 5,927 from 5,032. 

est volume of shares. short, 
position declined to 69,688 from | 
69,961 a month earlier; Hudson |} 
slipped to 11,701 compared with 
12,475, while Nash-Kelvinator’s ag- 
gregate was lightened to 5,735 from 
6,235. 


* * + 

—— rubber firms also presented 
a mixed picture, with U. S. Rub- 
ber and Goodyear showing in-| 
creases. The new total for U. S.| 


Mack Boosts 
51 Net Profit 
To $2,347,152 


Sales and earnings of Mack} 
Trucks last year showed substan- 
tial improvement over 1950, accord- 
ing to a preliminary report issued 
last week. 

Net income for 1951 is estimated 
at $2,347,152, which compares with 
$1,387,687 in the preceding 12- 
month period. In addition to the| 
net income from operations last} 
year, the company is reported to} 
have cleared $1,367,000, subject to 
taxes, from the sale of its plant 
in Long Island City, N. Y. 

In 1951, sales advanced to $149,- 
755,946, compared with $123,362,805 | 
a year earlier. 

* * + 


Continental’s Net 
Best Since °45 


Sales and earnings of Continental | 
Motors in the fiscal year ended) 
Oct. 31, were the best since 1945, 
C. J. Reese, president, stated in the 
annual report. Net earnings, after 
income and excess profits taxes of 
$6,702,573, amounted to $4,469,063, 
equal to $1.35 per share. This com- 
pared with net earnings of $3,611,- 
245, or $1.09 per share, in the previ- 
ous fiscal year. 

Net sales of $166,677,855 for the 
1951 fiscal year were 73 percent in 
excess of the $96,404,468 total for | 
the previous year. Unfilled ‘orders | 
at Oct. 31, were in excess of $300,-| 
000,000. | 

Reese pointed out that the cor-| 
poration will celebrate its 50th an-| 
niversary in 1952. 

“For approximately the first 25 
years it produced automotive en-| 
gines almost exclusively, but since | 
then, and especially during the 
past 12 years, it has been engaged 
in a long-range program of product 
diversification,” he said. 

- * * 


Resolute Insurance Assets 
Hit New Peak for Year 


Assets of Resolute Insurance Co., 
as of Dec. 31, upon completion of | 
the company’s 25th anniversary | 
year, reached the peak figure of 
$16,204,783. Premiums earned for) 
1951 were $14,771,468, representing 
an increase of $806,032 over 1950, | 
A. W. Kerch, vice-president and 
treasurer, has announced. Premi- | 
ums earned for the five years from 
1947 to 1951, showed an overall 
increase of 345 percent. 

During every one of the post-war | 
years, Resolute has exceeded its} 
own previous records in premiums | 
earned, it adds. The company de- 
rives its premium income from 
a producer group of 1,500 repre- 
sentatives of independent finance | 
and loan companies, banks and | 
auto dealers financing their own| 
time sales. 











ago it 


L. A. Young was a newcomer 
to the list with 3,100 shares eyed 
by the bears, compared with 900 
tabbed for them at mid-January. 
Fedders-Quigan, on the contrary, 
saw its share lowered to 14,595 
from 16,264. 

Several of the 





comparec 





| cony-Vacuum to 6,915 from 6,115. 

| Standard of N. J. was up to 
16,296 from 15,430, Sunray to 11,543 
from 8,697, while Texas was down 
to 3,055 from 6,229. 

For all companies listed on the 
exchange, there was a short fposi- 
tion of 2,478,431 shares Feb. 15, 
which compares with 2,446,226 a 
month ago. 

A short interest was indicated in 


Rubber is 7,113, whereas a month 916 issues. In the February compi- 
had 5,623, while Goodyear Jation, there were 880 firms 

was credited with 9,870, 
with 7,600. 


L-O-F Profit | 
‘Tops $15 Million 
Net earnings of $15,476,754 in 


1951, equal to $3.01 a share, result- 
ing from record sales of $176,164,- 


outstanding oil|620, have been reported by Libbey- 
companies appear with the follow-|Owens-Ford Glass. Federal income 
‘ng changes: Ashland to 5,710 from | tax, 
550, Continental to 5,561, from 3,404, | $6.61 a share, cut deeply into earn- 
While Studebaker had the high-|Pure Oil to 6,193 from 5,750, Sin-|ings, it was reported, In 1950 the 
its|clair to 5,524 from 5,106, and So-|company earned $24,752,425, or $4.82\to be diverted to conversion and | ported. 


amounting to $34,000,000 “or 





Ending Mid-County's Sales Contest— 

Awards were presented to the winners of a sales contest at a dinner, sponsored by 
the officers of Mid-County Buick, Inc., Brooklyn, N. Y. Winner of the “Mid-County Buick 
Sweepstakes,’ was Michael Brigante. Prizes to the three best salesmen were presented 


by Eugene Malice, president of the dealership. 


a share on $170,056,311 total sales. 
The record sales were made dur- 
jing a year when major effects had 








jexpansion of factory facilities and 
tooling-up for defense production,” 
John D. Biggers, president, 


re 





TO GET A BIGGER SHARE OF SCHOOL BUS BUSINESS 


CHEVROLET 


WHITE 
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with the Chassis that You Sell! 


A new pattern of education—the consolidation of school districts—is adding 
miles, increasing demand for Oneida Safety School Bus Bodies. 

















Sell Oneida Safety! It is Endurance-Built! Exclusive features of Oneida 


with Oneida Safety! 


“A CRADLE OF STEEL FROM WHEEL TO WHEEL” 


sEmerica’s Finest 
School Gus Sody 


TRADE MARK 


SCHOOL BUS SALES DIVISION 


ONEIDA PRODUCTS CORPORATION 
CANASTOTA, NEW YORK 









design and Flexi-Joint construction provide greater comfort, longer life 
and lower passenger-mile cost. 


Oneida Bodies, with capacities up to 72 passengers, are engineered for 
beauty, balance and ease of mounting on all leading bus chassis makes. 
Oneida Safety costs no more! Convince yourself—compare Oneida—feature 
for feature, quality and price—with any other school bus body. 


Quarterly steel allotments make it imperative you book your orders early 
—this year! Oneida’s road record across the country is a sales clincher 
Investigate now! Mail the coupon—learn how to win school bus sales 


eon Gum MOR h Se cnek, B'S -a. 0 i 2. i on ae 


ONEIDA PRODUCTS CORP., School Bus Sales Division 
CANASTOTA, NEW YORK 
Gentlemen: We want to know more about Oneida Safety School Bus 
Bodies. We are interested in: 

Descriptive Literature [© 


Distributor’s Franchise [] (If Open Territory) 


Name 
Address : ‘aici 
State__ aaa 


City Zone 




























Rohrer Gets ‘Man of Year’ Award— 


William G. Rohrer jr. (seated), Chevrolet dealer in Camden, N. J., receives the 
Camden county “Man of the Year" award, He is mayor of Haddon township, N. J. | 


Left to right are Ralph Westcott, register of deeds; Rohrer; District Judge Edward V. being sold singly by the dealers of | 


Martino, and Harold W. Bennett, award committee chairman. eae ~~ 





Tate Promotes Son 
Warren R. Tate, president of | pointed his son, Tim Tate, as sales 
Warren R. Tate, Inc. (Cadillac-| manager. Tim is also secretary of | 
Pontiac), Pomona, Calif., has ap-| the dealership. 


tle 





"LOAD-STER” 
HELPER SPRINGS 
HELP BOOST 
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Require Special Selling .. . 





Demand Mounting 
For Rout Trucks 


Continued 


now is known as the Metro type 
unit in 1938 

Since that time practically all 
manufacturers of trucks in the 
10,000-and-under GVW class have 


from one to as high as six GVW 
sizes available in their line. 

And reports from the sales divi- 
sions of each of the major builders 
is to the effect that the forward 
control market is definitely on the 
increase, one sales executive claim- 
ing that it has increased as much 
as 350 percent since 1946. 

* * * 

ALES and registrations of for- 

ward control units during the 
last few years, however, doesn’t 
bear out the fact that the industry 
has taken advantage of the in- 
creased demand for this type of 
unit. 

Statistics again indicate that 
more trucks of this design are be- 
ing bought today by fleets than are 


the industry. Indications are that 
from 50 to 60 percent of all for- 
ward control jobs in use today are 
in fleet use. 

Yet, the forward control unit 
was the first engineered and 





EASY TO STOCK 


Individual cartons take lit- 


shelf space .. . labeled 


for easy identification. 


SMALL INVENTORY 


Ten (10) sizes cover 90% 
of the cars in operation. Dis- 
tributors located through- 


out the country mean quick 


delivery. 


PROFITS 








MAIL TO NEAREST ADDRESS BELOW 


PRIOR PRODUCTS, Inc. 
Box 349, Middletown, Ohio 


Box 7608, Dallas, Texas 


Please send me descriptive literature on the “Load- 
ster” HELPER SPRING and the name of your 
nearest distributor. 


NAME_ 





STREET. 





BIG MARKET 


For Y2-ton and % -ton pick- 
up trucks... passenger cars; 
salesmen with heavy sam- 
ple cases, vacationers with 
luggage, cars pulling house 
trailers and work trailers 

..a sales potential in the 
millions. 


EASY TO INSTALL 


NO MAINTENANCE 
REQUIRED 


PRICED RIGHT 


List prices from 
$14.75 to $21.40 


PROFITABLE 


CITY. 





STATE. 








from Page 20) 


built to provide for route de- 
livery firms in particular the very 
things that the transportation 
engineers stress are necessary if 
firms who must deliver from door 
to door or store to store are to 
obtain maximum results from 
their invested dollars. 

The forward control job provides 
in many cases as much as twice 
the cargo space that can be ob- 
tained in a standard panel of the 
same length. It provides a 
floor level with a resultant saving 
in fatigue of driver on his many 
stops; it saves time in operation 
because it allows the load to be 
worked while the driver moves the 
truck along the route, and it en- 
ables the driver to drive from a 
standing position when on the 
| thickly populated part of his route. 
| Most forward control jobs also 
| offer another vital time-saving fac- 
tor in greater maneuverability, 


| to see the road ahead more clearly. 

| * * * 

(THESE facts must not only be 
brought to the attention of 

|}many retail delivery people, but 

they must be proved to them by 

the salesman making a study of 

|the prospects’ routes, and demon- 

|strating the savings that can be 

|made with the forward control 

| type of unit. 

As Friedgen points out: 

“We have surveyed and analyzed 


|more than a thousand fleet opera- | 


jtions during our 25 years of ex- 
| perience and only about 10 percent 
|of them had maintenance methods, 
record systems and cost controls 
needed to achieve the maximum 
economy and efficiency. In most 
businesses, the truck operations 
lack the benefit of the cost and 
time studies prevalent in the fleet 
operators’ other departments. 
“The makers of trucks, bodies, 
tires, accessories and labor-saving 
| tools have effected remarkable im- 
provements in the last quarter cen- 
tury. Axles and springs last longer 
jand give less trouble; brake and 
|clutch life have been lengthened; 
j}engine efficiency has been _in- 
| creased; more miles per gallon has 
|been achieved, and body capacity 
|has been more than doubled in 
| route trucks. 
| Both over-the-road trucks and 





route trucks are making use of 
lightweight metals to cut down 
dead weight and are thereby in- 
creasing payload capacity. Im- 
proved tools, devices and testing 
equipment have greatly shortened 
the manhours needed to maintain 
trucks. 

“Despite these many blessings, 
costs have soared to where a new 
route added to a multiple-stop fleet 








low | 


It's Just a 'Gag’ Shot— 


Pinin Farina (left), custom car body de 
signer and builder, and H. C. Doss, Nash 
sales vice-president, are shown aboard { 
the lie de France in a press photograph 
er's ‘‘gag"’ shot with a toy car in the 
ship's playroom for children. Farina, who 
owns a custom body plant at Turin,. Italy, 
styled the 1952 Nash-Healey announced 
recently and is visiting the U. S. in con- 
nection with the introduction of the new 
car. 





shorter turning radius and ability | 


_ Sales to Minors 
Dealer’s Liability Cited 


By Missouri Assn. 


| JEFFERSON CITY, Mo. — Sales 
|of autos to minors still cause some 
trouble in various parts of Missouri, 
|}according to James A. Gorman, 
| manager of the Missouri Automo- i 
| bile Dealers Assn., who has bulle- 
|tined members a second time on 
the dealer’s liability. 

| “Verify the age of every young 
buyer,” Gorman wrote, “and don’t 
| sell him when the age is in doubt. 
| Dealers who sell to minors subject 
|themselves to possible damage 
suits.” 

Gorman said any minor may re- 
turn the merchandise at any future 
|date and demand full refund. He 
advised dealers who sell to minors 
to be sure the papers are made out a 
to the parents or a legal guardian ] 


Twigg Elected 


Wallace Twigg, Mathews (Va.) 


automobile dealer, is the new presi- 
|dent of the Mathews chamber of 
| commerce. 


|means an outlay of from 20 to 30) 
times the truck’s first cost during) 


|its life, including operating costs, 
|maintenance costs, fixed charges 
and the routeman who operates it. 
There is often an added charge 
| for the transport service to supply 
route trucks operating from distant 
stations.” 


able to make savings in door-to- 
door delivery costs of as much as 
25 percent. 
| In the early days of the forward 
| control type unit, the forward con- 
|trol mechanism was sold as a con- 
| version unit to be put on a standard 
|truck chassis by someone, usually 
outside of the factory, who also 
made the body. Then the factories 
began to make the complete job 
with body in their own plants. 
But vehicle makers found that 
this was not entirely practical, 
either, as many buyers had purely 
local problems that could not 
adequately be met with the stand- 
ard bodies. Then, too, in some 
instances the increased cost of 
transportation to the buyers of 
complete units was too costly. 
Today practically every company 
emphasizing the forward control, | 
| with the exception of Ford, makes 
both the complete units and the} 
chassis only, some with cowls or} 
the entire front end built into the| 
job. Ford only furnishes forward | 
(See LUBE, Page 49, Col. 3) | 








* * x 
| ig SOME fleets this firm of trans- | 
portation engineers has been 








NEW YORK’S FINEST 


. want the best. Their wreckers 
must work ‘round the clock with three 
shifts. Well-built wreckers have proven 
themselves for fast efficient service. 
The men who drive them know they 
can rely on these wreckers in any 
emergency. Discount to dealers. Open 
territory available. Write for catalog. 


WELD-BUILT 
BODY COMPANY 


5903 Preston Court 
Brooklyn 34, New York 








BUICK 
WHOLESALE 
PARTS 


ONE OF THE EAST'S 
LARGEST INVENTORIES 
Same Day Service on Mail Orders or 
Phone Calls — All Shipments C.O.D. 
Phone Parts Department 
Circle 5-59i0 


521 W. 57th St. 


MONARCH BUICK CO., INC. 4 
“Buick's Largest Dealership" 
New York 19, New York 
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L. A. Buick Service Chiefs 
Elect Rittersbacher 


The Los 
suick Dealers 
Assn. has elected Bun Rittersbach-| pital each were sent gifts of $200 
er, of Phil Hall Buick Co., Holly-| from the association 


Dep?. C2 
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of Rutledge Buick, was 


secretary-treasurer. 


Angeles Metropolitan | 


Service Managers|dation and the Orthopedic 


Quantity 


PRODUCTION 


of 
IRON CASTINGS 


she 


i 


ONE OF THE NATION'S 
LARGEST AND MOST MODERN 
PRODUCTION FOUNDRIES 


GREY 


ESTABLISHED’ 1866 


THE WHELAND COMPANY 


FOUNDRY DIVISION 


MAIN OFFICE AND MANUFACTURING PLANTS 
CHATTANOOGA 2, TENNESSEE 





. : 
| wood, as president. Ernest Maldery, 
elected 


To the Spastic Children’s Foun- 
Hos- 
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GUARANTEED HF 
aS REMOVAL 





Why take chances with a 
makeshift, ‘‘we hope it 
works’’ assembly when you 
can get a tested, approved 
‘“‘NATIONAL”’ System. 
You have a choice of 6 
“NATIONAL” Systems— 
all engineered and guaran- 
teed, in writing, to do the 
job. Delivered complete, 
with motor and blower units. 
Both overhead and under- 
floor systems for present 
buildings or new construc 
tion. Overhead Systems are 
priced from $206.25 depend 
ing On number of inlets. 
Don't gamble. It takes only 
a 3¢ stamp to find out about 
all of the ‘“‘NATIONAL” 
Systems and you'll be sur 
prised at how little they cost. 
‘There is a qualified ‘“‘NA 
TIONAL” man near you. 
Write today for literature. 


Tae NATIONAL SYSTEM 
Py mcy.W o-uct mat bale vale) mal, om 


World's Largest Manufacturer of Exclusive Garage Ventilating Equipment 
330 N. Church St., Decatur, Ill. 
































PAK: JAK... en 


ONLY TWO-SPEED GEAR RATIO 
ALL-PURPOSE SERVICE JACK 
With DETACHABLE ADAPTORS for 
Transmissions and Differentials 
“IT CRADLES THEM ALL" 

AUTOS AND TRUCKS 
ONE man does the work of TWO 
Eliminates costly comebacks! 

TOW BAR SALES COMPANY 
40 South Clinton St. Chicago 6, Illinois 





ONLY $49.95 








| 
‘Institute Formed 


'To Extend Life 


| 


Of Autos, Parts 


NEW YORK. A nationwide pro- 
gram to extend the service life of 
autos, trucks, engines and parts has 
been launched by the newly formed 
| Motor Life Extension Institute, it 
|was announced last week by J. D. 
| Brown, president of Kem Mfg. Co., 
|Fair Lawn, N. J., sponsor of the 
| organization. 

In announcing the institute as a 
coordinating body with government 
agencies, replacement parts manu- 
facturers, jobbers, dealers and trade 


associations, Brown said that a 
| great many car owners “are under 
the delusion that autos, engines, 


and parts are manufactured to give 
limited wear.” 

“We shall educate the public to 
the fact that automotive manufac- 
turers make the best products pos- | 
sible. We shall encourage drivers | 
to engage in regular preventive | 
maintenance by a program which | 
will make parts replacement and | 
regular check-up a national habit.” | 

Brown said that the Motor Life | 
Extension Institute was formed | 
with five objects in mind. They, 
were listed as: (1) to extend the}! 
service life of autos, trucks, engines 
and parts during and after the | 
national emergency; (2) to provide 
independent mechanics with more} 
business through education of car | 
and motor life extension; (3) to in-| 
crease safety on the highway by 
encouraging vigilant maintenance; 
(4) to improve training and create 
a skilled manpower pool in the| 
automotive trades; (5) to promote | 
economy for the motorist and| 
greater profit for jobbers, dealers | 
and mechanics. 

The institute program has been 
launched with the publication of 
the first in a series of manuals) 
for progressive mechanics called | 
“Tune-Up Digest.” Another step in 
the packaged program is a series 
of demonstration clinics throughout 
the nation. The first will be pre- 
sented at the Pacific Auto Show, 
Los Angeles, Feb. 28-March 2. 


Canada Rails Aim 
For Big Truck Role 


CALGARY, Alberta.—A sugges- 
tion that the Canadian National 
Railways may go into the trucking 
business in a big way was made by 
Donald Gordon, president, when he 
paused briefly here en route to 
Montreal. 





} 
| 
| 


| 
| 


| 
| 
| 


of our best revenue,” 


Gordon said the trucking trades 
are causing the railways much con- 
cern. “They’re cutting into much 
he said. 

CNR experts were reported to be 
looking into trucking trades and 
studying them for the best routes 
and areas. 





Lube 


(Continued from Page 48) 


control chassis, the body to be built 


| by a builder of the buyer’s or deal- | 


er’s choice. 

Among those companies making 
and promoting the forward control 
trucks today, for instance, Dodge 
has two stripped chassis in the 
8,000 GVW class in 116-inch wheel- 
base, two with body in the 7,900 
GVW class in 102-inch and 117-inch 
wheelbases and one with body in 
the 10,100 GVW class in 142-inch 
wheelbase. Three models come with 
Fluid Drive. 

Ford furnishes forward control 
chassis in the 5,001-10,000 GVW size 
and will furnish in the 10,001-14,000 
GVW and 14,001-16,000 GVW on 
special order. Parcel delivery jobs 
are made in 104-inch and 122-inch 
wheelbase sizes; 134-inch and 158- 
inch wheelbases are furnished on 
special order only. 

Harvester has six GVW sizes in 
forward control chassis and three 
wheelbases in each of the basic 
models. The range of sizes is from 
5,400 to 11,000 pounds GVW. The 
three wheelbases are furnished for 
models LM-120 and LM-150 and run 
from 102-inch to 134-inch. Forward | 
control is furnished with chassis | 
and front-end section or complete 
with body in each model size. 





| 
Hammann Promoted 

H. John Hammann has been| 
named sales manager of Humphrey- 
GCoover Chevrolet, Inc., Junction 








City, Kans. 
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dealership in Newton, Mass., and 
previous to that was general man- 
ager of Hartford Motor Car Co. 


Boyes Joins New Britain 
Gordon B. Boyes of West Hart- | 
ford, Conn., has purchased a half- ! 
interest in New Britain (Conn.) | 
Motor Car Co. (Chrysler-Plym-|MOTIVE NEWS contain the WANT AD 


Section, Others are profiting from AUTO 
outh). Boyes recently had a Dodge | MOTIVE NEWS WANT ADS! Are you? 


ke for LOWER OPERATING COSTS 


The back pages of every fssue of AUTO 






* SAVE FUEL 
* PREVENT LUGGING! 


* REDUCE WEAR 
with Sg ee 


yy ELECTRIC 
TACHOMETERS 


Every engine has a speed range where 
horsepower and fuel consumption are most 
ect efficient and economical. Leading fleet 
operators report a substantial savings in 
fuel, maintenance costs and increased 
safety by having drivers operate in this 
R.P.M. economy range. Sun Electric Tach- 


* FOR CARS, TRUCKS, 
TRACTORS & BOATS 


Braye cgi nonsig ometers are simple to install, they have no 
‘oe drive cables or rotating parts. Models are 
* ILLUMINATED DIAL available for gasoline engines in any speed 
* SENSITIVE range up to 7,000 R.P.M. Write for name 
* ACCURATE of your local distributor and complete data 
* EASY TO READ sheet TODAY! 


Manufactured and Guaranteed by 


SUN ELECTRIC CORPORATION 


INSTRUMENT-TACHOMETER DIVISION 


5621 6327 Avondale Avenue 


Chicago 31, Illinois 








Headache 
? 


CARLIFE GUARANTY “72” 
LICKS DEALER HEADACHES 


4 CARLIFE GUARANTY “72” relieves the headaches caused by 
idle service shops, because it brings back 72% of your new car 
customers regularly for service. CARLIFE GUARANTY “72” 
relieves headaches caused by dissatisfied customers, because you 
pay their policy claims without cost after the expiration of their 
new car warranties. This retains them as friends and future cus- 
tomers. CARLIFE GUARANTY “72” relieves headaches caused by 
insufficient cash reserves, because it starts accumulating cash for 
you almost immediately. CARLIFE GUARANTY “72” relieves 
headaches caused by the loss of valued customers, because under 
this tested approved plan they must return for inspection and 
lubrication each month, or every 1,000 miles. CARLIFE GUAR- 
ANTY “72” is not a cureall, but it will aid you, as it has thousands 
of others, to make your business more secure, more profitable, and 
more pleasant. 


It costs you nothing to get the inside story of this ORIGINAL, 
UNIQUE PLAN that protects the future of your dealership by pro- 
viding a continuous flow of service business month after month, and 
builds cash reserves. There's nothing like it. 


MAIL THIS COUPON TODAY FOR FREE INFORMATION 


sf Sasi es Sebe san cae ls ee te Me OG eh Sa a ale GDS a SG Gigs a> als aim es eave Soa Aas 
The Carlife Guaranty Co. Phone VErmont 8-5077 
8827 Strathmoor, Detroit 28, Michigan 


7 
| 
RUSH us more information concerning CARLIFE GUARANTY “72” 
without cost or obligation. Show us what other dealers are | 
| 

| 

| 

| 

| 

| 
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doing. 
Name of Dealership 
Nome.... 

Make of Car 


Address 
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Mr. Tuos. F. 


President, 


AnpoTt, Jr., 


Frontier Pontiac, Inc. 


Fort Worth, 


Texas 











How to Build Up Repair Business 
Via Radio 


Mr. Thos. F. Abbott, Jr., President of Frontier 
Pontiac of Fort Worth, Texas, has used the Fulton 
Lewis, Jr. program as the chief means of advertising 
a budget plan for major repairs. His ad agency, the 
Rowland Broiles Company, states to Radio Station 
KFJZ, Fort Worth’s Mutual outlet, “There has been 
immediate response in the form of new budget ac- 
counts. Also, during the recent showing of the 1952 
Pontiac, we pushed ‘open house on Saturday and 
Sunday’ on the show and the response was very 
gratifying.” 

The Fulton Lewis program, with a ready-made au- 
dience and the prestige of the largest national net- 
work, is available for sale to local advertisers in 
individual cities at low, pro-rated talent cost. Cur- 
rently sponsored on more than 370 
stations by 623 advertisers (includ- 
ing 122 automotive sales and serv- 
ice organizations) Fulton Lewis, 
Jr. offers a proved and _ tested 
means of reaching customers and 
prospects. Since there are more 
than 500 MBS stations, there may 
be an opening in your locality. 
Check your Mutual outlet—or the 
Co-operative Program Department, 
Mutual Broadcasting System, 
1440 Broadway, New York City 18 
(or Tribune Tower, Chicago 11). 





\New Title Bill 


. 
Offered in Ky. 
| Te ™ ry 
With County OK 
FRANKFORT, Ky.--Failing six 
previous times, a proposal to pro- 
tect titles of motor vehicles has 
been introduced in the Kentucky | 
legislature by Sen. Louis Cox. | 
The bill, pushed by the Kentucky | 


Automobile Dealers Assn., got the} 


| backing of five state agencies, in- 
cluding the Kentucky County 
Clerks Assn., department of reve- 

nue, motor transportation, insur- | 
ance and police. The county clerks | 
had opposed all previous title meas- | 
| ures. 


Under the measure, owners of 
motor vehicles who apply for titles 
would be required to present to 
the clerk: 

A Kentucky motor vehicle bill of 
sale for the initial registration of 
a new motor vehicle. 


The owner’s registration receipt, 
if the motor vehicle was last reg- 
istered in the state and is being 
re-registered in the same owner’s 
name. 





Daub Heads U p 
Pa. Dealer Unit 


EASTON, Pa.—William J. Daub, 
local Chrysler-Plymouth dealer, has 
been elected 1952 president of the 
Northampton County Automobile 
Dealers Assn. 

Other new officers of the group 
are: William Berg (GMC), Easton, 
vice-president; Paul A. Seyfried 
(Dodge-Plymouth), Nazareth, treas- 
urer, and Lyon O. Borden, secre- 
tary. 

In addition to the officers, asso- 
ciation directors are: Penn L. Aus- 
tin (Cadillac), Easton; P. R. Hen- 
derson (Packard), Easton; William 
Ungerleider (Pontiac), Easton, and 

G. Dietrich (Chevrolet), Pen 











Now You Can Use Bemis BURLAP 
In Seat Cushions Again! 





BURLAP prices have already 
dropped halfway from the peak to 
pre-Korea figures. And shipments 
are good...and increasing. You 
can again have seat cushions the 
way you...and your customers... 
want them. 


Detroit * Brooklyn * Chicago ¢ Indianapolis 
New Orleans * Boston * New York « St. Louis 
Also offices in Other Principal Cities 











Argyl. 
Rubber 


(Continued from Page 2) 


for the government by various 
companies on a fee basis. 

Setting the price of synthetic 
rubber at 26 cents a pounds. 

Continuing to sell all natural rub- 
ber latex until it has disposed of 
its present stocks of liquid rubber. 
After that it will permit a free 





market in this type of rubber. 

Larson, often critical of rubber | 
manufacturers who have been ar- 
guing since last spring that the) 
government had ample rubber on 
hand in case of war, was in a) 
happy frame of mind as he an-| 
nounced GSA’s decision. 

“I am happy to report that we 
have arrived at the point for 
which we aimed 14 months ago. I 
would like to take this opportun- 
ity to express my sincere appre- 
ciation to the rubber industry for 
its cooperation in this program. 

“Such an accomplishment as this 
would not have been possible were 

it not for the teamwork of busi- 
ness and government.” 

He then revealed the seven-point 
program of decontrol which pro-| 
vides that: 

1. NPA will continue control over | 
the use of natural rubber and two- | 
month limit on inventories until | 
further notices. 

2. GSA is to make available to| 
the industry 35,000 tons both in 
April and May and 20,000 tons in 

June. 

3. Manufacturers will be al- 
lowed to import 15,000 tons and 
dealers 15,000 tons for arrival in 
June. They have until March 5 | 
to apply for licenses and specify 
grades and amounts. 

4. Beginning July 1, industry will 
be required to get its rubber 
through normal trade channels or 
through purchase of rubber that 
may be made available from the 
U. S. stockpile. 

5. The rubber section of the New 
York commodity exchange will be 
permitted to reopen immediately, 
but earliest trading allowed will be 
ed delivery of rubber in Septem- 

er. 

6. Free trading in rubber is per- 
mitted immediately, subject to the 
rule allowing the first rubber to 
arrive in June and other restric- 
tions by NPA. 

7. A free market in natural rub- 
ber latex will not be declared until 











present GSA stocks are sold. 


WHICH WOULD YOU SAY 
IS THE BETTER WAY- 
TO LOAD YOUR TRUCKS 





Loading and unloading can be cut to a fraction of the usual time— 
with less manpower—with Anthony LIFT GATES. Wheel the load 
on... raise it with hydraulic power . . . wheel it into the truck. 
Daily deliveries are practically doubled with less merchandise 
damage and fewer personnel accidents. One man can easily 
handle heavy, bulky loads with a LIFT GATE to do the lifting. Load 
or unload from curb, dock and ground levels. Available in types, 
and with power closing, to fit your needs. 





A demonstration will show you why LIFT GATES are used in over 
123 industries to make more deliveries per day with less equip- 
ment and manpower. There is no obligation. 


USE THE TIFT GATE 


WAY TO MAKE TIME PAY 


Write for distributor's name 
on your company letter- 
head. Ask for a.demon- 
stration or a ‘“‘MODEL" 
that shows how to evalu- 
ate your need for a LIFT : . 

GATE. Address Dept. 105. va : 


ANTHONY COMPANY 


STREATOR -« $441 N O15 


A Ta 
Sei || | Foe 













MODELS FORANY 
TRUCK 2-T0N TO 
HEAVY SEMI-TRAILERS 





Wondering how new-car and truck production and sales are making out? AUTOMO 


TIVE NEWS gives you the entire story every week throughout the year 








IMPROVES 
MECHANIC 


MONOXIVENT 


EXHAUST ELIMINATING FIXTURES 


You'd be surprised at what an improvement 
there is in mechanic efficiency and morale 
when you take the toxic carbon monoxide 
away from the air they breathe. And when 
it comes to eliminating exhaust fumes, you'll 
be equally surprised at how conveniently, how 
efficiently it's done with Kent-Moore’s J 2980 
MONOXIVENT Set. It's designed for use with 
underfloor exhaust eliminating systems . . . 
features a special tailpipe adapter, an asbestos 
packed stainless steel tube, and a virtually 
airtight floor outlet assembly. Smart idea there 
too. You see, the adapter and tubing slip down 
into the underfloor duct for safe keeping when 
not in use. Fully protected, can't get lost or 
“borrowed”. And it gets rid of unsightly hoses 
hanging from overhead. Important, too, from 
a cost point-of-view, is the simplified installa- 
tion. Readily installed in an upturned “Y" 
section of the main underfloor duct. No indi- 


vidual “T's” or branch ducts required. Keeps 
cost to a minimum for any underfloor system. 


Tout wr 





So if you're looking for effective means of 
eliminating exhaust fumes at low installation 
cost, write today for complete information on 
the Kent-Moore J 2980 MONOXIVENT. 





3 2980 


KENT-MOORE ORGANIZATION, inc. 


GENERAL MOTORS BUILDING ¢ DETROIT 2, MICHIGAN 


Engineers and Manufacturers of Special IK; g Soles ond Service Engineering Represent 
Automotive Service Tools and Equipment Mi atives in Principal Cities Coast-to-Coas 
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| Letterbox 


(Continued from Page 4) 


Cleveland representative. We rec- 
mmended that no casual sale 
juld be made for less than the 
ish value as designated in any 
ecognized guidebook. 

The people of Ohio would cer- 
tainly rather have this tax than an 
increase in present taxes or a state 
income tax. The state needs the 
money and it has to come from 


|}eating an early edition of one of 
|the trade magazines that contains 
a supplement on mechanical data 
for this car? 

I will pay $5 for a manual in 
legible condition.—Tom Gipson, Box 
549, Laurinburg, N. C. 

Eprror’s Note: Can one of our 
readers assist Mr. Gibson? 
* 


* * 


some place.—‘Doc” Greiner, chair- | 


man, Committee to Tax Casual 
Sales, Toledo, O. 
* 


* 
Essex Manual? 
I am rebuilding a four-cylinder 
“model A” 1919 Essex automobile. 
These cars were built by Hudson 
Motor Co. during 1919-1923. I’m 
trying to locate a service manual. 
All of the Hudson Motor Co.'s 
literature is gone. 
Will you please assist me in lo- 


* 





Manchester Row 
Salutes Holiday 
With Open Houses 


MANCHESTER, N. H.- ~(UTPS) | 

Hundreds of persons flocked to 
the showrooms of Manchester auto 
dealers on Feb. 22 for the annual 
Washington’s birthday “open 
house” showings of new-model cars 
and trucks, as well as a big assort- | 
ment of used cars. 

The one-day auto show was an) 
outstanding holiday attraction for 
the entire area, with interest in 
the event heightened by the giving | 
away of three U. S. Savings Bonds | 
in a drawing supervised by Elden | 
J. Murray, executive secretary of 
the Manchester chamber of com- 


merce. 


The dealer with the best display 
was to receive a trophy, which ro- 
tates yearly and must be won twice | 
for permanent possession. In 1951, | 
the first year that the trophy was 
put up by New Hampshire Finance 
Corp., it was awarded to Clyde 
Garfield, Inc. (Ford). This year’s 
winner was to be decided by a com- 
mittee composed of Mayor Josa- 
phat T. Benoit and Mr. Murray. 

In connection with the “open | 
house,” the Manchester Union- 
Leader published a special auto edi- 
tion as a supplement to all regular 
daily editions on the day of the 
event, with various dealers taking 
generous advertising space to pro- 
mote sales of their new models. 

Dealers participating in the show 
included: Clyde Garfield, Inc.; 
Cavanaugh Bros. Motors; Leo A. 
Cavanaugh, Inc.; Fitch Motor Co.; 
Gale Motor Co., Inc.; Hanover Hill 
Garage; Manchester Buick Co.; 
Merrimack Street Garage, Inc.; 
Morse-Batchelder, Inc.; Charles H. | 
Morse Motors, Inc.; New Hamp-| 
shire Auto Co.; Queen City Motors; 
Roy Prince Motor Co., Inc.; State 
Motors, Inc., and L. E. Whitten, 


Inc. 
The show was arranged by a 
Manchester Automobile Dealers’ 


Assn. committee consisting of W. 
J. Sanfason, Edwin B. Morse, Clyde 
Garfield, Roy A. Princé and Charles 
Lamy. 


S.F. Area to Stage 


First Postwar Show 


RICHMOND, Calif. — The first 
automobile show in the San Fran- 
cisco Bay area since 1941 will be 
staged in the new Richmond me- 
morial auditorium March 13-16. 

Del F. Thompson, head of Contra 
Costa Motors (Buick) and chair- 
man of the Richmond Motor Car 
Dealers Assn. committee in charge 
of arrangements, has announced 
that every inch of display space 
has been contracted for passenger 
cars. 

Entertainment is planned for the 
show. 








Wisconsin Dealers Back 
Management Study Again 
MADISON, Wis.—-The fourth an- 
nual automobile dealer management 
course will be conducted at the 
University of Wisconsin during the 
week of May 12, the Wisconsin 


Automotive Trades Assn. an- 
nounced here. 
The association sponsors. the 


training school in cooperation with 


| Marking Prices 


Sometime ago a Letterbox reader 
| requested information where to ob- 
tain, as he described it, “a plastic 
crayon for marking prices and 
information on automobile wind- 
shields,” I have watched your 
Letterbox for an answer to this 
inquiry, but have not seen any or 
perchance missed it.—Roy Cuarter, 
Imperial Motor Sales, Duluth, 
Minn. 


Epitor’s Note: The product is 
not a crayon, but a “day-glo” 
fluorescent paint. Its manufac- 
turer is Murray and Malone Co., 
712 Ontario Ave., Minneapolis, 
Minn. 








| Hunter Territorial Managers Convene— 


Hunter Engineering Co. territorial managers were flown to the plant at St. Louis to 
|be present for instructions and training on the new Hunter Tune-In wheel balancer, 
which was shown at the Pacific Automotive Show in Los Angeles last week. Entertain- 
| ment and get-together discussions were also held during the four-day conference. 


U.S. Backs Price 
° 36,000 t \ 
Of Mich. Copper pole the copper will be 


WASHINGTON.— Acting to step| produced from the company’s 
up the production of copper, the! White Pine mine located in On- 
Defense Materials Procurement | tonagon county, Michigan. DMPA’s 
Agency last week signed a price-| agreement with the company ex- 
subsidy agreement with White Pine | pires on Dec. 31, 1961, or when the 
Copper Co., a subsidiary of Copper| company has recovered $28,665,000 
| Range Co. through its operation of the project, 

Together with a recent RFC loan| whichever occurs sooner. The new 
| of $57,185,000, according to DMPA| facilities are expected to be in full 
Administrator Jess Larson, the! production by the end of 1954. 








| agreement will increase the annual 
domestic output of the metal by 
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$4 Million Show — 


100,000 Eyed Next Week 


At Pittsburgh 


PITTSBURGH. — Jack Lawlor, 
president of the Pittsburgh Auto 
Dealers Assn., sponsor of the an- 
nual Hunt Armory auto show, said 
that factories manufacturing auto- 
mobiles and allied products would 
|exhibit products in excess of $4,- 
| 000,000. 


“This will be by far the greatest 
exhibit ever held in Pittsburgh, 
and never before has the prospec- 
tive automotive buyer had such a 
variety of makes and models to 
choose from under one roof,” Law- 
lor said. 


The show, which is expected to 
attract more than 100,000 persons 
from the three-state area, will open 
March 8-15. 


With the exception of the open- 
ing day, doors will be open at 1 
p. m. daily. There will be no show 
Sunday, March 9. 











Berg Heads Sales 
Don Berg has been appointed 
sales manager of Bill Froelich Mo- 





tor Co. (Ford), Los Angeles. 





Through the years 


Montp elier has been working hand in hand 
with all truck manufacturers and dealers 








and 15 feet. 


8, 8'/2 and 9'/2 feet. 


See Your 
Then Wire—Phone— 
Write MONTPELIER Today 





the university’s extension division. 


MONTPELIER URBAN—Available 
in load space lengths of 8, 10, 12 


MONTPELIER SIDE-AISLE—Avail- 
able in load space lengths of 6!/2, 





MONTPELIER 


MONTPELIER "assistance" is the same. 


Customers— 


advertises 
BAKERY, DAIRY and LAUNDRY Pubili- 
cations adapting trucks to more voca- 
tions to create better and more efficient 
product distribution. 








in leading 





.- - helps YOU make the sale 


MONTPELIER, by giving your customer what he needs and 
wants in a body and chassis—engineered and built as a unit 


Montpelier: Ohi for his specific vocation—not only helps YOU make a sale— 
Economy but satisfy a customer. 

Engineered for MONTPELIER—Gives You, the Dealer, full cooperation and 

CIALIZED help on sales. MONTPELIER gives the dealer and the customer 

SPE EHICLES the benefit of their many long years of engineering and manu- 

MOTOR V facturing “know how". For one vehicle or a fleet—the 


You contact MONTPELIER—the firm with a background of 
twenty-five years of successful experience, who will submit to 
YOU a complete proposal including recommendations for both 
body and chassis, which will give your customer the specific 
features he needs to help him solve his delivery problems. 


YOU MAKE MORE SALES—BIGGER PROFITS—WHEN YOU GIVE THEM WHAT THEY NEED. 
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Philadelphia Perks Up 


By Norman Shigon 
Staff Correspondent 

Demand for new cars is outstrip- 
ping the available supply while the 
used-car market has been rather 
firm during the past month or two, 
several Philadelphia dealers report. 

“I never cry ‘wolf’,” declared 
M. H. Bury, president of Wilkie 
Buick. “I am not a scaremonger, | 
but I do try to call the shots as 
I see them. New-car sales activity | 
has stepped up sharply since the 
introductions of 1952 models, And 
it looks to me as if some of 
the predictions of the past six 
months will materialize. 

“This year should bring an all- 
time high in total income, general 
prosperity and automobile demand. | 
Yet production of new cars prob- | 
ably won’t reach 4,000,000 and deal- 
ers are already selling new cars) 
faster than they are receiving re- | 
placements. So, in simple language, | 
I believe that the easy availability | 


Ride a Winner 
for Profitable 
Truck Sales 





| 
| 


of new cars will dwindle steadily 
for the next few months, and be 
generally scarce in relation to de- 
mand by June or July.” 

Morton Krouse, of Harry Krouse, 
Inc. (Studebaker), remarked: “Be- 
cause of a substantial cut in our 
factory allotment, we have no 
cheap cars available for delivery. 
In the used-car field, we have 
found that the market in cars 
under $1,100 has been good, while 
the market for used cars over 
$1,100 is steadily improving.” 

A. A. Martin, Pontiac dealer 
and a former president of the 
Philadelphia Automotive Trade 
Assn., said: “We are operating 


on a limited allotment since our |the first quarter tend to confirm 


factory allotment has been cut so 
that it is now only 45 percent 
of a year ago. The demand for 
new automobiles is way ahead 
of the available supply. With the 
shortage of new cars going into 
the selling season, we believe that 














the used-car market will remain 
” 


Lou Green, who runs an auto 
auction in Philadelphia, said: “For 
the past six or seven weeks the 
used-car market was very good. 
However, in our auction sale a 
week before the end of February, 
it appeared that run-of-the-mill 
cars were selling for $35 to $50 
less than a week previously.” 

¥ * * 


St. Louis 


The market for both new and 
used cars in the St. Louis area 
appears brighter than it has been 
for several months, 
dealers. Allotments of new cars for | martin, who accepts 


His 14th Pontiac— 


the rumor of spring shortages. 
With higher new-car prices and 
expected shortages, there are 
signs of improvement in used-car 
operations, There is considerably 
more activity on the part of 
wholesale buyers which is, of 


course, 
dealers. 


Operators are demanding 


REO 





Gold Comet Power 
{Gasoline or L.P.G.) 


No wonder Reo dealers are so excited—Reo has the whole 
trucking industry excited with advancement after advance- 
ment and advantage after advantage to Reo operators 
and franchise holders, alike. The tremendous success of 
Gold Comet power is being written into trucking 
history. Operators everywhere are looking to Reo Gold 
Comet power and More-Load design that permits truck- 
ers to earn up to $1770.00 additional for every truck in 
their fleet that they replace with a Reo. And now Reo 
has a great new Gold Comet powered L.P.G. Engine 
—specially designed for top performance that will per- 
mit you to tap a whole new virgin market that is 
growing by leaps and bounds every day. 


Backed by a great advertising program that is telling 
the Reo story month after month through leading na- 
tional magazines, trade journals and a monthly mer- 
chandising kit, tailor-made for the dealer that contains 
direct mail literature, newspaper mats, window banners, 
posters, and a host of other material—it’s no wonder 
that Reo means more money in the bank for Reo fran- 
chise holders. Now is the time to make yourself a part 
of one of the most exciting, interesting and profitable 
operations that the automotive industry has seen in 
many, many years. 


Get in on the ‘*‘ground floor’’ —write for details 
about a Reo dealership... 


Sales Manager 


REO MOTORS, INC. 
LANSING 20, MICHIGAN 





T. L. Hilliard (left), manager of Hilliard 
: Brothers (Pontiac-Cadillac), Bradenton, Fia., 
according to hands the keys of a new Pontiac to Elmer 
delivery of his 
14th Pontiac from the dealership. 
encouraging to new-car 

Parts and service sales have been 
a little slow since the first of the 


|year but as the vacation and tour- 
ing season approaches, increased 


|activity in these departments is 
| anticipated. (Sam X. Hurst.) 
| * * * 


Miami 
The automobile market in Miami 
both for new and used cars, is 


described by dealers as decidedly 
“spotty.” One week there is a spurt 
in demand that gives dealers a 
warm feeling, and then customers 
begin staying away in droves. De- 
spite a growing scarcity in new 
models, the public has apparently 
developed a hands-off attitude. 

Considerable interest is being 
shown in 1952 models, but it is 
taking considerable sales pressure 
to keep them moving, dealers 
complained. The used-car market 
continues slow. The two weeks’ 
bus strike enabled several used- 
car lots to dispose of their “junk- 
ers,” especially among people who 
were hardest hit by the transit 
stoppage. 

The bus strike had serious reper- 
cussions. Before it was settled, at 
least one department store had 
placed many of its salespeople on 
a four-day week. Other businesses 
were forced to curtail because of 
transportation difficulties. (George 


S. Connell.) 
* * 


* 
| Cleveland 
| A noticeable pickup in automotive 
|sales was apparent in the Greater 
| Cleveland area for the period ended 
Feb. 23. 

New-car sales during the week 
totaled 1,148, an increase of about 
20 percent over the 945 of the 
| previous week. Trucks showed 
| strength, too, as 96 new units were 
| titled. 

Used-car sales totaled 2,192, up 
as against the previous week’s 
1,884. Used trucks continued firm 
with 156 sales. 

Most local dealers maintain that 
current selling is “hard;” that high 

| prices are kicking up some reaction 
from buyers. There is not too much 
worry about a shortage in the 
minds of buyers, dealers report. 

| The first 15 days of February 

| showed total sales of new cars at 
2,219, as against 2,127 for the same 
period in January. Used-car sales 
for the first 15 days of the month 

| were 4,651, as against 4,362 in the 

| first half of January. — (Sanford 

| Markey.) 


* * = 


Pittsburgh 


New-car registrations in the 
Pittsburgh district “showed a 
sharp decline” in the week ended 
Feb. 16, the University of Pitts- 
burgh reports. Sales in the previ- 
|}ous week were the highest of the 
year, however. 

New-car sales in Allegheny 
county (Pittsburgh) totaled 3,503 
units in January, the Pittsburgh 
Automobile Dealers Assn, report- 
ed. The figure was close to the 
3,523 new cars sold in January, 
1950, but well under the 4,673 sold 
in January of last year. 

Sales in the city of Pittsburgh 
in January totaled 2,546 new cars, 

| while the rest of Allegheny county 
j;added 957 units. Comparable 1951 
jtotals for January were 3,426 new 
jcars in Pittsburgh and 1,247 for 
| the county, exclusive of Pittsburgh 
| New-car sales by makes in the 
;county (including Pittsburgh) in 
| January were: Buick, 325; Cadillac, 
|23; Chevrolet, 908; Chrysler, 102: 
DeSoto, 94; Dodge, 161; Ford, 507: 
Henry J, 23; Hudson, 36; Kaiser, 
32; Lincoln, 13; Mercury, 149; Nash. 
67; Oldsmobile, 185; Packard, 39; 
Plymouth, 443; Pontiac, 209; Stude- 
baker, 166; Willys, 16, and miscel- 
laneous, 5. 


Manhattan, Kans. 

New-car sales during January fell! 
below sales in December in Riley 
county (Manhattan), Kans., accord- 
ing to the county treasurer. Used- 
car sales, however, showed an in- 
crease in January over December. 
but were far below sales during 
the same month in 1951. 

New-car sales by makes during 
January were: Chevrolet, 12; Plym- 
outh, 10; Ford, 7; Studebaker, 7: 
Nash, 5; Buick, 4; Mercury, 4: 
Dodge, 3; Hudson, 3; Oldsmobile, 3: 
Pontiac, 3; DeSoto, 2, and Packard 
1. New-car sales totaled 64 in Jan- 
uary, against 78 in December and 
106 in January, 1951. 

New-truck sales in January were 
Chevrolet, 5; Dodge, 4; Ford, 1: 
International, 1; Divco, 1, and GMC, 
1, for a total of 13, compared with 
6 in December, and 14 in January 
1951..- (George M. Hunholz.) 
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Truckin’... 


by Jack Weed 








(Continued from Page 20) 


these light trucks have gone up 
in price, and so it is no longer 
economic to run the life out of 
them, as the earlier operators 
used to do, and discard them. 
New engines with a higher rpm 
and more horses came into the 
picture, and so the trend went 
to a little heavier truck and more 


horses. 
Diesel entered the picture, but 
only in the heavier trucks. And 


was limited 
possible, and 
service sta- 


even here its growth 
to the training it was 
economic, to provide 
tions. 
* * + 
4 Revolution? 
rTMHUS until the advent of GMC 
into a lower tonnage field with 
a medium weight diesel and a wide- 
spread diesel service training pro- 
gram, the diesel operation has been 
limited primarily to a west coast 
operation with but a limited num- 
ber of operators in the middlwest 


and east using this type of power. | 


If Reese and Walworth are cor- 
rect in their thinking, and they 
haven’t any black marks against 
them yet to my knowledge at least, 
the development of a butane-pro- 
pane fuel engine may tend to revo- 
lutionize truck power again. 

Their handling of this highly 
volatile fuel must have overcome 
all of the difficulties that the 
early pioneers struggled through, 
as Harvester at least has Under- 
writer Laboratory blessing. And 
the fuel is available in approxi- 
mately 4,000 bulk plants across 
the nation, and this distribution 
will spread rapidly if these new 


engines hit the fancy of the 
trucking public. 
Bill Walworth is the authority 


for stating that, in addition to its 
present economies of lower fuel 
cost and its higher octane rating, 
the new fuel will make possible 
12 to 1 compression engines in the 
truck field possible. 

But the new fuel, while eliminat- 
ing one of the high service cost 
features of present gasoline engines 

that of the lead bromine blowby 
that mixes with the additives in 
modern oil to promote gum and 
varnish—will aggravate another 
factor that has been present with 
our present high-octane gasoline. 

OK oe * 

Seating of Rings 
| IS claimed by engineers that we 

are trying to lubricate the top 
rings of our engines with a fuel 
that has no lubricating value and, 
while many engineers will not ad- 
mit that they do look to the fuel to 
help oil these rings and claim that 


the lubrication comes from the oil | 


in the crankcase, they also admit 
that as compression goes up the 
ability to get oil from the lubricat- 
ing system to these rings gets more 
difficult. 

It is claimed that the major 
problem of the new liquefied fuel 
engines is to get a quick seating 
of the rings. The answer to this 
problem can well lie in the use of 
a top oiler that will inject a 
stream of the proper type of lu- 
bricant into the fuel stream. To 
my non-technical mind, it seems 
like a logical operation to help 
seat rings, keep them working in 
an oil bath and tend to mate- 
rially cut down cylinder wall 
wear in these “dry gas” high- 
speed engines. 

Now my engineering friends will 
start shooting at that one, but 
don’t come back at me until you 
have tried it out on the road or 
on the test track, and not only in 
the laboratory. The reason: The 
only top oil injectors I know of 
work from vacuum, and you only 
get the top oil charge in volume 
when you let up on the accelerator. 

Well, anyway, you guys in the 
truck business can now look for- 
ward to a “battle royal” of the en- 
gines between the top companies 
fighting for those third, fourth and 
fifth spots. 


* * * 


Gene Lewis Retires 

MAN who left his mark in the 

truck business from its earliest 
days has just completely divorced 
himself from all business. Eugene 
W. Lewis, who was my “big” boss 
at Timken when I was in the throes 
of the chain versus double reduc- 
tion versus worm versus internal | 


gear controversy, just resigned 
from the chairmanship of the board 
and executive officers position of 
the Industrial National Bank in 
Detroit, which he founded in 1917. 

As a protege of W. R. Timken 
in the very earliest days of the 
automobile industry, Gene was 
sales manager of the bearing 
company and had much to do 
with the introduction of tapered 
bearings on wagon axles for 
heavy hauling. It was only nat- 
ural that when he left the bear- 
ing company to help organize the 
Timken Detroit Axle Co. he would 
continue his interest in heavy 
hauling vehicles. To my mind, he 
is the father of the worm-drive 
axle for trucks and the power 
behind the sales effort that saw 
the majority of trucks made in 
the late “teens” equipped with 
one or more types of Timken 
axles. He was vice-president and 
treasurer of TDA when he de- 
cided to get into banking. 


And speaking of banks and bank- 


ers 


“Monthly Review,” pays a_ nice 
tribute to trucking’s place in the 
transportation picture with a story 
on the first page, entitled “The 
Relative Importance of Trucking in 
New England's _ Interregional 
Trade.” The opening and closing 
sentences of a “boxall” at the head 
of the stock gives its trend 


4 


Continuing Study 
yi opener: “Trucking account- 
ed for an estimated 29 percent 
of the total tonnage of all com- 
modities shipped to and from New 
England in 1950.” The closer: “The 
study of trucking is a part of the 
bank’s continuing study of New 
England’s economic relationships 
with other regions.” 

In these days when companies 
pay especial tribute to the fact 
that they have reached the vener- 
able age of 50, along comes an is- 
sue of “International Harvester 
Horizons” recognizing the 100th an- 
niversary of Cyrus McCormick’s 
| display of his reaper at the famous 


| Crystal Palace Exhibition in Lon- | 


|don in July, 1851. 


Because it has developed a truck | 


the Federal Reserve Bank of | 
Boston, in the January issue of its | 


that will run under water is rea- 
son enough, I presume, for the il- 
lustration of a “city slicker” trout 
fisherman on the cover of a recent 
treo mailing piece, entitled 


From Reo.” 


My ears have been itching for 
weeks and just the other day I 
found the reason. You, who have 


received your issue of the Chevrolet 
Silver Book, have seen the nice but 
undeserved compliment that Pub- | 
lisher Al Cosgrove paid Automotive | 
NEWS and me. | 





“You | 
Learn to Expect Something Extra | 


Court Clears Palumbo 
Of Contempt Charge 
PHILADELPHIA. Frank Pa- 
lumbo, automobile dealer here, has 
been absolved of all responsibility 
for failing to report as a witness 
before a Federal grand jury investi- 
gating rackets in this area. 
U. S. District Judge J. Cullen 
Ganey ruled that Palumbo was not 
guilty and ordered the contempt of 


| court charges dismissed. Attorneys 


for Palumbo pointed out to the 
court that no formal subpoena had 
been served on the witness. 





THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION'S LEADING CARS 
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If Overhead is getting You Down! 


If you want to cut overhead. yet maintain vol- 
ume, do what America’s most successful stores do! 


Stock, feature and promote manufacturers’ brands! 


When surveys show that eight out of nine of your 


customers prefer manufacturers’ brands, it just 


doesn’t make much sense not to take full advantage 


Brands do just that. To save time, money and build 
repeat business is to have what people want —and to 
identify your store with the manufacturers’ advertised 


of the millions of dollars in advertising and promo- 


tion which the makers of branded products spend 


each year —all to pre-sell your customers for you! 


In these days of higher payrolls. rent and taxes. 


wise merchants know that the only way to cover 


fixed costs is to turn inventory —fast and often. 


brands in which your customers have confidence. 
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At Least 4 Million Cars in ’52 


(Continued from Page 1) 


played in an elaborate setting for 
Nash dealers from throughout the 
country. 

Also on display was the new 
Nash-Healey, a sports car designed 
by Pinin Farina, who also had a 
hand in the styling of the 1952 
standard models. Mason said his 
company had ordered 200 of the 





Israel Firm 
To Assemble 
Mack Trucks 


NEW YORK.—At a luncheon 
held here following an agreement 
signed by Harry Seanor, vice-presi- 
dent of Mack Motor Truck Corp., 
and Ephraim Ilin, Israel motor ve- 
hicle manufacturer, Abba S. Eban, 
Israeli ambassador to the U. S., 
called the agreement for assembly 
of Mack trucks in Israel another 
important forward step in the eco- 
nomic life of his country. 

The ambassador declared: “We 
are very young as an independent 
nation and our economic problems 
are great, Yet Israel has already 
succeeded in laying firm material 
and constitutional foundations for 
a genuine democracy based on the 
principles of human dignity and 
equality . . . This luncheon signal- 
izes closer economic relations be- 
tween the U. S. and Israel—an im- 
portant forward step and a good 
omen for the future.” 

E. D. Bransome, president and 
Board chairman of Mack Trucks, 
Inc., said the agreement showed 
that Israel recognizes the import- 
ance of transportation in the de- 
velopment of the country. 

Bransome also pointed out that 
the agreement is important for the 
future of private enterprise. He ex- 
plained: “It brings together two 
free business concerns, managed by 
private individuals, inspired by 
private initiative, and financed by 
private funds. It is a link in the 
chain of worldwide free enterprise.” 

The agreement, believed to be 
the first to provide for the assem- 
bly of American trucks in Israel, 
calls for equipping of the Israel 
corporation’s new plant near Haifa 
to assemble Mack trucks to Mack 
specifications, using Mack compo- 
nents. Parts and service depots 
will be set up in Tel Aviv, Jeru- 
salem and Beersheba. The first 
Mack units will probably be 
shipped to Israel in March. 


Ace Products Offering 


Rebuilt Hydra-Matics 


CHICAGO.—Rebuilt Hydra-Matic 
transmissions are now being offered 
for exchange by Ace Automotive 
Products, 5416 N. Broadway, Chi- 
cago 40. 

The company states that the 
units are run-in and block tested 
on a new dynamometer installed 
in its shop. The transmission is 
thoroughly checked and re-checked 
for correct shifting speeds, slippage 
and noise, and all worn or damaged 
parts are replaced, according to the 
company. 





handbuilt sports jobs, which will 


sell in the “$5,000 area.” 
* o * 


V ASON revealed that, because of 
: the Borg-Warner strike last 
fall and the changeover to new 
models in the current quarter, 
Nash will carry over more than 
11,000 “lost” cars into its quota for 
the second quarter. This will give 
Nash a total quota 
of about 48,500 for 
the second quar- 
ter. ; 

(It was learned 
that other com- 
panies, notably 
Ford, which 
changed over in 
January, will also 
be able to carry 
over their unused 
quotas into the 
second quarter.) 

As a concrete example of the 
easing material situation, Vice- 
President George Romney pointed 
out that, at last week’s NPA 
meeting in Washington, auto 
makers were urged to take 10 
percent more steel in the first 
quarter. The companies refused, 
however, when NPA officials de- 
clined to promise a correspond- 
ing increase in copper and alumi- 
num. 

Romney declared, however, that 





George Romney 





* 
Better Highways 
. 
Rated Necessity 
s* 
By Magazine 

NEW YORK.— “The _ industries 
that depend on the highways for 
their profits have finally realized 
that.they can’t live without better 
highways,” states an article, “Why 
Motorists Blow Their Tops,” ap- 
pearing in the Feb. 26 issue of Look 
magazine. 

The magazine said that this was 
the first of a series of articles that 
would “focus increasing attention 
on the nation’s automotive prob- 
lems,” predicting that the U. S. 
traffic problem is going to get worse 
before it gets better. 

As against the steadily increas- 
ing amount of cars on the roads, 
Look pointed out that total mile- 
age of adequate roads is steadily 
decreasing. During the next year, 
the magazine said, 20,000 miles of 
highway will be repaired, but 40,000 
miles will be abandoned or lost to 
travel. And, it added, there will be 
“a couple of million” more cars on 
the road. 

The article said that motorists 
seem to be increasingly willing to 
pay a cent or more a mile to drive 
on toll roads. This would indicate 
that he would also be willing to 
pay more gas tax if he can be 
assured of getting high-speed, safe 
highways, it added. 

“What a lot of drivers don’t 
know,” the magazine said, “is that 
they’re paying for good modern 
highways even when they aren’t 
getting them. Highway experts can 
cite road tests to prove that obso- 
lete, stop-and-go roads run driving 





costs up.’ 








. 
Plannin 





g the Los Angeles Truck Show— 


Officials of the Automotive Council of los Angeles, Inc., look over plans for the 
Third Annual Truck, Trailer and Equipment Show which returns to the Pan-Pacific Audi- 
torium June 12-15. Left to right, front row, are John Beach, treasurer; Ray Labory, 
president, and W. K. Stevenson, vice-president. In rear are M. D. Tubbs, past presi- 
dent; Fred Tabery, show manager; Roy Bordeaux, secretary, and Hal Chaille, public 


relations chairman. 





the supply of aluminum was re-| 


ported as greatly improved and 
that of copper should improve soon 
as a result of the “rephasing” of 
the defense program. 

+ ” * 


ON THE basis of this report and | 
” other signs, Mason predicated | 
his forecast of “at least” four mil-| 


lion new cars this year. 

Mason also hopes for relief on 
the Nash Rambler quota. Last fall 
Nash was given a slightly increased 
quota because of the fact that the 
Rambler was an entirely new car, 
but Mason is not satisfied. 

H. C. Doss, Nash sales chief, told 


this writer that he believes the| ’ 


prospects for at least four million 
new cars this year is a healthy 
situation. He thinks 1952 sales will 
be in the zone between a buyer’s 
and a seller’s market. 

With both the factories and 
their dealers realizing that cars 
must be sold, “the situation will 
be healthy for both the industry 
and the nation as a whole,” Doss 
declared. “Neither a seller’s or 
a buyer’s market is good for the 
industry,” he said. 

Noting that the price boosts 
issued last week by OPS were 
based on 1951 Nash Ambassador 
and Statesman models, Mason told 
newsmen that his company has al- 
ready applied for hikes on the 1952 
cars based on the “New Products” 
regulation and not on the Capehart 
formula. The Rambler prices issued 
by OPS will stick, since there have 
been few changes in this line. 

But Mason pointed out that Nash 
plans to price its 1952 models “close 

to the belly” because “we want to 
produce and sell in volume.” 


3rd Truck Show 
Opens June 12 
In Los Angeles 


LOS ANGELES.—The third an- 
nual Truck, Trailer and Equip- 
ment Show, sponsored this year by 
the Automotive Council of Los 
Angeles, is scheduled for June 12-15 
at the Pan-American Auditorium, 
it was announced here last week. 

Ray Labory, president of the 
council, said that the early response 
to the announcement promises that 
this year’s event will be better than 
those of the past. 

“A great deal of planning has 
gone into the 1952 show, and every 
effort is being made to insure the 
greatest possible benefits to the ex- 
hibitors by attracting the kind of 
audience most interested in the ex- 
hibits,” he said. 

Working with Labory on the 
show are the other officers of the 
council, including W. K. Stevenson, 
vice-president; Roy Bordeaux, sec- 
retary; John Beach, chairman of 
the budget and finance committee; 
Hal Chaille, chairman of the public 
relations committee, and M. D. 
Tubbs, chairman of the advisory 
committee. 

Fred Tabery is the show man- 
ager, and Chet Billings is show 
superintendent. 


Dezendorf Heads 
GM Electro-Motive 


DETROIT.—C. E. Wilson, presi- 
dent of General Motors, last week 
announced the appointment of Nel- 
son C. Dezendorf 
as general man- 
ager of GM’s Elec- 
tro- Motive divi- 
sion at La Grange, 
Tl 








Dezendorf, di- 
rector of sales of 
that division since 
June, 1945, suc- 
ceeds B. A. Dol- 
lens, who died 
Feb. 9. 

Prior to being N. C. Dezendort 
director of sales, Dezendorf served 
as director of GM’s distribution 
staff in Detroit and was general 
assistant to the vice-president in 
charge of the company’s distribu- 
tion. Before that, he was a vice- 
president and a director and mem- 
ber of the executive committee of 
General Motors Acceptance Corp. 
in Portland, Ore. 
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Kent Gets Fourth Award in Row— 

Frank Kent (left), owner of Frank Kent Motor Co. (Ford), Fort Worth, Tex., has 
received his fourth four-letter award from Ford Motor Co. in four years. D. R. Cran- 
dall jr., Dallas district manager, presented the plaque. Walter V. Jones, sales manager 


for Kent, watches. 





More L-M Dealers? 


Fortune Sees Company Issuing “Great Many’ 
New Franchises when Controls End 


NEW YORK.—“The next freeing 
of auto production will be accom- 
panied by the issuance of a great 
many new Lincoln-Mercury fran- 
chises,” according to an article in 
the March issue of Fortune maga- 
zine. 

“One of the hardest jobs ahead 
for Lincoln-Mercury will be to 
take that step without precipitat- 
ing a major crisis in the dealer 
organization,” the article declares. 

Entitled “Lincoln-Mercury Moves 
Up,” the Fortune story outlines the 
history of the Ford Motor Co.’s 
Lincoln-Mercury division, laying 
particular stress on the postwar 
progress of Mercury. 

Under a picture of Joseph E. 
Bayne, L-M sales chief, the maga- 
zine comments: “He deserves much 
of the credit for the fact that Lin- 
coln-Mercury’s 1,700-odd dealers are 
as good as they are; his main fu- 
ture worry will be increasing their 
numbers without sacrificing either 
quality or morale.” 

Other future “organizational wor- 
ries” of L-M include, according to 
Fortune, the question: “If separat- 
ing Lincoln-Mercury from Ford 
was sound, should not Lincoln be 
split off from Mercury?” 

“The answer is yes,” Fortune 
declares, “and it will probably be 
done as soon as Lincoln looks 
healthy.” 

Regarding Lincoln’s “health,” the 
article says: “Why (Henry) Ford 
bought it is one of the mysteries 
that speckle the story of that re- 
markable man. 

“Certainly Lincoln was a losing 
proposition: the Federal Trade 
Commission, in the only estimate 
with even a tinge of reliability, set 
the total net loss at $18,000,000 be- 
tween 1929 and 1937, and the losses 
have continued to this day.” 

The situation regarding Lincoln 
was not cured by the 1949 model, 
the article points out. “The 1949-51 
Lincoln story could be summarized, 
Fortune says, “by reporting that 
production limped along at 25,000 
to 35,000 a year, well below the 
breakeven point, and that selling 
it was, in the words of Bayne, 
largely a matter of ‘shipping out a 
couple of hot Mercurys to get rid 
of a Lincoln Cosmopolitan.’ ” 

The situation for Mercury has 
been different, Fortune declares. 
The 49 Mercury was “as full of 
bugs as a berry patch,” the story 
says, adding that fixing imperfec- 
tions on that model “cost the 
division, according to Benson 





Stovesand Indictment 


Charges Tax Bribery 


ST. LOUIS.—Joseph F. Stove- 
sand, an automobile dealer in 
Imperial, Mo., has been indicted 
by the local U. S. grand jury 
investigating income tax irregu- 
larities on a charge of attempt- 
ing to bride a special agent of 
the Intelligence unit of the In- 
ternal Revenue office in St. 
Louis. 








Ford’s recollection, between $4 
and $5 million in ‘policy money;’ 

and Lincoln-Mercury dealers laid 

out an additional sum.” 

These difficulties were largely 
overcome by the time the ’50 model 
was introduced, Fortune says, large- 
ly through the efforts of W. 
Ostrander, operations manager. 

On the sales end, the Fortune 
article credits Bayne with building 
a strong dealer organization whose 
“new-car sales per dealer (since the 
war) have consistently been far 
higher than those of any other 
make, and in 1950 they reached, for 
the exclusive L-M dealers, the 
amazing figure of nearly 300 cars.” 

“The profit picture of the average 
dealer remained sweet through 
most of 1951,” Fortune says. By 
1952, the average net worth of L-M 
dealers was over $120,000. 

The Lincoln picture has im- 
proved, the magazine declares, 
adding that the 1952 Lincoln “was 
designed as a Sunday punch.” 
The magazine quotes Bayne as 
telling dealer organizations 
across the country: 

“We expect to move in on this 
Cadillac outfit. We lose money on 
the Lincoln car and we're tired of 
it. It’s easy to see what we must 
do to succeed instead of just mop- 
ing along in the fine-car field. This 
car makes the Cadillac look silly, 
but you’ve got to get that attitude 
and get it sincerely.” 

Fortune declares that “Lincoln- 
Mercury’s next objective, on the 
word of no less an authority than 
Henry Ford II, is to pass Oldsmo- 
bile and Dodge, which he thinks 
could be done in 1952, given a free 
market.” 

Pointing out that Ford was will- 
ing to set up Lincoln-Mercury as 
an independent division; willing to 
begin three major assembly plants 
for L-M production, and willing to 
hire able men to run the division, 
Fortune concludes: “For L-M’s fu- 
ture, the prescription would appear 
to be more of the same.” 


NPA Extends Date 
On Junking Cars; 


Wreckers Lauded 


WASHINGTON. — Steel produc- 
tion on a sustained basis during 
recent months has been possible 
largely as the result of cooperation 
from the nation’s auto wreckers in 
dismantling cars for urgently need- 
ed scrap, according to Robert 
Warner, special assistant to DPA 
Administrator Manly Fleischmann 


Warner, who just returned from 
a survey trip, said auto wreckers 
in the cities visited “generally ar« 
doing a splendid job.” 

NPA said that it plans to gran 
auto wreckers an additional 30 days 
in which to get rid of inventories 
of cars affected by the order. Th« 
amendment would extend the ex- 
piration date of the initial three 
month period for dismantling suc! 
cars from March 1 to Apr. 1. 
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Put your money and abilities to work in the 


PARTS JOBBING 
BUSINESS 


—under the NAPA Franchise 


In peace or war, the consistently profitable record of parts jobbers 
everywhere speaks for itself. The business is sound and essential. 
The tremendous and continuing growth in car registrations assures 


its future. 


And in this sound, essential parts 
jobbing business, the NAPA Job- 
ber Franchise is an asset of proven 
value. NAPA is the largest inde- 
pendent parts organization in the 
automotive industry. Through 
warehouses in 39 key cities, NAPA 
distributes parts and supplies of 
unsurpassed quality to NAPA Job- 
bers throughout the nation. 

The parts lines distributed by 
NAPA are all produced by in- 
dependent manufacturers. These 
parts cover the requirements of 
cars and trucks of all makes and 
ages. And they share in common 
a single standard of quality .. . 
“always equal to or surpassing the 
parts they replace.”’ 

The jobber who holds the NAPA 
Franchise and distributes these 
lines enjoys the full freedom of in- 
dividual ownership. But he has, 
behind every phase of his business, 
the support and counsel of a great 
national business organization. 


NATIONAL AUTOMOTIVE PARTS ASSOCIATION 
Suite 706, Fox Building, Detroit 1, Michigan 








The NAPA Jobber also has 
these other important advantages: 
(1) NAPA Warehouse Service— 
master stocks on all NAPA lines 
within overnight shipping distance; 
(2) A uniform, written policy of 
Stock Control and Obsolescence 
Prevention; (3) Established meth- 
ods for sound management and 
operation; (4) Far-reaching sales 
and advertising programs. 

. . . 

For more than 25 years, compe- 
tent jobbers have found that the 
NAPA Jobber Franchise helps 
greatly in making a given invest- 
ment of time and money pay 
greater returns. If you are inter- 
ested in a business opportunity 
which offers a high degree of sta- 
bility, security and profit potential, 
investigate carefully the parts job- 
bing business and the NAPA Job- 
ber Franchise. Desirable opportu- 
nities are open now. For full in- 
formation, write: 




















Ya to 2-ton models. 
F.0.B. Chicago + Tax extra 
A minor added in- 
vestment protects 
the major invest- 
ment — particularly 
important now. 
Easy to install. Write 
for details. 


World's Most Widely Used Grill Guard 


VOLTZ BROS., INC. 


2520 S. INDIANA AVE. 
CHICAGO 16 


STUR-DLE srr GUARDS 








1,100,000 Possible for 2nd Quarter .. . 





Hike in Car Output Quota Due 


(Continued from Page 1) 
markets at premium prices which 


| 


|are said to be slipping. 


Fowler said he was unable to 


|make any commitments that auto} 


unit production would be increased. 
He emphasized that the Govern-| 
ment will have to consider all in- | 
dustries that are applying for sup-| 
plemental allotments of metals, and 
that no one segment of the na- 
tional economy can be favored. 
The car manufacturers claimed 
that steel, copper and aluminum 
supplies have improved sufficiently 
to permit the increase of author- 
ized second-quarter production to 
1,100,000 units and the establish- 
ment of a 1,250,000-car program for 
the third quarter. 
* * 


* 

HEY estimated that 4,000,000 

cars would be scrapped in 1952, 
and that they could sell a mini- 
mum of 5,000,000 if they had the 
necessary metals to manufacture 
that amount. With indications that 
they will be able to produce less 
than 4,000,000 cars in 1952 (based 
on allotments already received) 
and with dealers’ stocks rapidly 
decreasing, the auto makers said 
they feared the development of a 
black market in automobiles simi- 
ler to that in 1946-48. 

Most members of the car com- 
mittee were in agreement that (1) 
through inventory depletion they 
will be able to produce their quotas 
of the 1,000,000 cars authorized for 
the first quarter of 1952, though 
they received metals allotments for 
930,000; and (2) they will be able 
to produce their quotas of the 930,- 
000 cars authorized for the second 
quarter despite the 14 percent de- 
ficiency in their copper allotment. 

The truck makers reported 
that January, 1952, sales exceeded 
those in the previous month. 
Producers of heavy trucks esti- 
mated that total first-quarter 
sales will exceed the previous 
quarter by about 10 percent. 

Light and medium-truck manu- 
facturers said they will be unable 
to increase sales, despite grow- 
ing demand, because of the lack 
of stocks. 

Historical sales trends for the in- 
dustry reveal a bigger demand for 
trucks in the second quarter than 
in the first, the manufacturers said, 
but they will have 30,000 fewer 
trucks to sell. 

Authorized second-quarter truck 
output will be the lowest quarterly 
figure in five years, they said. One 
manufacturer reported that his 
company will be able to meet only 
half its demand. 

z 


= = 
N INDUSTRY spokesman esti- 
mated that Government author- 
ization to produce 10,000 additional 
trucks would involve only 0.056 per- 
cent of the copper supply, 0.039 per- 
cent of the aluminum supply and 


18 Dealers Named 
As Finalists for 


‘Retailer’ Award 


NEW YORK. — Eighteen auto 
dealers have been selected as final- 
ists for the “Brand Name Retailer | 
of the Year” award, it was an- 
nounced by the Brand Names| 
Foundation. 

Awards, including a plaque to 
the first place winner and four} 
“certificate of distinction” cita-| 
tions, will be given at the founda- 
tion’s fourth annual Brand Names 
dinner in the grand ballroom of the 
Waldorf-Astoria hotel, Apr. 16. 

Finalists are: 

Arcade Pontiac Co., Washington; 
Bendall Motor Sales, Alexandria, | 
Va.; Broad Street Garage, Hope-| 
well, N. J.; Roy Burnett Motors, | 
Inc., Portland, Ore.; T. A. Clarke 
Motors, Inc., Pawtucket, R. L; 
Cooper Motors, Baldwinsville, N. Y. 

Crawford Motor Co. of Benton, 
Benton, Ark.; Davis Auto Co., Fort | 
Wayne, Ind.; Grand River Chevro- | 
let Co., Detroit; Ralph Horgan, 
Inc., New York; Mack Markowitz, 








Inc., Hempstead, N. Y.; Masters 
Pontiac Co., Inc., Long Beach, | 
Calif. 


Monarch Buick Co., Inc., New} 
York; O’Daniel Ranes, Inc., Evans- | 
ville, Ind.; Raymond Motors, Lin- | 
den, N. J.; Ridings Motors, Long 
Beach, Calif.; The S. Toomey Co.,| 
Dover, O., and Windsor Garage, | 
Inc., Windsor, Conn. 


0.11 percent of the steel supply. He 
maintained that OPA’s allotments 
exceed supplies of controlled ma- 
terials by as much as 15 percent to 
meet the “attrition” factor. 

This, he said, is almost 150 times 
the quantity of metals needed for 
the 10,000 additional trucks. He 
emphasized the importance of these 
statistics in considering the prob- 
lem of unemployment in the motor 
vehicle industry and the impor- 
tance of trucks to national defense. 

He said, however, that radiator 
builders can have 25 percent of the 
copper consumed per radiator py 
the exclusive use of brass mill 
products (70 percent copper and 
30 percent zinc) instead of pure 
copper. He reported that radiator 
builders have recommended that 
this saving be translated into au- 
thorization to produce additional 
units. 


* * * 
OHNSON said the conservation 
group decided that use of tin has 
now reached the absolute minimum 
in motor vehicle production. 
He reported that investigations 





on nickel reveal the possibility of 
producing aluminum pistons for 
light and medium trucks and pas- 
senger cars without introducing 
new nickel in the castings. The 
group believes there is enough 
residual nickel available from high- 
alloy aluminum scrap, he said. 

Courtney Johnson, director of 
NPA’s Motor Vehicle division, pre- 
sided at both meetings. 





O’Neil in South America 
To Finalize Rio Plant 


AKRON. — William F. O'Neil, 
president of General Tire and Rub- 
ber Co., left last week on a two- 
week air tour of South America to 
complete plans for a new tire fac- 
tory in Rio de Janeiro. 

On the tour, O’Neil planned to 
confer with officials of an affili- 
ated company at Santiago, Chile, 
before continuing to Rio de Janeiro. 
He was accompanied by C. O. 
Perkins, General Tire official, who 
has handled arrangements for the 
new Brazil unit. 














an xtra Profit 

tho 
with yours, when you sell 
© Heil-equipped truck. 


"The HEIL Body 


ut Extra Effort 


and Hoist distributor: 
saves a lot of time for us 









—and for our customers!” 4. cou 





Sales Manager for Dubuque, lowa truck dealer 


EVERY time you sell a Heil Body and Hoist you make more 
money. ... First of all, you get your profit on the truck sale 
— and an extra profit on the body and hoist. 


Secondly, you just send the truck to your nearby Heil distribu- 
tor and he mounts the body quickly and expertly — you have no 
worries. Then, he continues to give your customer prompt service 
with genuine Heil quality-built parts, 


Your customer stays satisfied for other reasons, also: Heil 
weight-saving construction helps him haul bigger loads, save gas 
and tires. Heil trouble-free hoist and pump help him dump loads 
faster. Heil sag-free construction helps him enjoy longer body-life. 


Yes, it pays to talk “Heil”, 


when your dump-truck customer 


asks about a body and hoist for a specific application, Your Heil 
distributor is ready to help you make the right recommendation. 
Get acquainted with him now — he’s as near as your phone. 


Oe tHe HEIL co. 


= 9 
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BH-180 


THe HEIL co. 


DEPT. 5932, 3059 WEST MONTANA STREET e@ 


MILWAUKEE 1, WISCONSIN 


Factories: Milwaukee — Hillside, N. J. 
District Offices: Hillside, Washington, D. C., Atlanta, Milwaukee, Detroit, 





Chicago, Kansas City, Dallas, Los Angeles, Seattle 
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Used-Car Notes 








Edwards Aids Polio Victim; 
Expands Sales Force 


SPRINGFIELD, Iil.— Paul Ed- 
wards, used-car dealer here, is giv- 
ing a helping hand to a _ polio 
victim and expanding his sales 
force at the same time. 

Jerry Crabtree, who has_ been} 


crippled for 23 years, will telephone 
prospective used-car customers, and | 
will receive a commission from} 
Edwards for every unit he sells. At 
the present time, Crabtree makes | 
a living by repairing watches and | 


meeting, with the explanation from 
President L. P. Evans that it is not 
imperative to break down _ insur- 
ance and interest charges separ- 
ately, and that a copy of the con- 
tract with the finance company 
meets OPS requirements. Regula- 
tions covering “new-car” sales also 
were discussed. 

E. O. Clifton, Packard dealer and 
head of the Heart Assn. drive, had 
jas his guest Paul Walker, presi- 
ident of the south Florida council 


|of that organization. 


Justice of the Peace Edwin Lee 





doing light odd jobs. 


OPS Regulations Discussed 


At Miami Meeting 

MIAMI, 
Dealers Assn. 
OPS regulations at their monthly 







| Mason and Constable W. 


ison explained workings of 


‘small claims court as they affect 


auto dealers and buyers. 
* a * 


Fla. — Miami Used-Car | Yeggs Visit Chesbro 


members discussed 





yer eine? 


BUFFALO.—Burglars broke into 
the office of Smiling Jack Chesbro 


i 


BUILD-UP KITS and HELPER SPRINGS 


Are your customers satisfied with the carrying capacity 
of the trucks you sell them? Provide your customers with 
increased carrying capacity and full payload protection, 
and at the same time add to your profits on every truck 
sold — install Trainor Build-up Kits and Helper Springs, 
superior products of a company serving the world for 
more than 50 years. For a small additional cost, your 
customer can add many pounds to his payload — Trainor 
Build-up Kits and Helper Springs stabilize the load, pro- 
tect the vehicle, and greatly reduce side sway. 

Trainor Helper Springs, designed for installation on 
Y%2 to 1 ton trucks, are individually load tested and elec- 
trically heat treated, and come with brackets of alloy 
spring steel. Trainor Build-up Kits reinforce the main 
and helper springs and greatly increase the carrying ca- 
pacity of 1/2 to 3 ton trucks. Complete kits include extra 
leaves, extra-long U-bolts, and rebound clips and bolts. 
Installation of Trainor Build-up Kits and Helper Springs is 
quick and easy, with no holes to drill and no special tools 
required. Earn extra profits by installing Trainor Build-up 
Kits and Helper Springs on every truck you sell. 


Px SALLI 


~~) 


For complete details, mail coupon today. 








7 | $15,000 to Homeless 


Inc., used-car lot 
Ave., during the night and 
about 12 sets of keys to cars parked 
in the lot. They also took 
license plates and then drove 
in a 1949 ear. 


Olin’s Four Corners Marks 


Its 14th Anniversary 

MIAMI, Fla. Olin’s Four Corn- 
ers celebrated its 14th year as a 
used-car dealer in Miami 

Olin Harbert, formerly of Indian- 
apolis, started with a single lot, 10 
used cars and two employes. Today 
the 
partment which has expanded to a 


company has a rental car de-| 


at 2660 Bailey | Re 
took | | 


a set of | 
off | 





fleet of 650 units of all makes and! 


N. Hud-|models, none older than 1951. 
the | 


| John Leftin is vice-president and | 
pore gg of the used-car de »part- | 


ment; Joe Power, executive vice- | 
president, and Lloyd Power, 
rental manager. 


| Vandals Ransack Offices 


Of Brost Buffalo Lot 


BUFFALO.—Vandals bashed in 
the grilles of four automobiles and 
caused considerable damage to the 
office of Brost Motors, Inc., used- 
jcar lot here, according to a report 
|made to police. 

Books, records on file, and papers 
| were dumped from desk drawers. 
| Water was spilled on the floor and 
over desks. The vandals started 
|four cars, crashed them against 
| each other, and caused several hun- 
dred dollars damage, Brost de- 
| clared. 
| 
| 





For Boys' Ranch 


Dealer Sorelle Donates 


AMARILLO, Tex.A_ used-car | 


, | dealer here, who last year donated 


ja new Ferguson tractor to a ranch 
for homeless boys, has made an- 
other contribution. 


| Jack Sorelle, of Jack Sorelle Mo- 
tor Co., made a $15,000 gift to Boys’ | 
| Ranch, located near Amarillo. The | 
|money will be used for the con- 
struction of a masonry and native 
| rock warehouse building, Ranch Di- 
rector Cal Farley said. 

The ranch has some 130 boys, 
|seven teachers and a staff of 40 


| persons. 
* * * 


Roberts on Own 

INDIANAPOLIS.—Jack Roberts, 
who has been a sales representative 
for some of the city’s leading deal- 
|erships, has opened his own used- 
|car business, operating as Jack 
| Roberts Motor Sales. Larry Cann 
|is sales manager for Roberts. 

* * & 


Rowell Used Cars 


MIAMI, Fla.—Stacy Rowell, 
\former sales manager of Olin’s 


Four Corners and a past president | 


lof the Miami Used-Car Automobile 
|Dealers Assn., is now operating his 
own used-car company at 1200 
N.W. 36th St. 


Maurer Expands 
| INDIANAPOLIS. — Dave Maurer 
has expanded his used-car business 
by opening a new mart at 717 N. 


|Capitol Ave. here. He plans to stay | 


— until 9 -. _— 


Dallas U. sed-Car ie 


Changes Office Address 
| DALLAS.—Offices of the Dallas | 


Used Car Dealers Assn. have been | 


moved from 2621 Gaston to 3029) 
Main St., it is announced by Joe 
Craft, executive secretary. 





GM, Chrysler Pledge Aid 
For Buffalo Icebreaker 


BUFFALO.—Two of Detroit's 
major automobile manufacturers 
are giving strong support to 
Buffalo petitions for an _ ice- 
breaker here for moving cars 
and trucks from there by March 
1, according to Edward P. Jack- 
son, secretary of Waterfront As- 
sociates, Inc. 

Jackson said he had received 
assurance from General Motors 
and Chrysler, volume lake ship- 
pers, that they would support 
the association’s attempts to ob- 
tain an icebreaker, These two 
corporations ship hundreds of 
cars here every year. 


| 
| 








| 


Cal | sion of the United Jewish Appeal, 





United Jewish Appeal Honors Christian— 

founder of the Christian committee of the automotive divi 
is shown receiving an award of a trip to Israel 
|from Charles Weissman (left), chairman of the UJA's Automotive division, in New York, 
|for his work in mobilizing Christian support of the UJA. On right is Moritz M. Gott 


Ray Jesselson (center), 


lieb, 


national chairman for regions of the UJA, who at the bon voyage breakfast 


paid tribute to Jesselson for his humanitarian service on behalf of the UJA, which 
provides funds for immigration and absorption of newcomers in Israel, overseas relief 
and rehabilitation and refugee adjustment in the U. S. 


Mack to Double 
‘Public Relations 
On Trucks’ Role 


HOBBS, N. M.—E. D. Bransome, 
president and board chairman of 
Mack Trucks, Inc., announced here 
that his company is increasing its 
efforts to aid highway transporta- 
tion. 

Bransome told the New Mexico 
Motor Carriers Assn. meeting here: 
\“This year we are doubling our 
public relations activities in behalf 
jof a better trucking industry, bet- 
ter suited to play its key role in 
| the 
| tem.” 

He declared: “We must adopt 
the philosophy of building roads to 
fit the traffic, and never knuckle | 


American transportation sys- | 


manufacturers cannot carry by 
themselves the whole fight for bet- 
ter roads and against unfair legis- 
lation. Truck operators, he said, 
must join in the battle, explaining: 

“I cannot emphasize too strongly 
that the real responsibility for the 
future of truck hauling doesn’t by 
any flight of fancy lie alone in the 
hands of the truck manufacturers. 
It lies in the hands of operators. 
What we must have is concerted 
action.” 

Mack, he said, stands ready to 
provide ammunition for the truck- 
ers in their communities: 

“If you want specific advice as 
to how to meet the press and radio, 
how to secure a speaker, how to 


|eonduct a forum, how to secure 


publicity, please don’t hesitate to 


|write us or call us. 


“We have instructions covering 


down to the shoe-horn philosophy | all these events; we have speakers; 


\that says, 
fit the roads.’” 


‘squeeze the traffic to| we have prepared talks, pamphlets, 


| ete. And most of all, we have the 


_Bransome warned that the truck ' ‘desire to help you and trucking.” 
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Oldsmobile dealer (N. J.) 


“You brought back hundreds of owners. Customer 
Labor Sales increased 42%.” 


WRITE TODAY TO 


CUSTOMER CONTROL, INC. 
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More than 4,000 leading dealers use the 
STEMAC SERVICE EMBLEM to insure that — 
the new cars they sell will be returned 
to them for servicing. 





HOW IMPORTANT Wenn Bree iateneis 


| Is it worth less than a dollar to make sure the new cars you sell will 
come back to you for service? Actual tests prove that Stemac 


Service Emblems pay dividends in service profits during the life of 


the car because: 


It's @ constant reminder to the customer 
he will get friendlier, better service from 
COM as 

It tells your shop personnel here is a 
new car customer ...one who deserves 
top notch courtesy and service. 


val 
j~ 


Mail Coupon for FREE sane DT —---“§TEMAC CO. 


1281 South Cherokee Street 
P. O. Box 4019 — Denver, Colo. 
Please send FREE typical Stemac Service Emblem 
for inspection and comparison. 


We want you to see the 
quality, design and work- 
hip that kes these 





Address. 


It tells the second and third owners they 
can get authorized ports and service 
from you... 

It advertises your business every doy— 
yeor in, yeor out. 


YW 
a 





—gives life-of-the-car dur- 


| 
| ; 
| emblems the world’s finest | 
ability. Mail coupon today Vc 





Zone___State 





for FREE typical sample. 
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hash, Willys Get Price OK 





Baltimore Test Opens 
OPS Dealer Drive 


(Continued from Page 1) 


$103.05 for both the Custom two- 
door convertible and the two-door 
station wagon. 

> * * | 





[HE first dealer to become a de-| 
fendant in an OPS case received | 

; 
a promise of support from J. C.| 
Darrell, general manager of the 
Automobile Trade Assn. of Mary- 
land, who defended questioned | 
practices and declared that “we}| 
are prepared to fight this thing | 
through.” 

Sued for $30,000 in Federal Dis- 
trict Court was D. S. and D. Mo- 
tors (Dodge-Plymouth), 701 E. 25th 
St., Baltimore. OPS alleged aver- 
age overcharges of $41 per car on 
an estimated 200 new-car deals be- 
tween March 2 and Oct. 15 last 
year, but only 10 specific sales 
were listed in the court complaint. 

“This case,” said Director Hugo 

R. Hoffman of the OPS Maryland 
district, “has nationwide signifi- 
eance because it is the first of 

many like it resulting from what 
are believed to be general viola- 
tions throughout the country dur- 

ing the period covered.” 

The partners in D. S. and D., 
identified as James B., Harry W 
and Albert C. MHazelip, stated 
through their attorneys that the 
outcome of the test case “should re- 
sult in clarifying the existing con- 
fusion involving all automobile 


dealers.” 
* * * 


| 
NATIONAL headquarters of OPS, | 


meantime, was steadily paring 
down its backlog of new-car fac- 
tory price applications under the 
Capehart formula. The agency gave 
Nash and Willys-Overland permis- 
sion to boost wholesale prices and 
file suggested new retail prices 
based on the wholesale ceiling in- 
creases. “Basic” prices for the new 
DeSoto Fire Dome Eight models 
also were released. 

Neither Nash nor Willys, how- 
ever, was allowed to adjust whole- 
sale prices by the full amounts re- 
quested. 

Nash will be permitted to hoist 
wholesale prices by 5.58 percent 
on the Rambler series, 4 percent 
on the Statesman and 4.2 percent 
on the Ambassador. Comparable 


Dealers Reminded 
Of 4-Month Limit 


On Demonstrators 


WASHINGTON.—“New automo- 
bile,” as defined by the OPS in 
paragraph 2, section 18, of CPR 83, 
was given special attention by 
NADA last week in the associa- 
tion’s membership news letter. 
Members were asked to note the 
exact wording of the paragraph, 
which reads: 

“(2) ‘New Automobile’ is an auto- 
mobile that has never been sold at 
retail. A demonstrator or dealer- 
owned executive car, however, is 
new if the model is currently being 
sold by the manufacturer or was 
sold by the manufacturer within 
the preceding four months, and if 
the dealer sells the demonstrator or 
dealer-owned executive car with a 
new-car guarantee.” 

This note was added: 

“NADA takes this opportunity to 
warn dealers that to be sold as 
new cars all demonstrators and 
dealer-owned executive cars must 
be disposed of prior to the four- 
months limitation. 


Okla. Parley Set 
For Nov. 19-20 


OKLAHOMA CITY.—The Okla- 
homa Automobile Dealers Assn. has 
announced the dates of the annual 
convention for Nov. 19-20, follow- 
ing a recent meeting here. Other 
information will be revealed later, 
it was reported. 

At the meeting, the board of di- 
rectors elected Grady Patton, dealer 
in Frederick, Okla., as a new direc- 
tor for the southwest district. 











rises of 7.2 percent on the Ram- 
bler, 5.9 percent on the States- 
man and 6 percent on the Am- 
bassador had been requested. 


Willys received the green light to 


boost its station wagons 3.7 percent | = 


at wholesale, against a requested 
adjustment of 5 percent. The To- 
ledo maker requested no changes in 
Aero car prices, which were fixed 


on the basis of the new-model for- | 


mula when they were introduced 
in January. 
* * * 
Fe action against D. S. and 
D. Motors in Baltimore was 
based solely on sales made during 
the period when new-car dealers 


were covered by Supplementary | 


Regulation 5. Prior to last March 
2, franchised operators were cov- 
ered by the General Ceiling Price 
Regulation, while Oct. 15 marked 
the effective date of the current 
Ceiling Price Regulation 83. 

Julius Novey and Webster S. 
Blades, attorneys for the Dodge 
dealership, observed that “there is 
much confusion among automobile 
dealers as to the applicability and 


interpretation of these successive 


special regulations.” 

The D. S. and D Motors suit was 
filed in Baltimore by U. S. District 
Attorney Bernard J. Flynn. 

“A great deal of care has been 
taken in the preparation of this 
and other cases like it,’ Hoff- 
man said, “not only here but in 
the national (OPS) office be- 
cause of the serious nature and 
size of the violation.” 

“The automobile is no longer a 
luxury item in our economy. It is 
a major cost-of-living commodity,” 
he declared. “Therefore, it is of 
vital importance to the consumer 
in this battle against inflation that 
OPS protect the auto buyer against 
overcharges.” 

While the D. S. and D. case rep- 
resents the first major suit begun 
by OPS under SR 5, the agency 
has repeatedly threatened of late 
to seek injunctions against dealers 
failing to meet the reporting and 
posting requirements of CPR 83. 


Franchised dealers were required | 


to file Form 98 reports on prepara- 
tion and conditioning charges by 
Dec. 15, 1951, with CPR 83 stipu- 
lating that no dealer could sell cars 
after the December deadline until 
the report was mailed. 

” . * 


HE new chief of OPS, Ellis 

Arnall, acknowledged that many 
persons had been asking his opin- 
ions of the auto pricing situation. 
He said that he had an open mind 
on the subject but was concentrat- 
ing first on the steel price problem 
because that would set the pattern 
for other industries. 

Dealer associations, including 
NADA and the New York State 
Automobile Dealers, Inc., were 
joined last week in protest against 
the delay in expediting price in- 
crease moves through OPS. Much 
confusion was reported among deal- 
ers receiving new cars at lower 
price levels before issuance of a 
Special Order letting wholesale and 
retail prices go up. 


F ederal-Mogul 
To Build New 


Coast Warehouse 


DETROIT.—Federal-Mogul Corp. 
is constructing a new zone ware- 
house in Sacramento, Calif., to pro- 
vide engine bearings and connect- 
ing rod shop service for automotive 
parts jobbers in the Pacific Coast 
area, it was announced here last 
week by Neil A. Moore, vice-presi- 
dent in charge of the service divi- 
sion. 

Construction of the warehouse 
began in January, and is expected 
to be completed by July 15, 1952. 
E. G. Jackson, former manager of 
Federal-Mogul’s Dallas district, will 
manage the Sacramento facilities. 

According to the company, the 
new warehouse will be a duplicate 
of the Federal-Mogul zone ware- 
house in Kansas City, which has 
just recently gone into operation, 
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School Aid for Cincinnati Students— 

An audio-visual educational tool, obtained from the American Trucking Assns., has 
been provided to Cincinnati schools by Trailmobile, Inc. The device, called ‘Workits,” 
|shows how truck and truck-trailer combinations move through a typical city. Models 
|are in cardboard. Here, two fourth-grade pupils watch operations conducted by their 
eacher, Ruth Beckman, and H. S. Hoover, Trailmobile's director of public relations. 





Detroit DeSoto-Plymouth Newscaster— 


Mark Beltaire (at mike), Detroit newspaper columnist, has made his debut as a 
radio newscaster on a program sponsored by the DeSoto-Plymouth Dealers Assn. of 
| Metropolitan Detroit. Grouped around him, from left to right, are Harry W. Betteridge, 
the dealer advertising; Hal Neal, 
ascistant radio sales manager of Station WXYZ; and John Shikany, president of the 
dealer group who sponsors “Mark Beltaire and the Eleven O'Clock News.” 


Betteridge & Co., which handles 





On Auto-Lite’s Salute Program— 


When factory officials were in Syracuse, N. Y., to attend the auto show recently, 
H. H. Schaefer of Auto-Lite arranged this photograph of regional and district man- 
agers who have been or will be on the radio and TV airings of Electric Auto-Lite's 
salute portion of the ‘‘Suspense"’ program. Schaefer said that “We at Auto-Lite feel 
that we have made the factory worker feel more important by letting him see where 
the part he helps to make goes into the car, and the many letters complimenting us, 
here in Syracuse, from the local dealers has been very gratifying.” Left to right, seated: 
Elmer Snyder, Plymouth district manager; George H. Bradley, Dodge district manager; 
Tim McMannes, DeSoto regional manager, and Marcus Page, Packard regional man- 
ager. Standing on table: “Miss Auto-Lite" (Flora Pelleccia). Left to right, standing: 
William S. Perry, Crosiey district manager; Tom D. Hutt, representing Studebaker; 
Charles A. Nichols, representing Willy's; Harvey M. Stewart, representing Nash; C. H. 
Van Steenberg, Chrysler regional manager; George W. Seiler, plant manager for 
Auto-Lite in Syracuse, and Leroy Casper, representing Hudson. 





Dealer Parts Manager Wins Trip— 

Joseph Flynn, parts manager for Strauss Motors (Ford), Menomonee Falls, Wis., was 
awarded a trip to Aculpauico, Mex., as winner in the Rockford (Ill.) district ‘prospect | liam Grampp, Davenport; Douglas 
or bust" sales campaign. Left to right: Gilbert R. Papke, field manager, J. J. Larusso, 
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Obituaries 


Neal G. Adair, 65, 
Editor of Motor 


NEW YORK.—Neal G. Adair, 65, 
editor of Motor magazine since 
1948 and sales development man- 
ager of the Motor & Equipment 
Assn., died in Presbyterian hospital 
Feb. 22 following a brief illness. 

He was also a former editor of 
Motor World, a leading automotive 
weekly in the early twenties and 
prior to that was a member of the 
Associated Press in New York. He 
joined Motor in 1929. 

* * . 
Edgar H. Hall 

MILWAUKEE.—Edgar H. Hall, 51, pres 
ident of Edgar H. Hall Motors, Inc., died 
Feb. 15 of a heart attack. He had had 
a varied experience in the motor business 
having operated the Two Rivers (Wis.) 
Motor Co. for several years, later operating 
the Place & Hall Studebaker dealership in 
Milwaukee 


* * * 
C. R. Munsell 
TOPEKA, Kans. Cc. R. Munsell, 32 


owner of Munsell Motor Co., was killed 
Feb, 21 when his car overturned one mile 
north of Carbondale, Kans He operated 
a used-car business at Sixth and Branner 
Topeka. 


* + ca 
Edward C. Olsen 
PENDLETON, Ore.—Edward Carl Olsen. 
56, head of Olsen Motor Car Co., died of 
a heart attack recently. 
* * 


* 
Hollie Stump 
PARKERSBURG, W. Va.-—Hollie Stump 
49, used-car dealer here, died recently of 
a heart attack. 
* * * 
Claude M, Zook 
LOGANSPORT, Ind.—Claude M. Zook, 
78, for a number of years manager of the 
Art Routh dealership, died Feb. 20 after 
suffering a stroke earlier in the evening 
He had been in failing health 
* * * 


Earle M. North 

FT. WORTH, Tex.—Funeral services for 
Earle M. North, 59, veteran auto dealer of 
Ft. Worth and Houston, were held in Ft 
Worth recently. During his long career in 
the automobile business, which began in 
1912, Mr. North had the Ft. Worth dealer- 
ships for Studebaker, Cadillac, and Buick 
In 1930 he moved to Houston to establish 
the Earle North Buick dealership, which 
under his guidance became one of the larg- 
est Buick agencies in the nation. Several 
Ft. Worth new-car dealers closed on the 
day of the funeral so employes could 
attend the services. 

* * * 


George W. Steele 
WINCHESTER, N. H.—(UTPS)—George 
W. Steele, 69, retired Keene auto dealer 
died while attempting to push a stalled car 
on Manning Hill here, Feb. 17. Mr. Steele 
had been a resident of Keene since 1910 
* * 


+ 
C. J. Hackett 
BOSTON. — Christopher J. Hackett, 65, 
president of Stilphan Motor Co., Dorches 
ter, for the past 20 years, died Feb, 20 
at his home in Chestnut Hill. He was for- 
merly treasurer of the Ford Dealers of 
Metropolitan Boston. 
* * 
Andrew W. Engquist 
LOS ANGELES.—Andrew William Eng 
quist, 76, who in 1922 was Pacific Coast 
sales manager for Chevrolet, died here 
He worked for Chevrolet for more than 
30 years. 
* * * 
Clarence M. Strong 
DETROIT.—Clarence M. Strong, 53, di- 
rector of purchases for Gar Wood Indus- 
tries, Inc., Wayne, Mich., died at his home 
here on Feb. 23. Before going with Gar 
Wood, Mr. Strong worked in Ford's pur 
chasing department for 22 years 
* * * 


Irving L. Funston 

DETROIT.—Irving L. Funston, 53. presi 
dent of Funston Chevrolet Co. here, died 
on Feb. 25 while vacationing in Florida 
Before coming to Detroit. he was associated 
with Studebaker in South Bend. He was 
a noted golf enthusiast 

* * * 


Cecil A. Grant 

PRESCOT, Ark.—Cecil A. Grant, 61, the 
first Ford dealer in Lafayette county, died 
Feb. 22 in a Little Rock hospital Mr 
Grant, owner of the first Model T Ford 
in Lafayette county, operated the dealer 
ship when cars were shipped in pieces and 
had to be assembled after reaching the 
dealer 


* * * 
Elton A. Hendrix 
DENISON, Tex Elton A. Hendrix. 57, 


used-car dealer here, died Feb. 21 
* * * 
Lloyd Sunderland 

ST. LOUIS Lloyd Sunderland, 55, an 
auto dealer at Jerseyville, Ill., died at the 
Alton (Ill.) Memorial hospital Feb. 26 of 
an apparent stroke suffered while driving 
his automobile on a road near Jerseyville 








~ a Beat 
Iowa PR Group 


DES MOINES.—R. E. McCoy 
president of the Iowa Automobile 
Dealers’ Assn., has named E, E 
Wheeler, Waterloo, to head an 
eight-member public relations com- 
mittee. 

Others named to the committee 
jare Clayton Hart, Mason City; 
|Charles H. Betts, Des Moines; Wil- 


Wilson, Van Horne; Dean Jones, 





parts representative, both of Ford division; L. E. Siegel, Ford dealers advertising fund 
committeeman; Flynn and Mrs. Flynn, Ford Dealer Art Strayss and Walter Mizia, field|cil Bluffs, and Fred Verschoor, 
manager for Ford division. 





Burlington; Forrest W. Rose, Coun- 


| Sheldon, 
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110, 196 Units in Week... 





Car Output Up Again; 
Vehicles at 52 High 


(Continued from Page 1) 


ly affected by labor trouble at De- | 
| from 1951, while truck output is off 


Soto and parts shortages at Ford. 
* * * 


LO peeclascaing last week’s production 
upturn, most of which was con- 
centrated in cars, U. S. plants still 
have a tough job cut out for them | 
in March if they are to account for 
1,006,000 cars by March 31. 

It still seems unlikely that the 
1,006,000 goal will be achieved, 
even though car production dur- 
ing February was slightly better 
than had been expected in the 
light of model changeover prob- 
lems encountered by Ford and 
Nash, 

February production in U. S. 
plants, according to preliminary 
calculations, was 330,224 cars and 
101,790 trucks for a total of 432,014 
vehicles. In February, 1951, U. S. 
plants turned out 507,125 cars and 
113,137 trucks—a total of 620,262. 

So far this year, U. S. plants 
have built 618,714 cars and 204,919 
trucks, as against 1,054,070 cars and 
255,868 trucks in the same period 
of 1951. Thus, for 1952, production 











Auto Stocks 

Feb. Feb. 1951-52 

27 20 High Low 
Chrysler 68% 68% 82% 65% 
Crosley 2% 2% 5% 2% 
GM 50% 50% #54 46 
Hudson 12% 12% 20% 12% 
K-F 6% 5% 8% 5% 
Nash 19 18% 22% 17% 
Packard 4% 4% 6% 4% 
Stude. 325% 32% 35% 25% 
Willys 8% 8% 12 1% 
Average 22.72 22.75 


Compiled from reports of trading on the 
N. Y. Curb and N. Y. Stock Exchange. 





| 


| 





| 21 working days available in March. 


of cars shows a deficit of 435,356 | 


| 50,949 units. | 


. 2. 2 


N ORDER to build 1,006,000 cars | 
in the first three months of this | 
year, U. S. plants will have to ac-| 
count for about 388,000 cars in the 


The most optimistic outlook 
right now is for about 361,600 cars 
in March, and such a forecast de- 
pends on Ford operating its plants 
top speed on all the four Satur- 
days left in the month. The auto 
industry’s first quarter car pro- 
duction, in that event, would wind 
up at about 980,000 cars, or about 
26,000 short of government-assigned 
quotas. 

* * . 
= pointed out that one of 
the reasons why 1,006,000 cars 
may not be built in the first three 
months of this year is because ma- 
terials were meted out for only 
935,000 cars. 


The current production ceiling 
for cars in the second-quarter of 
1952 is 930,000 cars. So far, how- 
ever, copper has been allocated 
for only 800,000 cars. Aluminum 
originally was also allocated on 
the basis of 800,000 cars and the 
industry is still debating with 
defense planners on how much a 
later additional allotment of 
aluminum meant in terms of 
units. 

Government officials were quoted 
in Washington last week as saying 

there is a good chance the auto 
industry may be permitted to turn 
out .1,000,000 cars in the second 
quarter of 1952. 

NPA’s motor vehicles division 





Pro- 
the 


Defense 
that 


recommended to the 
| duction Administration 


second-quarter ceiling be increased | 
by 70,000 cars, and reportedly was | 


| expecting a favorable decision. 
j * *~ * 


EANWHILE, in New York, 
bi - DPA Chief Manly Fleischmann 
said that unemployment in Detroit 
| was due not to “bureaucratic fum- 
| bling,” but to a shortage of copper 
| and sales markets for autos. 


that a 70,000 increase in second- 
| quarter output of cars would fail 
to satisfy the auto industry. 

“Material shortages appear to 
us to be more statistical than 
real,” said Harlow H. Curtice, 
executive vice-president of Gen- 
eral Motors. 

Other auto officials said that if | 


cars to be built in the second quar- 
ter of 1952, they would still not 
revise their forecasts of car short- | 
ages this summer. 

It was recalled that in the first | 
half of 1951, U. S. plants built 3,-| 
100,000 cars. At best, only 2,000,000 | 
cars are hoped for in the first half | 
of this year, or 1,100,000 less than | 
in the same period of 1951. 

“When you consider that more | 
than half of the 1,100,000 lost cars| 
will be in the low-priced bracket,” 
said one official, “it would appear 
highly unlikely that supplies will 
be ample for those who make up 
the largest segment of the auto 


industry’s market.” 
* * 


OPS Sues Over Price 
Of Copper to K-F 


DETROIT.—OPS filed a suit for 
treble damages here last week 
against a local firm for allegedly 
selling copper to Kaiser-Frazer at 
75 cents a pound in early 1951, 
when the ceiling was only 49% 
cents a pound. 

The suit named the M. W. Zack 
Metal Co. OPS said the firm over- 
charged K-F $135,907 for copper on 
March, April and May, last year. 
Zack was further charged with op- 
erating a “complex system” of tiein 
purchases on steel with K-F. 





ENGINEERED 








Individually designed 
to fit all "52 models 


GRILLE GUARD 
TRUNK GUARD 


















GRULE GUARD 
WITH WINGRAILS 


/Cello Products Co. 161 










Join 
ful merchandiser 


For 





sell CELLO both you and 

the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


Only 
and workmanship go into the making 
of Cello Guards. 


Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1952. 


Guards and License Plate frames write 
to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


Prescott Street, East Boston 28, Mass. 








| 
| 


You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 






top-quality materials 


the thousands of success- 
s who are now featuring 


full information on Cello 


In Detroit, there was little doubt | 











‘Fords at Chicago Auto Show— 


The Ford exhibit at the Chicago Auto Show employed models to help show-goers 
the government allows 70,000 more | examine the 1952 cars. Left to right are: Joanne Jones, Joyce Thoreson, and Ford 
show committee members Charles Jaap and Ray Heune. 





Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. S. PRODUCTION ONLY) 




















Cars and Trucks, 
U. S. and Canada... 


Week Week Jan, | dan. 1 
Ended Same Ended Total to to 
March 1, Week, Feb. 23, February, March 3, March 1, 
1952 1951 1952 1952 1951* 1952* 
CHRYSLER 18,465 27,989 18,271 76,382 209,728 153,621 
Chrysler 2,620 3,674 2,645 10,877 23,139 21,373 
DeSoto . 1,809 2,441 1,599 7,551 17,729 16,189 
Dodge 4,812 8,226 4,861 19,921 55,366 42,674 
Plymouth 9,224 13,648 9,166 38,033 113,494 73,335 
FORD 22,226 28,551 19,272 73,887 236,066 100,955 
Ford .... 17,790 22,512 15,167 58,247 182,956 77,720 
Lincoln 714 545 696 2,510 5,526 3,487 
Mercury . 3,722 5,494 3,409 13,130 47,584 19,748 
GENERAL MOTORS 33,039 57,657 32,114 136,177 442,870 278,009 
Buick .... 5,851 10,949 5,790 23,749 $1,661 49,603 
Cadillac ... 1,730 2,327 1,674 6,995 20,531 13,023 
Chevrolet 16,227 27,006 15,966 67,315 218,015 137,266 
Oldsmobile 4,302 8,313 4,203 17,346 51,797 35,537 
Pontiac ... 4,929 9,062 4,481 20,772 70,866 42,580 
KAISER-FRAZER | 1,602 4,607 1,397 5,529 29,577 9,660 
IIE 5 vaisivivoresisissisnjcectecoateiaen, “xia .~ teesmaen  waden Sy scabics -Bivi 
Kaiser 1,602 4,607 1,397 5,529 29,577 9,660 
CROSLEY 64 205 64 248 1,856 495 
HUDSON 1,626 4,483 1,604 6,793 38,292 13,825 
NASH = 2,463 4,662 1,930 7,484 24,541 10,316 
PACKARD , 1,424 2,158 1,423 5,651 16,910 9,419 
‘'STUDEBAKER 2,714 5,404 2,816 13,154 47,338 33,598 
|\WILLYS . 1,404 772 1,193 4,919 6,892 8,316 
Total Cars, U. S. 85,027 136,488 80,084 330,224 1,054,070 618,714 
tIincludes station wagons. *Revised. 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week Jan, 1 Jan. 1 
Ended Same Ended Total to to 
March 1, Week, Feb. 23, February, March 3, March 1, 
1952 1951 1952 1952 1951* 1952* 
CHEVROLET 6,231 10,464 6,043 25,730 77,916 53,126 
CROSLEY 10 34 11 42 171 59 
DIAMOND T.. 180 194 182 769 1,822 1,329 
DIVCO 22 94 60 304 855 630 
| DODGE 3,820 3,751 3,335 13,751 29,298 28,548 
{FEDERAL . 60 29 12 192 357 351 
FORD 4,683 6,800 4,425 18,964 54,431 35,270 
GMC 2,128 2,775 2,135 8,995 26,127 18,502 
IN TERNATION AL . 8,414 3,670 3,518 14,604 32,688 30,128 
MACK : ; 261 380 247 1,098 3,248 2,205 
REO ‘ 374 299 356 1,489 2,740 3,128 
STU DEBAKER 1,185 872 1,252 5,096 7,602 9,792 
|WHITE . 298 450 283 1,217 3,113 2,003 
(WIL LLYS | oe 2,152 1,872 2,143 8,262 13,147 16,661 
MISCELLANEOUS . 301 268 301 1,277 2,353 2,637 
Total Trucks, U. S..... 25,169 31,952 24,303 101,790 255,868 204,919 
Total Cars, Trucks, 
i eee. ....110,196 168,440 104,387 432,014 1,309,938 823,633 
Total Cane, "Tracke, 
Canada na 6,316 10,213 5,127 24,555 $1,631 53,249 
Grand Total 


116,512 178,653 109,514 456,569 1,391,569 876,882 





*Revised. 
Drive, eo Nash, etc. 
N.B.: All U. 


Miscellaneous includes Autocar, Corbitt, Marmon H., Brockway, 


Four-Whee! 


S. totals include cars and trucks for military orders. 





First K-F Plane 
To Bear Name 
Of War Victim | 


WILLOW RUN.—The first C-119 
Air Force cargo-personnel airplane 
off the line at the Kaiser-Frazer 
Willow Run plant will be named 
the “Robert E. Williams” in honor 
of a 19-year-old casualty of the 
Korean war. 

By special arrangement with the 
Air Force, K-F’s No. 1 plane will 
be christened by the late soldier’s 
mother, Mrs. Ralph Williams, of 
Wayne, Mich. Mrs. Williams, who 
has a second son in service and a 
third of military age, will break a 
champagne bottle over the nose of 
the plane in solemn ceremonies in 
which K-F employes and hundreds 
of high-ranking military and civil- 
ian leaders will participate. 








The sponsor is the wife of Ralph 


Williams, a Kaiser-Frazer mainte- 
nance welder. She is employed by 
Unistrut Corp., Wayne, which like 
K-F, is engaged in both military 
and civilian production. A_ son, 
Lowell, is stationed at Fort Hood, 
Tex., and her youngest son, Carl, is 
a stock clerk at K-F. The Williams 
home is at 4234 Winifred St. 
Wayne. 


U. S. Okays New GMC, 
Chevrolet Manuals 


WASHINGTON.— Approval of two 
additional flat rate manuals used 
by suppliers of automotive repair 
services was announced last week 
by OPS. 

The manuals approved are: 

(1) Preliminary Diesel Engine 
Flat Rate Manual (Covering diese 
engines and associated units 0! 
GMC H-model trucks with four anc 
six-cylinder diesel engines). (2) 195) 
Supplement to Chevrolet Body Flat 
Rate Manual. 
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- - Classified Want Ads - - 











Autos Short in Some Areas... 


New Car Sales Continue Spotty 

















HELP WANTED HELP WANTED 
(Continued from Page 1) |uary new-car production totaled | with 23 states reported for Jan- $10,000 PER YEAR mintmum for eorvies SALESMEN—Car dealer following in Ohio, 
in the week ended Feb. 23 totaled | about 285,000 units. | uary. Sales totaled 21,127 units, manager in one of Southern California’s Sacer a ATinois, coun aa 
1,148 units, up 21 percent over * * * : x largest dealer operations. The right man ~. , towa, Minnesota. Large dis- 
’ 9 against 28,539 for the same states tributor body hardware, parts accessories. 


* . eg x | P | = will earn over $12,000 per year with “ pete 
the preceding week’s total of 945 | HE last time that new-car sales! in January of last year. guarantee and profit sharing plan. Must| Non-conflicting sideline okay. Unique 


* P » ‘ pons merchandising plan. Commission. Na- 
(tgs gow slid below 300,000 units in | The estimate for January was| thce of secondary Importance, "The man | Wooal Automotive Parts, ine. '10  W 
Sales of new autos in the first | month was in February, 1949, when! spout 61.000 units compared with| we want is now employed, so all cor-| Cumberland St., Philadelphia, Pa. 
in i | 9 “e | » <i Sy - / , F eat Poin 
15 days of February in Cleveland the total was 258,218. New car sales | 9g 958 in January, 1951. The Jan- ae Ces yy es WANT SERVICE MANAGER. Salary plus 
amounted to 2,219 units, up 92 units | amounted to 310,084 units in De-| uary total this year, however, was - se bonus. GM experience necessary. North- 

over the 2,127 new cars sold in| cember, 1951. | not expected to be very far from|WANTED—Accountant and office manager west Chevrolet dealer in town of fifty 


























; : a ab On thousand. Box 1170, c/o Automotive 
the first 15 days of January. , a : _| for old established Ford agency of 35 ’ 
; y Seg y | The outlook for the new-truck | the 62,596 new trucks sold in Jan years in city of 20,000. Contact Sam P.| News, Detroit 26. 
| market was only slightly better, | uary, 1951. Hale, Ardmore, Okla. (Continued on Pages 60 and 61) 
((LEVELAND dealers contend | nena = —— oe 
soy 


that new cars are selling “hard, 
however, because of the new price | 
level. They added that people seem 
unconcerned about predicted short- | 
ages of new autos in the spring. | 
This was a familiar report from | 
many areas. Although shortage) 
forecasts are widespread, the gen- | 
eral public remains apathetic. 
Several New England cities 
claimed large turnouts at the 
Washington’s birthday “open | 
house” celebrations held by many | 
dealers in that section. | 


Much of the buying attention 
went to used cars, the dealers said, 
although some improvement in 
new-car movement was _ brought 
about as a result of the showings. | 

7 * * 


EW-CAR sales in Pittsburgh 

“declined sharply” in the week 
ended Feb. 16, the University of 
Pittsburgh reported. It was noted, 
however, that the decline was 
measured against the previous 
week when new-car sales were the 
“highest of the year.” 


There was improvement in Co- | 
lumbus, O., in the first 15 days of | 
February when 633 new cars were | 
titled, against 517 in the first | 
half of January. The total was | 
well below the 899 new cars sold | 
in the first 15 days of February, | 
1951, however. 


Akron new-car sales also trailed 
year-ago levels by a wide margin. | 
The total in the week ended Feb. 
16 was 293, against 513 for the 
same 1951 interval, while in the 
preceding week it was 247, com- 
pared with 376 for the same week | 
in 1951. 

Preliminary reports of new-car| 
sales in January indicate that vol-| 
ume during the month dipped below | 
300,000 units for the first time in| 
almost three years. 

* * 





* 


TATISTICS from 23 states show- 

ed 131,779 new-car sales in Jan- 
uary, against 195,026 in the same 
states in January, 1951—a decline of 
32 percent. 

An estimated 296,000 new cars 
were registered in January, com- 
pared with 472,766 new cars sold 
in the same month last year. 

At that, the sale of 296,000 new 
cars in January was more than 
production for that month. Jan- 





Consumers Ask 
Voice in Price 
Decontrol Study 


WASHINGTON. — The consumer You'll find an average of twelve PLExIGLAS molded 
advisory rary nrg of OPS has parts on the 1952 models. You'll find them every- 
recommended that a consumer rep- ; , latans Gol 
semnaniiies be ated 0 td ene ; where you look: front and rear medallions; tail 


recently appointed decontrol study “enn ere be light and stop light lenses; instrument panels; 
ae. nal ogg a sour S. - : parking light lenses; hood and steering wheel 
sone oat ‘an OLS stert a oy eee yy ornaments; decorative bezels and escutcheons; 

The proposal was coupled with a GE Bt seer WS clock, speedometer, radio and gauge dials. 
warning from the consumer com- st aii 

mittee against “hasty decontrol of 
) commodities which may appear to 
be of minor significance in the cost 
of living.” 

Several members said they feared 
a recurrence of the price upsurge 





PLEXIGLAS acrylic plastic brings gleaming beauty 

to molded parts, plus resistance to heat and 

breakage, excellent dimensional stability, and 

outstanding resistance to weather. That’s why 

Wiles fellowes “aiecsinens Soaak- oy Ky PLEXIGLAS is used in so many different ways, 
caret 


trol” after World War II. 

They emphasized what was 
parser - eee effect of We'd like to tell you how this material can serve 
Selective decontrol. e consensus f Bast wri . y 
was tant aeanaae Gaar ere you to advantage. Just write us about your problem. 
ifted on any commodity until it is 
clear that the need for them no i i 728 Fi 

3 Detroit representatives: W. E. Biggers and R. C. Oglesby, 728 Fisher 
longer exists. HOR nA =& HAAS Building, Detroit 2, Michigan. Telephone: Trinity 3-3200. 


eae hts tg P is a trademark, Reg. U.S. Pat. Off. and in principal 
Schermerhorn Named Cc <> AS PA Re Y LEXIGLAS ts a trademar Rk. ff. and in principal foreign 


| countries. 

, Frederick W. Schermerhorn has Canadian Distributor: Crystal Glass & Plastics, Lid., 130 Queen's 
| been appointed vice-president and WASHINGTON SQUARE, PHILADELPHIA 5, PA. Quay at Jarvis Street, Toronto, Ontario, Canada. 
| general manager of Don Allen 
Chevrolet Co., Pittsburgh, it has 
been announced at the firm’s head- 
» quarters in Buffalo. Since 1946, 
Schermerhorn has held top sales 
positions in three of the five deal- 
erships owned by the company. 


inside and outside the automotive industry. 











Representatives in principal foreign countries 
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« entinned from Page 59) 
“HELP WANTED 


ARE YOU INTERESTED in a sound busi- 
ness future? We offer an exceptional 
opportunity to young men between the 
ages of 23 and 30 who desire a career | 
in sales and want to become permanently | 
situated Experience is not necessary 


Our representatives are thoroughly trained 
at our expense in the products we manu- 
facture as well as our selling and sales 
promotion procedure. They are alsp given 


supervised training in the field When 
assigned to a territory, they receive 
weekly advances and guarantee of $488 
monthly until they become fully estab- 
lished 1951 commissions paid to our 
leading producers averaged $53 per day. 
1951 commissions paid to all full year 
salesmen averaged $35 per day. You are 


to consider your future in our 
Write fully, in your own 
stating age, education, 
business records and ref- 


invited 
organization 
handwriting, 
marital status, 


erences to P. O. Box 177, Memphis, Ten- 
nessee, Also inclose a snapshot photo- 
graph of yourself, if available. If you 


possess the necessary qualifications, 
terviews will be arranged. 
present the facts concerning our business 
and discuss your future with us without 
obligation on your part. You will be given 
every opportunity to thoroughly familiar- 
ize yourself with our operation 
making your final decision. ARTHUR 
FULMER, Automobile Seat Cover Manu- 
facturer, Trim Supply Wholesaler--Mem- 
phis, St. Louis, Charlotte, Louisville, Lit- 
tle Rock, Dallas, Indianapolis. 


SALES MANAGER —If you are under 
forty, aggressive, ambitious, clean living 
and able to think quickly; if your back- 
ground includes college, account or busi- 
ness management; if you have sold inde- 
pendents or perhaps have a sales back- 
ground with a finance company or a 
straight shooting used car dealer—then 
we have a job for you. Guaranteed sal- 
ary plus override to start with—-the sky 
the limit for the future. We are a large, 
successful and growing organization in 
Miami, Fla. In reply you may give refer- 
ences or photographs, but no material 
you wish returned, please. Box 1169, 
c/o Automotive News, Detroit 26. 


SERVICE MANAGER—New England Ford 
dealer, 500 new car and truck estimate 
for 1952. Must be producer, possess 
mechanical knowledge, administrative 
ability and aggressiveness. Incentive plus 
substantial base salary. New building 
with modern equipment. This particular 
organization offers definite and unlimited 
opportunity to ultimately own your own 
dealership anywhere, if you make good. 








in- | 
We will gladly | 


before | 
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California. Low Rates: 


received, Display Ads: 





POSITION WANTED 


TRUCK MANAGER or 
| thoroughly experienced in all phases re- 
tail and wholesale truck selling, truck | 
servicing and used truck merchandising. 


sales og al 


20 years with large truck manufacturer 

salesman, sales manager, national fleet 
sales. Three years sales manager large 
‘“‘Big Three’’ dealer. Location secondary 
to future potentialities. Best of refer- 
ences furnished. Box 1157, c/o Automo- 
tive News, Detroit 26. 





AUTOMOTIVE EXECUTIVE with 20 years’ 
experience in both sales and_ service 
available in the near future, Experience 
includes managing distributorships and 
agencies, wholesale sales manager and 
factory branch service manager in auto- 
mobiles, trucks and contractors’ equip- 
ment. Geographical location of not too 
great importance. Best references from 
former employers. Box 1188, c/o Auto- 
motive News, Detroit 26. 


SERVICE MANAGER—19 years’ automo- 
tive experience. Twelve years as service 
manager for General Motors dealer. Have 
good technical knowledge, broad experi- 
ence in handling customers and employes, 
knowledge of paper work and sales pro- 
motion. Married and can furnish excel- 
lent references. Central New England 
preferred. Box 1156, c/o Automotive 
News, Detroit 26. 


MANAGER - SALES MANAGER, 43 years 
old, married, two children, seeks perma- 
nent connection with 300 car contract 
dealer or larger. Have 20 years’ experi- 
ence in automobile business. Past 5 years 
with one of ‘‘Big Three’’ lines. Would 
like salary with profit sharing oppor- 











Write experience, qualifications and refer- tunity to buy stock from profits. Excel- 
ences. Box 1182, c/o Automotive News,| ent references. Write Box 1187, c/o 
Detroit 26. Automotive News, Detroit 26. 
SALESMEN. Manufacturer of custom auto| BUSINESS MANAGER, now employed 
seat covers expanding territory. Highly large used car operation, previously 10 


line for new 
Write for 


successful 
car dealers. 


with complete 
Good commission. 


information, giving qualifications, etc. 
Fabric Mfg. Co., Inc., Box 1259, New- 
ark, N. J. 





AUTO TUNE-UP MECHANIC. Must be 
top Cadillac and Oldsmobile tune-up man. 
50%, group insurance and other benefits. 
Can arrange housing. Do not answer 
unless fully experienced with tune-up 
procedure and Clayton dynamometer. 
Contact Bill Comstock, Rubidoux Motor 
Co., 3595 Market St., Riverside, Calif. 


PARTS MANAGER, experienced in Ford, 
Lincoln-Mercury. Must have wholesale 
contacts and be able to build up depart- 
ment. Good salary plus incentive bonus. 
Located eastern Pennsylvania, Box 1183, 
c/o Automotive News, Detroit 26. 


———- POSITION WANTED 
To encourage this classification. for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word’ for each 
insertion. Cash in advance. {(Half-rate 
does not apply to display ads in this 
section.) 




















SERVICE MANAGER, 29 years old, mar- 
ried with family. Two years’ engineering 
college, GM adjusters school and Dale 
Carnegie graduate. Mechanical, sales, 
business and.public relations experience. 
Now with GM subsidiary. Prefer south- 
west or west coast. Box 1186, c/o Auto- 
motive News, Detroit 26. 





EXPERIENCED GENERAL MOTORS and 
Nash service foreman and parts manager 
desires permanent position as_ service 
manager. Capable of handling service 
and parts combination. Consider any 
western state. 445 S. College, Claremont, 
Calif. 


SERVICE MANAGER, 36 years old, mar- 
ried, experienced, know-how. All Ford, 
GMC, Studebaker. Will relocate. All re- 
plies acknowledged. Box 1184, c/o Auto- 
motive News, Detroit 26. 








SERVICE 
ager, 


DIRECTOR—promotional man- 
now employed, desires making 
change southern California, Arizona, 
Texas. Large dealer operation. Box 
1185, c/o Automotive News, Detroit 26. 





USED CAR MANAGER or GENERAL 
MANAGER. 25 years’ experience buying, 
selling, conditioning and advertising. Box 
1196, c/o Automotive News, Detroit 26. 


years with large independent distributor, 
went broke himself as distributor, knows 
all pitfalls, willing to pass experience 
along for living salary plus a share of 
profits. Thorough knowledge taxes, etc. 
West coast preferred but not absolutely 
a requirement. Box 1195, c/o Automo- 
tive News, Detroit 26. 


GENERAL MANAGER—man Friday, 36, 
family, experienced, capable. Prefer east. 
Interested in purchase arrangement. Re- 
ply Box 1142, c/o Automotive News, 
Detroft 26 


ACCOUNTANT CONTROLLER, 7 years 
with Chrysler dealers, available March 
10. Married. Florida preferred. Box 
1174, c/o Automotive News, Detroit 26. 








EIGHTEEN CENTS (18c) 


DEAL ERSHIPS AV AILABLE 


| WHEN BUYING or SELLING 
an 
AUTOMOBILE DEALERSHIP 
Consult a Specialist 
LEO J. KLEM 
411 Curtis Bldg. 





at regular rates, but if signed "Box No. ...... . in care of Automotive News, 


lar ($1) per insertion for address and extra service as replies are forwarded, 
$9.80 per inch, per insertion. 
WANT AD DEPT., AUTOMOTIVE NEWS, PENOBSCOT BUILDING, DETROIT 26, 


Detroit 2, Mich. | 


CLASSIFIED WANT AD DEPARTMENT 


Reaching an estimated 100,000 readers engaged in all branches of the automotive industry from Maine to 
PER WORD for each insertion. Cash in advance. Position 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


Detroit 26, Mich." 
unopened, 


add One Dol- 
the same day 


MICH. 


DE. ALERSHIP Ww ANTE D 
Cc CHEV ROLET 








or BUICK DEAL wanted. | 
100-175 units. Have factory approval 
Cash available, excluding real estate. 
Strict confidence guaranteed Negotiate 
with owner only. Box 1197, c/o Auto- 
motive News, Detroit 26. 








“wanted within 
Hammond, 54 
Y. WAtkins 


BIG THREE DEALERSHIP 
75 miles New York City 
Riverside Dr., New York, N 
4-6754. 





DEALER SERVICES 





LOUISIANA DEALERSHIP—-One of ‘‘Big 
Three’ handling cars and trucks. Center 
sugar cane and oil production area. Do- 


over half million dollar yearly vol- 
ume. Netted over $25,000 in the last six 
months. Wonderful place to live and 
exceptional trading area. This is a big 
deal and requires all cash. Available 
with or without property. No brokers. 
Box 1177, c/o Automotive News, De- 
troit 26. 


FOR SALE. Dealership, now have Kaiser- 
Frazer franchise in busy east coast city 
in Florida. Near huge military bases. 
Forty-three new units sold last quarter. 
New building, modern offices, low rent, 
adequate parts stock all current models. 
$15,000 including cash in bank, used car 
stock of 20 units (all floored), parts in- 


ing 





ventory, signs, tools and equipment (all 
new). Contact by mail, W. H. Weller, 
37 N, Orange Blos. Trail, Orlando, Fla. 





WANT TO BUY a new car dealership? 
One of ‘‘Big Three’’ dual with the only 
completely new cars in the field for 1952. 
Located in the heart of the Rockies 
where hunting and fishing are the best. 
Inventory and equipment will run about 
$21,000. Building can be rented. Must 
be sold by April ist, so hurry. C. M. 
Haderlie, Afton, Wyo. 


AGENCY and GARAGE, handling Cadillac- 
Olds-Diamond T, with substantial quotas, 
located in Wyoming’s richest area. In- 
cludes new building 75x140 feet, 4 hoists, 
Bear frame and wheel pit, all parts, 
tools, compressors and machinery. Books 
shown to genuine buyers. Will show 25% 
or better on $160,000 price. Might sell 
business and lease garage. T. C. Hitch- 
ings and Son, 810 14th St., Denver, Colo. 


IN WESTERN NEBRASKA, now handling 








Studebaker. 1951 sales over $600,000 
with 150 new, 350 used units sold, Real 
opportunity but must sell. Lease or 


sell real estate. Terms on inventory and 
equipment. Box 1194, c/o Automotive 
News, Detroit 26. 





THOROUGHLY EXPERIENCED ss service 
manager, capable of taking complete 
charge of volume operation. Now em- 
ployed by Chrysler dealer. Want to locate 
in southern state owing to health reasons 
in family. Box 1158, c/o Automotive 
News, Detroit 26. 





DEALERSHIPS AVAILABLE 





DEALERSHIP AVAILABLE, handling one 
of ‘‘Big Three,’’ within an 80 mile radius 
of Detroit. One-half million dollar busi- 
ness per year. Building and used car 
lot inoluded in price of business. Reason 
for selling, desire larger dealership. 
Necessary to be financially responsible 








with factory approval. Box 1154, c/o 
Automotive News, Detroit 26. 
GMC TRUCK DEALERSHIP, 100 unit 


quota, in the center of A-1 truck market. 
Established in 1936 and has a record for 
clean trading and good business reputa- 
tion. Will sell for inventory. Long lease, 
low rent on building. Will finance part 
of sale price. Box 1178, c/o Automotive 
News, Detroit 26. 


FOR SALE. Very exceptional buys in deal- 
erships, now handling Nash, Studebaker 
and Chrysler franchises in the midwest- 





ern states. Leonard J. Schrader, 509% 
East Green St., Champaign, Ill. Phone 
9094 





SOUTH TEXAS 100 unit dealership, han- 
dling one of ‘‘Big Three,’’ in most pro- 
gressive city. Wonderful climate, going 
business, low rent lease. For health rea- 
sons—-$35,000 will handle. Must qualify. 
Box 1164, c/o Automotive News, De- 
troit 26. 


OUTSTANDING AUTOMOBILE Agency, 
handling Dodge and Plymouth. Central 
Texas, county seat town. Owner 30 years, 
retiring. Box 1147, c/o Automotive 
News, Detroit 26. 











DEALERSHIP 


AVAILABLE 








buy accounts receivable or used cars. 


plus taxes and insurance. 
Will require factory approval and approx 


Write today for information regardin 





750 UNIT DEALERSHIP 


NOW HANDLING 


DODGE - PLYMOUTH - DODGE TRUCK 


Owner retiring makes available this money making dealership in middle west 
city of 75,000-100,000 population. City is fast growing high income area. Dealer- 
ship has an enviable record of attractive profits. Well-balanced operation—new 
and used car and truck sales, service, repairs, body and paint shop and « 
parts department. Equipment, furniture and fixtures at appraised present day cash 
value. New vehicles, parts and accessories at inventory. Purchaser not required to 
There is no charge for good will. 
buildings and real estate on lease basis of 10% per annum of today’s cash value 


BOX 1181, c/o AUTOMOTIVE NEWS, DETROIT 26 


let, 


DEALERSHIP WANTED 


EXPERIENCED OPERATOR of large vol- 
ume Ford dealership—with $25,000—in- 





terested in purchasing part interest in 
medium sized, single point dealership 
with privilege of complete buy-out. Pre- 


fer Ford, Chevrolet, Dodge, Mercury or 
Olds in midwest or south. Address Box 
1193, c/o Automotive News, Detroit 26. 

DEALERSHIP WANTED, prefer Ford or 
GM in east or south. Have available, 
finances and factory approval. Box 1192, 
c/o Automotive News, Detroit 26. 








INVENTORY SERVICE 


Parts and Accessories Depts. 

Full- time _ experts. No. pickup, part-time help; 

and Certified reports. 
Also special. buy-sell service. Experienced 
organization — in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 

9900 Freeland Detroit 27, Mich. WE 3-6449 








INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise. Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


INVENTORY SERVICE 
Parts Accessories 


Large and Small Dealerships 
Inventories taken, price extended and sum- 
marized within 24 hours. Expert partsmen 
do all the work. Accurate, unbiased and 
confidential. Inventories accepted by all 
accountants and by the government. 


ALLIED INVENTORY Cco., INC. 
1831 E. 79th Chicago, [lineis 
Essex 5-8300 











CARS WANTED 








Wanted to Buy 
"51 Chevrolet Passenger Cars 
Must be new and untitled 


These cars will not be wholesaled or sold 
above O.P.S. ceiling prices. 


WILL PAY $100 OVER INVOICE 


R. H. EVANS U DRIVE, INC. 
1413 7th Avenue Seattie |, Washington 
AGENT 
PETER S$. MAISANO 
3540 Woodward Detroit, Michigan 
Temple 2-1002 








WANTED AUTO AGENCIES 


We have qualified buyers for all size fran- 
chises throughout the United States. All re- 
plies held in strictest confidence. 


DAVID JARET CO. 
Established Over 28 Years 
150 Montague St. Brooklyn 2, N. Y. 
ULster 2-5600 





PRIVATE PARTY WANTS to buy small 
size dealership. Prefer ‘‘Big Three,’’ but 
consider Studebaker. All replies in strict 
confidence. Box 1189, c/o Automotive 
News, Detroit 26. 

WANTED TO BUY-—Cadillac deal in town 
of 25,000 to 50,000. Have the cash and 
ean qualify. Two to four cars a month 
okay. Southwest preferred. Box 1190, 
c/o Automotive News, Detroit 26. 

WANT 60 to 100 car Ford or Chevrolet 
dealership. Confidence guaranteed. Box 
1191, c/o Automotive News, Detroit 26. 











GM DEALERSHIP WANTED 


in Michigan, Ohio, Indiana or general mid- 
west area. Will buy outright or an active in- 
terest from dealer who wishes to retire. Al- 
ready qualified with all G.M. divisions. Re- 
plies confidential. 
Write Box 1200, c/o Automotive News, 
Detroit 26. 





1951 — PACKARDS — 1951 
200’s — 250’s — 300’s — 400’'s 
WANTED 
Must be sharp — No wrecks please 
Must quote your lowest price 

OLYMPIC MOTOR VILLAGE 
3125 W. PICO LOS ANGELES, CALIF. 
Phone Parkway 9800 








WANTED! 
1951 and 1952 
LINCOLNS AND MERCURYS 


Must be new and unregistered 
Will Pay Over Invoice 
“We are authorized Lincoln-Mercury deal- 
ers and guarantee we will not sell these 
cars over O.P.S. ceiling prices." 
WIRE — PHONE — WRITE 


BALLEW MOTORS 
SANTE FE, N. M. PHONE 3-338] 





CARS WANTED 





We 


ATTENTION NEW CAR DEALERS. 
pay $100 to $150 over cost—Plymouths 
Dodges or any popular makes. We guar 
antee that these cars will not be re-sol 
above O.P.S. ceiling prices Paul |} 
Taylor Motors, Authorized Dodge-Plyn 
outh Dealers, Beaufort, S. C. Telephor 


318 





1952 STUDEBAKERS 


Wanted By 
| AUTHORIZED STUDEBAKER DEALER 


Will pay over invoice price 
“We guarantee these cars will not be 
sold over O.P.S. ceiling prices." 


PHONE US AT ANY TIME 


Morrison-Barnhart Motors, 

Lakewood (Cleveland), Ohio 
Phone Lakewood 1-8400 

Ask for Bill Barnhart or Van Ejiszner 


Inc. 








USED CARS FOR SALE 








—AUTO— 
AUCTION 


a 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 





a 





DANVILLE, PENNA. 
EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, PROP. 
Jos. E. Johnson Tex Rickard 


Auctioneers 














ATTENTION! 
USED CAR BUYERS 


We currently have for sale a nice selection 
of low mileage 1950 and 195! Chevrolets, 
Fords and Plymouths in coupes, two aad four 
door sedans. 

These cars can be seen at— 


ROBINSON AUTO RENTAL, INC. 


Please note change of address 
229 S. HANSON ST., PHILADELPHIA 39, PA 
|. E. Spatig, Used Car Manager 
Phone: Granite 2-3013 








Again We Are 


WHOLESALING 
OUR TRADEINS 


Your Buyer Is Welcome 


HARLEY BUICK, 
INC. 


3752 Cass Ave. 
Detroit |, Mich. 
TE 1-4807 











AUTO AUCTION 
TIM ANSPACH 
"Midway", Stop 20 
Albany-Schenactady Road 
ALBA N.Y. 
(For Dealers Only) 
EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.P.A 











DEALERSHIP WANTED 








BIG THREE DEALERSHIP wanted in 
northern or central New Jersey by ex- 


perienced operator. Substantial cash 
available. Box 1159, c/o Automotive 
News, Detroit 26. 





WANTED—Ford, GM or Chrysler dealer- 
ship—west of Denver and territories west. 
ee ample capital and factory approval. 





Modern 


imately $200,000 to handle. 


g this once-in-a-lifetime opportunity. 





Confid guaranteed. Box 1199, c/o 
Automotive News, Detroit 26. 





BUSINESS IS TIGHTENING UP 


Now is the time to get your money and get 
out. | am now an automobile dealer and 
would like to expand another dealership. | 
would like Ford or GM now handling 200 to 
800 cars annually. | have no objection to ter- 
ritory and factory approval is assured. 

Box 1167, c/o Automotive News, Detroit 26 








Am 38 years of age, married, 
strictly confidential. 








DEALER 
WOULD YOU LIKE TO SEMI-RETIRE? 


| would like to invest up to \% interest and assume full responsibility for 
profitably managing a principal or multiple point dealership with or without 
the option to purchase further stock from proceeds of profits. | have had 15 
years’ automotive experience—factory and retail. Just recently sold my interest 
in dealership. Have the best references and can prove to you by my past dealer 
management operations that | am your man for profits, management and the 
continued steady success of your dealership. 


three children. All replies will 


BOX 1198, c/o AUTOMOTIVE NEWS, DETROIT 26 


be treated 
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USED CARS FOR SALE 


WHOLESALE! 


ARTIE NARDIN 


Invites you to visit him in New York 


He guarantees to sell you decent cars 
at a little less than wholesale! 


Shipments arranged 


All makes and models 


made real profits on 
“NARDIN CARS 


AUTHORIZED 
AUTO ASSOCIATES 
Judson 6-0330 


1739 Broadway 
(near 56th Street) 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
Dealers throughout the U. S. have | 
| 
| 
| 
| 
| 
| 
| 
| 
NEW YORK CITY | 





ATTENTION DEALERS!! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 


Excellent Bodies - Good Motors 
Upholstery Like New 


Heaters 


Buy Now at Low Prices 


1948 - 1949 
Plymouths — Fords — Chevrolets 


THE R. A. AGENCY 


54TH & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
Morris Freedman, Mgr. 
SARATOGA 7-2300 SHERWOOD 7-1700 








BEST in the MIDWEST! 
Carl E. Marker's 
FORT WAYNE 
AUTO AUCTION 
Sale Every Tuesday — 11:30 A.M. 
Open all night Monday night 
No Reservations 
Phone — E-1254 
Where You Buy and Sell RIGHT! 


324 West Main St. 
Dealers Only 


Phone — 








KEN SCHAEFER’S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 


VERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 
Art andi, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 | 


E-5209 | 


Fort Wayne, Ind. | 
| Performance guaranteed equivalent to a | 61 


| 
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PARTS FOR SALE 


Oldsmobile 


Parts 
24-HOUR DELIVERY SERVICE 


2 
WRITE — PHONE — WIRE 
for USED CARS 
WHOLESALE 


Late Models at Two Big 
Locations 








Gage & Drummy, Inc. 
21710 WOODWARD AVENUE 
DETROIT 20, MICHIGAN 
JORDAN 4-6332 








OLDSMOBILE 
CADILLAC 
PARTS 


Write — Phone — Wire 
24-Hour Service 


South and Southwest 


ROUNTREE 
OLDS-CADILLAC CO. 


1309 Texas Ave., Shreveport, 
Phone 5-4421 


La. 














PRECISION REBUILT 


HYDRA-MATIC 
TRANSMISSIONS 


DYNAMOMETER TESTED 


new unit. 
Complete stock Hydra-Matics for all cars 
OLDS and PONTIAC 1940-1948 — $99.50 
exchange. 

Catalog sent on request. 
SHIPPED ANYWHERE — SAME DAY 
Write—Phone—Wire 
Ace Automotive Products 


416 N. aeeeeee Chicago 40, 
Phone: Lengbeach 1|-1773 











MERCEDES BENZ 
1940, 540 convertible, immaculate, originally 
built for Von Stoepnogle, the man that 
plotted to kill Hitler. 


$5,000 — TRADE 
PHONE HI 3738 
Marshall Hughes, Jr. 
208 WESTOVER ROAD KANSAS CITY, MO. 





PARTS FOR SALE 





GUARANTEED STANDARD 
All Glass 
SEAL BEAMS 
only 61c now 
$4.88 case of eight 
PICKED UP ON 12 CASES 
We Pay Freight Anywhere 

NICKEY CHEVROLET 


4120 Irving Park Road, Chicago 41, Illinoi 








CHEVROLET 
PARTS 
YOU NAME IT... WE HAVE IT 
One of the largest stocks in midwest 


Write — Phone — Wire 


Instant Action 


FERRELL-GLANVILLE 
CHEVROLET 


5710 S$. Ashland Avenue, Chicago 36, 
Phone: Republic 7-6200 


Illinois 





BUICK PARTS 


“WORLD'S LARGEST DEALER 


OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 
Parts Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenve 
CHICAGO 5, It. 

All Phones WAbash 2-1030 











CHEVROLET PARTS 
GMC TRUCK PARTS 


One of the 
Largest GM Parts Wholesalers 
in the Midwest 


We Ship Anywhere Sameday Service 


PARTS FOR SALE 


1952 


BUSES FOR SALE 





NASH 


DEALERS 


We Have a $6,000 Stock 
of Genuine New Nash 
Parts for Sale ata 
BIG SAVING! 


Our contract has terminated, there- | 
fore we have no use for any of| 


them. Buy any or ali at dealers net 
cost less 35% on orders over 
$100. Dealers net less 25% on 
orders less than $100. Write for a 
complete list of what's available 


_and check it against your present 


| 


| 


| 


Ilinois | 


Phone - Wire - Write 
JAMES CHEVROLET, INC. 
3721 S. GRAND BLVD., ST. LOUIS 18, MO. | 


Phone Laclede 5110 








Genuine Oldsmobile Parts 
Lergest Olds parts wholesalers in the middie 
west. Shipments made promptly. 


GREBE OLDS 
340) S. Kingshighway 
Flanders 0800 








AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 





St. Louis 9, Mo. | 


inventory. Orders handled on first 
come, first served basis. All parts 
guaranteed to be genuine Nash 
parts and in perfect condition. 


CLARKS 


Main at Shartel Oklahoma City, Okla. 





| 
| 





HARD-TO-GET 


BUICK PARTS 


Large Inventory 
All the Scarce Items 
Orders Shipped Same Day 


Phone — Wire — Write 


MASSEY BUICK CO. 


2676 W. LIBERTY AVENUE 


PITTSBURGH, PA. 
LEhigh 1-9800 








PONTIAC PARTS 
TRY US ON ALL G.M. PARTS 
Shipped Anywhere 
Direct Phone — AM 2-7117 
FRANKLIN-WEBER PONTIAC 
01-25 N. Clark St. Chicago, Ill. 





ACCESSORIES WANTED 





We Pay 
SPOT CASH 


for surplus 


CHRYSLER PARTS, ENGINES, 
& ACCESSORIES 


FOR Plymouth, Dodge, 
DeSoto & Chrysler Cars 
ACT QUICKLY!! 


DEXTER MOTORS 
PARTS DEPT. 


Ist Ave. & 98th St. N.Y.C., N.Y. 
SAcramento 2-7600 























TIRES FOR SALE 

LAST OPPORTUNITi Whitewall tires. 
Standard makes. Most sizes. Wholesale 
Morris Engineering Co., Box 858, Grand 
Central Post Office, New York City 

TRUCKS FOR SALE 

FOR SALE—Immediate delivery (1) 1948 
KBR-14, 179% WB, 1200x24 tires, 5-speed 
transmission, 3-speed auxiliary, air 
brakes, 11’x7’ dump body, S5 St. Paul 
hoist, cab shield, pintle hook, heater, 
defroster, signal lights. International 
Harvester Co., 725 Culver Rd., Roches- 
ter, N. Y. 

NEW TRUCKS 
delivery bodies on 
3742 4,-ton chassis 
foot; two ten-foot. LDealer cost on early 
1951 price list. Contact J. W. Hendon 
Parkland Chevrolet Co., Asheville, N. C. 


Four Montpelier Urban 
1951 Chevrolet model 
Two are eight- 


“TRUCKS WANTED © 


LATE MODEL ee parcel delivery 122” 





F-3 or 134” F- Forward control a. 
only State aia make, condition and 
best price Keller Motor Co., Oneida, 
N.Y 
BUSES FOR SALE 

NEW SCHOOL BUSES immediate de- 
livery 48, 54 and 60 passenger Dodge, 
Reo, GMC, International Harvester, Ford, 
Studebaker, Chevrolet, White Selected 
used b 25 passenger Pony Cruiser, 
29 passenger Yellow Cruiser, 29 passen- 
ger White, 48 passenger Fords, Chevro- 
lets, International Harvesters. National 
Bus Sales Co., Inc., 101 N. 33rd St., 
Philadelphia 4, Pa BA 2-7605 


FORD BUSES 


Used 27 passenger Ford Transit Buses 
(approx. 200 to choose from) 
1941 and 1942 models 
All in operating condition 
Can be driven from the property immediately 
$300 each. (Special price to dealers and other 
quantity purchasers.) 
SUITABLE FOR: 
1—Portabie used car lot offices 
2—Churches 
3—Boy Scout troops 
4—Construction companies—Portable office 
5—Conversion to: 
(a) Lakefront cabins 
(b) Bus House-Car 
(c) Merchandise Display 
Write - Wire - Phone 


TRANSIT BUSES, INC. 
11343 Schaefer Rd. Detroit 27, Mich. 





SHOP EQUIPMENT FOR SALE 
SHOP EQUIPMENT FOR SALE Model 
650 Sioux valve face grinder, good con- 
dition, and Ameo brake shoe grinder. 
New. Hi arden Chevrolet, Circleville, Ohio. 
MODEL GF-12 Ozone generator 
condition. Ideal for garage fume control. 
Bickelhaupt Motor Co., Clinton, Iowa. 


SHOP EQUIPM ENT WANTED 





USED BINKS 
ora 
USED DEVILBISS 
Automobile Paint Spray Booth 


SANDERS MOTOR CO. 
242 Ohio Ave. Mercedes, Texas 


Excellent | 








WANTED Valve refacing machine. Must 
be in perfect condition. Enos Browning, 
Paintsville, Ky. 

= ANTIQUI E CARS FOR SALE 

FOR SALE—1910 Model T roadster. “Good; 
$650. Joe Walker, Inc., Rushville, Ind. 
Phone 2551, 

“MISCE ELLANEOUS a 
A FEW BEAUTIFUL Tucker Torpedo 


crested horn buttons. 
at parts prices. 
Arthur Sparks, 622 S. Oliver St., 
Kans. 

AUTOMOBILE TURN 
cellent condition, 
Carries any car. Cost new 
fice—-$300, complete, 
241-01 Jamaica Ave., 


Collector's pieces 


Used. Ex- 
or outdoor. 
$650. Sacri- 

Hegarty Motors, 
Bellerose, N. Y 


TABLE. 
Indoor 





AUTOMOTIVE NEWS 
WANT ADS GET RESULTS 


Collect or $5 postpaid. | 
Wichita, | 


G1 


MISCELLANEOUS 


ENGINE 


REBUILDING Crankshaft 
grinding and metalizing, John P. Hughes 
Motor Co., Inc 800 Commerce §&t., 
Lynchburg, Virginia 

1,000 EMBOSSED BUSINESS CARDS— 
$4.50, postage paid. Write for free sam- 
ple and style chart Doty Products, 3415 
King St., Portsmouth, Va. 


AUTOMATIC BRAKING 
TOW BAR 


Complete with controlled steering 


Guid» Cables and $61 45 


BRAKt HOOK-UP 
Price includes Federal Excise Tax 
Meets all 1.C.C. requirements 


$19.50 


ALL TYPES TOWING EQUIPMENT 
FOR AUTOMOBILES AND TRUCKS 
WE STOCK PARTS 
Protecto mages” Carrying Bags 

| atety Chains 


TOW BAR SALES CO. 


Exclusive Factory pct | 
|| AN 3-088 Nite /MU 4-940! 
|} DE 2 |DO 3-8373 


-0700 
40 South Clinton St., Chicago 6, Illinois 
| 


CHRIS CRAFT 
OWENS 


NEW S%2%, USED 





QUICK-TOW, Bumper- 
to-Bumper Tow Bar 




















Still Dreaming About That Boat? 


If you're ready for action, will trade 


merchandise or dollars! 


LAKEWOOD SALES, INC. 


| HOLIDAY HARBOR CELORON, N. Y. 
| Phone Jamestown 46-881 


| Write or Phone 
| 








AUTOMOBILE DELIVERY 
RELIABLE SERVICE 
Minimum Dealer Cost 
YES AUTO DRIVAWAY, IN 
9970 GRAND RIVER DETROIT . ‘MICH. 
WeEbster 3-9259 
Detroit Auto Dealers Association or 
Better Business Bureau 


| Reter: 








FOR 


1—Visual Front 


COMPLETE BODY 





SAVE 25% ON THE CURRENT MARKET PRICE 


2—Sun Motor Testers 
1—Sun Master Distributor Tester 


100 Parts Bins—Different Sizes (Berger) 


1—Brake Shoe Grinder (Kent-Moore) 
12—Service Merchandisers with vise, all 

refinished like new 

1—Barrett Brake Drum Lathe 

1—Alemite Center Stand—Complete, like new 

1—Electric Wheel Balancer 

1—Headlight Tester (Kent-Moore) 

1—Binks, 30-foot drive-thru paint booth, 
complete with Infra-Red oven 


ALSO NUMEROUS OTHER SHOP EQUIPMENT 


This equipment can be inspected at 
3209 E. Washington St., 


For further information, write 
Frank L. Kollmann at 


STEWART MOTOR SALES, 


at the above address or call MARKET 8535 or LINCOLN 8585 


SALE 


End Aligner 


SHOP EQUIPMENT 


Indianapolis 1, Indiana 


INC. 
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New Subscription Order 


Send Automotive News to Address Below 


for One Year $8 [_] 


or Two Years $14 [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


Jobber [J Insurance (] 


| 

| 

| 

| 

| 

Cor Dealer () 
| 

Make of Car 
| 


| 
| 
l 
| 
| 
| 
| 
: for which check is attached [] or send bill [_] 
| 
| 
| 
| 
| 
| 
| 


TRADE CONNECTION: 
Truck Deoler () 


Seer re ere ee BGG Wika viikcaers 
ree rey ere OM instar acesknueeces 
Manufacturer [] 

Financial [) Supplier [1 


TOrErererrerrrrrrere rr Tay ret eceee | 
' 












In a few minutes you can see for yourself just what 
International Trucks have that pays off for both the men 
who buy them and the men who sell them. 


Internationals have a kind of stubborn stamina that pays + 
no attention to years of service. And they have a habit of : 
man-handling the toughest truck hauls. They have a lot . 
more, but what it adds up to is: they’re money-makers. 


So, if you’ve wondered why International Trucks have 
been first in heavy-duty sales for 20 straight years, now you, : 
know. That should give you a clue as to why International 
Truck Dealers take such good care of their franchise. 


2 
INTERNATIONAL HARVESTER COMPANY - CHICAGO* 





Kd International Harvester Builds McCormick Farm Equipment and Farmall Tractors . . . Motor Trucks . . . Industrial Power. . . Refrigerators and Freezers 





Check these exclusive International 
sales advantages: 


®@ All-truck engines—exclusively for truck work—built in the 
world’s largest truck engine plant. 


wes 
’ 


@ The “roomiest, most comfortable cab on the road’’ — the 
Comfo-Vision Cab designed by drivers for drivers. 


@ Super-steering system—more positive control, easier han- 
dling and 37° turning angle. 


® Traditional truck toughness that has kept International 
first in heavy-duty truck sales for 20 straight years. 


@ 115 basic models . . . everything from '2-ton pickups to 
90,000 Ib. GVW off-highway models. 


® America’s largest exclusive truck service organization. 





ayy 
INTERNATIONAL TRUCKS 





More than One Million Now on the Road 


Model L-195 Roadliner—gasoline, diesel 
or liquid petroleum gas power plants. 














